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Standards Bureau 
Data May Be Lost 


Wasuincton, April 2—The con-. 


troversy over an obscure battery 
rejuvenator threatened this week 
to cost the Federal Trade Com- 
mission easy access to the testing 
laboratories of the National Bureau 
of Standards. 

Commerce Secretary Sinclair 
Weeks had already expressed dis- 
satisfaction with the tests which 
the bureau performed on AD-X2, 


a preparation marketed by Jess M. | 


Ritchie of Oakland, Cal. 


He told the Senate small busi- | 
ness committee the bureau’s record | 


on the battery case was a reason 
for firing Dr. A. V. Astin, who 
had been chief of the agency since 
late in 1951. 


s In his appearance before the 


Senate small business committee, | 


Secretary Weeks said employes of 
the bureau placed themselves in a 


vulnerable position by discussing | 


the nature and scope of their pro- 
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| PARTY NUMBERS—Newspapers and TV will 
be used this month to promote Velvet pea- 
nut butter packed in numbered party glass- 
es by Velvet Peanut Products Inc., Detroit. 
| Simons-Michelson Co., Detroit, is the agency. 


|the bureau’s testing work is of 


y television plan to advertisers next 


‘|ing company, 


New York, April 4—TV Road- 
shows Inc., which hopes to begin 
touring the country with its first 
comedy-musical production in 
‘July, will start pitching its novel 


week. | 
George Duram, former Geyer trinde 
Advertising v.p. and sales manager “2 “ 


of the new program-merchandis- 
will visit several 
/midwestern cities in an effort to 


line up sponsor support. He Will MAIS OUI—Assuming that readers of The 
concentrate on local and regional | New Yorker are well up on their French, 
advertisers, particularly such com-| William H. Weintraub & Co. wrote this 
panies as breweries, bakeries, etc.,, 94d in French for Kaiser-Frazer Corp.'s 
which must compete with national | French-made Kaiser-Darrin KF-161. In case 


advertisers for sales and prestige. | 9Ybody’s confused, English copy at the bot- 
| _tom tells where to find the new sports car. 


|" TV Roadshows, headed by a ” 
\former Biow Co. executive, James. Dr. Bromer Finds 


Beach, will offer sponsors in 17) 
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spective reports “with the very | overriding importance to the Fed- cities a chance at every-fourth-| Wary Housewife in 
people who might not want to see_ eral Trade Commission, for most of | week sponsorship of a live video! 


additives remain on the market.” 
He charged that the bureau’s tests 
are used by the FTC and Post Of- 
fice Department to destroy new 
products which are entitled to a 
chance to compete in the market 
place. 

The Secretary said he is retain- 
ing “the best brains I can get to 


|the commission’s data in contro- 
versial cases rests on the research 
|which is “purchased” from the 
|standards bureau. In the current 
year, FTC is spending $10,000 with 


| the bureau. 


_@ A decision by the Secretary to 
restrict the kinds of work which 


show starring some of the top Phone Interviewing 


names in the entertainment field. | 
The $50,000 half-hour program will 


The telecast is priced on a slid-| over the telephone isn’t as easy as 


ing scale, based on the set circula-| ” a te . monthly meeting of the 


tion in the market. The price : : 
per show ranges from $12,900 for American Marketing Assn. chap- 


a New York buyer to $6,300 for an. ter here, Dr. Richard Bromer, Psy- 


examine into the functions and ob- | the bureau performs in commer- | advertiser in cities in the 100,000 chological Corp., reported the fol- 


jectives of the Bureau of Standards cial controversies would deprive to 600,000 set ownership range. A 
and reevaluate them in relation to FTC of an authoritative source of minimum buy of six is required; 
the American business community | information and might force it to 13 shows will be produced a year. 
and other agencies of the govern- go into the open market, where the 


ment.” 
The Secretary’s attitude toward 


|cost of testing would be consider- 
H (Continued on Page 8) 


Whidden Calls for Hard Selling, Panelists 
Hit ‘Swivel Chair Viewpoint’ at Popai Show 


Cuicaco, April 2—‘‘We'’ve got to 
get back to the point where the 
consumer is made to realize that 
our products are more important 
to him than the money in his 

ket.” 
O This challenge was leveled here 
by R. Harvey Whidden, v.p. in 
charge of sales for W.A. Sheaffer 
Pen Co., Fort Madison, Ia., in an 
address yesterday before the sev- 
enth annual Point of Purchase Ad- 
vertising Symposium. Some 10,000 
display suppliers, manufacturers 
and advertising men from all 48 
states, Canada and Mexico at- 
tended the three-day symposium. 

Mr. Whidden cited the recent 
stock market break, the second in 
a row blamed on the possibility 
of resumption of peace talks in 
Korea, as an example of “how 
American business men have been 


lulled along with everyone else | 


by the false philosophy that only 
government spending can bring 


prosperity.” 


s “But all that is over,” he de- 
elared. “There is no other crisis in 
sight and business is finally on the 
threshold of a return to basic com- 
petition. We are returning to the 
days where, in order to do busi- 
ness, a company must get its rep- 
resentative there first, must make 
its product more desirable and 
more serviceable and must make 


{its selling, advertising and mer- 
'chandising more compelling,” he 
| told the display men. 

| W.L. Stensgaard, head of W. L. 
|Stensgaard & Associates, Chicago, 
| issued a call for “uphill” selling— 
|selling which depends on dealer 


lowing conversation: 
WOMAN RESPONDENT: Hello? 


clude Baltimore, Boston, Buffalo, 
‘Chicago, Cincinnati, Cleveland, De- 
troit, Indianapolis, Kansas City, 
|Milwaukee, Minneapolis-St. Paul, 
‘New York, Philadelphia, Pitts-| 
‘burgh, Schenectady, St. Louis and 
Washington. 


RESPONDENT: Of the what? 

INTERVIEWER: The Psychological 
Corp. 

RESPONDENT: Yeah? 

INTERVIEWER: We make surveys. 
I’m in the market and social re- 
search division here. We make 
surveys, you see, get people’s opin- 


New York, March 31—Extract- | 
travel from town to town. ing an interview from a héusewife | 


INTERVIEWER: Hello, this _is| 
The program’s itinerary will in- — — = te Paynes 


'# When it was pointed out that 


| this figure is a good deal more than | 


/even regional advertisers are ac- 


/customed to paying for 30-minute | 


| telecasts, Mr. Beach said initial re- 


ions on things, and right now— 
RESPONDENT (interrupting): 

| What kind of opinions? 
INTERVIEWER: Uh—well we’re— 

right now we’re making a survey 


(Continued on Page 4) , (Continued on Page 84) 


| acceptance and cooperation within | 


his property or place of business. 
|@ He distinguished four phases in 
the selling process: phase 1, na- 
|tional advertising; phase 2, local 
advertising; phase 3, point of pur- 
chase advertising, and phase 4, the 
salespersons who meet the cus- 
tomer and complete the sale. 

The first two phases, paid for and 
controlled by the manufacturer, he 
called “downhill” selling. “They 


have little or no resistance and de- | 
pend on the ability to sell space,” | 


the display supplier declared. 

The last two “uphill” phases of 
the selling job should receive more 
attention, Mr. Stensgaard asserted. 
“It’s the last three feet that count 

most.” 


\s A special feature of the Popai 
symposium was its first special ex- 
/hibit, a Hall of Fame for success- 
ful displays and merchandising 
‘ideas. It contained a “most suc- 
cessful display of the year” from 
‘each of 50 exhibitors. 

A booklet was sold to visitors 

(Continued on Page 81) 


Last Minute News Flashes 
P&G Won't Renew Skelton Show Next Year 


New York, April 3—Procter & Gamble Productions said today it 
is not exercising its right to renew the Red Skelton Show for the 1953- 
54 season. Skelton has been sponsored by Tide, through Benton & 
| Bowles, for the past two years. The decision was part of a “general 
/ over-all realignment of Tide advertising for next year.” Indications 
were that P&G would retain the Sunday night slot (7 p.m. EST) on 
NBC. About two years ago (AA, May 7, ’51), P&G was reported 
signing the comedian for seven years, in a deal which would bring 
Skelton “between $9,000,000 and $10,000,000." Tide recently canceled 
“Those Two” three nights weekly on NBC. 


‘Sports Afield’ Expected to Go to Hearst 


New York, April 3—Hearst Publications is expected to announce 
next week the purchase of Sports Afield, whose average net paid cir- 
culation for the first half of 1952 was 859,856. Walter F. Taylor has 
been president and publisher of the magazine, which last year carried 
advertising volume of $1,657,876, based on Publishers Information Bu- 
reau reports..In 1951, a comparable figure was $1,653,876. 


Maitland Jones Joins Sullivan, Stauffer 
New York, April 3—Maitland Jones, who resigned in February as 
v.p. and copy chief of Lennen & Newell (AA, Feb. 23), has joined 
| Sullivan, Stauffer, Colwell & Bayles as v.p. and copy executive. He 
| was formerly with Hutchins Advertising and J. Walter Thompson Co. 
(Additional News Flashes on Page 85) 
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Hewitt Takes 
Chase National 
to K&E Agency 


Hewitt & Orr Fails 
to Form, Which Leaves 
De Pue Out of a Job 


New York, April 2—To no one’s 
surprise, Kenyon & Eckhardt to- 
day disclosed that it has been 

named to handle the consumer ad- 
vertising for Chase National Bank, 
‘effective July 1. The previous 
/agency is Hewitt, Ogilvy, Benson 
& Mather, whose ex-chairman, An- 
derson F. Hewitt, joined K&E last 
week. . 

K&E will be able to retain the 
_advertising account of the Bank of 
|The Manhattan Co. (with whom 
Chase was once rumored merging). 

There was still 

no comment on 
the probability of 
'the addition of 
| Sun Oil Co. Storrs 
J. Case, Sun’s ad 
manager, dis- 
|cussed the ac- 
count’s future in 
these terms: 

“As far as I 
know now, we 
are going to stay 
[with Ogilvy] but 
| that doesn’t necssarily mean we'll 
_be there for the next ten years. 
There are no plans to change agen- 
cies that I know of. After all, other 
than Hewitt, the team that handled 
Sun Oil at HOBM is still there.” 


Anderson Hewitt 


|@ The Chase account bills about 
$1,200,000, a whopping budget for 
a bank. It moved only after some 
curious denials. An hour before 
K&E finally released the an- 
nouncement that it had the ac- 
(Continued on Page $5) 


King-Size Raleigh 
Bows; Lorillard to 
Lengthen Old Gold 


New York, April 3—The indus- 
try trend toward king-size cigarets 
will get a big push forward next 
week from Brown & Williamson 
Tobacco Corp. and P. Lorillard Co. 

Most dramatic move will be that 
of Brown & Williamson, which will 
switch Raleigh cigarets from regu- 
lar to king-size. The changeover 
in distribution starts Monday 
(April 6) in various parts of the 
country. It is expected to be na- 
tional by the end of the month. 


sExcept for length and a redeco- 
rated package design, the long Ra- 
leighs will be exactly like the 
standards. Advertising for the 
latest king-size entry will not start 
until the distribution changeover 
has been effected. Promotion strat- 
egy, with television spot announce- 
ments playing a major role, is stil] 
in the planning stage. Russel M. 
Seeds Co. is the agency. 

William S. Cutchif, v.p. for the 
tobacco company, reports that sales 
of Brown & Williamson’s new king- 

(Continued on Page 4 ) 
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TV Industry Must 
Make Next Move on | 
Color TV: Walker | 


WasuincTon, April 1—Federal | 


Communications Commission. 
Chairman Paul Walker said today 
that the next step toward color. 
television is up to those who pro- 
fess to have new systems. 

He rejected a Radio Corp. of 
America suggestion that the com- 
mission take the initiative by au- 
thorizing broadcasts on standards 
which are being tested by a com- 
mittee of industry engineers. 

Appearing as the final witness 
in a color TV investigation by the 
House interstate commerce com- 
mittee, he said RCA claimed to 
have an ideal system in 1949, but 
it “failed to meet even minimum 
reasonable standards.” 

While he promised that FCC 
will cooperate in the field tests 
of the industry’s latest color sys- 
tem, Chairman Walker said it 
will be up to the industry to in- 
dicate when it feels the system is 
ready for FCC consideration. 
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® He said that all FCC wants is 
“a simple, workable and econom- 
ical color transmission system,” 
and that the adoption of such a 
system need not involve long de- 
lay, once there is technical data 
to support the claims of its spon- 
sors. 

He said the Columbia Broad- 
casting System’s color system, ap- 
proved by the commission, failed 
because the industry refused to go 
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COPY, LOTS OF IT—Ford Motor Co. an 
stuck to illustrations and brief captions 
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OOD FORD DEALER 


d J. Walter Thompson Co. have usually 
in the campaign for Fords. They've used 


animals, rebus techniques, and highly imaginative layouts. In this copy, running in 
The American Weekly and This Week, plus pages in Sunday newspapers, the com- 
pany switches to reason-why copy, 1,260 words of it. 


along with it, but he reiterated 
that the CBS system—‘“and it 
alone’”—meets the commission’s 
standard. 

“We are not going to be rushed 
into approval of an untested color 
system,” he told the committee. 


Postal Operations i 


WasHINcTON, April 1—Postmas- 


Summerfield Orders Study of Pokey 


n New York City 


William C. Doherty, president, 
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641 Companies Invested $50,000 or More 
in Business Papers in 1952: GE Led 


New York, April 3—General listing of all companies and com- 
Electric Co. was the leading user parisons of individual companies’ 
of space in business publications expenditures in ’51 and ’52 where 
last year, with an estimated $2,- actual figures have been submitted 
445,000 invested in the medium. for both years. Copies are obtain- 
_ GE held onto first place by able at ABP headquarters, 205 E. 
boosting its business paper budget 42nd St., New York 17, N. Y. 

about 50%. General Motors Corp. | The following is the list of those 
_moved into second place by in- spending $100,000 or more, as is- 
creasing its budget 80% to $2,016,- sued by ABP (asterisks indicate 


000. estimates) : 
| These are some of the figures! 1. General Electric Co. ........ $2,445,000* 
from Associated Business Publica-. ; png Beegh ng seeeees eon 
las , ; lo ' ers . rr ly 
tions second annual study of lead- 4 ¢€ + du Pont in Gemene & Ox 
|ing business paper advertisers. The;  #=# #.,..... 1,449,500* 
|study shows that 641 advertisers : ———s oy Corp. re 
i : ;_ 6. Aluminum Co. of America ...1,314,600 
invested more than $50,000 in busi-| 7 "S"stel Co... ... 1.029.800 
“ness papers in 1952, compared with — g. Union Carbide & Carbon Co. . 959,000* 
489 that did so in 1951. | 9. Eastman Kodak Co. ........ 900,000 
ese 25 0 of Seer 840,500 
| 11. Republic Steel Corp. ........ 789,400* 
|@ The 641 companies bought $108,- | 12. International Harvester Co. .. 784,900* 
| 621,500 of space, which would be) 3? iy Png tt teseeseeees ba yoo 
(36.2% of the $300,000,000 which | 15. johns-Manville Corp. ........ 735,900* 
_ABP estimates as the amount all 16. Allied Chemical & Dye Corp. . 734,300* 
|advertisers spent in the medium | 17. Timsen Roller Bearing Corp... 713,100* 
‘ast year. A year ago, ABP reported ™* Migwagelt tem 4 ap 
that the 489 $50,000 advertisers of | 19. American Cyanamid Co. ..... 670,800 
1951 spent $74,061,817 in the medi- | > - 4 — = eteveees a, 
’ | . Bendix Aviation Corp. ...... \ 
um (AA, Oct. 6, °52). | 22. Dow Chemical Co. .......... 589,000 
Methods used to compile the new | 33. Rockwell Mfy. Co. ........ 586,000 
listing just released were similar) 24. Owens-Illinois Glass Co. .... 575,000 
j i | 25. Goodyear Tire & Rubber Co. .. 538,300* 
to those used in the first study.) 2° Wiruiesten Carp... .. 525.000 
Questionnaires were mailed to) 37° Radio Corp. of America ...... 520,000* 
about 2,000 companies. | SR Ue-Oett Ga ............ 519,000 
As in its first study, ABP has. = Be lg sey Inc. ...... peepee 
s | . Bethienem ee MW. ccccsces ’ 
made estimates based on Brad-| 3)" pemington Rand Inc. ....... 509,200 
Vern Reports and independent 32. Crucible steel Co. .......... 500,000 
space checks. It notes that caution | 9 preser “yt oe ae eosasi ae 
: ‘ = . American Chain able Co... ; 
should be taken hom directly —_ 2 3 Aare errs 475,000 
paring these estimates with any 36 Merck & Co. .............. 475,000 
actual figures. € % "seers 471,500* 
| 38. Pittsburgh Plate Glass Co... 469,500 
SS ff 2 SPR er 459,400* 
# ABP has prepared a booklet 460. Celanese Corp. of America .. 452,300 
‘ j icj- | 41. Caterpillar Tractor Co. ..... 449,800* 
showing all ssa ae — a at | 42. Chas. Pfizer & Co. ......... 436.700* 
pated, including advertisers | 43° Biaw-Knox Co. ..........-. 436,200 


spending less than $50,000. The 44. American Tel. & Tel. Co. .... 430,500 
booklet includes an alphabetical | (Continued on Page 86) 


| limit on the number of entries that 


American News Co. 
to Continue Tests 
of Vending Machines 


New York, April 1—American 
News Co. will continue to experi- 
ment with vending machines and 
other mechanical equipment in an 
effort to cut costs, Percy D. O’Con- 
nell, president, told stockholders 
yesterday. 

Increasing costs, due to a tight 
labor market, probably will con- 
tinue to squeeze profits further, 
despite the possibility of lower 
taxes, Mr. O’Connell said. 

Payroll costs last year, he said, 
amounted to 70.4% of total oper- 
ating expenses, and 92% of 1952’s 
rise in operating costs was at- 
tributed to labor. 

The company had record sales 
of $202,399,533 in ’52, he reported, 
but earnings dipped to $3.18 a 
share from $3.28 in ’51. 


Westinghouse Boosts Wilcox 

George L. Wilcox, with Westing- 
house Electric Corp., New York, 
since 1942, has been elected v.p. 
in charge of sales and a director of 
Westinghouse Electric Internation- 
al Co., New York. 


Burlingame-Grossman Moves 
Burlingame-Grossman Advertis- 

ing, Chicago, has moved to en- 

— quarters at 207 S. Wabash 
ve. 


ter General Arthur Summerfield | National Assn. of Letter Carriers; 


and Sen. Frank Carlson (R., Kan.) 
each announced important steps 
today in the search for ways to 
improve the efficiency of the Post 
Office Department and to put a 
halt to rising postal costs. 

In his first major attack on pos- 
tal operating bottlenecks, Mr. Sum- 
merfield announced today that a 
team of postal inspectors has been 
assigned to New York City in an 
effort to find the reasons for slow 
service and low employe produc- 
tivity. 

The study of New York, which 
produces nearly one-tenth of the 
department’s total revenue, will 
be followed by drives in other 
large post offices. 


® Meanwhile, Sen. Carlson an- 
nounced that an advisory com- 
mittee of 10 mail users will meet 
here next Thursday to discuss the 
Senate post office committee’s 
forthcoming investigation of postal 
costs and operations. 

The committee, named today, in- 
cludes Eugene Pulliam, publisher 
of the Indianapolis Star; Albert 
Linton, chairman, Providence Mu- 
tual Life Insurance Co., Philadel- 
phia; Walter D. Fuller, chairman, 
|Curtis Publishing Co.; Ed M. An- 
derson, publisher of North Caro- 
‘lina Weekly Newspapers; Mrs. 
| Theodore S. Chapman, v.p., Gen- 
|eral Federation of Women’s Clubs; 


Sales of Industrial Distributors Dropped 
in ‘52; Sales Per Salesman Dipped 1.2% 


New York, April 2—Sales of 


|try as a whole decreased 4.3% in 


industrial distributors suffered a ‘52 and sales per salesman went 
drop of 3.9% in 1952 from 1951’s|\down 1.2%. These decreases may 


record of $4.1 billion. 
This fact is highlighted in the 
seventh annual survey made by 


Industrial Distribution, a McGraw- | 


Hill publication. 

Returns received from all parts 
of the country showed sales to- 
taled $3.8 billion in °52. 

Sales per employe for the coun- 


be explained, ID says, by a 1% in- 


crease in number of employes and 


a 5.1% increase in salesmen. 
Despite this decrease, the publi- 
cation says, distributors are not 


|pessimistic over 1953's prospects. 


With only minor exceptions, they 
expect °53 sales to be about the 
same as ‘52, or higher. 


John R. Tillotson Sr., director, 
Associated Third Class Mail Users, 
Kansas City; Edward B. Rubin, 
| v-p., Spiegel Inc., Chicago; Paul D. 
Sanders, co-publisher, Southern 
Planter, and Robert Ramspeck, 
v.p., Eastern Air Lines. 

Discussing the Post Office De- 
partment’s drive to improve its 
New York operations, a depart- 
ment spokesman said New York 
was near the bottom among 55 
cities which have undergone ef- 
ficiency surveys since the new ad- 
| ministration moved in. “If we 
can’t do something about New 
|York,” he said, “we might just as 
well give up right now.” 


® The Senate post office commit- 
tee has $100,000 for its study of 
postal problems and will employ 
management engineers and ac- 
countants. 

Sen. Carlson says the commit- 
tee’s investigation, which will run 
during the remainder of 1953, has 
these aims: 

1. Improved service at less cost. 

2. Reduced expenditures through 
the introduction of improved meth- 
ods, procedures and devices. 

3. The proper allocation of costs 
by the Post Office Department 
among the various classes of mail. 

4. A more realistic and practical 
system of allocating costs. 


of the department as a service. 
and better morale for 
workers. 


Promotes Dabney to Ad Head 
Lewis S. Dabney, since 1952 a 
member of the advertising staff 
of the Employers’ Group Insurance 
Companies, Boston, has been pro- 
|/moted to advertising manager. 


Christiansen Joins 4A‘s 
Christiansen Advertising Agen- 
‘cy, Chicago, has been elected to 
;membership by the American 
‘Assn. of Advertising Agencies, 
|New York. 


Kelvinator’s Biggest 
Campaign Will Offer 


Money for Vacations 


Detroit, April 2—The Kelvina- 
tor division of Nash-Kelvinator | 
Corp. will start “the biggest 90-| 
day campaign” in its history with 
a four-color center spread in Life 
on April 6. 

The campaign is built around a 
“Homemaker’s Holiday” contest 
which will offer 5,424 prizes, in- 
cluding 24 grand prizes of $1,000 
each, for the family vacation. 
There will be 120 awards of Kel- 
vinator appliances, and _ 5,280 
awards of either $5 or $25. 

C. J. Coward, Kelvinator mer- 
chandising manager, termed the 
contest “a natural traffic and sales 
builder.” Starting at Easter and 
ending at the Fourth of July, the 
contest is “concentrated between 
the two major holidays that tradi- 
tionally mark the heaviest appli- 
ance season,”’ Mr. Coward said. 

“It effers the universal appeal 
of a free vacation right at the time 
when vacation plans are upper- 
most in everyone’s minds.” 


8 Following the Life ad will be a 
jseries of ads, including spreads, 
| inside covers, and half, two-thirds 
and full pages, in the following 


any one applicant may submit. 
Geyer Advertising Inc. is the 
Kelvinator agency. 


Photography Gets 
Stress in Kodak 
Industrial Copy 


RocHEsTerR, April 1—Eastman 
Kodak Co. is starting two cam- 
paigns—consumer and _ industrial 
—to promote picture taking. 

The consumer campaign will 
consist of 650-line ads in evening 
newspapers on July 1 and 29 and 
Sept. 2 and in morning papers on 
July 2 and 30 and Sept. 3. The 
ads are placed to catch the holi- 
days and the peak of the vacation 
period. 

Each ad will be headed “Big 
Weekend Coming Up—time te 
make those snapshots you’ll treas- 
ure all your life.” 

The industrial drive, which is 
already appearing in industrial and 
business magazines, differs from 
Kodak’s usual industrial advertis- 
ing in that it pushes applied pho- 
tography rather than products. 

A typical ad lists business and 
industrial operations which can use 
photography. 

J. Walter Thompson Co., New 
/ York, and Charles L. Rumrill & 


5. Definition of congressional | publications: American Home, Bet-|Co. are the agencies of Eastman 
policy with respect to the operation | ter Homes & Gardens, Farm Jour- | Kodak. 


‘nal, Good Housekeeping, Home | 


ining Post, Small Homes Guide, 
| Sunset Magazine, This Week Mag- 
|azine and Time. 

Tommy Bartlett’s “Welcome 
| Travelers” TV show on NBC will 
_also be used for three months. In 
_addition, dealers will receive dis- 
|play and store-trim packages, ra- 


‘dio and TV spots, local ad drop- | 


ins and co-op mats. 


| Entrants in the contest are re- 


quired to answer, in 25 words or) 
' 


‘less, “Why I like the Kelvinator 
| (name of product).” There is no 


6. Improved working conditions Modernizing, Life, McCall’s, Par-| Abraben Joins Kal, Ehrlich 
postal ents’ Magazine, The Saturday Eve- | 


Alvin Abraben, formerly direct 
mail manager with Hecht Co., 
| Washington department store, has 
|'been named direct mail manager 
with Kal, Ehrlich & Merrick, Wash- 
ington agency. Bowie Race Track 
has appointed the agency to han- 
‘dle ali advertising for the com- 
sno Bowie-Laurel spring racing 
meet. 


‘Joins Stempel Advertising 


Hal Weiss, radio-television 
writer and TV _ consultant, has 
joined I. R. Stempel Advertising, 
_ New York, as an account executive. 
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PRESTIGE BUILDER—H. D. Lee Co., Kansas | 
City, is promoting Lee Chetopa Twill with 
this full-color ad in Life on May 4. Picture | 
shows construction workmen in Lee shirts 
and pants discussing details of a minia- 


ture suburb. 


Lee’s Work Clothes 
Campaign Tied In 
With Home Owning 


Kansas City, April 2—The H. D. 
Lee Co. has scheduled an adver- 
tising campaign designed to link 
its Lee Chetopa Twill work 
clothes with today’s widespread 
interest in modern homes. 

The campaign calls for a color 
page in the May 4 Life, and adap- 
tations of this ad for some 40 
other consumer publications, 

The ad _ pictures four men 
dressed in Lee shirts and pants 
surrounding a scale model of a 


‘Chait Says Time Inc. Direct Mailings 
Build ‘Product Personality,’ Get Returns 


March 31—Law-| 


WASHINGTON, 
rence G. Chait, director of list re- 
search for Time, Life and For- 
tune, told the Advertising Club of 
Washington today that the Luce 
publications have four strategic 
objectives behind their direct mail 


promotions. 


Describing direct mail as the 
most important source of subscrip- 
tions for the publications, Mr. 
Chait told the adclub’s direct mail 
seminar that his: organization is 
acutely aware of the fact that the 
success of any advertising depends 
on a “responsive climate.” 

He mentioned these four reasons 
for using direct mail: 

1. “It enables us to establish a 


selves and the potential reader. 

2. “It helps establish a favorable 
identity. 

3. “It helps humanize a big cor- 
poration and big publications. 

4. “It enables us to pre-select a 
desirable audience.” 


@ The club’s direct mail seminar 
is one of a series on major adver- 
tising media. Other speakers on to- 
day’s program included Larry 
Brettner, circulation promotion 
manager of American Aviation 
Publications, and Broyce W. Mor- 
gan, consultant on direct mail and 
telephone selling. 

Mr. Chait said direct mail from 
Time Inc. attempts to create a 


newals are high “because the or- 
iginal letter accurately describes 
the product.” 


typical suburban development. 
One of the men is explaining | 
plans for the construction of the | 
subdivision with the aid of the| 
model. His three assistants are 
representative of the engineers, 
foremen and skilled workmen who 


are directly charged with con- | tisers should insist that mailing will attempt to write a code. 
\lists be as valid as publishers’, 


struction responsibilities. 


s Lee’s objective with this ad-| list contain the maximum infor- | possible 


vertisement is twofold: 

1. To gain added readership by 
tying in with the current trend 
toward suburban living. 

2. To associate Lee Chetopa 


Twill shirts and pants with to. McGraw-Hill Editorial Sees Dim Future 


day’s skilled and prosperous work- 
men. 

Lee believes that in selling work | 
clothes, influence starts at the top, 
and that workmen are likely to 
wear the kind of clothes they see 


their foremen and other top men | 
wearing on the job. And by re- 


lating Lee work clothes to modern, 
interest-arousing job _ situations, 
the company believes the Lee la- 
bel acquires added prestige. 

The increasing mechanization 
of industry, and the corresponding 
decline in manual labor, has re- 
sulted in a trend toward neater, 
more professional-looking work 
clothes—particularly among the 
younger men. Such work clothes 
are one means of expressing the 
“ego-satisfaction” 
the worker’s improved status, the 
company believes. This factor, as 
well as comfort, fit and long wear, 
is taken into account in Lee adver- 


tising. 

Gardner Advertising Co., St. 
Louis, is the Lee agency. 
Five Sustainers Join AFA 

Five companies have been 


elected to sustaining membership 
in the Advertising Federation of 


He emphasized that list research 
helps pre-select an audience which 
will produce results for the ad- 
vertiser. “We may eventually have | 
an audit bureau for mailing lists,” | 
he declared. “Meanwhile, adver- | 


/audited statements, and that each 
mation to deliniate characteristics 


—habits, income, training and 
ability.” 


personal relationship between our- | 


“product personality.” He said re- | 


In his talk late this afternoon, 
/Mr. Brettner lashed out at “the 
tripe, the copy-cat campaigns, the 
campaigns with the outward ap- 
pearance of a lusty Dagmar—but 


with falsie statements’ under- 
neath.” 

s Decrying the use of formulas, he 
i'declared: ‘Never underestimate 


‘the power of the American direct 
mail buyer. He and she are far 
from a dope, far from the careful- 
ly cultivated myth of ‘the common 
man.’” 

Among the examples of cliche 
campaigns, Mr. Brettner exhibited 
a mailing of the Direct Mail Ad- 
vertising Assn. 

“I was dumbstruck to receive a. 


copy of a solicitation from DMAA | 


See Your Neares 


t 


Packard Dealer 


USES OUTDOOR AGAIN—Outdoor posters like this are now going up in 3,000 lo- 
cations, the first use of the medium that Packard Motor Car Co. has made since 1949. 


Packard Will Use 
Outdoor for First 
Time Since 1949 


Detroit, April 2—Packard Mo- 


|\the Packard as “America’s new 
‘choice in fine cars.” A second 
|campaign for Clippers will follow 
late in April. 


|@ While both postings will be on 
| 24-sheets, an additional program 


‘itself that went in for them hot tor Car Co.’s revitalized program) utilizing painted bulletins is under 
/and heavy,” he commented. “Ob- of advertising and marketing will consideration, Mr. Walters said. 


perhaps all wised up to at least a) 
few of the angles.” 


which are achieved when direct | 
mail is followed by telephone SO- | 
| licitation. 


| William Henderson, new executive 
‘director of DMAA, who reported | 
‘that the association’s future pro- | 
| gram may include work on recom- 
/mended standards of good practice | 
for the industry. 

Later, Mr. Chait, who is DMAA | 
‘vp. for the U. S, added that! 
/_DMAA has been urged to prepare 
'a code of ethics which would deal 
with such matters as the use of the 
‘term “free” and the unsolicited 
/mailing of merchandise. 

Mr. Chait said direct mail users 
suffer from the excesses of a few, 
but he does not know if DMAA 


| 
| 


} 


_ In direct mail, he said, ethical | 
organizations prosper most. “It is | 

to get a remarkable) 
‘amount of repeat business—but | 
only when the initial sale is top 
caliber.” 


for Small Business If Taxes Aren't Cut | 


NEw York, April 1—Small busi- 
/ness must have relief from the 
|present tax structure or be faced 
| with financial paralysis. 
| That warning is made in an edi- 
torial appearing in all McGraw- 
Hi!! publications this month. 
First step toward such relief 
/should be to free small companies 
from the excess profits tax, sched- 
uled for June 30, the editorial says. 
If the tax is to be extended, it 
_adds, provision should be made for 
|a much broader exemption to 
| smaller corporations. 
| “If net income up to $100,000 a 


| year, which in these days still con- 


resulting from  Stitutes small business, were ex- 


empted from the tax,’’ it is pointed 
out, “the loss of revenue to the 
government would be about $175,- 
000,000. This relatively small 
amount could easily be offset by 
an increase in employment and in- 
comes if small business is freed 
from its financial strait jacket and 
allowed to expand.” 

® A small business that succeeds 
and hence grows, the editorial de- 


America. They are Smith, Benson|clares, is particularly hard hit by 


& McClure, Chicago; Gleason Ad-| 


the excess profits tax, which ap- 


vertising, Detroit; Pitluk Advertis-| plies to all corporations having an 


ing Co., San Antonio; Charles Bru- 
nelle Co., Hartford, Conn., and 
Rome Sentinel Co., Rome, N. Y. 


Robert Becker Joins Nepera 


Robert Becker has joined Ne- 
pera Chemicai Co., Yonkers, N. Y.,' 
as director of advertising. He for- 
merly was with the advertising 
department of E. R. Squibb & Sons, 
New York pharmaceuticals maker. 


annual net income of more than 


$25,000. It takes up to 82¢ on every | 


dollar of profit that the company 
earns above what is called “excess 
profits credit.” 

For most small companies the 
credit depends on what was earned 
in 1946-49. This creates an ele- 
ment of chance and discrimination 
in determining the tax amount, 


| 
| 


| 


the editorial says, particularly for 


young organizations which were | 
started during those years. It ad- 


| viously the campaign went to busi- | return the company to the nation’s | 


since 1949. 
An extensive outdoor campaign 


about 3,000 plants, Fred J. Walters, 
v.p. in charge of marketing, said. 
The outdoor advertising will fol- 


medium-priced Packard Clippers. 
The first postings will advertise 


The postings are part of Pack- 


“nesses using direct mail who are | outdoor posters for the first time ard’s dealer-factory cooperative 


| program. 
| The return to outdoor advertis- 


Mr. Morgan described results will start with initial postings on|ing follows the company’s policy 


| of general expansion under its new 
| president, James J. Nance, who 
| authorized a 1953 advertising bud- 


; low the company’s new policy of| get of $8,000,000, or double the 
# At today’s luncheon meeting, the producing two distinct lines of | 1952 expenditure. 
club also heard a greeting from | cars, the luxury Packards and the | 


Packard’s production is at an 
alltime high for the company’s 54 
| years. 


‘Life's’ Retail 
Trainees Include 
Many Agency Men 


New York, April 2—Starting 
\this week, 30 more young men 
| start training as retail representa- 
tives for Life. They are the 30 


|successful candidates for the job) 


from more than 300 who applied. 

Life’s training program, started 
after World War II as a temporary 
means of helping eager young men 


operations. 

However, a strange switch has 
developed. A great many of the 
applicants nowadays have come 
from agencies. This turn-about is 
accounted for, it is said, by the 


Subscription Sales 
Get Boost Through 


Department Stores 


New York, April 1—About 30 
national magazines are pushing 
their subscription sales through 165 
department stores in all major 
cities. 

Handling the operation for the 
magazines is the Budget Reading 
Service division of Periodical Pub- 
lishers Service Bureau, a Hearst 
| subsidiary. 
| Though the idea dates back to 
1943, it didn’t really catch hold till 
Pernt 1950 (when only 33 depart- 


‘to get a start in the advertising! ment stores participated). 
business (AA, Aug. 6, ’51), is now| 
/a permanent part of the magazine’s|rents space in the stores, hires 


The Budget Reading Service 
people to operate the subscription 
|center and offers “substantial sav- 
ings” through the purchase of long- 
;term subscriptions. Customers, 
| moreover, can pay off the total 


| price in monthly instalments. Fig- 


mits, however, that it is impossible fact that many young agency men | ures on the total sales of the serv- 
to select a base period for the tax | feel the need for getting the exper~ ice are unavailable. 


that is fair to all companies. 


® Small companies have been at! 
an equal disadvantage in the mat- 
ter of accelerated depreciation for | 
tax purposes, the editorial com- 
ments. The government has en- 
couraged a great expansion of the 
nation’s industrial plants by grant- 
ing certificates of accelerated 
amortization on new plants built 
to support the defense programs. 
These certificates allow business to 
charge off the cost of defense 
plants at a rapid rate and de- 
crease tax-subject earnings. 

But most of these tax conces- 
sions, the editorial explains, have 
been made to large companies es- 
pecially equipped for defense pro- 
duction. Of the $12 billion of new 
facilities so far approved for fast 
amortization, only 11% are for 
companies with less than 500 em- 
ploves, although the share of such 
companies in norma! civilian busi- 
ness is about 30%. 


Brake Shoe Boosts McCulloch 


Paul L. McCulloch has been pro- 
moted to sales manager of the 
electro-alloys division of Amer- 
ican Brake Shoe Co., Elyria, O. 
He succeeds Charles Rupprecht, 
who has been advanced to v.p. of 
sales. Mr. McCulloch has been with 
the company since 1945, and since 
1951 has been sales manager of 
the division in Pittsburgh. 


ience of contacting retailers, whole- 


salers and other customers which 
the Life retail representative pro- 
gram provides. 


® Some of the applicants have 


surrendered high earnings to start) 
all over again. And for quite a| 
few it has paid off in better-paying | 


jobs, sometimes with Life itself. 

The purpose of the program has 
remained constant—to provide bas- 
ic training and a job springboard 
for young men interested in an 
advertising career, and also to help 
leading retailers and wholesalers, 
through daily personal contact, to 
understand Life's local impact and 
to capitalize on it. 

Since the program started in 
November, 1945, retail representa- 
tives have made a total of 207,626 
dealer calls, supervised 43,251 pro- 


motions and made sales presenta- | 


tions at 56,335 meetings of dealers, 
buyers, trade associations and dis- 
tributors. 

“These are visible results, but 
the more important invisible re- 
sults lie in the good will developed 
for Life and national advertising 
in general,” magazine spokesmen 
said. 


s Last year, for example, 30 retail 

reps made a total of 24,127 indivi- 

dual calls on dealers in nine major 
(Continued on Page 82) 


| 

|8 A direct mail operation supple- 
| ments the department store setup, 
/with 17,000,000 store customers 
getting letters each year inviting 
them to buy magazines on the 
monthly-pay plan. 

Among the magazines taking 
part are American Home, Boys’ 
Life, Charm, Cosmopolitan, Good 
Housekeeping, Ladies’ Home Jour- 
nal, Life, Living for Young Home- 
makers, Mademoiselle, Parents’ 
Magazine, Redbook, The Saturday 
Evening Post, Town & Country and 
True Story. 

The Budget Reading Service, 
which is manned by about 140 peo- 
ple, in addition to those in the 
stores, gets a percentage of sub- 
scription money as commission for 
| the sale. Besides the participating 
| magazines, it will take subscrip- 
tions to any magazine published in 
the U.S. 


American Gas Names JWT, 
Agency Moves in Washington 


American Gas & Electric Co., 
New York, has named J. Walter 
Thompson Co., New York, to han- 
dle advertising in connection with 
its area development work. Amer- 
ican handles other phases directly, 
using Business Week and Fortune, 
among other magazines. 

The agency has moved its Wash- 
ington office to 1737 De Sales St., 
N. W. 
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,es in prestige, good will, merchan- 
‘dising and promotion. | 


TV Roadshows 
Seeks Regional, 


a If the advertiser wishes, the 
show can originate from a theater, | 
with ticket distribution handled as} 
he sees fit—perhaps through his 
dealers. TV Roadshows stars will 
be available for personal appear- 


Local Sponsors 
ances. Before the show comes into) 


(Continued from Page 1) town, it will be given a heavy pub- | 
action from potential sponsors in-/|licity and promotion buildup. No 
dicates that they will be willing to talent is signed yet, but the com- 
spend more for an exciting big/Pany is dickering with several 
attraction, which will stimulate | “names.” 
community interest in their prod-| Merchandising plans will be tai-! 
ucts. lored to suit individual advertisers. 

The principals—two other agen- If the sponsor wants the producer 
cy men among them—of TV Road- to lend a hand here, there will be} 


shows are convinced that the im-| Personnel available to do so for an | be, 


pact of an outstanding live video extra charge. | 
program will do more to sell goods. 
(Commercials will be integrated|s Mr. Beach and his associates are| 
as much as possible. And if there | convinced that they can get choice | 
is a local personality connected | evening time periods for local and 
with the sponsor’s product—for ex-|regional advertisers, who are 
ample, sports commentators in the pushed out by the big network 
case of some beer makers—he will | shows in some markets. This is one 
get into the act.) They promise|reason for starting the series in | 
advertisers several important plus-| July, when many of the network 


New York. Later, he was associated 


, Sponsors are off the air. 

Once established in the time 
‘Spots with a successful show, the | 
local and regional advertisers will 
be able to hold onto them, Mr. 
Beach feels. 


Doremus Elects Burnham 
Vice-Chairman of Board 


Walter H. Burnham, since 1942 
executive v.p. of Doremus & Co., 
New York, has been elected vice- 
chairman of the 
board of direc- 
tors. He has been 
with the agency 
since 1920, and'! 
was elected a di- 
rector in 1933. He 
also is a director 
of Doremus-Esh- 
leman Co., Phila- 
delphia. 

Mr. Burnham 
formerly was in 
the securities 
business and was 
|associated with Carlisle Mellich & 
Co. and Potter, Choate & Prentice, 


Walter Burnham 


with Crompton-Richmond Co. in 
| the textile field. 


Wy 
Xe 4 F 


Tackling the competition is 


| 
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Highlights of the Week’s News 


It was a mixed-up situation for a while but now it seems clear that 
Anderson Hewitt has taken Chase Bank to Kenyon & Eckhardt and 
Sere De. Fuk is enh OES Bale. < ease a sbeky coc ecsaes Page 1 

TV Roadshows Inc. has an ambitious plan to help regional and local 
advertisers sponsor major TV shows, and from their own hometown 


EE Se Pe ne eee eS | CE ge re Page 1 
The 641 biggest business paper advertisers, including GE, which put 
$2,445,000 in the medium, are listed beginning on ............ Page 2 
In a curious switch, Life’s retail representatives are coming from 
agencies as often as going to them. ...................00085 Page 3 
Auto manufacturers differ in the reception they give to people who 
I Or ee a te I ek kno 5 Kae heb ces Fa vos es bean Page 28 


Remember El Vampiro, the household insecticide? Its ownership has 
changed hands again in another step to reestablish the name of the 
See rt IN 65 kia 5k oh oon a Tae oa daweacnieex Page 34 

In which James D. Woolf writes a playlet about Rhonda Fleming, the 
movie actress, and wonders how it is that advertisers use such 
improbable testimonials 

Paul Godfrey has another ad aptitude exam for you on ...... Page 58 


Pe ee 


And for Canto II of those lonely eyes and lips, see ............ Page 62 
REGULAR FEATURES 
Advertising Market Place ... .68 Mail Order Clinic .......... 60 
Coming Conventions ........ 29 NE. Fev. diss wis os 66, 84 
Creative Man’s Corner ...... 58 Photographic Review ........ 52 
Department Store Sales ...... 30 Rough Proofs .............. 12 
RE cca heh apse 95005 0 12 Salesense in Advertising ....57 
Employe Relations .......... 58 This Week in Washington ... .82 
Getting Personal ............ 32 Voice of the Advertiser ...... 64 
Information for Advertisers . .68 What They’re Saying ....... 12 
Looking at Retail Ads ...... 60 You Ought to Know ........ 70 


| begin a test in the next few weeks 


King-Size Raleigh for Little King cigarets in New 
e 2 Haven, Conn., and Harrisburg, Pa. 
Bows; Lorillard to | Popularly priced, the non-aro- 
'matie cigaret is king-size, cork- 
Lengthen Old Gold | tipped and will have a coupon re- 
(Continued from Page 1) |deemable for gifts. The company 
size Viceroy have “exceeded our | says Little King will be the only 
best expectations.” This presents a | king-size cigaret with a coupon. 


production problem, which has de- 
layed the timetable on national dis- 
tribution for the elongated Viceroy. 

P. Lorillard Co.’s news, which 


A picture of the comic strip char- 
acter, “The Little King,” drawn by 
Otto Soglow, is on every pack. 

Advertising, handled by Lewin, 


EASY, in Kentucky! 


In Kentucky, you don’t need tremendous brawn to do a really 
wonderful advertising job. 55.3% of the State’s total retail 
sales are made in the Louisville Trading Area —a compact 
area covered daily by WAVE. To cover the remaining 
44.7%, you have to use many of the State’s other 46 stations. 


Yet 5000-watt WAVE gives you 5000-watt rates, and 
also tosses in several booming Southern Indiana counties with 


another quarter billion dollars in effective buying 


That's it in a nutshell. Ask Free & Peters to tell 
the whole WAVE story — it’s something! 


5600 WATTS * NBC 


income! 


you 


WAVE 


LOUISVILLE 


Free & Peters, Inc., Exclusive National Representatives 


RUM & MAPLE TESTS 


at press time was being closely | Williams & Saylor, will be in 
guarded by executives, is expected |newspapers, counter and window 
to be the announcement of a long | displays. 

Old Gold to be sold in the Chester- 
field-Philip Morris manner along- ’ : , 
side the standard Old Gold. Loril- eee wi bea perc ayes a “4 
lard reportedly will make this offi- | ,, Richard T. Lawson will publis 
: : 'the Daily Times at Levittown, 
cial Tuesday (April 7) at the an-' pg qa community growing up 
nual stockholders meeting. ‘around U. S. Steel’s new Fairless 
|works, beginning April 13. The 
Times, which will sell for 3¢, will 
‘be a five-day afternoon paper. Mr. 


KING-SIZE CIGARET Lawson also operates a group of 


New York, April 2—Rum & community weeklies in Philadel- 
_Maple Tobacco Corp. expects to phia. 


ADVERTISING TRADES INSTITUTE 
INC. 


Announces the first 


ADVERTISING ESSENTIALS 
SHOW 


THE BILTMORE 
June 9th and 10th, 1953 12:30 to 8 PM 


The latest advancements in vital services and products 
to the advertising field will be shown by exhibitors who 
will include: 


GRAPHIC ARTS SUPPLIERS + ART SERVICES + DISPLAY 
PRODUCERS + PHOTOGRAPHERS - PREMIUM MARKETERS 
FILM PRODUCERS AND ALL ALLIED SERVICES. 


You are cordially invited to participate in this Advertising 
Trades Market Place which will be open only to the 
13,700 advertising executives and buyers of the world’s 
greatest advertising centre..... NEW YORK. 


IMMEDIATE ACTION SUGGESTED TO 
RESERVE THE LIMITED EXHIBIT SPACE 


Thomas B. Noble, Suite A511, The Marguery 
270 Park Avenue, New York 17, MU 8-0091 


R.S.V. P. 
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WN. Y. Herald Tribune 
women readers 
spend more than 
$230,000,000 a year 
for clothing and ac- 
cessories! 


Hercld Tribune fami- 
lies make 26,000,000 
shopping trips o year! 


Herald Tribune fomi- 
lies have 310,000 
gardens! 


Statistical Source: Her. 
ald Tribune Continuing 
Home Study. 


63rd of a Series 


BEST CUSTOMERS 


MEAN 
EASIER 
SALES... 4 


HIGHER 
PROFITS 


Why settle for “maybe-buyers” when you can reach 

prime customers? In New York, the Herald Tribune 

gives you an audience of known best customers — the 

kind of people who want to buy BIG, can afford to buy BIG... 

and do— FIVE BILLION DOLLARS BIG! They’re families 
with high incomes — 66% over $5,000 a year! 95% have one or more 
savings accounts ...60% of the male members are in business management 
-»- and 49% own their own homes. No matter what you’re selling, 
it’s easier to sell this highly responsive, well-off Herald Tribune 

Quality Market... and easier selling means higher profits! Get all 


the facts on the Herald Tribune Quality Market... right now! 


NEW YORK 


Herald Tribune 
Yity BUYS YZaniity 
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Potter-Repak Adds Nine ‘| Express Publishing Boosts 3 


Potter-Repak, Providence, R.I.,. Express Publishing Co., pub- 
a new agency, has been named to lisher of the San Antonio Morning qg q 
handle advertising for Moody Ma- & Sunday Express and the San An- | 
chine Products Co.; Durant Tool | tonio Evening News, has promoted | 
Supply Co.; Tower Iron Works; Roy Jacobs to advertising director. | “We've been taking our own medi- 
Crisloid Plastics Inc.; Henry Gor- He has been general advertising | cine for so long about the power of 
man & Son, jeweler, all of Provi- | manager. A. W. Jameson, a veteran | 4 ayertisin that we've developed a 
dence; Ideal Windlass Co., East of the retail advertising depart-— blind 8 = se 
Greenwich, R.I.; American Mfg.| ment, has been named assistant to | 2!/"@ spot. Most of our enthusias 
Co., Cranston, R.I., maker of jew- the advertising director. Tilford H. TeVvolves around how much we're 
elry accessories; Thurston Sails Fletcher, also in the retail advertis- g0ing to spend and where we will 
Inc., Warren, R.I., and Marine ing department, has been promoted | spend it,” Pierre Martineau, of the 
Electronics, Bristol. R. I. to local advertising manager. | Geago Tribune’s research divi- 


sion, told the Grand Rapids Adver- 


GRAND Rapips, Micu., April 3— 


_F&S&R Appoints Edwards 


‘aie ‘ tising Club today. 
en you Remember “The frantic fashion in which 
Seymour Edwards, formerly : 

need WM. F. RUPERT ‘head of his own wholesale house- “advertisers or pe eang hairs 

RECENT Compiler of NATIONAL Wares business, has joined the New) & ways She —— + teas tent 
BIRTH LISTS ExcLUsIvery YOrk office of Fuller & Smith &| fession of their lack of fal a 

BIRTH for ever 55 yeors Ross, as associate account execu-' advertising by itself can unlock 
90 Fifth Ave., New York 1 tive assigned to the Westinghouse | sales log-jams,” he told the admen, 

LISTS OR 5-3523 electronic tube account. pointing out that the main deter- 


Martineau Calls for Motivation Studies 
Way Out of Advertising Log-]Jam 


| minant of people’s attitudes is not 
\the advertiser but the people 
| around them. 
|@ “It’s all too easy,” Mr. Martin- 
/eau maintained, “‘to point to shows 
with high ratings and copy with 
‘high readership where product 
sales are going exactly nowhere. 
After being exposed week in and 
| week out to commercials, the read- 


er does absolutely nothing about it. | 


‘Obviously there must be a missing 
factor ...In some way the message 
.simply doesn’t activate the indi- 
-vidual’s basic motivations.” 

As a solution, he called for psy- 
chological research into the “ir- 


PADDOCK ENGINEERING COMPANY 
is the nation’s largest builder of fine 
swimming pools. Recognizing that the West 
offers the greatest sales opportunities 
and that SUNSET reaches its top prospects 
in this region, Paddock has again selected 
SUNSET for its advertising in 1953 


Leaders of 
Business 
who Know 


the West 
use Sumsef 


... because the top- buying 
540,000 Western families 
believe in—live by — 
and buy from SUNSET, The 
Magazine of Western Living 


LANE PUBLISHING CO. 


MENLO PARK, CALIFORNIA 


OLIVE ADVISORY BOARD 
represents California growers and 
packers of the nation’s ripe olives. 
As relish, garnish and ingredient, 
Westerners eat more ripe olives 
than folks in other U.S. regions. 
Knowing the West, Olive Advisory Board 
advertises in the magazine read by the 
most buy-able Western families — SUNSET 


Bite A oie 


CALIFORNIA AND HAWAIIAN 
SUGAR REFINING CORPORATION 
knows how to sell the West. It has made 
C and H cane sugar the top-selling 
brand on the Pacific Coast for decades. 
And to maintain top position, C and H 
has advertised in SUNSET for 
seven consecutive years 


GREYHOUND LINES 
know the West well, serving 
more communities in the region 
than any other transportation service. 

To reach traveling families 

in every Western city and town, 
Greyhound is again using 

SUNSET in 1953 


Advertising Age, April 6, 1953 


SHULTON 


STICe Cor.eane 


| 


SUMMER COOLER—Shulton Inc. will use 

this Styrofoam display for its stick colognes 

this summer. The three blocks are mounted 

on a vertical rod and can be turned in 
any direction. 


rational, mysterious ways” in 
which products acquire reputations 
which “so often have no connection 
with any advertising.” 

“Camel is considered the he-man 
cigaret. King-size cigarets are more 
for women. In the past several 
years, Ford has become the very 
smart car. Miller beer and Pall 
Mall cigarets are two smash suc- 
cess stories, but why? With all 
due regard to their advertising, it 
isn’t that good,” he said. 


® “It’s extremely difficult for ad- 
vertising to run counter to these 
reputations,” declared Mr. Mar- 
tineau, chiding the advertising in- 
dustry for ignoring such “product 
personalities.” On the other hand, 
once these reputations are isolated, 
advertising can capitalize on them, 
he told the admen. He cited a study 
now under way by the Tribune on 
motivations behind new car buy- 
ing. 

Mr. Martineau also took occasion 
to attack the creative men’s tradi- 
tional contempt for research, as 
expressed in Albert Lasker’s re- 
mark that “Research men only tell 
you there is salt in the ocean.” 

“These are companion pieces to 
the Lum ’n Abner philosophy... 
that a little earthy common sense 
can lead you out of every wilder- 
ness,” he declared. 


Fruit Group Boosts Hoard 


Bill Hoard, manager of the Wen- 
l|atchee office of the Washington 
|State Fruit Commission for three 
|years, has been advanced to the 
position of promotion manager. 
'He will handle promotion of cher- 
ries, apricots, freestone peaches, 
purple plums and Bartlett pears, 
both fresh and canned. Pacific Na- 
tional Advertising Agency, Seattle, 
is the agency. 


Squibb Promotes Baldock 


Howard W. Baldock, assistant 
advertising manager, has been pro- 
moted to advertising manager of 
E. R. Squibb & Sons, New York 
maker of pharmaceuticals. H. E. 
|Petersen Jr. has been advanced to 
| the new post of assistant to the v.p. 
in charge of advertising and mar- 
keting. 


Williamsburg Names Waters 


Williamsburg Publishing Co., 
New York manufacturer of greet- 
ing cards, has appointed Norman 
D. Waters & Associates, New York, 
to handle its Art Guild of Wil- 
liamsburg line. Plans have not 
been completed, but business and 


consumer publications will be 
used. 

Now It's Men's Group 
Macfadden Publications, New 


York, has changed the name of 
its Sport Men’s Group, which in- 
cludes Sport, Saga, Climax, True 
Detective and Master Detective, to 
‘the Macfadden Men’s Group. 
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4 xy Youngsters are cautious and competent critics .. . 
7 '\ ae =. weighing, comparing . . . and, finally selecting their 
| > preferences. As they scan the 400-odd comics books 
4 on their newsstands, most of them choose titles of The National Comics 
| Group. We like to believe that it’s because they recognize quality . . . 
| quality of conception, writing, artwork, printing . . . all those things that 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting 


in a new garb those age-old charmers, Humor and Adventure. Our 
advertisers benefit, too! 


SS 


Qu ® 


National 
Comics 
Croup 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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Standards Bureau 
Data May Be Lost 
to Trade Commission 


(Continued from Page 1) 
ably higher. 

The firing of Dr. Astin apparent- 
ly has not closed the case. At least 
two congressional committees are 
known ‘to be digging into the con- 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon's Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $10.00 — it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343. Se. Dearborn St., Chicago 4 


troversy, and there was an indi- 
cation that several members of 
Congress want to hear Dr. Astin, 
a career public servant and a lead- 
er among the nation’s scientists. 


# In his appearance before the 
Senate small business committee, 
Secretary Weeks pointed out that 
j;the Bureau of Standards tests 
| were the basis of false advertis- 
|}ing complaints by the FTC and a 
fraud order of the Post Office De- 
partment. 
| “The Post Office calls it their 
‘supreme court on questions of 
fraud,” he told the committee. “The 
Federal Trade Commission relies 
on its tests in a similar manner. 
“The bureau which is supposed 


“If this power is objectively and since it had been used successful- 
correctly used, it has great value ly by one of his own companies to 
to all the people of the nation. | preserve a $13,000 storage battery. 
However, if the bureau’s foot slips, 


a business starting in against all| , Besides firing Dr. Astin, Secre- 


the normal hazards finds itself up | tary Weeks suggested that Con- 


against something with which it! > b " 
cannot cope, the vast power of the | gress reexamine the legislation 


= giving the FTC power over mis- 
U. S. government. leading advertising. 

| “I cannot help but wonder how 
® The controversy over AD-X2/| many Similar cases have never 
raged for five years, culminating been heard about—how many en- 
‘during February in a Post Office | trepreneurs who were convinced 
'fraud order which would have!they have a good thing for the 
| blocked the delivery of the manu- people, who, whether they know 
| facturer’s mail. ‘it or not, were licked before they 
| This order was dramatically set started—and by their very own 
|aside last month when Secretary government to whom they paid 
_ Weeks informed Postmaster Gen- high taxes.” 

eral Arthur Summerfield that the| He took the position that the 


neither to approve nor condemn a! manufacturer of the product has 
product, has, by its very setup, the | technical data from several reput- 
power to make the introduction of _able universities and laboratories 


a new product cn the market very 

difficult, to prevent a product’s be- 

ing advertised by Federal Trade 
| Commission action, and to have 
|people labeled frauds and denied 
| the use of the mails.” 


_which support the claim that AD- 
| X2 can prolong the life of a bat- 
tery. 

The Secretary told the small 
business committee he was some- 
_ thing of an expert on the product, 


‘bureau “has not been sufficiently 
, objective because they discount en- 
‘tirely the play of the market.” 

“As a practical man,” he said, “I 
| don’t see why a product should be 
denied an opportunity in the mar- 
ket place.” 

“I believe that the purpose of 
_the Congress in establishing the 


Nationally Represented by 
EDWARD PETRY & CO. 


full sales impact. 


we FM 


TELEVISION BALTIMORE © NBC IN MARYLAND 


Komper Room 


Brings your message into the home 


Romper Room is a fascinating program for the pre-school 
small fry and their mothers. Every weekday from 9:00 to 10:00 
a.m. thousands of children literally force mothers to “turn on 
Romper Room”! Jean Moseley, Romper Room’s attractive hostess, 
and idol of all pre-schoolers, has a wonderful way of working 
your selling message into the program's material—thus insuring 


Advertising Age, April 6, 1953 


Bureau of Standards and in giv- 
/ing powers to such agencies as the 
Federal Trade Commission and 
|the Post Office Department to act 
/to prevent unfair practices and the 
|perpetration of frauds, was that 
|they should be operated or their 
_powers should be exercised in the 
| interests of the general public and 
that such interest should be sub- 
stantial and specifically and posi- 
tively shown to be adversely af- 
fected before the power is used.” 


s In a statement on his side of the 
case, Dr. Astin took exception to 
the statement that the bureau 
should not discount the play of 
the market place. 

“As a great scientific organiza- 
tion,” Dr. Astin said, “the bureau 
is basically concerned with the 
soundness of its technical opera- 
tions, and it must adhere to the re- 
sults of scientific findings regard- 
less of what pressures are brought 
on the organization to change or 
modify conclusions based direct- 
ly on those findings.” 

He said additional tests on AD- 
X2 had been conducted in June, 
1952, under conditions prescribed 
by the manufacturer, and that a 
further series of tests had been con- 
ducted in December, 1952. “If any 
of these tests had developed re- 
sults warranting modification of 
prior conclusions, I would have 
made such modifications imme- 
diately.” 

Meanwhile, Secretary Weeks an- 
nounced that he was withdrawing 
the bureau’s Circular 504 and all 
other circulars and technical re- 
ports dealing with battery addi- 
tives. 


Falstaff Gives Opening Major 
League Game Ist Network TV 


Falstaff Brewing Corp., St. Lou- 
is, will sponsor what is thought the 
first national network telecasting 
of the opening Major League base- 
ball game. This year’s game will be 
between the Washington Senators 
and New York Yankees on April 
13. 

American Broadcasting Co. will 
carry the game over 15 of its net- 
work stations. They are KSD-TV, 
St. Louis; KMTV, Omaha; KOTV, 
Tulsa; WFAA-TV, Dallas; KEYL- 
'TV, San Antonio; WMCT, Mem- 
phis; WAFM-TV, Birmingham; 
WKY-TV, Oklahoma City; KTBC- 
TV, Austin; KPRC-TV, Houston; 
WDSU-TV, New Orleans; KBTV, 
Denver; WHBF-TV, Rock Island, 
Ill.; KEO-TV, San Francisco, and 
WJTV, Jackson, Miss. Dancer- 
Fitzgerald-Sample, New York, is 
the agency. 


to SELL 


the nation’s 
TOP SPENDERS 
suse GOLF’s 
TOP MEDIA! 


To sell those who spend what 
it takes for SIXTY MILLION 
rounds of golf... 


GOLFing 


NATIONAL GOLFER'S MAGAZINE 
Oldest and most widely read 


To sell those who spend millions 
for golf course, golf shop and club- 
house supplies and equipment... 


GOLFDOM 
BUSINESS JOURNAL OF GOLF 


Tops with operators—their only 
exclusively business magazine 


GOLFing « GOLFDOM 
407 S. Dearborn St., Chicago 5 
Albro Gaylor, 20 Vesey St., N.Y. C.7 
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The Time They Ran Out of Elephants 


When, in the 1860's, a pocket billiards craze nearly exhausted the 
supply of ivory, a cash award was offered for a substitute material. 
The product selected was celluloid. This discovery started another 
ball rolling ... the emergence of plastics as one of today’s major 
industries. 

Although plastics and plastic products are designed for many dif- 
ferent uses, the leading manufacturers have one basic formula in 
common... the use of Business Week to sell their output. The reason: 
Business Week reaches a highly concentrated audience of Manage- 
ment Men...executives who make or influence buying decisions. 

Year after year, Business Week carries more plastics advertising 
than any other general business or news magazine. These and other 
advertisers whose goods or services are sold to business and indus- 
try, know— 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS WEEK 


330 WEST 42ND STREET, NEW YORK 36, N. Y. 


Pee 
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These Plastics Advertisers Are Reaching Many of Their 
Major Markets Through Business Week 


American Cyanamid Co, 
Anchor Plastics Co. 


Celanese Corp. of America 
(Plastics Div.) 


Dow Chemical Co. 


E. 1. DuPont de Nemours & Co., Inc. 


Durez Plastics & Chemicals, Inc. 


Emhart Manufacturing Co. 
(Plax Corp.) 


The Formica Co. 


General American Transportation 
Corp. (Plastics Div.) 


General Electric Co. 
(Chemical Div.) 


The B. F. Goodrich Co. 
(Chemical Div.) 


Hercules Powder Co. 
Koppers Co., Inc. (Chemical Div.) 
Libbey-Owens-Ford Glass Co. 


Source: Publishers information Burear 


Monsanto Chemical Co. 
(Plastics Div.) 


Naugatuck Chemical Div. 
(U. S. Rubber Co.) 


Pittsburgh Coke & Chemical Co. 


Prolon Plastics Div. of 
Pro-Phy-Lac-Tic Brush Co. 


Reichhold Chemicals, Inc. 

Rogers Corp. 

Rohm & Haas Co. 

Standard Plastics Co. 

Taylor Fiber Co. 

Tennessee Products & Chemical 
Corp. 

U. S. Rubber Co. 
(U. S. Royalite Thermoplastic) 

Union Carbide & Carbon Corp. 
(Bakelite Co.) 

Westinghouse Electric Corp. 
(Micarta Plastics) 
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Buxton Names Doyle Dane 


o " hd v Buxton Inc., Springfield, Mass., 
| | | ~~ manufacturer of billfolds and Key- 

Ow ae = Tainers, has appointed Doyle Dane 

> 4 ad Bernbach Inc., New York, to han- 


co die its advertising, effective July 


1. Amos Parrish & Co., New York, 
presently has the account. 


Melvin Joins Ad Art Studio 


William M. Melvin Jr., formerly 
with Ralph H. Jones Co., Cincinna- 
ti, has joined the staff of Schmitt, 
Moffett & Gehring, Cincinnati ad- 
vertising art studio. 


YEAR ON 
KFEL RADIO 


and a top favorite on KFEL-TV, CHANNEL 2 


Since February 19S . . thanks to scores of 
mighty fine local and 
* 7 national sponsors. 


Now in its 


Sullivan to Dora-Clayton 


J. Robert Sullivan has been ap- 
pointed an account executive with 
Dora-Clayton Agency, Atlanta re- 
gional radio and television repre- 
sentative. 


Managed by 
GENE O’FALLON , 
Joins Universal Recorders 
Represented by Rudy Rudolph, formerly v.p. in 
JOHN BLAIR charge of sales for Fortune Mer- 
chandising Corp., Los Angeles, has 
and BLAIR-TV joined the sales staff of Universal 
: ; i Recorders, Hollywood. 


DENVER 


r 
ieee 
bes 
ee tn ed Sea 
.: : : xo 
Song 


PRODUCTION MANAGER 
Philip Navigato 


ART DIRECTOR 


Alfred Festen Bed eee ADVERTISING MANAGER 
aE iS: sas SAWYER BISCUIT CO. 
John Duncan 


AGENCY 
George H. Hartman Co, 


fs © black & white 


®@ color process 
for letterpress reprcduction 


£ HIcACO © color offset reproduction 


OEE s 
JAHN & OLLIER ENGRAVING COMPANY 


817 West Washington Bivd., Chicago 7 + MOnroe 6-7080 


Chicago's largest fine photoengraving plant... 
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YOUR CHOICE—Whether it’s blended or 

straight, Hill & Hill is “whisky at its best,’ 

according to this full-color page scheduled 

in Life, May 11, by National Distillers 

Products Corp. Lawrence Fertig & Co. is 
the agency. 


Fedders Lists 
1,700 Dealers 


‘in 4-Page ‘Life’ Ad 


BurraLo, March 31—Seventeen 


‘hundred Fedders room air condi- 


tioner dealers across the country 
will tie in with the kickoff of a 
$1,000,000 advertising campaign 


| April 20. 


The promotion will be launched 


| with a four-page ad in Life de- 
/scribed as the largest and most 


expensive ad on room air condi- 
tioners in the history of the trade. 

The coordinated promotion is 
designed to sell air conditioners 


'in advance of the regular selling 
season, giving dealers a reason to 


contact customers during April 
and May, instead of waiting for the 
start of hot weather. 

Theme of the promotion is: 
“Join the Fedders vacation club. 
Your Fedders dealer says give 
yourself a guaranteed five-year 
vacation—$3 down, $3 a week.” 
The merchandising idea is a modi- 
fication of the Christmas Club 
plan, encouraging customers to buy 
room air conditioners in advance 
of actual need. 


@ The 1,700 cooperating dealers 
will be listed in the Life ad. The 
same week, followup newspaper 
ads will be spotted in 70 major 
markets throughout the country. 
bringing the campaign down to 
the local level and listing the 
names of cooperating dealers in 
each area. 

The all-out unit air conditioner 
promotion reportedly is based on a 
successful test of the idea in Phil- 
adelphia last year. 

The continuing promotional pro- 
gram will embrace numerous other 
national consumer. business and 
professional publications, as well 
as newspapers and television. 


Pickwick Names Sneider 
Pickwick Knitting Mills _ Inc., 
New York manufacturer of boys’ 
sweaters, has appointed A. M. 
Sneider & Co., New York, to han- 
dle its advertising. Business and 
consumer publications will be used. 


Moore Appoints Canadian 


Benjamin Moore & Co., Toronto, 
has appointed Canadian Advertis- 
ing Agency, Toronto, to direct its 
spring paint campaign. Copy has 
already been placed in daily news- 
papers. 


Moffitt Joins Perry-Brown 

Gordon G. Moffitt, formerly 
with R. J. Potts-Calkins & Holden, 
Kansas City, Mo., has joined the 
staff of Perry-Brown, Cincinnati, 
where he will work on copy, pub- 
licity and client service. 


Gallagher to Neville & Bell 

James T. Gallagher, formerly 
copy chief of Integrity Agency, 
Philadelphia, has been named ac- 
count executive with Neville & 
Bell, Philadelphia. 
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Pabst Bouts Get 
Higher Ratings 
Than Gillette's 


Nielsen score card for boxing 
bouts, it’s the fighters that make 
the difference. 

This seems clear from a look at 
the rating records of TV’s two 
veteran network series—the Pabst 
Wednesday night fights on CBS 
and Gillette’s Friday night bouts 
on NBC. 

Take the two weeks ended Feb. 
21, for example. Pabst’s fight rated 
second on the Nielsen list, right 
behind “I Love Lucy,” with a 56.8 
rating. 

This was directly due to the 
highly publicized meeting of Kid 
Gavilan and television’s darling, 
Chuck Davey, on Feb. 11, which 
rocketed the rating to 67.9. 

For the same two weeks, Gil- 
lette’s program placed 15th in rat- 
ing (42.6) and 14th in homes 
reached, with 8,415,000. Gillette’s 
card for the two weeks featured 
LaStarza and Layne, and Araujo 
and Demarco. 


8 Pabst fights frequently show up 
in the Nielsen top ten for evening 
television favorites. The telecast 
placed second in total homes 
reached for the two-week rating 


ending Dec. 27, 1952. One of these |: 


dates was Dec. 24, when Pabst 
scheduled a musicale in keeping 
with the Christmas season; the oth- 
er was a top sports attraction— 
a battle for the world’s light 
heavyweight title between Joey 
Maxim and Archie Moore. 

On the other hand, Gillette has 
snared the headline event of the 
spring boxing season—the return 
championship go between Jersey 
Joe Walcott and Rocky Marciano 
on April 10. 

Regardless of who wins this 
long-delayed heavyweight bout, it 
is a sure thing to place among the 
TV rating winners. 


ROP Group Adds 15 Members 


A subcommittee on_ run-of- 
paper color, set up jointly by the 
American ‘Assn. of Advertising 
Agencies and the American News- 
paper Publishers Assn., now in- 
cludes ten members from the 
ANPA and five from the agency 
body. 

The latter are George B. Dearn- 
ley, McCann-Erickson; Ernest 
Donohue, Batten, Barton, Durstine, 
& Osborn; Eli Gordon, J. Walter 
Thompson Co.; and John F. Al- 
dinger, Young & Rubicam, all New 
York, and Erwin Miessler, Need- 
ham, Louis & Brorby, Chicago. 


Representing the ANPA are) 


James H. Armistead, Nashville 
Tennessean & Banner; Amon G. 
Carter Jr., Fort Worth Star-Tele- 
gram; Julian J. Eberle, Cox News- 
papers, Miami; Earl J. Gaines, 
Pittsburgh Press; Henry Garland, 
Pittsburgh Post-Gazette; Joseph 
E. McMullen, Milwaukee Journal; 
Henry Messina, Los Angeles Her- 
ald & Express; Fred Shaefer, Chi- 
cago Tribune; Henry T. Stanger, 
Christian Science Monitor, and 
A. Henry Tolley, Philadelphia 
Inquirer. 


Posner-Zabin Adds Two 


American Waterproofing Corp., 
East Paterson, N. J., paint manu- 
facturer, and Weil & Schoenfeld 
Fabrics, New York, fabric manu- 
facturer, have appointed Posner- 
Zabin Advertising, New York, 
their agency. Plans call for news- 
paper advertising on American 
Waterproofing, and pattern maga- 
zines for Weil & Schoenfeld. 


Roth Co. Names Consultant 
Chester H. Roth Co., New York, 
hosiery manufacturer, has ap- 
pointed Victor Lebow Business 
Consultants as consultant on the 
marketing and merchandising of 
its products. Mr. Lebow at one 


time was v.p. and general sales} 


manager of the Roth company. 


head the advanced typography has been appointed n:tionai adver- 
/ workshop sponsored by the Okla-'tising manager of Sykes Hernia 


College, Stillwater, Okla., June 1-6. | Fla. 
| 


Two Appoint Houck & Co. Brother Promotes Manuel 
New York, March 31—On the) 


11 
Graphic Arts Workshop Set | Serafy Named Sykes A. M. 


Otto M. Forkert, president of Donald W. Serafy. formerly in @J} ra 7 YVroa 
O. M. Forkert & Associates, Chi-| the display advertisin » department \ [ [ 1] r [ r \ ron Aahoe SIGNS 
cago graphic arts consultant, will) of the Times, St. Pe: ebay Fla., YI I é fy 


@ ALL STEEL @ FIREPROOF @ BAKED 
ENAMEL FINISH @ CHROME FRAME 

@ WITH OR WITHOUT CORD SETS 

@ INCANDESCENT OR FLUORESCENT 


homa Agricultural and Mechanical |Control Service, St. Petersburg, 


Houck & Co. of Florida, Miami,| Kenneth G. Manue|, with D. P. 
has been appointed to handle ad-| Brother & Co., Detroit and New 
vertising for Central Bank & Trust York, since 1949, has been pro-| 
Co., and Miami Ventilated Awning moted to v.p. in charge of radio 
Co., both of Miami. and television activities. 


Suited for Casioy of both glass and 
sign panels. Write for i and es. ‘ 


YARDER MFG. CO. 816 PHILLIPS AVE., TOLEDO 12, OHIO 
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—Electrical Merchandising 


On Safari with the FTC 


The Federal Trade Commission and advertising interests, repre- 
sented by the Assn. of National Advertisers and the American Assn. 
of Advertising Agencies, are engaged in exploratory discussions which 
may lead to a new era of cooperation between the government agency 
and the representatives of business. 

What, if anything, will finally emerge from the talks is anyone’s 
guess, but the attempt to explore mutual problems and to work out 
mutually satisfactory solutions is in itself noteworthy and deserving 
of applause. 

Something like 90% of the work of the Federal Trade Commission 
is reported to be in the field of advertising, and it is therefore sensible 
that advertising interests and the FTC should get together in an effort 
to make life easier and more pleasant for both. 

In certain areas, it is quite obvious that the FTC and many adver- 
tisers are never going to agree. And that is perfectly sensible, since 
their functions and approaches are different and, in some areas, in 
opposition. But there is no reason for the belief which seems to have 
grown up in government and elsewhere, that there must be no inter- 
course between those whose functions sometimes bring them into 
conflict. 

A policeman (and that, to a large extent, is what FTC is) should 
certainly not be buddy-buddy with all the crooks on his beat; but 
that does not mean he can’t be friendly with the kids because some 
day they might turn out to be crooks and he might have to arrest 
them. 

As a matter of sober fact, a great deal can be gained if there is 
free and open intercourse between police and policed with exchange 
of viewpoints and open discussion of problems. 

The ANA and the Four A’s are logical groups to take the initiative 
in the development of such a program of cooperation as is now being 
discussed with the FTC. They represent sizable segments of the ad- 
vertising industry. But they do not represent all of advertising, nor 
even necessarily all segments of advertising, and if a formal method of 
liaison is developed, it is to be hoped that the functioning group will 
include representatives from outside these groups, as well as from 
these two associations. 


Got a Product Difference? 


Once or twice, in these columns, we have expounded on the notion 
that product differences are more important now than they might 
have been some years back, because the country is getting so big that 
even relatively small segments of the population, which may not 
want to buy exactly the same thing that everyone else is buying, are 
becoming “mass markets” in the sense that they represent a very 
substantial potential volume. 

This.situation has been interestingly demonstrated in the cigaret 
field, where king-size and filter cigarets have both carved out sizable 
segments of the market, and now actually threaten the long en- 
trenched leadership of the so-called standard cigarets. It is even 
more engagingly evident in the automobile field, where foreign cars 
have carved a substantial market, even though it is so relatively 
small that it is almost unnoticeable to the naked eye. 

Here the American car buyer, skilfully assisted by the American 
automobile producer, has been a traditionally “borax” buyer. That 
is, he has insisted on bigger and bigger cars, with more and more 
gewgaws and gadgets, and more and more size, weight and power 
to haul around as he makes his daily trip, all by himself, down the 
impossibly crowded lanes between home and office. He has also 
been convinced that it is his destiny to run smack into another car 
some day, and that the best preparation for this event is to be behind 
the wheel of a customized version of a Mack truck. But enough people 
have revolted against this concept to provide an interesting market— 
and this kind of revolt can be expected to increase in every field. 


What They're Saying 


NBBB on Guarantees 

A number of cases have recent- 
ly been brought to the attention of 
the National Better Business Bu- 
reau in which national advertisers 
have failed properly to qualify ad- 
vertised guarantees. In general, 
these companies have been prompt 
to correct their copy when the need 
for clarification has been explained 
to them... 


The words “guarantee” or “war- 
ranty” are commonly used in ad- 
vertising to assure the public that 
the advertiser stands behind his 
product or service and will make 
good if it does not perform satis- 
factorily or live up to the claims 
made for it. Most advertisers who 
“guarantee” their products or serv- 
ice have important limitations or 
conditions in mind. Because of this, 
a guarantee should evidence its 
exact scope and show the penalty 
the advertiser expects to pay if the 
guarantee is breached. 

There are scores of Federal 
Trade Commission cases to sup- 
port this recommendation. FTC has 
repeatedly ruled that the condi- 
tions under which a guarantee is, 
in fact, operative must be clearly 
and unequivocally set forth in the 
advertisement. Thus, 
cases, FTC has prohibited use of 
the words “guarantee” or “guaran- 
teed,” or any words of similar 
meaning, unless clear and unequi- 


in various) 


ing price of the product. Thus, dis- 
| closure of all the conditions or 
| limitations, if any, upon a guaran- 
| tee is as much to the interest of the 

legitimate advertiser as it is to that 
_of the public. 


| —National Better Business Bureau's 
| News Letter, March issue. 


Mild and Bitter 


If readers of the “Beer is Best” 
advertisements actually find some- 
thing that is better than beer they 
cannot, under the new Merchandis- 
ing Marks Bill, bring an action 
against the brewers. 

This was stated by Lord Man- 
_croft during a debate on the Bill 
/in the House of Lords. This claim, 
| he said, came into the category of a 


“legitimate trade puff.” 
—Advertiser’s Weekly, 
London, 


The Ability to Persuade 

I think on the advertising pages 
of magazines and newspapers, I 
have read some of the most beauti- 
ful and persuasive prose I have 
‘read anywhere in the field of lit- 
erature. I have read advertise- 
ments—and you have too—which 
have been so compelling and per- 
suasive that I have left the point 
of reading and proceeded to the 
‘point of supply to purchase the 
product about which I was reading 
|in that advertising page. 
Now any group of people who 


published in 


vocal disclosure be made in direct | possess that ability to persuade us 
connection therewith of exactly |to buy merchandise, has also the 
what is offered by way of security, | ability to sell all over the world 
as, for example, replacement or | the philosophy upon which Amer- 
refund of the purchase price; or | ican freedom is based. 


unless the true nature and extent | We must be well-armed, of 


of such guarantee is clearly and 
adequately disclosed; or unless the 
terms and conditions are such that 
they may reasonably be complied 
with. FTC trade practice rules for 
many industries also contain de- 
tailed provisions relating to guar- 
antees. 

Unlimited use of the word “guar- 
antee” or such terms as “fully 
guaranteed” constitute an un- 
limited guarantee requiring the as- 
sumption by the advertiser of an 
unlimited obligation to the public. 
An unlimited obligation to the 
public means a responsibility. on 
the part of the advertiser to hon- 
or, when proved, all claims of 
damage resulting from non-perfor- 
mance of the product, even though 
such claims might be for sums 
considerably greater than the sell- 


course, but can we not devote that 
tiny percentage to selling our ideas 
of freedom for man, that beautiful 
God-like philosophy as opposed to 
the Godless lie of Communism? I 
have a feeling if we do that we 
can win. 

—J. Saxton Lloyd, retiring president, 

National Automobile Dealers Assn., 


speaking at NADA’s annual conven- 
tion in San Francisco. 


How Obnoxious Can You Get? 

Top prize for a new low in radio 
advertising goes—or should go— 
to an advertiser airing his dismal 
product over a Los Angeles sta- 
tion. Opening line of the commer- 
cial heard by a friend of ours re- 
cently returned from California: 
“Is seepage disturbing your loved 


ones?” 
—Proofs to Client, published by Har- 
old F. Stanfield Ltd., Montreal. 
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Rough Proofs 


‘sidiary of RCA, just as CBS is of 
Arthur Godfrey. 


Lou Perini says he wants his 
Milwaukee National League team 
to be called the Braves rather than 
the Brewers, Is this a professional 
courtesy to the new owners of the 
St. Louis Cardinals? 


According to the old adage of 
show business, there’s no such 
thing as bad publicity, but J. J. 
Shubert says drama critics like 
Claudia Cassidy are keeping legit 
productions off Chicago stages. 


“Magazines show higher grosses 
and lower nets,” the headline says. 

Who was it originated the phrase 
about profitless prosperity? 


The new Pepsodent home per- 
manent goes to Foote, Cone & 
Belding, ex-Toni, which hopes this 
product has found a permanent 
home. 


So many business houses and 
other purchasers get wholesale 
sporting goods catalogs that the 
dealers are having a tough time, 
a business paper reports. 

“I can give it to you wholesale” 
is the new trade slogan. 


“If swarms of insects make you 
bellow,” advises GE, “switch your 
bulbs from white to yellow.” 

Th2y won’t be so bad this sea- 
son—it isn’t a campaign year. 


The 1953 edition of Thomas’ 
Register carries 10,384 advertis- 
ers, a list which should simplify 
the task of other business publi- 
cations looking for prospects. 


The cost of televising a big stake 
race like the Kentucky Derby, 
Preakness or Belmont has gone up 
to $120,000, which has made Gil- 
lette wonder if it can build enough 
profitable commercials around a 
two-minute event. 


It pays to advertise for those re- 
peat orders. Pulse Inc, repurts that 
the most faithful believers in 
automobile ads are the owners of 
the cars they publicize. 


A former model says, “After ap- 
pearing on Life’s cover twice, I 
was swamped with letters from all 
over the world.” 

So now she’s married and the 
mother of three. 


“Be yourself when you dictate,” 
says Fox River Paper’s Dr. Aur- 
ner. 

That’s what a lot of secretaries 
are afraid of. 


Women are largely responsible 
for bringing about revolutionary 
changes in the cigaret business, 
says George Sweetser. 

As usual, cherchez la femme. 

Copy Cup. 
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Bob Hopé says NBC is a sub- ; 
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45 million families, who depend so much on radio 


When such an audience can agree so completely on 20 favorite 
advertisers on the CBS Radio Network, who are quick to see the 
(CBS Radio stations get more hours of attention than any other 


shows, 20 sponsors are naturally elated. As are 70 other 
value of listening habits that are fast becoming dial fixations. 
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Gulistan Campaign 
Opens; 47 Sunday 
Supplements Used 


New York, March 31—Full-col-| 


or pages in 47 Sunday newspaper 
supplements open the Gulistan car- 
pet spring campaign. 

The newspaper ads will also car- 
ry a list of qualified Gulistan deal- 
ers, according to A.&M. Kara- 
gheusian Inc., the manufacturer. 

Full-color pages featuring well 
known personalities will run 
through May in American Home, 
Better Homes & Gardens, House 
& Garden, The New Yorker, Suc- 
cessful Farming, Sunset Magazine, 
Today’s Woman and Vogue. 

A few of the personalities fea- 
tured in these prestige-building 
ads are Sheila Graham, columnist; 
June Harrah, sculptress, and Han- 
na Troy, dress designer. 


s Advertising directed to contract 
carpet users, including hotels, res- 


it takes motive power 

to keep merchandise moving 
in the New England, 
Philadelphia, Pittsburgh, 

Fort Wayne, and 

Portland areas. 


Hook up to 


WESTINGHOUSE 
RADIO STATIONS 


WBZ: WBZA:KYW-KDKA 
“ WOWO-KEX-WBZ-TV 


Stars ie 
7 


| taurants, clubs, hospitals, etc., will 
run in Time and business publica- 
‘tions in the separate fields. 
Dealer promotion kits include 
newspaper mats, radio scripts, pub- 
licity releases, direct mail, display 
and other point of sale materials. 
Fuller & Smith & Ross is the 
agency. 


Set Quaker City Meter Rates 

City Meter-Ad Corp., New York, 
which is handling advertising 
space on 15,000 parking meters in 
Philadelphia, has issued Rate Card 


| 


#1. Quantity and frequency dis- 
counts are offered, with 400 meters 
the minimum. Space in this cate- 
gory will sell at $2.70 per meter 
for three months, $2.55 for six 
months, and $2.45 for 12 months. 


NAM Issues Patent Book 


The patents committee of the 
National Assn. of Manufacturers 
has issued “The Importance of the 
United States Patent System,” re- 
prints of principal addresses on 
patents given at various seminars 
the committee has held in several 
cities between 1948 and 1952. 


Rubin Bros. Names Grant | 

Rubin Bros., manufacturer of 
Lamkasha and Karalam overcoats, | 
has appointed the Montreal office | 
of Grant Advertising to handle its | 
advertising. Schedules are being’ 
planned for the fall and winter 
seasons. 


Ogden to Head PR Meet 

Mark Ogden, public relations di- 
rector of Watson & Meehan, San 
Francisco, has been appointed gen- 
eral chairman of the spring re- 
gional conference of the Public Re- 
lations Society of America. 
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Perry to Leo Burnett, Canada 
W. A. Perry, formerly assistant 
radio and television supervisor in 
the Toronto office of Young & 
Rubicam, has been appointed man- 
ager of the broadcasting depart- 


ment of Leo Burnett Co. of Canada, 


Toronto. 


Graves to Head Wanamaker 

Austin T. Graves, previously v.p. 
and general operating manager of 
Marshall Field & Co., Chicago, has 
been appointed president of John 
Wanamaker of New York, ef- 
fective May 1. 


magazines. 


CHILTON COMPANY is proud 
to republish this NBP advertise- 
ment, All Chilton Publications are 
members of this outstanding organ- 
ization, the purpose of which is 
unselfish betterment of all business 


Of Chilton’s 12 leading publica- 
tions, 7 are ABC and 5 CCA. 


The Straw Man 


O long as we are a free people, 
our great issues will be decided 
through public debate. 

But one of the phenomena of public 
debate is that it often blows up a 
minor difference of opinion to a point 
where the debaters attach far more 
importance to the issue than it de- 
serves. Finally, cool heads decide that 
it’s time to concentrate on major 


problems. The differences are forgot- 
ten. And everybody goes back to work. 

That is exactly what has happened 
to the business magazine circulation 
controversy that at one time threat- 
ened to divide business magazines 
into two permanently opposing 
groups. 

Several years ago, when the circu- 
lation battle was still raging, a group 
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Tucker Wayne Boosts Three | Salt Co. Returns to Dailies | 
Leigh Kelly and Matthew! Canadian Salt Co., Montreal, has) 
Conner, account executives with begun promoting Windsor salt in 
Tucker Wayne & Co., Atlanta/mewspapers, after having been 
agency, have been promoted to away from the medium for some 
assistant v.p.s. Mrs. Carolyn Harris, | time. Copy features an illustration | 
also an executive, has been pro~/of the salt package and the theme | 
moted to copy director. '“Most Canadians Buy Windsor.” 
|The Montreal office of J. Walter 


ABC Appoints Creamer _Thompson Co. handles the account. 


Jack Creamer, who formerly was " 
with the West Coast office of Wil- Gibbons Elected Doak Head 


liam Morris Agency, theatrical | Walter G. Gibbons, formerly v.p. 
talent agent, has joined American of Homemakers’ Products Corp., 


Broadcasting Co., New York, as a_ has been elected president of Doak 
television account executive. 'Pharmacal Co., New York. 


Railroad Admen Sc: Meet 

The Assn. of Railro id Advertis- 
ing Managers will }hoid its next 
annual convention in ‘New Orleans, 


Jan. 28-30, 1954. 


KRTV Appoints McDonald 

Patt McDonald, previously man- 
ager of WHHM, Memphis, has been 
appointed manager of KRTYV, Lit- 
tle Rock, Ark. 


Glenn Advertising Moves 

Glenn Advertising has moved 
its Fort Worth offices to the First 
Life Bldg. 


Ornamental Co. to Jamian 
Syracuse Ornamental Co., Syra- 
| cuse, manufacturer of wall brack- 
ets, mirrors, sconces, and other 
|home decorative accessories, has 
appointed Jamian Advertising & 
Publicity, New York, to direct its 
advertising. Media plans include 
/business publications and store 
(display materials. 
} 


Names Everett-McKinney 

KELP, El Paso, Tex., has ap- 
/pointed Everett-McKinney, radio 
i representative, to repre- 
sent it nationally. 


of advertising space salesmen in Ohio 
decided they could serve their adver- 
tisers better and make more money 
for themselves if they quit arguing 
circulation methods and worked to- 
gether to improve their selling and 


_ servicing techniques. So the Cleve- 


land T. F. Club was formed, with 
membership open to representatives 
of paid and non-paid business maga- 
zines. Almost overnight it became the 
largest and most enthusiastic group 
of its kind in that area. 

The Cleveland T. F. Club was 
quickly followed by the organization 
of similar T. F. clubs in Chicago and 
New York. They, too, soon became 
the largest and most enthusiastic busi- 
ness magazine advertising sales groups 
in their cities. 

At about the same time, the Society 
of Business Magazine Editors was 
formed. Its membership was thrown 
open to the editors of all reputable 
business magazines. Its purpose—to 
work together to improve and enlarge 


upon the great editorial services ren- 
dered by the Business Press. Today, 
The Society has a membership of 115 
editors of leading business magazines. 
It is the recognized spearhead for busi- 
ness magazine editorial betterment. 

During that same period, National 
Business Publications, Inc., an asso- 
ciation then restricted to non-paid 
business magazines, opened its mem- 
bership to business magazines of paid 
circulation. It soon became the largest 
association of its kind in the world. 

Thus, three key divisions of the 
Business Magazine Industry—the 
editors, the advertising salesmen and 
the publishers—have individually and 
collectively exposed the mythical “‘ir- 
reconcilable circulation conflict” as a 
straw man that’s deader than a 
mackerel’s eyeball. Their time, energy 
and effort are now being spent 
working harmoniously together 
on the things that really count—the 
creation of better magazines and 
bigger values. 


Largest association of business magazine publishers in the world. All publications audited by either ABC or CCA. 


NATIONAL BUSINESS PUBLICATIONS, INC. 


1001 FIFTEENTH STREET,N.W. 


The national association of publishers 
of 147 technical, scientific, industrial, 
professional, merchandising and market- 
ing magazines, having a combined circu- 
lation of 3,440,542 . . . serving and pro- 
moting the Business Press of America... 


WASHINGTON 5,0. C. © STerling 3-7535 


bringing thousands of pages of specialized 
know-how and advertising to the men who 
make decisions in the businesses, industries, 
sciences and professions . . . pinpointing 
your audience in the market of your choice. 
Write for complete list of NBP publications. 


CHILTON COMPANY 
Philadelphia 

sponsors the inaertion 

of this advertisement, 


“vvuy 


~ 
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We've got 400 of them 
at your call every day! 
Pontiac can give you the 
assistance, advice and help 
you need because only 
Pontiac has Artists, Color 
Process, Photographers, 
Typographers, Electrotypers 
and Photoengrovers all 
under one roof plus 40 years 
of experience in service to 
the advertising profession! 
Call or write and let 
us tell you more... 


Co, 
ART WORK 


PHOTOGRAPHY 


UNIFIED 


Vaal 
ryrooRAPl” eine SERVICES 
R' 
erect 


Py TIAC 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, Illinois 
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To Wasser, Kay & Phillips ‘Penn Jewelry to Orodenker R ] d M i ] 
Wasser, Kay & Phillips, Pitts- Penn Jewelry Co., Philadelphia | eyno S e a S 
burgh, has been appointed to han- wholesale jeweler, has appointed | | 
dle advertising for Quaker State Maurice H. Orodenker Advertis- 


a 
Coca-Cola Bottling Co. Sidney ing, Philadelphia, to handle ad- S t D f 
Strotz, formerly v.p. with Na- vertising. Newspapers, business e S rive or 


tional Broadcasting Co., heads the publications and direct mail will 
+ ” ” | 
Liquid Aluminum 


| 


new company. be used. 


cd The ONE SURE WAY to reach i 


Lout: ayy 
most of the members of the UISVILLE, March 31—Suc- 


cessful test campaigns in ten cities | 


U. S. Armed Forces have led to a national ad campaign | “ae, e e ne 
and their dependents, everywhere by Reynolds Metals Co. for “Li-| wid ] 
+ quid Aluminum” paints. iA ® , 
Let us show you how to sell this -semneene. nttas ite test in Cin “Saou tab anoeen 5 0 So a ae] ae 
rich market. Send for New Market ee re oo oe feos, coe = oe i 
Book — it’s yours for the asking! mae opens, last May (AA, May} ve > ae 


5). Later it extended the test to 
nine other markets. 

The national campaign breaks REYNOLDS GOES NATIONAL—This color spread, scheduled for the April 4 issue 
with a four-color spread in the of the Saturday Evening Post, is the first ad in the national campaign that Reynolds 
April 4 issue of The Saturday Eve- Metals Co. is launching for “Liquid Aluminum” paints. 
ning Post. This will be followed by 


DETROIT Gu ing 


ag May, June and September, and; schedule, ads will appear in seven 
. ( ' three more four-color ads, all half- : : AP eke 
. LOS ANGELES 6399 Wilshire Bivd_ pages, in the Post, on April 25, Country Gentleman is scheduled trade publications. 
CHICAGO 201).N Wabash Ave . — SANFRANCISCO Monadnock Bidg AP cts a for four-color, two-thirds pages in 
3 -hiladelphia, represented by R. W. McCarney, 1015 Chestnut St Better Homes & Gardens will} April, May and September. @ When it launched its test cam- 
Also LONDON-FRANKFURT-TOKYO carry half-pages in four colors in| In addition to this consumer | P@lgn last May, Reynolds asked all 


paint manufacturers in the ten 
markets selected to participate, 
and 70 manufacturers agreed to 
join in. Currently about 200 manu- 
facturers are participating in the 
program. 

Reynolds furnishes the partici- 
pating manufacturers with the 
paint can labels for “Liquid Alu- 
minum” and arranges for the im- 
printing of the individual manu- 
facturer’s name on the label. In 
addition, each participating’ manu- 
facturer receives counter and win- 
dow displays, folders, 2d mats, 
window balloons, shelf strips and 
other point of sale material. 

A survey of aluminum paint 
sales in one of the test cities gives 
a good indication as to why Rey- 
nolds decided on a national cam- 
paign. In Kansas City a sample 
group of participating paint stores 
reported aluminum paint sales i 
269% greater than those recorded 
by a similar group of non-partici- 
pating stores. 


s Although participating manu- 
facturers must agree to use the 
“Liquid Aluminum” label made by 
Reynelds, they are not required to 
use Reynolds’ aluminum powder 
or paste as pigment for the paint. 
The company apparently feels the 
mere fact that it is sponsoring the 
promotion will insure that its alu- 
minum pigment is used. 

Price, Robinson & Frank, Chica- 
go, handles advertising for Rey- 
nolds’ pigments, packaging and in- 
dustrial parts. 


Four Name Olian & Bronner 
Olian & Bronner, Chicago, has 
been appointed to direct advertis- 
ing for four companies. They are 
Cain’s English Muffin Co., Chicago, 
formerly handled by Wehrle Ad- 
vertising, Chicago (radio will be 
used); Terry Foods Inc., Park 
Ridge, Ill., formerly handled by 
Patton, Hagerty & Sullivan, Chi- 
cago (TV, radio and car cards); 
Filler Products Co., Atlanta baker 


It is remarkable how much you can enhance the we get the ‘most out of the fimisher’s skilled «cola tae aan ae — 
effectiveness of your advertising dollars by the craftsmanship. And no job can leave our plant Pretz-L Nuggets, Reading, Pa., 
investment of a few extra pennies to assure ex- until a special staff of pressmen inspect and (radio). 
cellent reproduction. approve the final proof. . Pushes Slugger Hammers 
Consider, for example, how Reilly has raised In rotary printing, Reilly’s Centrifugal cast- aa aaa pc 
the standards of fine electrotyping—at a cost of ing and patented makeready result in precision- for Super Slugger electric ham- 
just a few pennies more than the most ordinary, perfect plates that are as famous as our flat sag ge bomen — — yf ha 
run-of-the-mill electro. electroty pes. Tempo Products Co. is national 
First, we mold exclusively in Vinylite, to All this extra care and rigid inspection gives fraggle meg il egg 
assure utmost fidelity of even the most minute you unsurpassed quality of reproduction that | and sheet metal and general indus- 
detail. Then, by pressure casting in backing up makes every advertising dollar do a better sell- trial fields will be used beginning 


, , ‘ \in April. 
the shell and by pulling a pre-finished proof, ing job for you. You can rely on it at Reilly. Se _ 


Buck to Barlow Advertising 
| F. Dane Buck, formerly public 


|relations representative for the 

|New York State Electric & Gas 

Corp., has joined the copy depart- 

You can Really Rely on lectrotype bog) ~ aan 
cy, Sy . 


NEW YORK 


Wyeth Promotes Aubuchon 
H. F. Aubuchon, assistant sales 
Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, \director of Wyeth Laboratories, 


; 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angelos; The Wrigley Company, Atlanta. ater been promoted 
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Now in its 20th 
Consecutive Year of Total 
Advertising Leadership 
d in Philadelphia! 
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MEDIA RECORDS INC. 


NEW YORK * CHICAGO * COLUMBUS * SAN FRANCISCO 


TOTAL ADVERTISING of the First Fifty NEWSPAPERS 
(Both Six Day and Seven Day) 
As measured by Media Records, Inc. 


Twelve Months—1952 


Lines 
1. Milwaukee Journal (E & S)........ -veebeu nn 49,457,702 
2. Chicago Tribune (M & S).....cccccccccsses 41,600,116 
3. Los Angeles Times (M & S)....ceceeseeceees 45,849,407 
G, WeORingten Steel: te OB cs vcsoccsdedhesevas 42,494,020 
Ds mew Tore. FEMOG TE OB Oc abi cs ce resaseess 41,721,343 
G, Miami NeraiG 00) Oe ee ccc os 0 eed Cases 8 wes 39,371,257 
7. Cleveland Plain—Dealer (M & S)............ 38 , 687 , 083 
GS. Baltinere Gam tO Oy ee F ee iris sv ki 38,154,798 
9. Philadelphia Inquirer (M&S)........38,133,092 
ee eee el a Oe trey a | rere 37 , 242,380 
11. Houston Chronicle (E & S$)... ..sccccccccess 36,804,665 
12. St. Louis Post-Dispatch (E & S)........... 34,900,616 
13. Akron Beacon—Journal (E & S).............. 33,940,823 
14. New York News (M & S) (See Note).......... 33,639,892 
15. Minneapolis Star & Tribune (E &S)........ 33,215,721 
16. Dallas Times—Herald (E & S)............... 33,000,104 
17. New Orleans Times—Picayune & States 
(MG Bp oiks ENV s Cae ewK 6 Ce be CCR aR 0 oo 32,844,806 
18. Atlanta Journal & Constitution (E & S)....31,859,797 
19. Newark News (E &S)...... Peer cee a Maree 30,899,019 
20. Dallas News (M & S)........... pe eaess scald 30 , 282,560 
BA; eebianapclio BiAl Ch O28) occ kiscwicccsccienns 30,126,099 
22. Memphis Commercial—Appeal (M &S)......... 30,059,994 
23. Philadelphia Bulletin (E&S)........30,021,869 
B4..Feledo BlaG@e' (0 BBs ss ve ca pi ee vt eae Be 29,747,168 
Be. Gayton News (2 & Bien cev nc Ov Creve let eWod et 29,462,926 


New York News linage includes 13,844,688 lines of split-run advertising 


| The Philadelphia Anguiver 


Constructively Serving the World's Greatest Industrial Area 


Exclusive Advertising Representatives: ROBERT 1. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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tie your profit to traffic 


Here’s FOOD TOPICS’ merchandising plan for June 
with no extra overhead cost to you. To cash in on this 
promotion you do not need to rearrange any departments, 
but extra floor and end displays will boost your profits to the 
top. It does not matter where in your store the various related 
displays or departments are located. Use our FREE poster — 
17” x 50” in 2 colors — and a large supply of 2-color shelf 
strips to merchandise this promotion store-wide. This is a 
proven profit making merchandising plan . . . and it’s all FREE 
(while supply lasts). Drop a card TODAY to Promotion Depart- 
ment, FOOD TOPICS, 330 West 42nd Street, New York 36, 
New York (chain store managers, please clear your requests 
through your headquarters offices). 


June is the time to merchandise 

your high profit departments with 
your high traffic canned meats. Build 
this profit to the limit with your 
condiment, sauce and meat dressings 
sections... spices...herbs... 
everything that goes with meat. 

Tie your profit to traffic. 


. . » PROFIT MAKERS — A complete 
meat sauce section is loaded with impulse 
items. Merchandising this department 
along with your canned meats means wide 
(dollar) profit margins. 


TRAFFIC BUILDERS — Your canned 
meat section is filled with demand items 
and is a heavy traffic area in any store. 
Merchandising this department means big 
dollar turnover. 
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Here is a preprint of FOOD TOPICS ' front 
cover for the May | I th issue, featuring ''Canned Meats 
and Meat Sauces.'' Tied to an "Easy Meal" theme, the 
merchandising material offered will help large volume 
retail grocers sell more canned meats and more of the 
many related items. 


In FOOD TOPICS' February |6th issue a 
"Spring House Cleaning Sale" was similarly featured 
and 5404 large volume stores requested the merchan- 
dising kit. This is the kind of selling enthusiasm that 
makes profits for both retailers and manufacturers. 


Your advertising in this ‘Canned Meats... 
Meat Sauces'' issue (May |!th) will benefit from the 
extra interest and excitement this promotion creates 
and will insure your share of increased sales sparked in 
these large volume stores. Forms close (complete plates) 
April 27th. In FOOD TOPICS you reach the biggest 
circulation in the food trade. Plan now to make a lot of 
easy sales in our ‘Easy Meals with Meat in Cans — 
Meat Sauces’ issue! 
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330 West 42nd Street, New York 36, N. Y. 
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Outdoor Firm Names Chapin 

Victor Chapin, television and ra- 
dio writer, has been named to han- 
dle public relations for Sale Point 
Posters, New York, outdoor plant 
operator. 


de Castro Joins Kudner 


Ralph E. de Castro, formerly v.p. 
and member of the plans board of 
C. J. LaRoche & Co., has joined the 


copy staff of Kudner Agency, New | 


York. 


ORDER is another way 
of placing CONFIDENCE 


@ @ @ inthe ability that produces success- 
ful ads. It's paying others to place 
their confidence in our ability. Why 

JAY P. not you? See samples ...learn why. 


WALK advertising typography 
41 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 


‘No TV-Radio Clash 


in Canada So Far, 
Elliott-Haynes Says 


| Toronto, March 31—Whatever 
‘the effect of television on U. S. 
' radio, the 250-300,000 TV sets now 


‘in Canadian homes have caused | 
only a slight decrease in Canadian | 


radio listening, according to a sur- 
vey conducted by Elliott-Haynes 
Ltd., Toronto. 

Made during the latter part of 
1952 and in January, 1953, the sur- 
vey tested listening and viewing 
habits of TV families in the Toron- 
to-Hamilton-Niagara areas. 

New TV owners, it found, had 
| hot previously been very ardent 
| radio listeners. Instead, they were 


families who preferred movies, | 
social activities and reading. Thus, | 
Canada’s TV audience has so far 
been built without reducing the 
radio audience, Elliott-Haynes con- 
cluded. 


re ae 


Advertising Age, April 6, 1953 


Variety Stores Rack Up Record Sales Gain 


New York, March 31—Sales 
records were set by variety stores 
in 1952 for the third successive 


for Third Successive Year; Profits Drop 


853 in sales racked up by the na- 
'tion’s 23,605 variety stores. Gen- 
‘eral merchandise stores, taken as a 


® Also reported on was the im-| year, according to the annual re- | group, increased their sales only 


pressive impact of the TV com-) 
mercial on Canadian viewers. It) 
was found that 85% of viewers | 
could correctly identify the sponsor | 
of the program they were watch- | 
ing. 

TV families have increased their 
social contacts with non-TV 
friends, the research firm discov- 
ered in another survey made this 
year in the Toronto area. What 
they have missed out on, it found, 
was movies, newspaper and maga- 
zine reading—and sleep. / 


search study by Variety Store 
Merchandiser. 

Based on reports of the 13 lead- 
ing five-and-ten chains, sales 
volume was up 4.2% over 1951. A 
similar comparison of the 10 larg- 
est chains shows an increase of 
4.7%. 

Combined sales of the 5,522 
stores of the 13 U.S. variety chains 
of 100 or more stores last year 
amounted to 72.2% of the total 
variety volume. These chains took 
in $2,266,979,303 of the $2,977,896,- 


KANSAS LEADS ALL STATES 
IN FARM INCOME GAIN! 


the national family average! That means Kansans 


Kansas increase 33% 


Average 


all states 1.5% 


Billion-dollar income— $1,391,908,000— is the 


amazing total that 
products in 1952! 


Kansans received from farm 
That’s the BIGGEST farm 


income in the history of the state!—the sixth suc- 
cessive ‘‘over-a-billion’’ income year. When you 
average this out for individual farms, here’s how 


it looks: 


$10,635 per farm, average! That means the 
average farm income in Kansas is more than twice 


have more money to spend on their farms, their 


homes, their families! 


You can reach — and sell— more than 80 per cent 
of these well-to-do farm homes through Kansas 


Farmer, the leader of better 


farming and farm 


living for more than 75 years. Kansas Farmer has 
been selling so successfully that advertisers bought 
a total of 355,737 lines of display space in the last 
year — an increase of 8.4% over the year before! 
Let Kansas Farmer help you sell your product or 
service to this BILLION-DOLLAR MARKET! 


Kansas Farmer 


Editorial and Business Office—Topeka, Kansas 
Published by Capper Publications 
Largest Agricultural Press in the World 


cash receipts from farm 
marketings by states’... 


CLA LIEE RL RMR En i TOS 
a Cee ee eee 
4 


1951 1952 4 
California 2,711,253,000 2,807,318,000 
OSS EN ee 2,360,995,000 2,328,845,000 i 
ERATE AINE 2,186,609,000 2,121,173,000 2 ORE 
Se Se en ee 2,027,926,000 1,999,361,000 | 
KANSAS .1,047,416,000 1,391,908,000 
Minnesota ..1,287,034,000 1,300,656,000 
oe 1,153,822,000 1,159,857,000 1951 1952 
Wisconsin 1,127,517,000 1,142,643,000 
Missouri .......... RA ela, 1,160,372,000 1,132,590,000 
Indiana 1,141,673,000 1,095,810,000 
Ohio 1,069,871,000 1,072,509,000 ! 
Source: USDA, February 23, 1953 * Not Including Gov't Payments ‘ 
Sethe 4 Sees 4 


3.5%. 


| 

\8 This contradicts the merchan- 
‘dising axiom that in periods of ris- 
|ing retail trade the relatively stable 
variety business may be expected 
to lag behind other outlets. The 
U. S. Department of Commerce 
places variety store sales at $2,986,- 
000,000, or 18% of the $164,000,- 
000,000 business done by retail 
stores last year. 

Percentage increases in sales 
greater than those of the variety 
\stores were recorded by gasoline 
service stations, liquor stores, food 
stores, apparel stores and general 
merchandise stores other than de- 
partment, mail order and variety. 
Variety’s gain was set at 4% by 
‘the Department of Commerce. 


s From the profit standpoint, the 
year was less satisfactory. Net pro- 
fits after taxes dropped from $80,- 
100,000 to $75,000,000. Reflecting 
a decline in operating margins 
from 8.5% to 7.6%, net before-tax 
profits fell from $169,400,000 to 
$149,900,000. 

During the year, the number of 
stores operated by the 10 biggest 
chains rose from 4,656 to 4,767. A 
considerable part of this increase 
was accounted for by acquisition of 
a smaller chain by one of the gi- 
ants late in 1951. 

Sales per store rose from $429.- 
500 to $439,100 and net profit per 
|store declined from $17,200 to $15,- 
| 700. This indicates that the average 
' store earned 3.6¢ on each dollar of 
|sales as compared with 4¢ in 1951 
/'—an all-time low. 


|@ Despite the reduction in net 
‘earnings, dividends were fairly 
| well maintained. The total distri- 
| bution of nine chains was $60,200,- 
000, or $1,200,000 less than in 1951. 
| However, in order to maintain this 
level, it was necessary for the 
i\chains to pay out about 75% of 
| earnings, leaving a smaller amount 
|for expansion than has been cus- 
| tomary. 
| This has led to speculation over 
'the future of store expansion pro- 
grams. Review of annual state- 
|/ments of the leading five-and-ten 
‘chains gives little support to the 
‘theory that there will be a slow- 
down in business spending, says 
Variety Store Merchandiser. It 
points out that January decontrol 
|orders, making vital building ma- 
| terials available, will contribute to 
‘a high rate of building and mod- 
ernization. 
Two Name Marrus 

The Metal & Roofing Distributors 
Assn. has appointed Rick Marrus 
Associates, New York, as special 
promotion consultant. Mr. Marrus 
will serve as executive editor of 
Coverage, the group’s bi-monthly 
publication. A. A. Universal Tire & 
Rubber Co., New York, has ap- 
pointed Marrus to handle its ex- 
port trade advertising. 


New Motion Display Service 

A complete animated display 
|service is offered by Snyder & 
| Black, New York lithographer, via 
| its new motion department. The 
| new facility is under the direction 
|of R. H. Winslow. 


Gallagher Named Babb A.M. 

John S. Gallagher, formerly v.p. 
with F. W. Prelle Co., Hartford 
/agency, has been named advertis- 
|ing manager of Babb Co., Newark 
| aviation equipment sales organiza- 
| tion. 


Sullivan Joins Dora-Clayton 

J. Robert Sullivan, formerly a 
golf professional in the South, has 
been appointed an account execu- 
tive by Dora-Clayton Agency, At- 
lanta regional radio and television 
representative. 


——— 
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NEW YORK, 


More popular than ever, 


a better salesman than ever, 


“Hoppy” will move your product too! 


The cowboy who made cowboys famous is 
available for exclusive sponsorship... 
at a local market price. And Hopalong 
Cassidy is a bigger buy than ever before. 


Ratings like 28.6 in Philadelphia and 
28.3 in San Francisco say so. 


Success stories like the 200°, sales jump 
for Nehi beverages say so. 


And you'll say so when “Hoppy” puts his 
salesmanship to work for you . . . takes 
your product to the top of your industry. 


CHICAGO, LOS ANGELES 


Moreover, with this PROFIT- PROVED 
program you get large and loyal audiences 
PLUS a field-tested, hard-hitting campaign 
of local advertising, promotion, publicity, 
exploitation and merchandising. 


“Hoppy” may still be available in your 
markets. But hurry! Call, wire or 
write today. 
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New York, April 3—American 
industry plans to spend an esti- 
mated $23.3 billion in 1953 on new 
plant and equipment. This is an 
alltime record and 6% more than 
was invested in 1952. 

Current plans cali for industry 
to invest between $18 and $20 bil- 
lion a year on new plant and equip- 
ment from 1954 through 1956. This 
is about $4 billion more per year | 
than in the peacetime prosperity 
of 1947-1950. Together with. 
planned expenditures of $23.3 bil- 
lion in ’53, upwards of $81 billion | 
is expected to be invested in mod-| 
ernization and expansion of plant. 
facilities through 1956. 

These figures were released to- | 
day in the sixth annual survey of | 
business plans for new plants and 
equipment made by the department | 
of economics of McGraw-Hill Pub- 
lishing Co. 


department, in releasing the fig-| 
ures, told a press conference | 
that the survey is not a forecast) 
but a report of plans made by ma-| 
jor industrial companies based on | 
a McGraw-Hill questionnaire. He! 
declined to reveal the number of 
companies questioned or the size 
of the sampling. 

“If present plans can be carried 
out,” Mr. Keezer said, “they will 
assure for the capital goods indus- 
tries of the United States a con- 
tinuing prosperity which, in peace- 
time, has consistently been a pre- 
requisite of general prosperity. 

“Even if there should be a falling 
off of business,” he said, “depreci- 
ation spending could be counted on 
to sustain the economy.” 

Depreciation, which finances a 
little more than half of capital 
spending, will increase in manu- 
facturing from $5.9 billion in ’52/) 
to $7.8 billion in ’56, the survey in-.| 
dicates. 


# Other highlights of the survey 
include the following: 

1. About 85% of manufacturing | 
companies reporting say they have 
a policy of spending all their de- 
preciation allowances for plant 
and equipment, and they expect 
to continue that policy. | 

2. Capital expenditures are be-| 
ginning to swing away from ex- 
pansion to modernization. About. 


EXCLUSIVE! 

Color skywrit- 

_ ing—red—green 

_ —black—orange- 
yellow—and white, 
of course. 


Ask us about SKY- 
WRITING—the medi- 
um with terrific impact. — ef 


Aero Skywriting, \nc. 
203 N Wabash Ave... Chicago], Ill: 
si AN fava 3 Wt ‘5 + is ea 


6% Gain in Industry Investment Seen 


® Dexter Keezer, director of the | ; 


57% of the ’53 outlay is expected | 


Advertising Age, April 6, 1953 


‘last year. |of all industry over the long pull,| metal producers, plan to complete | com] 

| 5. In case of changing business through 1956. The oil industry, large increases in capacity during 7 indu 

conditions, capital expenditure long regarded as a pace-setter, ’53 and do not anticipate sees hed | pe 

programs are flexible. In a reces- plans to grow at the average rate their production potential over the i : 

to be for replacement and moderni- sion, business men say they would along with the rest of manufactur- next three years. pani 
zation. ; ‘not cut their capital expenditures ing. The food industry plans mod- “= 
3. Formal capital budgets are not more than one-third below the est but important increases in ca- = Generally, business men feel M 
being planned as far ahead this level now planned for 1954-56. pacity. The steel industry is slow- there are larger markets ahead. 1 zatic 
year as last, but more companies ing down its rate of expansion. | Total manufacturing sales will in- P vey. 
are able to give a preliminary = Largest expansion in capacity, A transition from defense to crease about 10%, the survey / mod 
spending figure four years ahead. is planned in the electrical ma- civilian production, beginning this shows, but many managements ex- pene 
4. Product lines expanding their chinery, transportation equipment, | year and extending to 1956, is indi- | pect their individual companies to __ 49% 
capital expenditures this year are and chemical industries. Automo-|cated by these capacity plans. forge ahead of their industries’ 7 expi 
more definitely among consumer bile and machinery makers expect | Some defense-supporting indus- averages by as much as 3%. | erni 
goods industries than was the case to expand faster than the average tries, such as steel and non-ferrous| Greatest differences between for 


Metalworking’s NO. 1 medium puts 


...» for this magazine offers you the same exclusive valves 
that attract over 800 successful advertisers to its pages, and 
last year drew the largest advertising investment that has 
ever been entrusted to any metalworking publication. 


When you want to know which metalworking magazine can 
do the most efficient and productive job of building prefer- 
ence for your products, many sound reasons will lead you 
to a choice of American Machinist... 


Top Penetration of Metalworking’s 
Most Impoftant Buying Group 
Net-paid Circulation, November 17, 1952 Issue 


Subscriptions to corporate officials 
and general managers with top- 
level production authority ...... 

Subscriptions to men with specific 
production titles 


re 


Company subscriptions read largely 
by production executives 


Subscriptions to engineers ...,.... 


All other subscriptions , 2553.5... 


FOURTH . . . all of American Machinist's clear-cut, sales-build- 
ing values are yours at a cost-per-thousand paid circulation 
far below that of any other magazine edited for the biggest 
of industrial markets, 


THIRD . . . while other metalworking magazines distribute 
thousands of free copies in an effort to provide coverage of 
Metalworking’s important buying power, American Machinist 
delivers an all-paid, self-elected circulation of over 31,000 
management-concentrated, production-responsible metal- 
working men. Thus, only American Machinist, among metal- 
working magazines, provides you with the proof of reader 
interest and responsiveness inherent in its all-paid, steadily 
growing circulation, 
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fe t company sales plans and expected; tures for expansion, 62% for mod- 
g 3) industry sales are in the automo-| ernization. 
io CtC«*dS bile, machinery and chemical in-| 
e f dustries. Steel and electrical com-| Palm Beach Is Using ROP 
panies expect their sales to parallel | Color in 100 Newspapers 
industry growth. _ | Palm Beach Co., Cincinnati, has 
aI Marked shifts toward moderni- started a full-page r.o.p. color cam- 
1. 1 zation is brought out by the sur-|paign in more than 100 newspa- 
1- ” vey. In 1951, expansion took 58%,| pers in 86 markets for its Palm 
ry modernization, 42%, of capital ex- Beach and Springweave suits. The 
"a penditures. In ’52, expansion was | Ore rautt & Ryan i‘ iene: | 
‘0 49%, modernization, 51%. In 53, | iq it believes this to be the first 
s’ expansion planned is 43%, mod-| time a campaign of this size has 
ernization, 57%. Preliminary plans appeared in r.o.p. color, at least 
n for ’54-’56 call for 38% of expendi- jin the clothing field. 


_Lenston Promotes Sorensen 


| Carl Sorensen, in c \arge of sales 
engineering, has bee: promoted to 
‘sales manager of Li nston Mono- 


‘type Machine Co., P!iladelphia. It 


is a new post. He has been with the 


|company since 1936. The company . 
/is now in process of reorganization 


and expansion. 


_Pasch to Ruthraufi & Ryan 

Robert Pasch, formerly on the 
copy staff of Dancer-Fitzgerald- 
‘Sample, New York, hes joined the 
creative staff of Ruthrauff & Ryan, 
‘New York. 


‘Bunte Will Boost 
Filled Candy Line 
. ’ . a 
in ‘Life,’ ‘Post 

Cuicaco, April 2—Bunte Bros. 
has signed what is called the larg- 
est contract ever made by any con- 
fectioner to promote one line of 
candies. 

The contract is for a campaign, 
promoting filled candies, which 


will break in the May issues of Life 
‘and The Saturday Evening Post. 


FIRST .. . American Machinist is edited exclusively for Metal- 
working .. . and concentrates its circulation within this 
industry, so that a minimum of the advertising dollars you 
invest to sell Metalworking are diverted into such entirely 
different industries and markets as Metalproducing.” : 


you why 


: 
RSs | 
- 


I ag te 


exclusive values behind your advertising 


SECOND . . . American Machinist is edited specifically for 
Metalworking’s most important buying group .. . production 
engineers and executives. With articles like those illustrated 


here, American Machinist delivers to 


busy executives more 


specifically helpful facts and ideas than are available te 


them in any other publication. 


ne MB a Sl la al 


a) Ei eee 


* O . . when you seek increased sales in the $100-billion Metalworking Industry, 
and want to build preference for your products among this industry’s most 
important buying group . .. production management . , . the facts will tell 


This is the NQ. 1 place to do business with America’s biggest indusfry 


THE McGRAW-HILL MAGAZINE OF METALWORKING PRODUCTION 
McGRAW-HILL BUILDING, NEW YORK 36 


PUBLISHED EVERY OTHER MONDAY 
MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS AND THE 
ASSOCIATED BUSINESS PUBLICATIONS 


Will Presba, president of Presba, 
Fellers & Presba, Bunte’s agency, 
says this is the first time these two 
publications have been used at the 
same time by a candy maker tc 
promote one line of candies only. 

The campaign will run for a 
year, with the two weekly publica- 
tions as the backbone. 

Direct mail, newspapers and 
other media will tie in with the 

| promotion. 


Drug Publishers Form Group 


| The Regional Drug Publishers 
'Assn. has been formed by 10 re- 
gional publications covering the 
'drug trade market in America. J. 
Leo McMahon of Midwestern 
Druggist, Kansas City, has been 
elected chairman of the group, 
‘which will hold its next meeting 
|in New York on Sept. 13. 

| Tomkins Joins Grant 

| Donald E. Tomkins, previously 
president of Tomkins & Weil Pro- 
_ductions, New York, has been 
/named radio-television director in 
the Chicago office of Grant Adver- 
tising. 


MP first class‘travelers... 
86% of the subscriber families 
traveled during the past 12 months 
77% traveled within 
the United States 
38% traveled outside the 
United States 


Among the families who traveled 
an average of $1,758 was spent 

on travel in the past year — 

They took an average of two trips— 


and the average length 
of a single trip 


was 26 days 
June, 1950 Survey 
MEDIUM 
OF 
INFLUENCE — 


House : 
& Garden 
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Meeks Returns to WMOH 

Don J. Meeks has returned to 
WMOH, Hamilton, O., radio station 
as public relations director. 


Leap Premotes Storck 

John Philip Storck has been pro- 
moted to executive v.p. of Clinton 
B. Leap Inc., Cincinnati agency. 


| Distributor Names Agency 


McCutcheon Distributing Co., 
Pittsburgh distributor of Whirl- 
pool washers and dryers, has ap- 


America, Pittsburgh, to handle its 
general advertising. Plans call for 
newspaper, radio and television 
campaigns. 


eee ae 


* 
¥ aM | 
WHEF :: 
tv | 

TELCO BUILDING, ROCK ISLAND, ILLINOIS. oa 
+ Represerted by Avery Knode., Inc 


70,000 Quad-City households are i 
98% radio owners... 

reach them effectively with low- 
cost WHBF radio! 


| 
| 
| 


pointed Advertising Syndicate of 


_Daniels Heads New Company 


Barney Daniels, formerly chief 
writer for the National Assn. of 
Manufacturers’ “popular econom- 
ics” booklets, has been named pres- 
ident of Your Job in Industry Inc., 
143 E. 35th St., New York, a new 
company specializing in employe 
communications. 


Alpha Tool to Smith, Hagel 


Alpha Tool & Supply Co., Clos- 
ter, N. J., importer and distributor 
of precision-made British machine 
tools, has named Smith, Hagel & 
|Snyder, New York, to handle ad- 
_vertising and publicity. The com- 
| pany is a new advertiser. 


| 
| Fearn Foods Names R&R 
Fearn Foods Inc., Franklin Park, 


/Tl., producer of LeGout brand 
| food 


specialties, has appointed 


|Ruthrauff & Ryan, Chicago, to 


handle its advertising. 


Steiner & Koob Moves 


Steiner & Koob, New York direct 
mail and sales promotion consult- 
ant, has moved to larger quarters 
at 32 E. 39th St. 


America’s $7.4 Billion 


ATUANTIC City, April 1—The 
1952 tab for advertising by busi- 
ness, industry and individuals in 
the U. S., estimated at $7.4 billion, 


spent by all other countries in the 
world, according to Elon G. Bor- 
ton, president of the Advertising 
Federation of America. 
Addressing the 1953 convention 
of the American Assn. of Indus- 
trial Editors here last week, Mr. 
Borton said that $47 was spent last 
year for every man, woman and 
child in America, compared to $9 
‘in England, $6 in Denmark, $3 in 
| France and 46¢ in Italy. He added 
| that Russia and other Iron Curtain 
countries have hardly any adver- 
\tising except that done by stores 
operated by their governments. 


| ® Despite the huge expenditures in 
the U. S., advertising took only 
'2% of the national income last 


a ill, 


$n Biego Union . 


an 4 
LVENING Trermung 


Salt Lake City, Utah 
Peoria, Illinois . . 


Dayton, Ohio .. 


Lexington, Kentucky ... . 


Lynn, Massachusetts 


. SAN DIEGO 
CALIFORNIA 


IMPORTANT CORNER 
IN THE U.S.A. 


MORE HOMES 
PER 
POPULATION 
THAN 


29.8% 


o © «© « 80.3% 
e e e e 29.3% 


28.3% 


23.4% 
SAN DIEGO, CALIFORNIA . 31.2% 


Source: Consumer Markets 1952 Edition 


San Diego Union 


and 


EVENING TRIBUNE 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


was more than the combined total | 
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Ad Outlay in 1952 


Tops All Other Countries Combined: Borton 


year, compared to an average of 
‘3% or more between World War 
I and World War II, Mr. Borton 
said. Approximately half or more 
of all the money spent was at the 
local level, he declared. 

“Contrary to the general belief, 
advertising accounts for a very 
small portion of the cost of prod- 
ucts it helps sell,’ he stated. As an 
example, only one-third of a cent 
per pack of cigarets and only one- 
fifth of a cent per bottle of a pop- 
ular soft drink is spent for adver- 
tising, Mr. Borton said. 


= “In the long run, advertising 
actually lowers the price of most 
commodities because it makes pos- 
sible mass distribution, which in 
turn is responsible for mass pro- 
duction,” the AFA president con- 
tinued. “Advertising permeates 
and dominates the American econ- 
omy because it is the cheapest 
form of selling tool.” 

Newspapers earn more than 60% 
of their advertising dollars from 
local sources, Mr. Borton estimated, 
while 45% of radio station in- 
comes are derived from local ad- 
vertising. 

He said a survey showed that 
nearly 4,000,000 business concerns 
in the U. S. do some advertising. 

Speaking of company publica- 
tions Mr. Borton said some 7,500 
such pericdicals are now being 
published and read by 150,000,000 
persons. This, he estimated, is more 
than the circulation of the entire 
general magazine industry. 


Clark Joins Carnation Co. 


Cory D. Clark Jr., formerly v.p. 
of Axelsen, Bennett & Clark, Salt 
Lake City agency, has been ap- 
pointed assistant advertising man- 
ager of Carnation Co., Los Angeles. 
In addition, he will be advertising 
manager of Carnation Farm’s Al- 
ber milling division. Mr. Clark will 
continue as a consultant to the 
agency. 


Colonna to Paris & Peart 


J. Colonna Bros., North Bergen, 
N. J., maker of Colonna grated im- 
ported Parmesan cheese, has ap- 
pointed Paris & Peart, New York, 
to handle advertising for the prod- 
uct. Previously, Joseph M. Mauri- 
ello Advertising, New York, had 
the account. 


Kills Utah Education TV Bill 


Gov. J. Bracken Lee of Utah has 
vetoed a bill appropriating $250,- 
000 for educational television in 
the state. The funds were to have 
been used for construction pur- 
poses and the appointment of a 
commission to supervise general 
operation. 


Carruth to Carson-Roberts 


R. Hill Carruth, formerly an ac- 
count executive for KTTV, Los 
Angeles, has been appointed head 
of the new radio and television de- 
partment of Carson-Roberts, Los 
Angeles agency. 


Servel Promotes Nielson 


H. Richard Nielson has been ap- 
pointed sales manager of the air 
conditioning division of Servel 
Inc., Evansville, Ind. He will be 
succeeded as southern regional 
sales manager by Nils D. Sellman. 


Steel Firm Names Dowd 

Worcester Pressed Steel Co., 
Worcester, Mass., has named John 
C. Dowd Inc., Boston, and Dowd, 
Redfield & Johnstone, New York, 
to direct its advertising. 


FC&B Boosts Miss Stenson 


Helen Stenson, time buyer with 
Foote, Cone & Belding, San Fran- 
cisco, has been given the added 
duties of broadcasting director for 
the office. 


Benjamin Corrado Moves 

| Benjamin W. Corrado, research 
consultant and _ statistician, has 
| moved to 11 W. 42nd St., New York 


36. 
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If you sold electric hoists would ¢éu call here? 


A BARREN FIELD like this one wouldn’t get a second glance 
from any one of your salesmen... but the field disappeared 
just three years ago. Today a metalworking 

giant has grown on this spot... a flourishing 

outlet for your products ... the modern plant shown below. Vm, 
Here is one of hundreds of new metalworking plants that didn’t 
exist 5...3...even 2 years ago. These represent a whole 

new market added to the world’s biggest industry. It’s a fast-growing 
market that offers you a tremendous opportunity. 

STEEL Magazine—through its continuing census of Metalworking 
plants and controlled distribution—enables you to direct your a 
advertising to this new market as it grows. Ask the man from 
STEEL to show you how STEEL matches its circulation to the 


growth of your metalworking market. 
The magazine of the men who 


manage, operate and buy for the 


Metalworking industry .. . 


Oa OP adil ei 
New Lancaster, Ohio, plant of Diamond Power Specialty Corp. 


STEEL + Penton Building « Cleveland 13, Ohio 
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Rader TV Productions Moves | 


Rader TV Productions, Hart- 
ford, has moved its offices to the 
Palace Theater Bldg. 


SMUDGE-proof 


YOUR ARTWORK Mears 
WITH SPREY 


Costing 70c less, SPREY does a 
better job. SPREY was designed 


for the Artist, Ad Agency, andothers ' 
in the Gregite Arts Field. It is 100M 
clear Acry/ic plastic made to smudge 


oof your artwork. Simply press the 
Cites and SPREY covers and pro- 
tects your valuable drawings In see 


onds, Goes on clear and stays that 

way. Will not yellow or affect deli 

cate shades Adds new dimension and 

sparkle to your work while protecting 

against dirt, moist hands, smear and 

amudge. Dries fast. Artists, Advertis- 

ing Agencies all over use SPREY to 

protect wash drawings, charcoals, 

comps, repro proofs, dummy boxes, 

press clippings, layouts, charts, ete, 

SPREY is Only Sold Direct B 12° Cam 

No middi bet you and us. We pass the 

savings on directly to you. .. and you save u » to 70¢ 
or can. We want you to judge the merits of SPREY. 


for yourself that it does a better job for less 


money. Send for’2 trial cans or order SPREY by 


the ease (12 cans) for greater savings. I here’s no 
need to hesitate... no element of risk. SPREY ix 
sold with a MONEY BACK GUARANTEE. . . you 
must be satisfied or your money will be refunded. 


2 cans for $3.00, 6 cans $8.10, 12 cans $15.00. 
Send check with order and we pay postage or we 


bill you (plus postage). Send your order for 
PREY today! You can't buy a better fixative. 


CROLITE INTERNATIONAL 
12 Hollywood Ave., Dept. AG-2, Hillside, N. J. 


Rival Adds Sunday 
Newspaper Sections 
to Media Schedule 


CuicaGo, March 31—This spring 
for the first time, Rival Packing 
Co., a regular user of all media, 
including daily newspapers, will 
schedule Sunday rotogravure and 


newspaper sections for its Rival | 


dog food. 
The Metropolitan Group of Sun- 
day picture magazines plus some 


| independently printed Sunday sec- 
| tions will be used. 


This will be in addition to Riv- 
al’s regular advertising schedule, 
which includes day and night tele- 
vision, radio, magazines and daily 
newspapers. 


s The spring campaign will intro- 
duce Rival’s new theme, tested 
and found effective earlier this 
year, of “energy fadeout.” 

Copy points out that Rival offers 
a balanced combination of body 


building meats and other nourish- 
ing ingredients, with natural vita- 
mins and minerals, to keep dogs 
energetic all day long. 


cy. 


Batterton Rejoins ANPA 


M. F. Batterton, formerly gen- 
|eral manager of Illinois Daily 
Newspaper Markets, has rejoined 
the Bureau of Advertising, ANPA, 
,as assistant western manager in 
the Chicago office. He. will serve 
|also as account executive to ad- 
|vertisers and agencies in Chicago 
j and the Southwest. Mr. Batterton 
was a bureau staff member from 
1949 to 1950, leaving for the Illinois 
newspaper post. 


Two Appoint Ad Fried 

Agalite Bronson Co., Oakland, 
Cal., maker of glass shower doors, 
has appointed Ad Fried & Associ- 
ates, Oakland, to handle its adver- 
tising. Newspapers and trade pub- 


lications will be used. Alston Way 
| Machine Co., Berkeley, Cal., maker | 
of industrial equipment, has named. 


the agency also. 


Charles Silver & Co. is the agen- | 


Advertising Age, April 6, 1953 


Red Carpet or Freeze-Out for Out-of-Town 
Direct Buyers—Auto Industry Wonders 


mind on the desirability of having 
customers around the _ country 
‘come to Detroit to pick up their 
cars and get a look-see at the 
plants. 

While such companies as Chrys- 
ler Corp. (and its five divisions), 


Buick, Cadillac and Kaiser-Frazer | 
Corp. maintain full programs for, 
delivering cars to out-of-town cus- | 


tomers, other companies, notably 


Ford Motor Co. and Chevrolet di-| 


vision of General Motors, frown 
on the practice. 

Plymouth, Cadillac and Kaiser- 
Frazer conduct the most ambitious 
programs and literally roll out the 
red carpet and give their visitors 
the “plush” treatment. Some of the 
| courtesies extended the buyer from 
other sections who come here to 
pick up their car include: 

1.-—Picked up at the railroad sta- 


Detroit, April 3—The automo-| 
bile industry can’t make up its) 


IOWA PEOPLE 


Wha Play hove 


BY RADIO! 


lowa Radio Users Spend More Than Twice 
As Much Time With Radio As With 
All Other Media Combined! 


After all is said and done, you can’t watch tele- 


vision, read newspapers, thumb through magazines, 


or pass billboards — while you push an iron. But 


you can listen to radio while doing the ironing — 


and that’s exactly 


what most Iowa women do. 


The 1952 lowa Radio and Television Audience 


Survey proves that 


Iowa radio users spend more 


than twice as much time with radio as with all 


other media combined. 


Iowa women reported 


themselves as using the radio 44.6% of all the 
weekday time they are at home and awake. (45.9% 


of the women using radio-equipped automobiles 


listen while they drive, too.) 


And oh yes — 68.5% of all 


Iowa families hear 


WHO regularly, daytime—as compared with 


31.9% for Station B! 
Write for your copy of the 


Survey, today. It’s 


authentic, reliable, valuable and amazing. 


+ for lowa 


FREE & PETERS, INC. 
National Representatives 


* bar 
‘ 
px 


PLUS + 


| publishers’ representative. 


tion or hotel by company car; giv- 
en a tour of the plant and lunch. 

2.—Travel service and some sort 
of gift as a memento of their visit. 

3.—In the case of Kaiser-Frazer, 
the company maintains a lodge 
specifically for out-of-town guests, 
among whom have been persons 
from all over the world. 

Both Chevrolet and Ford partici- 
pated in the programs before the 
war, but since have resisted all ef- 
forts by both dealers and custom- 
ers to resume. Plymouth, Dodge, 
Cadillac and Kaiser-Frazer run as 
high as 20 to 30 car deliveries 
daily during the summer months. 


s These buyers have made all ar- 
rangements for the purchase of 
their cars through their home- 
town dealers. They come to Detroit 
to pick up their cars and save 
shipping costs, which run as high 
as $245 for Californians. Buyers 
can usually make travel expenses 
out of their savings on freight. 

Ford’s chief objection to the 
practice revolves around its dis- 
tribution system to dealers. Autos 
delivered in Detroit to out-of-state 
buyers come out of Detroit region 
allotments. Chevrolet has not seen 
the need for resumption of the 
practice but indicated that it may 
return to it. 

Cadillac has attracted interna- 
tionally and nationally known per- 
sonalities here to pick up cars, 
usually specially equipped. The 
out-of-towners are welcomed at 
Packard, but no special setup is 
maintained. 


George Hill Heads Agency 


George S. Hill has been elected 
president of Albert P. Hill Co., 
Pittsburgh agency. He _ succeeds 
Harry B. Peebles, who becomes 
chairman of the board. Other of- 
ficers are Albert P. Hill Jr., ex- 
ecutive v.p.; John D. Meyer, v.p., 
member of the board and accounts 
director, and Donald P. Brinker. 
v.p. and creative director. Univer- 
sal Lubricating Systems Inc., Oak- 
mont, Pa., maker of lubricating 
fittings and equipment for the 
automobile and industrial markets, 
has appointed the agency to direct 
advertising. 


King Publications Names 4 


King Publications, San Francisco 
publisher of Implement Record, 
Western Construction and Western 
Industry, has appointed James I. 
Ballard president. Mr. Ballard, 
King editorial director, succeeds 
Arthur F. King, who remains in 
an advisory capacity. Other of- 
ficers will be Franklin B. Lyons, 
v.p., and L. P. Vrettos, secretary- 
treasurer. Ralph Whitaker Jr. be- 
comes executive editor of Western 
Construction. 


Bank Assn. Promotes Two 


John R. Meeking has been 
named secretary of the committee 
on public information and Edward 
L. Stamm secretary of the sub- 
committee on promotional activity 
of the Savings Banks Assn. of the 
State of New York. The new posts 
aim at helping increase the ef- 
fectiveness of SBA’s current $350,- 
000 advertising and promotion 
campaign. 


Petitions for Beaufort Radio 


Louis M. Heale Jr. and John M. 
Trask, forming a_ partnership 
known as Beaufort Broadcasting 
Co., have asked the Federal Com- 
munications Commission for per- 
mission to construct a radio sta- 


'tion at Beaufort, S. C. The peti- 


tion proposes a daytime only oper- 
ation on an assigned frequency 
of 960 kilocycles, one kilowatt of 
power. 


Spasek Joins Wettstein 


Edward Spasek, formerly pub- 
lisher of Bakers’ Digest and Brew- 
ers’ Digest, has joined the San 
Francisco office of Bob Wettstein, 
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Coming dy 
Conventions 


*Indicates first listing in this column. 

April 20-23. American Management 
Assn., packaging conference and exposi- 
tion, Navy Pier, Chicago. 

April 20-23. National Premium Buyers 
Exposition, 20th annual, Conrad Hilton 
Hotel, Chicago. 

April 21-23. American Newspaper Pub- 
lishers Assn., annual convention, Waldorf- 
Astoria, New York. 

April 23-25. American Assn. of Ad- 
vertising Agencies, annual meeting, The 
on White Sulphur Springs, W. 

a. 

April 28-May 1. National Assn. of Ra- 
dio and Television Broadcasters, 3lst 
annual convention, Biltmore Hotel, Los 
Angeles. 

April 30-May 3. American Women in 
Radio and Television, Biltmore Hotel, 
Atlanta. 

May 1-3. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

May 1-3. Advertising Federation of 
America, Fourth District convention, 
Floridan Hotel, Tampa, Fla. 

May 3-6. National Newspaper Promotion 
Assn., annual convention, Fort Shelby 
Hotel, Detroit. 

May 6-8. Assn. of Canadian Advertisers, 
Royal York Hotel, Toronto. 

May 7. Export Advertising Assn., fifth 
annual international advertising conven- 
tion, Hotel Plaza, New York. 

May 13-15. National Assn. of Transpor- 
tation Advertising, annual convention, 
Santa Barbara Biltmore, Santa Barbara, 
Cal. 

May 18-19. Magazine Publishers Assn., 
34th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 21-23. Southern California Adver- 
tising Agencies Assn., 3rd annual confer- 
ence, Del Coronado Hotel, San Diego. 

May 25-26. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

June 8-10. National Sales Executives 
Inc., annual convention, Chalfonte-Had- 
don Hall, Atlantic City. 

June 8-10. Assn. of Newspaper Classi- 
fied Advertising Managers, 33rd annual 
convention, Hotel Chase, St. Louis. 

June 10-12. American Marketing Assn., 
summer meeting, Montreal, Can. 

June 10-14. National Business Publica- 
tions, annual meeting, The Broadmoor, 
Colorado Springs, Colo. 

June 14-17. Advertising Federation of 
America, 49th annual convention, Statler 
Hotel, Cleveland. 

June 21-25. Advertising Assn. of the 
West, annual convention, Fairmont Hotel, 
San Francisco. 

June 22-24. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Somer- 
set Hotel, Boston. 

June 22-25. National Industrial Ad- 
vertisers Assn., annual conference, Hotel 
William Penn, Pittsburgh, Pa. 

June 27-July 1. National Assn. of Dis- 
play Industries, ‘‘Christmas Convention,” 
Conrad Hilton Hotel, Chicago. 


July 6-11. First Advertising Agency 
Group, national convention, Benjamin 
Franklin Hotel, Seattle. 


Aug. 29-Sept. 3. Advertising Specialty 
Institute, advertising specialty show, La- 
Salle Hotel, Chicago. 


Sept. 14-18. Outdoor Advertising Assn. 
of America, 56th annual convention, | 
Shamrock Hotel, Houston. 

Sept. 21-23. Assn. of National Adver-| 
tisers, annual meeting, Drake Hotel, Chi- | 
cago. } 

Sept. 27-29. Mail Advertising Service 
Assn. International, annual convention, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertis- 
ing Assn., 36th annual conference, Hotel. 
Statler, Detroit. | 

Oct. 4-8. Advertising Specialty National | 
Assn., annual convention and Specialty | 
Fair, Palmer House, Chicago. | 

Oct. 5-6. Inland Daily Press Assn., an-| 
nual meeting, Hotel LaSalle, Chicago. 

Oct. 9-10. Pennsylvania Newspaper Pub- | 
lishers Assn., 29th annual convention, | 
Penn Harris Hotel, Harrisburg. 

Oct. 12-15. Financial Public Relations | 
Assn., 38th annual convention, Sheraton | 
Cadillac Hotel, Detroit. 

*Oct. 19-20. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 

lub. 

“a. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

Oct. 23-25. Midwest Intercity Confer- | 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Edgewater Beach Hotel, Chicago. 

Nov. 5-7. Southern Newspaper Publish- | 
ers Assn., annual meeting, 50th anniver- | 
sary, Boca Raton Hotel and Club, Boca) 
Raton, Fla. 


| 
Ore. Okays Liquor Bar Sales 
The Oregon State Liquor Com-. 
mission, acting under legislation, 
has decreed that liquor-by-the- 
drink will become legal May 4. 
The law, which limits licenses to_ 
800 establishments, permits ven-| 
dors to announce they have “cock- 
tail lounges” or “bars.” 


Dominion Bank to Hayhurst — 
The Dominion Bank, Toronto, 
has appointed F. H. Hayhurst Co., | 

Toronto, to direct its advertising. 


Wonder Foils Campaigns 


_ been elected president of the Na- 
tional Sales Executives Club of 


Wonder Foils Ltd., Montreal, is ‘Toronto. Other officers elected are 


promoting its Alrol Foilwrap in 
Canadian dailies. The campaign is 
designed to acquaint the public 
‘with the many uses of aluminum 
foil in the home. In preparation is 
/promotion for a special aluminum 
foil for home freezers. Crombie 
Advertising Co., Montreal, is the 


agency. 


Toronto Sales Execs Elect 


W. R. Cockburn, sales manager 
for Rolph Clark Stone Ltd., has 


|B. E. Smith, v.p. in charge of sales 
‘for International Business Mach- 
lines, v.p.; George Batten, sales 
manager for Shelly Films, treasur- 
er, and C. P. Monteith, department | 
of information, Aluminum Co. of | 
Canada, secretary. 


‘Time’ Promotes Gordon 


Robert C. Gordon, a sales staff 
member for Time, has been pro- | 
moted to New York sales manager. | 


Hundreds of Ad Agencies rely on Filmack 
for TV Spots by Mail. With our 35 Years 

Experience , Huge Facilities, and Expert . 
Craftsmen, we can produce all types of 
stop-motion, full animation and TV slides! : 
... Send in your Storyboards for quotes. 


FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO 


using Co 


A note on 


Trapped by 
high operating costs? 


Here’s an escape trick even Houdini would applaud. 

All you do is find out what brand of enamel paper your 
company is using for advertising folders, catalogs, house 
organs, and other important printed materials. If you aren’t 


enamel papers of identical quality are nof all the same price. 
Consolidated Enamel Papers average 15 to 25% below 
the cost of old style, premium-priced enamels. ‘The reason is 
the streamlined enamel papermaking method Consolidated 
Aen It simply eliminates several costly operations 


still necessary to other makers. You get the savings. 


the paper you're now using. You judge both the results and 
the savings for yourself. If that sounds fair, just let us know. 


nsolidated Enamels, your escape may be easy because 


free help! Since the proof of the paper is certainly 
in the printing, we would like to give you a generous supply 
of Consolidated Enamels for a test. We merely ask that 
you have your printer run it under identical conditions with 


your letterhead is all we need for a start. 


ENAMEL 
PAPERS 


PRODUCTION GLOSS MODERN GLOSS - FLASH GLOSS - PRODUCTOLITH - CONSOLITH 


CONSOLIDATED WATER POWER & PAPER CO. 


Sales Offices: 135 So. La Salle St., Chicago 3, Ill. 
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PumpkinPie 


is Great with 


= with ho - Printing and die-cutting provides simple, in- 


expensive 3-DIMENSIONAL displays! 


@ Gets prominent locations! 


@ Available through any printer or lithographer! 


KLEEN-STIK Products, lnc. 225: MICHICAN AVE | 


Write TODAY for your KLEEN-STIK “Idea Kit” —FREE! 


‘Department Store Sales... 


WASHINGTON, March 31—Sales by 
U. S. department stores in Feb- 
ruary rose slightly more than 
seasonally from January and were 
above the level of a year ago, ac- 
cording to the Federal Reserve 
Board. 


erage sales for February is 112, 


| compared with 111 in January and q 


(106 in February, 1952. This is a 


| February-to-February increase of |}: 
Taken into account in the|f}: 


15.7%. 
_adjusiment is the fact that Febru- 


ary this year had one less shopping ] 


day than last. 
| For that reason, an unadjusted 
' calculation of total sales during the 
|month shows only a 1% increase 
over February, 1952. The same 
kind of total sales comparison 
shows a 2% increase during the 
first two months of this year over 
the first sixth of 1952. 

In only two districts did Febru- 


In North Carolina— 


FM pulled 5 times the 


inquiries at 1/17 the cost. 


In Maryland— 
FM outpulled AM at less cost. 
\ 
Post Office numbers. 
In lowa— 
ears oa. static and local interference. 
for less money. 
pulled by FM radio was 55% lower than that 
of AM radio. 


In Michigan— 
FM outpulled AM at 1/8 the cost. 


In West Virginia— 


FM pulled same number of 
inquiries at 1/2 the cost. 


i) 


—s7 Surveys show 


“/ 


These are actual case histories 


All these figures are from a national spot campaign 
for Zenith Hearing Aids, broadcast over FM and AM 
stations. Announcements were identical except for 


To a shrewd time buyer, they reveal more about 
radio “holes” and “white spots” than a stack of charts. 
In these, and many other important areas, FM 
messages got through where others were blocked by 


Across the country, the average cost of inquiries 


It might be smart to investigate al/ the areas where 
you thought AM could do the job alone. FM can 
plug the holes, where they count. 


NOTE TO FM STATIONS 


Your local Zenith distributor will gladly help 
promote your station and programs through 
dealers’ in newspaper ads and displays. 

Get in touch with him today. 


The adjusted index of daily av-|} 


FM Pulls 
More Inquiries 
at Lowest Cost 


And they got results 
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February Gain Keeps ‘53 Sales Ahead 


DEPARTMENT STORE. 
SALES INDEX” 


1347-49 ccuals 100 


Week to Mar. 21,’53*..p109 
Week to Mar. 22, ’52*....94 
Week to Mar. 14, ’53*..100 
‘4 Week to Mar. 15, ’52*....90 
' Week to Mar. 7, ’53*......96 
4 Week to Mar. 8, ’52*......88 


*Not seasonally adjusted. 


ary adjusted daily sales show a de- 
cline between 1952 and 1953—the 
Minneapolis and New York dis- 
tricts. Otherwise, the increase was 
well distributed. 

Meanwhile, generally warm 
weather and an early Easter con- 
tinued to boost the big stores’ sales 
in March, bringing total sales for 
the first 12 weeks of 1953 to 5% 
above the corresponding period of 
1952. For the week ended March 
21, sales were 16% higher than a 


| year before. 


| % Change from ’52 
Week Ended 


| Federal Reserve Mar. Mar. Mar. 


District, Area and rid 7 4 21 
| UNITED STATES . ” 9 il 16 
| Beston District ............ 13 6 19 
Metropolitan Areas 
} New Haven .................. 11 —23 19 
| Lowell-Lawrence ...... a a || 
Cities 
Downtown Boston ..... 15 10 15 
Springfield .................. 7 3 14 
PFOVIGENCE o..cccccec.00..000 1 1 37 
New York District ........ 2 6 9 
Metropolitan Areas 
NII cendcanichsgianhssonssaes 6 17 12 
eee 10 =ril6 19 
IID Sitindinnesaisotasiciets 23. «orl8 12 
Cities 
|S —-2 5 7 
IE iicnccecinisaninsdnicicrse ll —1 13 
Philadelphia District .... 3 r4 10 
Philadelphia piiniiidhasianiee —3 r2 9 
Cleveland District ........ 7 13 16 
| Metropolitan Areas 
| [| EE 17 8 
Cincinnati 3 21 
Columbus 19 10 
_ = S=Seere 23 20 
ey: 19 14 
Cities 
Cleveland 14 17 
Pittsburgh 10 13 
Richmond District ........ 2 2 13 
Metropolitan Areas 
Washington ..... 5 —2 13 
Baltimore 2 8 14 
Atlanta District .. 13. or20 16 
Metropolitan Areas 
Birmingham 7 35 5 
Jacksonville 1 3 17 
| ea 9 12 20 
Atlanta ........... 6 12 18 
A  _ —2 —1 e 
New Orleans 29 30 ° 
| 34 19 29 
Chicago District ............ 10 x 16 
Metropolitan anne 
Chicago .. a 7 —1 12 
Indianapolis . “a 13 12 22 
6, eee 10 19 18 
Milwaukee ... 2 10 12 
St. Louis District .......... 7 ri 19 
Metropolitan Areas 
LBCEEO FROG cccccscsecsscseess 8 7 19 
Louisville . bes 5 21 17 
St. Louis ....... a 16 19 
IEEE nisnissiccestssicsossess 15 7 16 
Minnenpelts District .... 5 riz 35 
Metropolitan Areas 
Minneapolis-St. Paul 5 12 35 
Minneapolis City .... 6 14 35 
| 2, (oe . ae 5 9 36 
Cities 
Duluth-Superior ........ 6 rill 30 
Kansas City District... ri3 ri3 18 
Metropolitan Areas 
15 26 
21 ll 
4 ll 
14 40 
4 7 
4 6 
14 18 
rs 18 
—2 13 
19 39 
1 7 
13 10 
11 38 


The royalty of television and RADIO 4 


ZENITH RADIO CORPORATION ¢ Chicago 39, Illinois 


Gorn, 195: 


en 4 
San Francisco District ........ 12 «=rilé 


9 

Metropolitan Areas 
Los Angeles ................. 13 21 6 

Downtown Los 

ANgPeles ......0.002...... 7 17 2 

Westside Los 

CO a 12 22 a 
fe > 10 8 2 
San Francisco- 

IEE” deetsinistsesesencsese 6 6 4 

San Francisco poe m 1 0 0 

Oakland City .. m 16 15 13 
Portland . a gy 12 22 
Salt Lake City .. , 14 22 o] 
eee 14 10 11 
OTRO sectrsevcccssssscceesss 14 16 4 

rRev 


ised. 
*Data not available. 


| Dralle Joins ‘Farm Journal’ 


Ralph D. Dralle, formerly with 
Midwest Farm Paper Unit, Chica- 
go, has joined the Chicago sales 
staff of Farm Journal. 
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For each 


advertising dollar you spend, 
LOOK delivers more readers in 


TV-owning families than any of the 


other big magazines in the weekly field... 
Life, Post or Collier’s © LOOK makes 
your ad dollars work harder. 


More than 
20 million 


readers 


every issue... 


GARDNER COWLES, EDITOR 


one of the 
largest magazine 
audiences ever assembled 
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The ELKS 


in GROWTH 


4 MAGAZINE 


New York ¢ Chicago ¢ Detroit « Los Angeles 


is UNMATCHED 


Of the 5 fraternal ABC magazines hav- 
ing more than 700,000 circulation, The 
Elks had the greatest circulation gain 
for the 3 years ending June 1952. 


LINAGE INCREASE! 


The Elks Magazine added more linage 
in 1952 over 1951 than any of the 11 
other leading monthly magazines in the 
fraternal, outdoor and general groups. 


‘Color Research Selects 5 
Packages as ‘Best Dressed’ 


| Color Research Institute, Chicago. 
marketing research organization, in | 
| a series of special tests has selected | 
‘five new packages as the best | 
‘among those submitted. These are 
|Crisco (Procter & Gamble), Betty 
Crocker cake mix (General Mills), 
Good Luck margarine (Lever Bros. 
Co.), Flavor-Kist bleu cheese 
crackers (Schulze & Burch) and 
Cheer (Procter & Gamble). 

The psychological tests included 
color and form of the package. The 
optical factors measured were visi- 
bility from the shelf, readability 
of the brand name, and the atten- 
tion-holding power of the package. 


Distiller Names Agency 


London & Co., Elizabeth, N. J., 
gin distiller and importer, has 
named Ovesey, Berlow & Straus, 
New York, to handle its advertis- 
ing. Tentative plans call for an 
initial ad campaign in the metro- 
politan New York area using news- 
papers and car cards to promote 
London Quinine gin. Lewis Adver- 
tising, Newark, formerly handled 
the account. 


Photo-Engravers Elect 

George C. Schaefer Jr., of 
George C. Schaefer Engraving Co., 
Los Angeles, has been elected 
president of the Photo-Engravers 
Assn. Other officers elected are 
Ralph Shepherd, Bryan-Branden- 
burg Co., v.p., and Harry Spencer, 
Los Angeles Engraving Co., treas- 
urer. 


Printing Group Elects 

George Rice III, of George Rice 
& Sons, Los Angeles, has been 
elected president of the Printing 
Industries Assn., Los Angeles. 
Other officers elected are Larry 
Jeffries, Jeffries Banknote Co., 
v.p., and Pete Fry, Pioneer Print- 
ing Co., secretary-treasurer. 


see te 
BROADCASTING 


K J H s : 


After operating for 27 years from Hot Springs, 
Arkansas, with 10,000 watts on 1090 KC, Radio 
Station KTHS now moves 40 miles eastward to 
Little Rock, broadcasting on the same frequency 
with power increased to 50,000 watts. The only 
Class 1-B clear channel station in Arkansas, it now 
also becomes the only 50,000-watt station in the state. 


With an established listening audience of 72,840 
families (BMB Study No. 2) who still hear the 
station at their accustomed dial setting, KTHS ex- 
pands its primary coverage to 1,002,758 people — 
covers an additional 2,369,000 people in its secondary 
area. 


Under the same ownership as KWKH at Shreveport, 
KTHS is operated under the same proven policies 
which have made KWKH the dominant station in 
its area and one of the great stations in the South. 


ALSO—ON JUNE 15, KTHS JOINS THE CBS 


RADIO NETWORK, 


Your Branham Man will gladly tell you the full 
details of the matchless new technical equipment, the 
tremendous new programming with which KTHS 
now becomes by far the most important radio sta- 
tion in Arkansas. Ask him —or write us direct. 


Represented by The Branham Co. 
Henry B. Clay, Executive Vice President 
B. G. Robertson, General Manager 


BROADCASTING FROM LITTLE. 


NOW! — NEW 50, 000-WATT 


TEXAS 


LOUISIANA 


erm M ' $s 
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DAYTIME PRIMARY (0.5 MV/M) COVERAGE INCLUDES: 


ARKANSAS | MISSISSIPPI TOTAL 
Population 946,575 56,183 1,002,758 
Radio Homes 237,954 12,740 250,694 
Farm Population 341,434 32,350 373,784 
Farm Radio Homes 71,594 6,830 78,424 
Over 10% of our total primary coverage (more than 


100,000 people) do not receive primary daytime service 
from any other radio station! 
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Advertising Age, April 6, 1953 | 


Getting Personal 


Kenyon & Eckhardt President William B. Lewis heads up the 
radio and TV steering committee for the coming American Cancer 
Society drive. ..And Robert M. Feemster, chairman of the executive 
committee at Dow Jones & Co., is chairman of the business papers 
division. . . 

Monroe E. Michels, promotion director of the Parents’ Institute, 
and Mrs. Michels are on a five-week vacation through Italy, France 
and Switzerland. ..National Broadcasting Co. President Frank White 
has been elected to the board of directors of the New York Better 
Business Bureau. . . 

Ruth Crane, director of women’s activities for WMAL and 
WMAL-TYV, has been nominated by the Women’s Adclub of Wash- 
ington as its entry for AFA’s “Advertising Woman of the Year” 
award...Commercial manager William F. Malo of WDRC and 
WDRC-FM, Hartford, celebrated his 23rd anniversary with the 
stations during March... 

John Leonard, copywriter at BBDO, has been awarded the “out- 
standing service” key of Alpha Delta Sigma, given by the New York 
chapter. He was chapter president last year... 


ERIN GO BRAGH—‘Twas the day before Saint Patrick’s Day but that didn’t stop 

the American Legion’s Admen’s Post from celebrating along with Arthur H. “Red” 

Motley (left), publisher of Parade and guest speaker, and post Commander John 
Connorton. 


Einson-Freeman account executive Robert Schoenfeld has a new 
son—Mark Richard—who will be company for an older sister... 
New York p.r. consultant Eleanor Ney has closed her office for rea- 
sons of health, and is taking a leave of absence...G. W. Howard 
Ahl, general purchasing agent for Philip Morris & Co., is the new 
v.p. of the National Assn. of Purchasing Agents. He is a past presi- 
dent of the Purchasing Agents Assn. of New York... 

Charles Rork, export sales manager of Electric Auto-Lite Co., is 
on a two-month business trip through Latin America... 

George H. Hartman, head of the Chicago agency of that name, 
and Mrs. Hartman are leaving for a European tour June 17. While 
in Germany they will visit their son, George Jr., who is in military 
service. Young George will be out of the army next fall, and is ex- 
pected to join his father in the agency business... 

Carole May, co-partner with Ira S. Woodhouse in the National 
Bureau of Fairs, Chicago, will fly from New York to Europe to spend 
May, June and July visiting fairs in Spain, Portugal, Italy and 
France... 

Harry B. Cohen, president of Harry B. Cohen Advertising Co., 
New York, flew to Honolulu with Mrs. Cohen for a two-week va- 
cation in the islands...a painting by Vincent DiGiacomo, art dir- 
ector at Hewitt, Ogilvy, Benson & Mather, won a gold medal award 
in the fourth annual Long Island artists exhibition at Hofstra Col- 
lege, Hempstead... 

His 30th anniversary with Peoples Gas Light & Coke Co. was 
celebrated a couple of weeks ago by Raymond W. Fenton,.ad man- 
ager of the Chicago utility...C. E. McKittrick, ad manager of the 
Chicago Tribune, is back at his desk after a vacation at Champie 
Ranch, near Phoenix, Ariz... And W. C. Kurz, manager of general 
advertising at the Trib, has returned from Ponte Vedra, Fla., where 
he got an early start on the golf season... 

Hal Burnett, Burnett & Logan, Chicago, left for Tucson March 27 
for the first holiday he’s had in five years. He expects to go on to 
California before returning to the agency... 

The Milwaukee contingent at the ANA meeting took prompt 
notice of the switch of the Braves baseball team from Boston to Mil- 
waukee. “Land of the free and home of the Braves” blossomed on 
the name tags of George Staudit, Harnischfeger; Al John, Kearney 
& Trecker; Henry Brinker and John Duvall, A. O. Smith; and Don 
Fricker, Heil Co... 

J. E. Ratner, vice-president and creative director of Campbell- 
Mithun, Minneapolis, was appointed associate editor of Quill, pub- 
lication of Sigma Delta Chi, national professional journalism frater- 
nity... 

Frank H. Lee Jr., chairman of the board of the Frank H. Lee Co., 
Danbury, Conn., has been named dinner chairman for the 25th an- 
niversary jubilee banquet of the National Conference of Christians 
and Jews, to be held at Hotel Bond, Hartford, on April 15. . Joseph 
F, Weyand, advertising director of the Hartford Times, is marking 
his 50th year with the afternoon daily. He went to work for the 
newspaper in 1903 as a newsroom errand boy... 

When Ed Smith, manager of Young & Rubicam’s Hollywood of- 
fice, left that city on being transferred to the New York office, 
more than 100 of his close friends in advertising gave him a going- 
away soiree at the Bel-Aire Hotel. Arrangements for the affair were 
made principally by executives of client Hunt Foods... 
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What's the best seller on the newsstands? Among Why do women cry when they’re happy? Noman _ Last year Joe Black saved his team’s neck. Now 
weekly magazines, it’s The Saturday Evening Post. may have the real answer, but John Reese has one baseball fans (including sports expert Stanley 

of Pick up a copy and you’ll see why. Better articles that’s thoroughly entertaining. It’s The Truth Frank) are asking Can He Do it Again for the 

a and stories. More good reading. More variety. About Women, and it’s one of those intriguing Post Dodgers? Like all Post articles, it gives you all the 

1" (More advertisements, too.) Plus those wonderful stories that somehow seem to end up in collections facts from Joe’s early training to the weak finger 

4 Post covers. There’s nothing quite like it. of the “‘year’s best” or in the movies or both. muscles that now threaten his career. 
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FQ) | the heart of America 


Surveys among readers of leading weekly maga- 
zines show that: » Readers spend more time with 
the Post—and return to it more often. » Readers 


When Mr. and Mrs. America go shopping, theystart 
off in the Post. They know that in its pages they’ll 
find the finest products of America’s best-known 


Which camera will they buy? 
Most likely they’ll get one that 
they know well, one they have 
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companies as well as the finest works of America’s 
best-known writers. Millions have found that it 
pays to shop The Saturday Evening Post first. 


met in the Post. It’s true of every kind of product. 
Those that are Post Recognized Values (see seal 
at right ) just naturally have more appeal. 


believe that the Post is more reliable. » Readers 
pay more attention to advertising in the Post and 
have more confidence in Post-advertised products. 
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‘El Vampiro,’ Rescued Two Years Ago, - 
Changes Hands and the Orders Pour In 


SzatTLtze, April 1—El Vampiro, 
the household insecticide that once 
was a byword in millions of fami- 
lies and a leader in national ad- 
vertising, has changed hands again. 
The change is the second step in 
the reestablishment of an old 
brand name. 

And apparently it is paying off, 
with orders during the first two 
weeks of new ownership being 
more than twice the total 1952 
sales. 

Three years ago Allaire Wood- 
ward & Co., Peoria, IIl., the orig- 
inal manufacturer, was bought by 
I. P. Callison & Sons, Seattle, man- 
ufaeturer of botanicals and one 
of the largest rectifiers of mint oi 
in the country. Callison saw the 
value of the trade name and set 
out to rebuild the product and the 
business (AA, Feb. 21, ’51). 

The Allaire Woodward division 
made important strides. Then ear- 
ly this year Callison sold the divi- 
sion and El Vampiro to J. Strick- 
land & Co., Memphis, producer of 
Royal Crown hairdressing, Lan-O- 
Ice, and other products sold heavi- 
ly through the South and Midwest. 


® Back of these two changes lies 
the story of a product built by ad- 
vertising, then running into a 
management antagonistic to ad- 
vertising, and ultimately coming 
again under a management long 
noted for successful use of adver- 
tising in the marketing of proprie- 
tary items in the drug store field. 

During the early 1900s El Vam- 
piro was one of the best known 
household insecticides. It ran full- 
page ads in Good Hcusekeeping, 
Ladies’ Home Journal and The Sat- 
urday Evening Post. Car-lot ship- 
ments to individual jobbers were 
common. 

Then H. J. Woodward, president 
when the product and the package 
were developed, died. A new gen- 
eral manager not only stopped all 
magazine advertising but tossed 
out 75,000 mailing pieces that were 
ready to go to the trade, telling 
about the full-page ads. To him, 
advertising was a waste of money. 


® For 25 years the management 
remained antagonistic to advertis- 
ing, and coasted. Sales gradually 
eased off. During World War II, 
shortage of pyrethrum hit the bus- 
iness hard. In 1948 production 


How do Advertisers 
Spending $1 Billion 
Select Media? 


See Sponsor's All-Media 
Evaluation Study 


THE MOST COMPREHENSIVE EVER MADE 
BY AN ADVERTISING TRADE PUBLICATION 


Study, 
with 158 top media experts (represent- 
ing all sections of U.S.), was 8 months 
in preparation. 2000 of the nation's 
leading advertisers and agencies were 
polled on how they evaluate each 
medium, how they budget, what re- 
search services they use, what they 
are doing about TV's impact on other 
media, and other key problems. 
Starting April 20, 14 validated articles 
will be carried in consecutive bi-week- 
ly fasues prior to publication in book 
form. Validating board includes top 
agency presidents, national advertis- 
ers, researchers. 

| 


| *FREE ON REQUEST | 


Issue of April 6* carries introductory 
article outlining the 14 articles, telling 
hew the study came about, what it 
will do for advertisers. 

If you are not already a subscriber to 
the trade magazine which John Crosby 
“makes more sense than any 
write or phone today. Sub- 
scription: $8 annually (26 issues; 50¢ 


"  $PONSOR: 


510 Madison Ave., NYC (MUrray Hill 8-2772). 
Branch offices in Chicago and L. A. 


on personal interviews 
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halted, though sales continued 
from stocks on hand. 

In 1950 Callison picked the com- 
pany up. Callison’s testing and 
checking with major wholesalers 
and retailers brought convincing 
indication that El Vampiro still 
carried a potent name. The com- 
pany retained the bellows package 
that had been in use from the start, 


but redesigned the label, added the 
Goed Housekeeping Seal of Ap- 
proval, and raised the price from 
10¢ to 25¢ at retail, reflecting 
changes in costs of ingredients, 
packaging and merchandising in 
nearly a half-century. 

Callison added a new item, El 
Vampiro flea product, a new for- 
mulation for a new market but 
selling at the same price and in the 
same bellows package. 

Primary effort of Callison was 
in long-range testing of markets 


and marketability. Chief promo- 
tion was direct mail with the trade. 
The firm had no salesmen out in 
the territory; only two brokers 
were appointed, at Houston and 
Cklahoma City. A limited amount 
of consumer advertising was un- 
dertaken—in Good Housekeeping 


and in newspapers. 


s During the first year it is under- 
stood that El Vampiro’s sales in 
units held about even with the 
previous year, but dollar volume 
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was up two and one-half times as 
a result of the increase in prices. 
During this year some accounts 
had been lost in the transition, and 
no efforts were made to expand 
the sales area, pending further 
testing of marketing. 

Last year, the second under Cal- 
lison, it is understood that sales in 
units were double those of the 
previous year, and this was among 
the same accounts that were sold 
in 1951. Newspaper advertising at 
this time was in the areas where 
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Advertising Age, April 6, 1953 


brokers had been appointed, and 
consisted of 28-line ads four to six 
times a week in the Houston 
Chronicle, Daily Oklahoman and 
Oklahoma Times, and Tulsa World. 


® The transfer of the Allaire- 
Woodward division and El Vam- 
piro now puts the manufacture, 
distribution and promotion in the 
hands of a long-established firm 
with thousands of accounts in the 
same proprietary field. The pri- 
mary market for El Vampiro, it 


was found, is in the South and 
lower Midwest, and it is in that 
area that Strickland is firmly es- 
tablished, with a dozen existing 
products and a staff of 20 travel- 
ing salesmen. 

The fact that orders for El] Vam- 
piro in the first two weeks under 
Strickland were twice the entire 
1952 sales is considered a clear in- 
dication of the need and value of 
on-the-ground sales representa- 
tion by an organization dominant 
in its field. 
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Plan Simple Simon Promotion 

Vernor Advertising Agency, San 
Francisco, is planning an adver- 
tising and merchandising program 
for Simple Simon Foods through- 
out northern California. Radio, 
television, and point of purchase 
displays will be used. 


Copy Di-ector Resigns 
Sanford H. Margolis, copy di- 


rector of A. M. Sneider & Co., 
New York, has resigned, effective 


ickland, as it) April 10. Mr. Margolis has not 


‘announced future plans. 
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'Puss ‘n Boots Offers 


Pin-ups of Kittens 


WiLmincTon, CaL., March 31— 
Three 9xi2” cat pictures suitable 
for framing, plus an authoritative 
cat care and feeding booklet, will 
lure cat owners in a new promotion 
by Coast Fisheries division of 
Quaker Oats Co. for its Puss ’n 
Boots cat food. 

The premiums are offered for 
25¢ and labels from three Puss ’n 
Boots cans. They will be promoted 
through dealer tie-ins and national 
and trade advertising, beginning 
with a four-color page in Life for 
April 20. 

Other advertising will follow in 
American Family, Better Homes & 
Gardens, Better Living, Cats Mag- 

zine, Country Gentleman, Every- 
woman’s, Family Circle, Farm 
Journal, Good Housekeeping, 
Household, Ladies’ Home Journai, 
Woman's Day and Woman’s Home 
Companion. 

Lynn Baker Inc., New York, is 
the agency. 


CBS Radio Lines Up 
with Other Nets on Rates 


Moving to meet the competition, 
CBS Radio, New York, has an- 
nounced a new rate for a combina- 
tion 15-minute daytime and 15- 
minute nighttime buy. The sponsor 
of a daytime quarter hour can now 
buy a nighttime quarter hour at 
25% of the nighttime network 
hourly rate. The price used to be 
40% of the nighttime rate. 

Adrian Murphy, president of 
CBS Radio, said the move was 
made in “accordance with other 
networks’ accepted practices of 
taking into account an advertiser’s 
use of daytime periods in comput- 
ing network gross rate.” He ex- 
plained that the offer will not 
affect the daytime costs nor will 
it reduce the rate of payment to 
affiliates for current or additional 
business. 


2 Join Mervin & Jesse Levine 


Harry Zee, formerly with Ray 
Austrian & Associates, New York, 
and Harold Levine, previously ad- 
vertising and _ sales promotion 
manager of Griffon Cutlery Works 
Inc., New York, have joined the 
planning board of Mervin & Jesse 
Levine, New York agency. 


‘Tribune’ Boosts Wright 


J. O. Wright, director of retail 
advertising for the Tribune, Oak- 
land, Cal., has been promoted to 
advertising director. He succeeds 
the late Howard Stoval. 


REACH YOUR 
CARLOAD CUSTOMERS 


. +. the original equipment 
monufacturers of refrigeration 
and air conditioning equip- 
ment and appliances. 


.. who need parts, compo- 
nents, materials, your products, 
too, probably by the ton. 


... in whose plants Refrigerat- 
ing Engineering has larger 
circulation and deeper pene- 
tration. 
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Advertising Age, April 6, 1953 


Crosley Opens Kitchen Planning Contest 


CINCINNATI, April 2—Crosley di-|en she can use—either in her cur- 
vision of Avco Mfg. Corp. is giv-| rent home or in one to be occupied 
ing women a chance to see their no later than July 30, one month 
dream kitchens come true. ,after the deadline for entries. If 

Crosley, which wants to call at- she proposes structural changes in 
tention to the fact that it now man- her house to make room for her 
ufactures all the appliances needed dream kitchen, they must be “jus- 
for a fully equipped, ultra modern tified in terms of practicality and 
kitchen, has invited homemakers cost.” 

First place winners will get all 


for SALES ACTION ie 
in the Oregon Covntry..+: 
| Usa Portland’ s only homo-owned wspaper 


Fhe JOURNAL 


to enter a multi-million dollar mee | 
,tionwide kitchen planning con-|the Crosley appliances, cabinets, 
‘test. ete., included in their kitchen 
To make the competition seem | | plans—plus $500 to cover the cost 
less discouraging, the appliance | of installation. Runners-up will re- 
maker has divided the country into|ceive their choice of a Grosley 


‘bi 1 ig c ir ¢ U le d ti 0 n *s '67 contest areas. Each contestant |Shelvador refrigerator, Shelvador 


PROVED SwsP ' | will have a chance of winning in| freezer, electric range or automatic 

Snail <—— oe ne PAPER Le cove r a e : her territory; in large cities such | dishwasher. 
7 : TEM le Ae Eee as New York and Chicago, four; All the materials necessary for 
-WHERE you want it : first and four second prizes will) participation in the contest may 
‘be awarded. be obtained from any Crosley deal- 


ween a want it 

: | er. There would-be contestants 
s The rules of the game require |can get a kit containing instruc- 
bah housewife to dream up a kitch- | tions, a booklet on how to plan a 
kitchen, complete information on 
all Crosley kitchen products, a 
graphed entry blank for drawing 


N pd the plan and outlines and cut-outs 
OW im es more ower u ~ |of appliances and accessories to 
Ses paste on the plan. 
® Crosley has set up an extensive 
advertising schedule to make sure 
that every homemaker who might 
want to enter the contest hears 
about it. There will be announce- 
ment color spreads in American 
Home, Better Homes & Gardens, 
Good Housekeeping, McCall’s, To- 
day’s Woman and Sunset in April, 
with full-page followup copy in 


>», |May and June, through Benton & 
f, p) Ptne New York. 


Get all the facts from 
REYNOLDS- FITZGERALD, Inc. 


The newspaper phase of the 

a drive started yesterday with large- 

| ‘space ads in 150 key eities. Out- 

| door will be employed in 125 major 

| markets. Commercials on the “Paul 

Winchell Show” (NBC-TV) also 

are being used to whip up excite- 
ment for the contest. 


‘Central Eureka Names Agency 


| Central Eureka Corp. has ap- 
|pointed Albert Frank-Guenther 
Law Inc., San Francisco, to handle 
its advertising and public relations. 
The agency has elected William F. 
Dietz a v.p. Mr. Dietz, who has 
been with the agency since 1919, is 
/manager of the production depart- 
'ment in New York. 


Detroit Sportcasts Split 


Speedway Petroleum Corp., De- 
troit, and Goebel Brewing Co., De- 
troit, will share in the broadcast 
and the telecast of the Detroit 
Tigers baseball games during the 
1953 season. For the past nine years 
Goebel has sponsored the games 
exclusively. 


Weiss Joins Daniel Starch 


Melville J. Weiss, formerly New 
York district office supervisor for 
‘the Bureau of the Census, has 
|joined Daniel Starch & Staff, Ma- 
_maroneck, N. Y., as manager of the 
area sampling department. He suc- 
ceeds Leonard Caust, who has 
joined Lever Bros. Co., New York. 


Bell Heads BBDO Copy in N.Y. 

Harry Bell, in the New York 
copy department of Batten, Barton, 
Durstine & Osborn, has been named 
copy chief of the agency’s New 
York office. He succeeds William 
Simpson, who has been transferred 


; to the agency’s San Francisco of- 
S 0 0 4 | fice. 
| 


10 TIMES THE POWER OF STATION B! Magan Aemsiose Pheve 
® _ Heggie Advertising, Toronto, has 
IMES THE PoweR oF starionc! §=6»-—s«wDS 0 ODD eye arc 
) T e WATTS | Dugald MacKinlay, previously 
appointed hee ge —. 
RADIO CINCINNATI NOW OWNS AND a ere been appointed to head traffic con- 
OPERATES WIVN, COLUMBUS, OHIO Manager Radio Cincinnati bape 


|'with Vickers & Benson, has been 


Rejoins Wyckott & Downard 


James H. Davis, with Wyckoff & 
/Downard, San Francisco agency, 
Be REPRESENTED BY THE KATZ AGENCY. = ae for two years before joining KGO 
and KGO-TV, San Francisco out- 
let of American Broadcasting Co., 
has rejoined the agency as an ac- 
‘count executive. 


dete SPREE GR EN, ae NETWORK 


—————— — i : PS eh ee ae 
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How BIG is the (ii market? 


The market LIFE reaches with a single issue (11,880,000 households*) 
is big enough, all by itself, to consume the entire yearly 
production of most brands, many manufacturers, many entire industries. 


*From A Study of the Household Accumulative Audience of LIFE (1952), by Alfred Politz Research, Inc. 


For example, in men’s wear: 


If, this year, the makers of men’s and boys’ 
overcoats and topcoats sold a new coat to each 
of the males reached by a single issue of LIFE, 
sales to this group alone would almost double 
the total 1951 U.S. production. 


Manufacturers and retailers know the 
bigness of LIFE’s market locally. 


Manufacturers of apparel, footwear and ac- 
cessories bought 4,022,515 point-of-sale pieces to 
support their 1952 LIFE campaigns at the re- 
tail level. 


35,850 salespeople and executives in 97 lead- 
ing department stores found time to watch 


For example, in women’s wear: 


If, this year, the manufacturers of women’s suits 
(all fabrics) were to sell just two suits to each 
adult woman reached by a single issue of LIFE, 
sales to this group alone would exceed the en- 
tire industry’s total 1951 production in the U.S. 


LIFE’s visual presentation “For Salespeople 
Only” (showing how to tie in their retail selling 
more closely to manufacturers’ advertising as 
it appears in LIFE). 


And in 1952, department stores ran 8,454,351 
lines of their own newspaper advertising tied 
in with national advertising in LIFE, in city 
after city across the country. 
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AFA Adds Five Members 


New sustaining members of the 
Advertising Federation of Ameri- | 
ca, New York, are Thomas D. | 
Murphy Co., Red Oak, Ia.; WDEF | 
Broadcasting Co., Chattanooga; 
Caldwell -Clements Inc., New 
York; Ad Fried Advertising Agen- 
cy, Oakland, Cal. and Yeck & 
Yeck, Dayton. 


2 Name Lester Harrison Inc. 


Dutch Masters Paints & Varnish 
Co., N. Y., has appointed Lester 
Harrison Inc., New York, to han- 
dle trade publication, direct mail, 
consumer newspaper and point of 
sale advertising. Ginsberg Machine 
Co., New York, has named the 
agency also. Trade publications 
and direct mail will be used. 


70R All OCCASIONS .-- 


AMERICAN 


GIntA Dare 


WINE | 


Gaanerr 


£ COMPANY INC HY 


| Four A’s Meets April 23-25 


The 35th annual meeting of the | 


American Assn, of Advertising 
Agencies will be held at the 
Greenbrier Hotel, White Sulphur 
Springs, W. Va., April 23-25. The 
program on the last two days will 
be open to invited advertiser and 
media guests. Total attendance 
will be limited to 550. The conven- 
tion will be preceded on April 22 
by the third annual meeting of the 
Four A’s council and chapter gov- 
ernors. 


Chicago Sales Execs Elect 

Thomas H. Coulter, president of 
American Bildrok Co., Chicago, 
has been elected president of the 
Sales Executives’ Club of Chicago, 
to serve until June 30. He will fill 
the unexpired term of the late 
Floyd A. Poetzinger. 


Johnson to Lambert & Feasley 


Men’s Wear, New York, has joined 
Lambert & Feasley, New York, as 
an account executive. 


Kent J. Johnson, formerly with | 


‘Cook Makes Metal Cleaner 


A new metal cleaning and seal- 
ing compound developed by Kais- 
er-Frazer Corp. for automobile 
body finishing has been madé 
available to the industry through 
Cook Paint & Varnish Co., De- 
troit. Known as Chrometeseal, the 
product is being used by seven 
automobile manufacturers, in ad- 
dition to Kaiser-Frazer. 
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WIVK, Knoxville, on Air | 


WIVK, Knoxville, a new radio 
station, has gone on the air with a| 
power of 1,000 watts and an as-| 
signed frequency of 860 kilocycles. | ~~ 
Daily operating schedule will be 
from dawn until sunset. Jim Dick, 
formerly with WBIR, Knoxville, | 
is manager. 


Pepperell Promotes Cooper ONE PAIR FREE—Buyers of Holeproof Hos- 

Charles Cooper, for 22 years an jery Co.’s Luxite nylons will get a coupon 
employe of Pepperell Mfg. Co.,| with each pair and then earn a free pair 
Boston sheet and fabrics manufac- for 12 coupons. The Milwaukee company 
turer, has been promoted to mer-| is supplying this display card free to 


IN THE MIDWEST, FARMING IS BIG BUSINESS...AND GOOD LIVING 


pec ce ge on clr a he papal pest 
‘House Beautiful’ 
Supplements Have 
Special Division 


repeat performance 
.- greatest 
“peep” show | 


on earth 


New York, March 31—House 

Beautiful (Hearst Magazines Inc.) 
has set up a special publications 
division, which includes its Guide 
for the Bride, Maintenance & 
Building Manual and Practical 
| Gardener. Robert W. Carrick, for- 
/merly managing editor of House 
| Beautiful, has been named editor 
| of the division. 
Guide is going from semi-annual 
| to quarterly publication, with dis- 
tribution raised from 75,000 to 
/100,000 an issue, effective with the 
' winter (October) issue. B&w pages 
will be raised then from $500 to 
_ $800. 

Building Manual, going from an- 
;nual to semi-annual with the fall 


“Now 


in the 


- 


Midwest Farmers Produce 
Quarter Billion Chicks, One-third 
of All U.S. Eggs 


theater is the greatest 
show on earth. More than a quar- 
ter billion chicks, all peeping their 
lungs out, have joined the chorus 
since spring hatching began. 


@ One-third of the entire United 
States supply of eggs is produced 


®@ Chickens are one of the reasons 
Midwest farmers average twice 
the income of farmers in the other 
40 states. 

@ 1,290,341, or 8 out of 9 farm 
families, depend upon localized 
Midwest Unit Farm Papers as 
their chief scurce of information. 


MASS IS CLASS 


A mass market means more readers 
per dollar. ..a class market means 
more income per prospect. 
To see what happens when you 
ut the two together, buy the 
Midwest Unit —one order, one 
plate at a money-saving rate. 


Aspecial study 
by the U. S. Census 
Bureau compares the buy- . 
ing power of Midwest Farm ~~ 
Paper subscribers and all farmers in 
the 8 Midwest states with the other 
40 states. Write us. 


;issue and with distribution raised 
| from 125,000 to 150,000 in Septem- 
| ber, will increase its b&w rate from 
| $800 to $1,000 a page. 
| Practical Gardener, remaining 
| an annual “for the time being,” 
increased its distribution from 80,- 
000 in 1952 to 125,000 this year, but 
there was no advance in advertis- 
ing rates. Per-copy price went 
from 50¢ to 60¢. 


showing” in the Midwest 
‘‘peep”’ 


It’s a production that can be 
of major importance to you and Herbert a. Maltby, formerly 
your Midwest dealers because: with House Beautiful, has been 


named representative for the divi- 
sion. 

Midwest. 
Yakima Papers Aid Retailers 


The Morning Herald and Daily 
Republic, Yakima, Wash., are 
sponsoring a year-long course for 
retailers of the area on the prep- 
aration of more effective advertis- 
ing copy. The course will be based 
on a program worked out by Clyde 
Bedell, Park Ridge, IIl., retail ad- 
vertising consultant, featured reg- 
ularly in ADVERTISING AGE, who 
spoke recently before a group of 
Yakima merchants. 


$75,000,000 in Antennas 


The television antenna and tow- 
er business is expected to total 
$100,000,000 a year in 1953, ac- 
cording to the current issue of 
Radio & Television Journal. It 
reached a high of $75,000,000 in 
52. Dealers are supporting a pro- 
gram calling for better antennas 
to insure better reception for cus- 
tomers, the magazine says. 


Ask for Your Copy 
“MASS IS CLASS” 


|Names Harrington-Richards 


Kaiser Engineers, a division of 
| Henry J. Kaiser Co., Oakland, Cal., 
j/has appointed the Harrington- 


al 


Sales Offices: 250 Park Ave., New York 17... 
59 East Madison Street, Chicago 3 . . . Russ Build- 
ing, San Francisco 4... 1324 Wilshire Bivd., Los 
Angeles 17... 505 N. Ervay Street, Dallas 1. 


|Richards division of Fletcher D. 
Richards Inc., San Francisco and 
|Los Angeles, to handle adveriis- 
‘ing. National business and ‘rade 
| publications will be used. 


= 


i a — 
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Appoints Freiwald & Coleman 


| Greater New York Industrial 
Directory Inc. has appointed Frei- 
wald & Coleman, New York, to 
handle promotion of its new 772- 
page directory of 10,000 manufac- 
turers and their key personnel 3n 
Greater New York. 
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Light to KH], Los Angeles 


Six Firms Ti 
© In Robert M. Light, formerly radio 
and television director for Abbott 


With Cutex Drive Kimball Co., Los Angeles, has 


StamrorD, Conn., April 3—A_ been ge egg ero ee 
full-color page in the April 27 is- | @8¢r for an -t¥, 108 
sue of Life will auteanans a new | 4ngeles, and the Don Lee Broad- 
campaign for Northam Warren casting System. 

Corp.’s Cutex Spillpruf nail polish 
and Stay Fast iipstick. 

Following the Life ad, full-color 


Promotes Montesano in Sales 
William J. Montesano, with Kel- 


, . logg Petroleum Products Inc., Buf- 
pages will appear in May and June) fajo for 14 years, has been pro- 


issues of Cosmopolitan, Family|moted to sales manager in charge 
Life, Modern Romances, Modern| of stations. 
Screen, Motion Picture, Photoplay, 


Westinghouse Bo: s's Cornell 

Herb Cornell, } lic relations 
representative si 1952, has 
been promoted to © ublic relations 
manager for the i op division of 
Westinghouse El]: iric Corp., 
Bloomfield, N. J. 


Okin Joins Rudin & Roth 

| Eugene Okin he: joined Rudin 
'& Roth, New York josiery manu- 
facturer, as adverti:ing and pub- 
licity manager. He was formerly 
with Union Underwear Co. as sales 


'manager of the boys division. 


tion manager with Fulton, Morris- | 
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Miss Nelson Joins Browne Opens Cleveland Sales Office 


Nelle Nelson, formerly in the —[ndustrial Publications Inc., Chi- 
media and production department cago, has opened a sales office in 
of Jaeger Inc., Chicago agency, has the Caxton Bldg., Cleveland. 
been named media director and 
production manager with Burton 
Browne Advertising, Chicago. 


IT’S IN THE BAG 
when you use photos in your 
promotions. Surveys prove 
people prefer them. Pictorial 
mags. and newspapers reach 
top circulations because of 
them. SINGLE PRINTS or 
money-saving sub. avoail- 
able. Write for FREE Proof- 
book No. 11. 

EYE*CATCHERS, Inc. 
207 E. 37th St., N. Y. City 16 


McCormack Joins Fulton 
James P. McCormack, formerly 
production manager with Ray C. 
Jenkins Advertising Agency, Min- | | 
neapolis, has been named produc-| —4 


sey Co., Chicago. 


Redbook, Screenland, Screen Sto- 
ries, Seventeen, Silver Screen, To- 
day’s Woman, True Confessions, 
and True Story. 

In addition, 97 newspapers in 62 
market areas, business publications 
and spot radio announcements 
will be used. 


# An accessory tie-in promotion 
has been arranged with American 
Optical Co., Bonart Handkerchief 
Co., Century Mills, Flower Classics 
Inc., Irving Hat Lining Co., and M. 
Slifka & Son, on the basis that 
“nail polish and lipstick are as 
much a part of the accessory pic- 
ture, and just as essential, as a 
smart hat or scarf.” 

Following the merchandising 
theme—“This Spring He’ll Love 
You in Pink’”—window and coun- 
ter displays, streamers, signs, mer- 
chandise blowups, bin cards and 
other promotional materials have 
been created. | 

J. M. Mathes Inc., New York, | 
is the agency. | 
Lever Bros. Photo Contest Set 

Lever Bros. Co., New York, is| 
sponsoring the first annual ama- 
teur photography contest for Lever 
House, its New York office. Sev- 
enty prizes are offered, totaling 
$1,200, for the best photographs of | 
the Lever House exterior. The con- | 
test runs through May 1. | 
Two Accounts to O. H. Roskam_ 

O. H. Roskam Advertising, Kan- | 
sas City, Mo., has been named to 
handle adveriising for Aluminum 
Art Products Co., Kansas City, and 
Dorothy Flicek Industries Inc., | 
Chicago needlework supplies mak- 
er. 


Salit Joins Harriet Romain 


Murray H. Salit, formerly with 
Irving Serwer Advertising, New | 
York, has joined Harriet Romain 
Advertising, New York, as pro- 
duction manager and assistant to 
the president. 


| The Fabuhus Southwest 


en 


The Biggest 30c Buy 
In The Nation 


Blanketing 24 Counties 
of West Texas 
and Southern New Mexico 


Y/> BILLION DOLLAR 


£ from to 15 


***snoAD] wos 


jNposg paysiury Of 


TICONDEROGA, 


OFFSET 
Your best buy for offset 
lithegraphy on single 
or multi-color presses. 
Sized, fuzz-free surface has 
fine ink affinity. Uniform 
quality... particularly 


good for trouble-free 
long runs, In seven weights 


RETAIL SALES 


Covered Exclusively by 


Che Z1 Puso Times 


An Independent Newspaper 
Morning and Sunday 


E] Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


‘ONE LOW RATE 
BUYS BOTH! 


right... 
from beginning 
to end 


Well begun, half done . . . fine art, 

the best of plates and top presswork— 

all done with paper in mind, because paper 
is the base of the job. 


Bvternational BD pev-....... 


PAPERS FOR PRINTING AND CONVERTING 


220 East 


42nd Street, New York 17, N. Y. 
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Now at work 


for 13/ important 


national advertisers— 
the April issue of 


PATHFINDER 


THE TOWN JOURNAL 


e The first issue of PATHFINDER, the 
Town Journal, is now at work—out sell- 
ing for the largest array of advertisers 
ever carried in a single issue. 


e Designed and produced by men and 
women who know Country-Side America 
intimately, PATHFINDER is a truly dual ap- 
peal magazine, meeting the family needs 
and interests of that half of America 
where opinions and decisions are very 
much a family affair. 


e Today, PATHFINDER, the Town 
Journal, offers tremendous new advan- 
tages to both readers and advertisers. Is 
the name of your company listed among 
those at the right? 


Pathfinder 


The Town Journal 


Graham Patterson, Publisher 


FARM JOURNAL, INC. 
Washington Square, Philadelphia 5, Pa. 


Advertisers appearing in the April issue 
of PATHFINDER, the Town Journal 


Ac: demy for Adults 
Adiniral Corporation (TV) 
Ae‘na Insurance Group 
*S. L. Allen & Co., !nc. 
*American Cyanamid Co. 
American Express Travelers Cheques 
American Meat Institute 
American Memorial Co. 
*American Petroleum Institute 
*American Telephone & Telegraph Co. 
American Tobacco Co. 
*American Trucking Associations, Inc. 
*Association of American Railroads 
Bankers Life & Casualty Co. 
Bethlehem Steel 
Block Drug Co. 
*Bolens Products Div.—Food Machinery & 
Chemical Corp. 
*Boyle-Midway Inc. 
*Bristol Myers Co.—Sal Hepatica 
Bristol Myers Co.—Vitalis 
*W. Atlee Burpee Co. 
*Camp Chemical Co. 
*Canadian Government Travel Bureau 
*Champion Spark Plug Co. 
*Chevrolet Div.—General Motors Corp. 
*Chrysler Sales Div.—Chrysler Corp. 
*Clark-Cleveland !nc. 
Commodore Hotel 
Commonwealth of Kentucky 
Commonwealth of Penna. 
Connor Motor Silencer 
*G. N. Coughlan Co. 
Creomulsion Company 
*Crosley Div.—Avco Mfg. Co. 
*Cushman Motor Works Inc. 
*d-Con Company, Inc. 
*Delco Appliance Div.—General Motors Corp. 
C. S. Dent & Company 
A. B. Dick Company 
*Dodge Truck Div.—Chrysler Corp. 
Drackett Company 
*Eaton Manufacturing Co. 
*Electric Light and Power Companies 
Eno-Scott & Bowne 
The Esterbrook Pen Co. 
Ethyl Corp. 
First National Bank of Chicago— 
Travelers Checks 
*Fletcher Enamel Co. 
*Foley Mfg. Co. 
*Foster-Milburn Co. 
*Frigidaire Div—General Motors Corp. 
Friedman-Shelby Div.— 
International Shoe Co. 
*General Electric Co.—Disposall 
*General Electric Co.—Institutional 
*General Electric Co.—Water Heaters 
*General Motors Acceptance Corp. 
The Glessner Company 
*Otis E. Glidden & Co. 
*Goulds Pumps, Inc. 
*Greyhound Lines 
*The Grolier Society 
*Hammond Instrument Co. 
*P_H. Hanes Knitting Co. 
Harrison Products, Inc. 
*Hartford Insurance Companies 
Home Insurance Co. 
*Hotpoint Co. 
*|GA (Independent Grocers’ Alliance) 


International Harvester Company 
*International Nickel Co. 

Jacobsen Mfg. Co. 

*Jordeau, Inc. 

The Kawneer Company 
*Kelly-Springfield Tire Co. 

Keystone Steel & Wire Co. 
*Klutch Company 
*Kohler Co. 

*Kraft Foods Company 
*Thos. Leeming & Co., Inc. 

Listo Pencil Corp. 

The Maico Co., Inc. 
*McCormick & Co., Inc. 
*McKesson & Robbins Inc. 

Medico Pipes 

Mercury Div.—Ford Motor Co. 

G. & C. Merriam Co. 
*Midland Company 
*Miles Laboratories, Inc. 

Monroe Company 
*Montague Rod & Reel Co. 
*Mothersill Remedy Co., Ltd. 

Mowomatic Corp. 

*National Biscuit Co. 
*National Board of Fire Underwriters 


National City Bank of New York— 
Travelers Checks 


*National Committee for LP-Gas Promotion 
*Oldsmobile Div.—General Motors Corp. 
Paragon Electric Company 


Pennsylvania Mower Div.— 
American Chain & Cable Co. 


*Pennzoil Co. 
*Pierce’s Proprietaries Inc. 
*Plasti-Liner Co., Inc. 
*Plymouth Div.—Chrysler Corp. 
Province of Quebec Tourist Bureau 
*The Quaker Oats Co.—Ken-L-Meal 
*The Quaker Oats Co.—Mother’s Oats 
W. T. Rawleigh Co. 
*Ray-0-Vac Company 
Research Service 
A. W. Reynolds 
*R. J. Reynolds Tobacco Co. 
*Rockdale Monument Co, 
*Savage Arms Corporation 
*The Scholl Mfg. Co., Inc. 
Sergeant's Dog Care Products 
*Simplicity Mfg. Co. 
*Standard Brands, Inc. 
*Sterling Drug, Inc. 
State Farm Insurance Companies 
State of Tennessee 
F. A. Stuart Company 
*Studebaker Corporation 
*The Texas Co. 
Time, Inc. 
*Toro Mfg. Corp. 
*Truck Div.—Ford Motor Co. 
Union Oil Company of California 
Union Pacific Railroad 
United Aircraft Corporation 
United States Fire Insurance Co. 
Vocaline Company of America, Inc. 
*Western Arms Div.—Olin Industries Inc. 
*Whitehall Pharmacal Co. 
Wildroot Co., Inc. 
*Winchester Arms Div.—Olin Industries Inc. 
*Wolverine Shoe & Tanning Corp. 
*W. F. Young, Inc. 


*These 81 advertisers are selling the whole Country- 
Side market—-through the 4 million circulation of the 
Country-Side Unit—FArRM JOURNAL and PATHFINDER. 
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Six Magazines 
Carried 80% of 
‘52 Whisky Ads 


New York, March 31—Liquor 
advertisers spent $21,922,980 to 
buy 2,577 pages of magazine ad- 
vertising in 1952, 7.6% less than in 
1951. Whisky advertising made up 
77.5% of the total liquor advertis- 
ing in magazines. Six magazines 


‘carry 79.6% of 1952 liquor rev- 


enue. 

These are some of the highlights 
of Newsweek’s second report on 
how liquor advertisers spend their 
advertising dollars. Like the first, 
it is the work of Ben W. Corrado, 
research consultant. 

Life spreadeagles the field—in 


BE ALERT to tresh 
opportunities eve- 
ry day to advance 
your highest and best 
interests. 


HE future as a 

general rule holds 
something for the in- 
dividual who keeps 
faith in it. 
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1952 it carried $8,567,616 or 39.1% 
of all magazine liquor revenue; 
Time carried $2,750,372 or 12.5%; 
Collier’s carried $2,182,067 or 10%; 
| Look, $1,659,120 or 7.6%; The New 
Yorker, $1,236,516; and Newsweek, 
/$1,057,223. All other magazines 
‘carried $4,470,056, or 20.4%. 


@ The straight whiskies continue 
,to gain in advertising importance, 
‘and last year bourbon advertising 
,accounted for 26.9% of all liquor 
'in magazines, against 28.5% for 
blends. Scotch and Canadian whis- 
ky gained during the year. For the 
first time, advertising expenditures 
for Scotch reached a record 12.4% 
of total liquor advertising dollars 
in magazines, and Canadian whis- 
ky reached 6.6%. 

Magazine expenditures by liquor 
advertisers were off largely be- 
cause the blended whisky adver- 
tisers cut 23.4%, bonded rye was 
off 66.7%, and bonded bourbon 
advertising dropped 14%. Although 
/gin and cordials held steady, and 
rum expenditures actually moved 
up, the result of the whisky cut 
dropped the class 13.1% in pages 
between 1952 and 1951, and 7.6% 
off in dollars. 


= The report sets up a three-year 
expenditure trend for leading 
brands in magazines. It shows, for 
instance, that in blends Four Roses 
was the top spender in 1952, with 
$1,111,871; Seagram Seven Crown 
came next, with $906,492, and 
Schenley Reserve was third with 
$629.006. In the last three years, 
their magazine expenditures have 
been in that same order. 

In bonds, Old Forester led with 
$734,590; Old Grand-Dad was sec- 
ond, $685,355, and Kentucky Tav- 
ern was third, $680,815. In 1951, 
Kentucky Tavern was second to 
Forester, spending $619,651. In 
1950, the ranking was considerably 
different—Forester led, followed 
by Old Grand-Dad, Old Taylor and 
I. W. Harper. 

Straights showed a considerable 
change. The leader was Early 
Times, which spent $630,275 in 
1952 and came up from $55,045 in 
1950. Second was Walker’s De- 
Luxe, which spent $250,913 in 
1952, a sizable cut from $439,540 
in 1951. Third was Old Hickory, 
with $245,300—a whisky not re- 
corded in 1951 or 1950 expendi- 
tures. 
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# No class, percentage-wise, took 
a more severe slash than bonded 
ryes. The study records only two: 


Old Overholt and Mount Vernon, 


on which $57,673 and $12,000, re- 
spectively, were spent in 1952. In 
1951, Mount Vernon had more than 
ten times the expenditure—$124,- 
779, and Old Overholt got $91,238. 

In Canadian whisky, magazine 
expenditures were obviously 
trending upward, but it was still 
pretty much of a two-brand class. 
Seagram’s V.O. spent $651,149; Ca- 
nadian Club spent $626,745. For 
the past three years they have re- 
peated the pattern, always sep- 
arated by about the same amount 
of money, relatively. The third 
brand was only about one-tenth as 
well promoted—Harwood’s spent 
$64,025 in 1952. 

Black & White continued the 


| leader among magazine advertised 
| Scotches, with $356,700. Following 
‘came Johnnie Walker, 
‘and Dewar’s, with $318,655. Haig 


$323,145, 


& Haig, fifth in 1952 with $254,536, 
was third in 1951 with $261,553. 
A notable exception to the general 


|upward trend of the Scotches was 


Grant’s, which fell from $202,210 
in 1950 to $126,610 in 1952. The 
Scotch class as a whole grew siz- 
ably: $1.950,729 in 1950, $2,321,173 
in 1951, $2,711,029 in 1952. 


,@ Gin held up very well, only 


slightly off from 1951, and this was 
partially due to Seagram’s big 
drive for Ancient Bottle gin, on 


| which the big distiller spent $599,- 


Advertising Age, April 6, 1953 
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Belmont Hospital at height of fire | 


peso foe 


6 megs Heowedre 


GRINNELL 


LG) 4G PCOTECTION SYSTEMS 
WHERE’S THE FIRE?—A new approach in 
fire protection advertising, according to 
Grinnell Co., Providence, is this b&w page 
in Business Week showing a hospital that 
is not burning because it is protected with | 
a Grinnell sprinkler system. Horton-Noyes 
Co., Providence, is the agency. 
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494 in 1952, or more than the next 
two gins combined—these were | 
Gordon’s ($313,802) and Fleisch- 
mann’s ($266,280) with Gilbey’s 
close on the pace with $258,100. | 
These gins all showed sizable in- 
creases in 1952. The fact that the 
gin classification total fell to $1,- 
517,808 in 1952 from $1,638,666 in 
1951 is partially explained by the 
fact that 17 gins were advertised 
in magazines in 1951, only nine in 
1952. | 

Among the magazine casualties: | 
Hiram Walker’s, Dixie Belle, Old | 
Mr. Boston, Coate’s Plymouth, | 
Nicholson, Oxford Club, Tanque- | 
ray’s and Bols. 


® Rum advertising increased, up 
24.4% in dollars to $907,020, from | 
$686,329 in the previous year. 
There are some unusual circum- 
stances in this classification, how- | 
ever: The Puerto Rican Rum In-| 
stitute spends more than half the. 
classification’s total in magazines, | 
and Christopher Columbus rum, | 
unrecorded in 1951 and 1950, spent 
$105,235 to be the No. 1 adver-— 
tised rum in magazines. 

Copies of the 32-page report, | 
called “How Liquor Advertisers 
Spent Their Magazine Advertising 
Dollars,’ may be obtained from 
Arthur McAnally, research direc- 
tor, Newsweek, 152 W. 42nd St., 
New York 36. 
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Your cereal sales soar 
high when high-flying 
PIONEER Qualatex 
“Floating Billboard” 
balloons give them a lift! Free balloons 
change kids’ ‘favorite’ cereals — mothers’ 
buying habits, too. Other customers see 
your sales message. 

In one shopping area, city or state, you 
put new push behind amy product you sell 
with low-cost PIONEER balloons as 
package inserts, tie-ons or self-liquidators. 
Printed in non-fading crackless pigments. 
Our Ad Service Department gives you 
ideas, samples, imprint 
information. Write to 
The PIONEER Rubber 
Company, 408 Tiffin 
Road, Willard, Obio. 


satoon YOUR SALES) 


WITH PIONEER QUALATEX 
pitLBOARDs’ 


Sampson Heads Swank Inc. 


Sam Sampson, senior v.p. in 
charge of sales and merchandising 
for Swank Inc., Attleboro, Mass., 
manufacturer of jewelry, belts and 
leather accessories, has been pro- 
moted to president. 


Miss Southwick Joins Jenkins 


Jacqueline (Jackie) Southwick, 
formerly in the production depart- 
ment of Kinnard & Kinnard, has 
been named traffic and production 
manager with Ray C. Jenkins Ad- 
vertising Agency, Minneapolis. 


Melrath Supply to Ullman 


Melrath Supply & Gasket Co., 
Philadelphia, has appointed the 
Roland G. E. Ullman Organiza- 


\tion, Philadelphia, to handle its 


advertising. 


New YorK, Mar. 31—Success- 
ful men in industr) «arn four times 
as much as succes:'u! government 
executives. 

Only 300 feder:' officials earn 
more than $15,00) a year. But 
white collar feder:| salaries up to 
the $3,800 level are equal to or ex- 
ceed office salaries i industry. 

These are some of the facts in- 
cluded in a report by Jerome M. 
Rosow, former director, policy di- 
vision, Office of Salary Stabiliza- 
tion, in the March issue of Per- 
sonnel, issued today by American 
Management Assn. 

Inflation has intensified the fi- 
nancial problems of career govern- 
‘ment workers, the article says. 


Federal Exe<s Earn $15,000—But Rarely 


43 
Kook Heads Dant Distillers 


_ Newton Kook, formerly v.p. and 
Since 1939, average weekly earn- general sales manager of United 
ings of manufacturing employes Distillers of America, New York, 
have increased 180%. In contrast, | has been elected president of the 
‘maximum salary for the highest | Oon Ty iburing Corp, The Benagancr§ 
| federal career grade has advanced | pany, a subsidiary of Schenley In- 
| 31% compared with a 92% in- dustries Inc., New York, will dis- 
crease in living costs. | tribute J. W. Dant straight Ken- 
/tucky bourbon and Baltimore rye. 
‘National Dairy Boosts French Dant will be independent of Schen- 
William T. French, who joined | ley sales organizations. 
National Dairy Products Corp., 
New York, in 1951, has been pro- - aT: AL 
moted to assistant advertising di- : ; ; 
rector. s ‘arie Me : 


Baker to Associated Leagan i f ee 
Manbeck Baking Co., Lemoyne, ; : 

Pa., baker, has appointed Associ-| — 

ated Advertisers, Harrisburg, Pa..,| 

to direct its advertising. 


To sell Cosmetics 
to inland Californians 


Be on the Bee 


Here’s a real shortcut to beauty —the shortcut to the big, 
thriving cosmetic market of inland California ... That shortcut 
is the Beeline, a five-station radio combination that gives you 
THE MOST LISTENERS More than any competitive combina- 
tion of local stations ... more than the 2 leading San Francisco 


stations and the 3 leading Los Angeles stations combined. 
(BMB State Area Report) 


LOWEST COST PER THOUSAND More audience plus favor- 


able Beeline combination rates naturally means lowest cost per 
(BMB and Standard Rate & Data) 


Ask Raymer for the full story on this 314-billion-dollar market 


thousand listeners. 


(AND WESTERN NEVADANS) 


— inland California and western Nevada. 


McCLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA = PAUL H. RAYMER, National Representative 
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W. W. Cone has been appointed gen- 
eral manager of the New Jersey divi- 
sion of Zenith Radio Corp., New York. 
Getting ahead in business like Mr. 
Cone are thousands of regular Wall 
Street Journal readers throughout the 
nation—executives and their aides who 
make or influence decisions on plan- 
ning, production, selling and buying. 
What an advertising medium! 
(ADVERTISEMENT ) 


AFL Council Applies 
for Educational TV 


Channel in Arkansas 


| Lartte Rock, March 31—The 
AFL Central Trades and Labor 
Council here has announced it will 
apply this week for Channel 2, 
the v.h.f. channel allotted to Little 
Rock for educational purposes. The 
Federal Communications Commis- 
sion said the application would be 
the first of its kind. 

| FCC officials were undecided 
| whether they would grant the -per- 
'mit, since regulations provide for 
licensing of educational TV chan- 
inels “only to non-profit educa- 
tional organizations.” 


® Wade H. McKnight, a member of 
the council’s TV committee, said 
the council would explain in its 
petition that it would be a non- 
profit station and available for 
municipalities, schools and civic 
groups. : 

“I feel that the FCC will grant 


PANTRY SHELF ITEMS—New additions to 
cooked foods are gravy and sliced pork 
full line will get special promotion in a 

issue of Life. Foote, Cone & Belding handles the Armour account. 


Armour & Co.'s Pantry Shelf line of pre- 
and beef and meat balls and gravy. The 
full-color spread slated for the April 13 


the permit unless we get opposition 
from some unknown source,” Mr. 
McKnight declared. “If we get the 
application approved, we will get 
the money.” 


000 to finance the station through 
sale of stock to AFL unions in 
Arkansas. 

The station would be under the 
administration of the District La- 


® The council plans to raise $250,-| 


| bor League for Political Education, 
,according to Mr. McKnight, who 
| described the league as “the politi- 
cal education arm of the Little 
Rock Trades and Labor Council.” 

The channel sought by the coun- 
cil is the only one of five TV chan- 
nels allotted to Little Rock for 
educational use. The channel will 
be allotted to commercial use if 
no applications for educational use 
are received by June 2. 
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THE HUB OF THE WEST COAST 


Vancouver, Canada’s third city, is the heart of one of Canada’s most concentrated trading 
areas which contains 56% of British Columbia’s entire population and has 60% of the 
entire retail sales of this rich, fast-growing Province. 


The population of Vancouver and its environs is now 650,000 and retail sales run over 
$700,000,000 annually. In the past ten years both Vancouver and British Columbia have 
experienced phenomenal growth in population and industrial expansion. From 1941 to 1951, 
population increased over 40%. 


As the heart of B.C., Vancouver is the main distributing point, purchasing centre and 
spending area for the unprecedented industrial boom founded on the development and 
fabrication of the enormous natural resources of the Province. With the coming of new 
hydro electric power, oil and natural gas pipe lines from Alberta, it is expected that indus- 
trial development will show increasingly rapid growth. 


In this lively and growing market The Vancouver Province is an essential sales medium. 
It has grown with the market, to its present circulation of 120,000 adding 20% in the past 
year. It is read by the more substantial families and is influential throughout the whole of 
British Columbia. Seventy-five percent of its readers own their own homes; 36% are 
executives in various industries. It has built a reputation for complete and trustworthy 
news coverage and has a keen realization of the part a newspaper must assume in its 
responsibilities to the community. The respect and loyalties of its readers mean positive 


results for advertisers. 


@ Lumbering is British 
Columbia's second larg- 


industry -—= produc- 


tion exceeding $525,- 
000,000 annually. 


f 


THE SOUTHAM NEWSPAPERS 


The Ottawa Citizen 

The Hamilton Spectator 
The Winnipeg Tribune 
The Medicine Hat News 
The Caigary Herald 
The Edmonton Journal 


The Vancouver Province 


THE VANCOUVER PROVINCE 


One of the seven Southam Newspapers of Canada 


For a copy of the folder entitled “The Vancouver Province Market” write to Conklin and 
Woodward, 22 East 40th Street, New York 16, N. Y., or any of their branches at Detroit, 
Chicago, Atlanta, Los Angeles and San Francisco. 


Advertising Age, April 6, 1953 


Florida Can Become 
a Major TV Center, 
Wolfson Tells Group 


Miami, April 1—‘“Television has 
the promise of becoming a major 
industry for Florida, in that 
many of the top network stars are 
clamoring for facilities that will 
allow them to originate their pro- 
grams here,” Mitchell Wolfson, 
president of WTVJ, declared last 
week. 

In a rather unusual move, Mr. 
Wolfson, head of the only TV chan- 
nel in the Miami area, initiated the 
first meeting of the Florida Tele- 
vision Conference, attended by 65 
Florida television applicants and 
their representatives. 

“Many years ago,” Mr. Wolfson 
said, “Florida had the chance of 
becoming an important film center, 
but lost the opportunity because 
of the inertia of business men at 
that time. 


s “This must not happen again to 
our television potential. The indus- 
try is still new, subject to change, 
and if we can provide the capital, 
the facilities, the vision, the know- 
how and drive, I am confident that 
Florida will take its rightful place 
in the television orbit.” 

Mr. Wolfson told the assemblage 
that in his discussions with the 
networks, he was informed that 
they are definitely interested in 
originating special programs that 
would show Florida to the rest of 
the nation. 

“It is most important,” he con- 
cluded, “that we people in this 
conference room provide the facili- 
ties that will make these telecasts 
possible.” 


PLAN NATIONAL TV 
FROM MIAMI BEACH 


MIAMI BEACH, April 1—Proposed 
plans for originating a coast-to- 
coast telecast from this southern 
city, which never got beyond the 
talking stage, were finally crystal- 
ized last week. 

The newly appointed advertising, 
public relations and publicity com- 
mittee of the Miami Beach Hotel 
Assn. went into a huddle with 
WTVJ executives to set the format 
for a breakfast club type show to 
emanate from member hotels. 

It was agreed that the audience 
participation show would be local- 
ly sponsored from the studio. Then 
when the format is decided upon, 
the show will originate daily from 
a Miami Beach hotel for further 
testing and previewing by network 
officials. Each day a prize of a free 
weekend at a beach hotel will be 
given. 

Jack Shea and Bob Johns of 
WTVJ said they would begin im- 
mediately to line up local sponsors 
as well as talent for a contest style 
show. With the extension of the 
coaxial cable into this city, Mr. 
Shea stated that morning time 
would be made available later in 
the month for national telecasting. 


4 Name Harold Warner Co. 


Harold Warner Co., Buffalo 
agency, has been appointed to 
handle advertising for four compa- 
nies. They are Airshade Aluminum 


Awning Co., Buffalo (newspa- 
pers); Batavia Metal Products 
Corp., Batavia, N. Y. (business 


publications); Garry Laboratories, 
Buffalo maker of automotive pol- 
ishes (business publications), and 
Tree Preserving Co., Cheektowaga, 
N. Y., packer of pickles and relishes 
(newspapers, radio and television). 
James S. Turnbull, formerly with 
J. Jay Fuller & Staff, has joined 
Warner as an account executive. 


Celanese Appoints Dowling 


Arthur Dowling, formerly in 
charge of advertising and sales 
promotion for Dodge & Olcott Inc., 
has been named advertising man- 
ager of the chemical division of 


Celanese Corp. of America, New 
York. 
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ITS TRADE FOLLOW-THROUGH 


PICKS SUPERMARKET |NEWS FOR 


LIFE picked SUPERMARKET NEWS after a 
check-test . . . after running three double spreads. 
On the results it signed a 52 double page contract 
to be run consecutively throughout 1953. 


LIFE was impressed with the quality readership of 
SUPERMARKET NEWS .. . with our comprehensive 

coverage of pertinent news and ideas . . . with the 

fact that we are the only real newspaper in the field . . . 

that we print the news an average of two weeks ) 
ahead of the rest . . . that we are intensively read | 
from the top echelon down in both the retail and 
wholesale fields . . . that large segments of the 


food field read only SUPERMARKET NEWs. 


So LIFE chose SUPERMARKET NEWS 
to move food onto the retailers’ shelves 
so the public could move it off after 
reading the consumer ads in LIFE, 

The LIFE ads are run in SUPER- 
MARKET NEWS eleven days 


before the consumer ads appear. 


Advertising forms close Thursday. 
Last minute news printed and 
mailed Saturday. Your ad is always 


news in SUPERMARKET NEWS. 


The Supermarket Industry’s Weekly Newspaper 


Women’s Wear Daily 
, Daily News Record 
Retailing Daily 
upermar et CUS Footwear News 
Men’s Wear 
A Fairchild Publication: 7 East 12th St, New York 3 Popeye annteang 
A.A.T.T, Papers 
“Qur Salvation Depends Upon Our Printing The News” Biue Book Directories 


bg Ay eet ir Naa eye SA RA Fads WERT Page Pa Se im, as ties #2 % ribs eT ae > . bal 
gent ern aes yy ta hak Peua ae oe ne See amar = 9 Rig ee Ge ek Scams att Cesare Kt oor f (pat mae er ae ecg = Pe ~ 
eC ee ey he ne oy Seems Mae et ect Dts lec gh Sop oh, eagle tobe 8 ia gaa a rae Oe eae eee oy Si ih eg a ee Tee Oe Ie Tee eae 
cals ARR 3°, Yecgar mesa ak UE CS), OER Ot >on SMR ee ay TR age a MO IN a | i nae Re GON f RR cea a ae ON Sahay: ata Saag pe al ge a? AE oe 
ne Loe Miers? eee pe an be ear <a er Rie aM a eS ee i eee ey ley) ke thee He Deh es ey al sacs a ia a cl aaa eat ay eg 
Snipe = rs ae = a oe epee oan Fake eee Sean ee go sale ae Si re pe ec ahs ee i ee a uaiiasen” ANC Spain Bo iat gon Th 
ger Sea AE ihe . Game. ee a epi me . nike ae a ete he Bees en pe “ af Vee Bere ee oes ae ee heer) & Senge aoe a 
ae ee me ae peg, sen ee ipa ear: sh. eae Eh ik Be aes =, on ie Ue tee: Seed” , : > ele ane 2 Et es ce Heb ‘ i So eno eas 5 ie ee ea, a bs. Lee, Ne 
3 a re aa. eh a ae Bo 2 hae ae a it a ee ee Nees Yue, a ig a A si g ee - Coat, po oe =. Ss a iy . x cor oy ahi ¥ i ee lee 
ee et el ees RP: ; Di ii Eee Se: Peet talks Sage CL ee eretre oka Prey | ; ee OE as Gee (ak oe Sea oe de ae Side? See : Pex aie . 
ee aS te Ree * ce LNAI ae eae cee pains ee, . Pints E Z i ue 73 rer ran aie: SOCee Pe ue Mie aoe <a ane ee ass 7 a “Re ee SS cp as “ : Tanto Sh ates nig hae ~ ae ‘eo edie hire! pele a: Fag i 
oo ae Bip pe aoe Bs, Pet Bat a Saree: ott Pema no earmark Pe ese if nyon tN ee Be gee Wee ee) ie Ca. RS nie a 
bs is . tad he as a ae amet Ee ws ac ERR gles eae id hes is Bia teal mi 
t ‘ Bee es. ae 
\ 
SESE See Te MES : 
: Ts Se Seca en gs : 
Pe ee 4 
: s F Se oe Sees iy 
. : x Me 4 APNE : 
: : Sa 
S oe ae Bee RO 
SS : : SI Sad 
r St _ SS Se Ses 
Bpswcnsssnshccses P q 2 > Se SS 
t SESRES Bae f | : 5 Sha a : 
SRS See y . SOON = Ss 
» Sas See RS Oo © NM RE RN 
Se. eR SS . Se By 
1 Sh a [eS 
P -— 2s ao 
SSS ae tS ee Sse , 
, Sy fee 3 
t ee | 
SERRE RS : ee — 
Seer q SE SS 
. es Sk : F SE 3 Souk 
7 | SSS | ts S Se See 
™ et a Ss 
Ss ee ee OARS SS > . Stee: Satay 
e Ls SSS S & SS Sees 
Ls “RES RR Re 
, CESS os $2) bs Ss SSS 
~ LE Soe: ke Ss Ss ; 
5 ¥ So SY = See ; 
| ee  t— SS Se 
d See eas hs i jae ee a Seay 
[ nee 3 Sees See 
Ls ee os oe Ser Sey uccrns 
SSS ae rota ROO Seen A) SS Soietctneeetcse: i Sr 
Re Be eee ase ss Sea * ct oan 
n SEs Ss Be ae esas sae 
.f , SONS] -s . = ae So ’ ine SS eae oe 
a ee ae ee? yb , a ara eek 
" a>.) 8 B 3 Pe {ae Wien x. “ . oa iS ea 4 
r . SS § bes * ae 3 iY cag a : BS / * See Fees noe, 
e 3 eR > See ee ae eS ee 
a ce Sees Soe. ie a and elapse 
i : tS fa: ee. 
i ; acre Rn oe PRONE. RG Kemet. 8 ee 
Sa meen aac ee se i cea 
Cp Sasa Sennen Se ahoetce Rhos MAREE : ee 
Pc tae 
a es 
0 3 : ; wae 
= as pete 
d nee (eee 
' set pees he 
e, a ues 
is ae os a 
x ' Ba = ize 
at ; gee Sas 
i Sirs : aos oe e . . 
fe ; a 2 ol 
§ H a ee 
1e 
at a 
in \ pes oo 
A 
at : 
of ie 
1- ay. 
4s , 
he it tie 
' pane A Masta 
cot 
ts eae: 
nO ee 
ies 
cae 
ed “Ae 
ae 
O- mr ap 
rm Cate 
he ee aie 
il- . 
1g, : 
n- ; : 
aca? ¢ihtiae 
tel ee 
ith am 
4 ee 
» otis tsi 
Pr sto ‘ + sold Sige 
to ERY Ea ae 
; jae he 
ice sith Ps 
en tee ; as 
“es : rs 
om | } ere 
1er fre: His rye is 
rk ‘ 3 Pp Og se 
ie ee = / ee m, 4 
ree AEE te + OF, lai fe 
be ' Ea a ca 5 , 4 Sc we *< ! 
EEE EEE : eae ith Be es oy ed 
t spi aa es ai ar ae OT GO GE ge o * : i Sg facie ates 
yiitasee a ae GOO GP Gee . age 6 eee ge 
ee Heats ie 4 gL ? é Date Os ¢& 4 fi i sae a 
of PS de | LA eM SE Oe, ee | aks 
: th bee . ae a 2 ioe i e OLD ently 
m- oe th oe a ee IP 9 le ad ve Oe. Sign “ 4 3 
Cy etd a 0 BE | 
ors g Wy “Me Ae) CM pi ge ee 6: 
l . : Sos : Pgh Sigh, ESS SLSR Ke AY , 
yie a ees : ; ae ‘ o ie 0% ee th GEE “Be ¥ he 
the Pipe gh % Pg OF 0 ge" % “ ppt i ts ig LES “4 tft tig by s eye 
iit oe a pe CE MAO , CE ifs ge 
2 , a aa” A ee. 4 Sf. Kf Se ee 
~ a ee Keen = 
3 4 fot gh ie VO SLE OE Ros 
y Z Fhe ae y PQOCES Cit ; 
me A ahi Gn er e : CM ale 
in @ er cor” ee, hy eae i: ae £m NA . 
$ GO LET pgp ft yi ; By Gos; Orgs “Mee ae F : 
. te POP GSE MS Big ft oe ee. i ae : Pag Ni: 
; NO oT a ae * “Sy Ge 
GI A th ise Se. ly aa ae he ene 
i 90 ae 4 o we ie, g6r j egg ; yd . eee aor 
ae ig So a es CIOS Rie Z “s y . . ° Sees ‘ ae 
ie agg sel Si Be % epee 4 ky pec, i Galle ‘ rari 
’ ve we “OO pe pa Wea : ee ie @ Cee ih Disa a a 
‘alo j ; Getee e Oe Be , GEE ' an ity eee 
1 % MG AEE VG, “ 3 spi : ie an . hae 
to ¥ f pe Ye ae, ye Poy ee gor iA . ote y : hae 
| 4 tig fh pi ee Li, ee @ hg CO am peal gy 
Os PEP ‘ TEE ne av ii ee 
an ee \ Cole it) -_— a. 4h - 
i. A. Oe a a D thi a We, 4 tii, ee as 
— ‘ "Seo ttuen Chi 4 (Ei 4A 
in Ee Sa ‘eee : 
pa  YOSKEA SL BAe ie ee ar 
cts _ Beavie h ‘ ai re 
, Fe? “Pf ppp S we gs 
ess . BEEN 4 qe 
01- 4 CIM GE OS ¥ 
, Ki Kip ye , % 
and Mh kul ps 
Ba, . Poi 
WG Z e ?, ¢ 
shes ty " oe 
yn). / 
vith k 
ned 
ive. 
in é 
ales 
Inc., 
lan- <a 
1 of : 
New 
‘. 
eed Bae ae { ‘ in 
RR hon Gr Se ogee ; ‘ K Tac phe Gea-t & . “ -s oo é iss 
’ Sa : ss Let, ES eee ‘ cape “ag hago Mats 9 rae | foo ge ee = : : 4 Pet = - : % 2 ane 3 mi, Bai Fe be 2ee cf ¥ ord 3 ; : Bae Pte ce 4 ei ’ beeen. Ae eamepe ¥ ( ar 
i Secs Bere. aig a yA 9 * fase Ra CAR ee a5 alo . : : . at Rep S. aM Pe fs E eae ees of Ph een S me At Gel Mi Sg of mi Br eens rt igi 66S ol i Api bye (oe iain, ae 4 vi sy aes ie 5 mR .. Z 
7 « 3 aa * - To cu ¢ £or ae * Paka fe es hy fe hoe = Rg ERE SE CAE td a Olga iy ani SOUR REC PEO ey Sa ES Coe Pat he eet ad Maat aw pe oa 


pig AW ho Bae eee ae $e nee Kael abe id 9 Aaa Bs ee Ee a ae et ese Oe UR ONS EE anes sea “yale ee bate} 7. Ss? oe ee goa. me 
pobae pak oas fe ie Beary = Scher eT ct tg and re Ao amr as eo he paces tae aamek Toby aA Rar ata me | be a em, org OREM os oat RES Ue ce MP aan uo eames v2 
a dere, ate hoo reas s es ey eek. eee Sir erties 9 ea U2 | ati ian” a rnc ol 6 I ge Pee tah Br Tag, gimme Nn Saas, “o/s ye p-a* a Ma weet ee Se oan etre ante kane ser NG Be a ce 
eens. “0 > ER ER 9 ry, Ni 5 ae ee Pg SURE oO Taare meme tN PC ae ee Pe Se Plea Ne TN afl ah dt ca ee p's eae De eyo eee Mie eee rg eet ieee: Fes ae ce 4) ae 
i 7 Bigs, ues ee a eee in Se ay ect eo ee “i Ae. ep ee 4 fre : a Pe ee dy SIN Ga. Pee ence ya ee ek ae haat gow te Si Sich hte Shad Malaita er Sete Hal tia ccc i ate T 
irs 4 : fee els ee ee! Mihaela ie! Re PEG dn 5 Mes Qe, MRE Wey aie atin. eee AL eS fies 6 LCE Spicer aa ete ae eee nied & rere Shae cakes Paar. ag Pht hs abate ary SERS Ho Ey eecae ag Be Cat aed Tae Sea ae | ; 
ae a Ae gota aa sags BS rE Eee ie adhe ae ee RMR a. PURI eae ee Ua ott ee yes RGR PI I OL NE oh aD Be enh ee RL Be Cue 
Sica Rap nidettacle = Ste, Pe OMaeS MMMM efi es, SMa Te! Geet ee ees oe eee eg ee Ue ae tai ke eee ee) lee 
See ype iy enero eM es fei Stig i eiecimerages | Vi edhe, tern ay <i ade cea ° aT EB oe ge ee Leg re Baris he Patent aye vere Biagio ee ee NE a eat baie a Eee ia Piha ’ Coat eee ae pe 
at fae Rea ger gets BE eee Sete ane Sean pai ar es Bera een est “EER pee at aoe ee ie i aia. tk ase a nad ne OG th deel anleg <3 Bek Og iat: Sri tar a ae ; aaa Fee Sag Cease a ae cn cag teat ‘ ebo e Fei caine oe le - 
Te hb i wal : : ry hen epee Mice ot i Eee = sb a eg em ge GT eNaeec ce Racing <s ORD ES tl eel i ae paola cee. LEY Ae 5 2S TENSES Spee cen Ne, ee a Or eS oy aye se le 
iat. Sie Ss PN Oe Se tf Oe, a ee es es eM Soe eee 
é : - eee naan = noe 
Te TS SeeET . a ‘ 2 
iat o +4, rie, * CE tay Ser Me a3 ¥ Sty # A Bhd al a ba te 4 Sy 2 tie ie a” 13 4 —— - , 
et Ps OSAMA ATS ae Te egy eee he ea gs oe 5 fig ale i 7 eae oe FE. is CA Bie gg 5 ti RR aay 
2 ig er, eg bigs (2 Pe ee ST Tage. She EE a 5 oe eee eR Se ke N Ba 
es oe 4 ae 3 : 
: tale 4 . ip Z Dale » gO 
5, i iy “4 yt Z oe os Angie a Gig Mg 3 ae Zz ; P os pe “oe 
; MT eee me, by ihe, es Gy. dias i gh ge i“ ae eg, * “i ¢” ¢. te a 
OS) a ae ig ey Dy gle 2 aa (ROT gh Same ee age ‘i oe 
e 4 Bee a. Vea 8 “wg ig A OTe he p PE” ey Pie 
; ; ay ; i Hage ge oe Oe ia 
—— fe iy ¥ B Ae 4 As sg S a Vike 4 
i, : eg tie LY 5g ug 
a4 ug ‘ ott ¢ a cee eo 
- ? Moe fi £9 ; no” hy ae i 
. te, i, ae : f ‘ @ M; i 
s as ae ; 7 be ee } i? Be, 4 
oe ie 4 a ii: ys i % #, : ‘i 
% Me fey i Pie ee _ tn #4 yoo PY ; p ; & We. 4 wie ihe P 5 ¢ HE 4 : cde St ; j Cat 
wie a 49 ae Mad “fk te os 4 Pn Bi ne ee nt~ Mp te Bee i, ge # 4 “4? GA oe 5 ; Reena 4q : : 
, 4. 8 a Reig Ce er ee ee eS ee ae a Bigg OF mae Pd 
: | ee Mp ide, be AE OF . Xs gy tm ee ae ie BIS ola ee ae LE tape , oe ey * 
ig i ee, ’ ee wes Pe ae ey i: ee 5 iu ier a 
Cw Py ee Ee ei eu + Pee ee Zz , Ce Mer iii ae. a. F422" & be yd 
i Oe ee ee. : gs 4 Behe” on ae lg eee te oO . 4 a Ne 4 me 6] ie Pee Wy, 4 io 
MS 1 OP A) ke | —. @, os. ee oO 2 aie 
0 Ne TT het Pee Oe ee Ae eee fe ier: eee ee 
fn? Ce SS a eee Gk ee Ge” ode tp 5 2 ae it ee k& CS OUD E? Gb i Le i a. 
nn erie FP Bea ae he A pr le 4 L Ne lis, at ame” Mee i” ‘ a eg Pr Be. pa ae ti j ae , ae 
| ae te § eae a) ee "i ae oy ee, ce 3 
ae Oe 2. Se 4a Via LA pay ea te” eee i ge a un eee oe ys ee Se ee -— fe 
ey Bo ee ee ae ee CA. ae at 8 eee ee eee Bae a a, ee a a a oe re i 
eae Pn eg ee SO OR Bt ee “te ge es io ae aa oe ae 
i cm oS he 2 a mm 47.29 ee ea | Ty th “ng ew ate ae ge ge Ek mn # 
a ff pf ta eee oe ve ah a Me? aod F Covi, Var Fe rams ae eho 
nF bs ee > a ™ gigs ae en 2 Re eee % nse go ee ii ey é eee fe ae gee ‘ga 53) 
| ONG i adr? ts a gs Se ge deer a A A i 
| Ye PR BEE tat ee ley ae a RE se PTR Teg ee 
ees ). ag? Fae .. (5 /-_ a i. eee | Po. , % ‘ae ee eg Te Ft: 4 ES. 3 
= eae Gs ek eR a ee eine ee ol 
ee ae ae ee 2h : ‘> sae - os gt Se ay ee 5, ee a . wo a8 fi *& t afeg a te tee 
phe i, ce ae ce ou. 4 ie dee ™ m -.  eee ee.  - S @& @ oy : es ea f a A 
x fe ee eet ne Oe 2s Lae ee 4 ie Od hie Lids wee 7. 
re ae on 4 e ‘ : ee | ; bP 7p i ria aa "i ie aS : x a 7% / 2g ; em a . : ie a Mier” 4 a : 
es a sae : a 2 i Oe Mas 2 7 he i oi ‘es? ; 4 rs” R; i aa a : a fx 
a o 2 a Lar a: of Te ae oo”. oa BE +e £ 1. 3 tee - "4 eer. @ * F453 
a twee iy? < 7 eae . ee ‘tame dy | ar 3 we re | ga > of a Ee 
aa ae Re. oa os ee , — i a” : ae . a p ae pe ae os i cc 2 ¥ iS - a ile c 
a © ee a eh > Pace @ a 3 ee coo. ae 3 uke 4 oa ie , 3 x es gi S Z 4 ie a aa 
c ee Pg ae i ete’ «te Sia Oe a fl ees Sik A PO, gk - 
“a Vee Toe Mo feo”) Re Be — - gt te 2 ee. ee ee 
ne Le ae i a met Y se ae Bags itp if 4 ¥ f ee ii eet 7 j we Fj 
‘ te a ee an rd se a ee Se ek a PS 2 og ae pita pe «es a bs 
Biwi ‘4 poy , Bi ad 4 o; Pia . ae Fs of . oe hf gece * , 
yi ve , , a kD | aie Fe oe” ae eo le. a ae a oF , =e” - ; yy ae © S .. 2 
=| r fe ee ee pay +3 4 ‘ . 4 ‘ = i e ee” et ‘ia Soe i ' pay Pe iste. A E ee 
Big ee — f: ae S 8 : ae ae Rees. od sa” a are 3 ee, % faa DAY oe t eo : 7 [og : 
oe” a ge ean oe al i t FE aR j ide — ET wae gt ee yo oS ee ' ‘ . SPP as ae 
yea ae : tet —a { . a as ay ce ee ees. Se > ia ae ke it gg ’ P ae Ye ie ; a 
, / oa Jae of = ne * se ee ao : take Wak pe, snus i. i ae sonal 1 for Be ee ie , 
i r ‘ - tt = F + sf & ~_ er 2) # ne — = i AS Ae ae ef of F i 
‘ .— a4 4s . 4 , 4 4 r, i J Fal % Ba) iY mh we 3 Ae ¥ eg ee Ore fe ae é is 
3 # 4 ah fae . Pe 4 hap e : 5 : i i } i. % A ee ue & ‘+ ee os ‘ ( 
ae ae hi . i fa J E = a alia * Aa rd a | Eek ba _ ze ays z # 
an j Fs, oe és ; :  . or, mae <) § fy ahi We 4 with & a i 2 ine a a fee mie : is * a 5 Sak 
me . i i : i ‘es “3 é, : y a ; Ar gota Ate s ti ie $e 45 p ‘ 7 * i les rae Ps bay? ee PS i Ri ar z OT ig. ie Vee ee ger 
: hy Re. 3 TL tae Ate ee Ae a PY so ee aie? et ie 
: . oh, : 5 t ‘ : es Paar - ; me Drage” 4 4 su | Sige ae ee mE ae ei,” , ee : Mice Le a oe eg! co bg e% : 
one ee % y as: Pica: * ; * i we ter * sa “aaa? . oo 2 a f gak i 4 ame ee age —" hy ae Mi a ae tee 2 & la & 
, Bis, er ee ee ES EOnga es Pri ite fe Cae? bP? GO es Ae? aa weiss Fees oe oe ‘ice ennai es 
, ; oe fe a ~*~ Be ; x 2a * Beta ie a. Se FP as aad ee eee de ee. 2G ee he ad ee ee Sea 
B ‘ —. word a, e - es F i ata gs le ee wee ey > Wh, iar ae . z fr j Gad tg 3 Aen Coe ja ee P 
‘a ne = as ee t ‘ o ; ies wi rea: of a gee et aes Fae c) 
eel ee a cm  » a eet r s 2 a Ss : ‘ ala Pigs 
ss i + ines eg oe “s hag Sree am H eee - “ss ok ‘a4 at 2 at ; : 
ein) a oy Co eee E % — ba we 
ee oe ee ee ‘ oe ee — ag 
ele { ar 1) ae 1 Ritegen: a ; ua en a Hh a eee 
ty lh ges ve penis © eon “<_ ES See So Se Sa a. 
poh ; se Bis eg ae en eo: ae “a hs gel aa. aoe 4 2 ¢ 
rN os .™ ame ag fal Ree a ree ——a $ ge 
oe ao +6 Shae NASON ce apie ——— 
i ee see c 8 ae ’ : .% : Z - 
a... -_- a ae ! deds a ny — i ys 
: : ‘ an ae P : Hea ; eae 3 
oe hehe a t jf i SR i aa 2 
oa 2 nine a aah ; a Fey Sele ‘a m8. 
al hs sae ae | | So i] 
ct wee ties ae gr ye i ae hi Ne Oa aa gees 
ot rte oe ag Se : ‘ Seen ME a ia 
aa ge mas cae a Ae ia 
tie wat ‘ +. a (ee cat a ea ric a ao Per cae ae a Be 
aad Ge: "eyteloe : i ib anise iis Dee mee = 
: p es : i ee ee wen es — a 
iia ebay eit! a — © po 
g a ee Po. re Z % So em iia. bs . eee 
ee ee ka Pape ; 4 a. 
Hes 2 wer ie Si ° j Ve Brecon ay i 4 _ : 
ee a id ce ene tae a ae 
aor ; iy We: y Bet) oa aa 
oan PA ar Uae ah ai Pe oe — 
ees eT ihe aes CSPNGRS fet i i ll ie a Se ce 
ior eae ae il : “age ees eho 2 oe. . 
ee e - *. oc 7 r ape ae so $4 'g bee , 
ee of GON OTE io = 
ie aig . Pee, —— i i 
ats a a ke : F oh - 
af x a “a 
sade eS OP Wis a ay 1K : & cs 
’ J eet oe ees yeh itis 4 4 ee . 
Se ee _ 
ete Dh oy —— 
ge toes as ; ihe a 
Sa pa ss P : aS — 
; hon 8 ee 4 Eo joes — ‘ 
ee : aaehes ma += ‘ 
; as” a ae ee 
Sen z Te J 9 re a Lptoeectied : 
vo Begs eat Dat on oe ee bs ff Gries ee By J 
Bie ih eg ei er Be es ; eee 
pore a eal prs ees Ea oe Ber kee Be — 
oy cea : Des ree Ie ale a _ 
Bait ae : ; pk gee ve = sieht ted 3 
os ee et ‘ eae ¢ tae oe ie "a 
feats. ee 6 Raed tea 
rant ; is 2 ee a 
ae. een aia "a 
ee rn b ae ; bes 5 a 
i "110 Sia en yes 
‘ rs) Ca 
| LO E LEADER HOME =|] fe 
; ‘ a 
. y : 
/ y 
7 O NEW | : - 
- : e ia 
= ENING AUDIENCE B 
a EV. | 
ss “a 
' 3 i Fi 
‘ ‘ ‘ + 
‘ . . 
oh : wa . ° i . 
Bi ie : ‘ : 4 f pe < j eee x oe: : ei 7 it 1 te aay 4 ¥ a, * iy : ti fone F pe as ; wit eS «. 5 fe ok {Over ae a 
OE ie ae AF Be RS aa cig Medea pd. Ube machete hE Mate 5 aS Dak anes yt arn aan OEE IT oe LRN in ae crea lany 2 Bai 


a 4 


NE time you visit a supermarket or de- 
partment store, especially on Saturday 
or during one of its night openings, take a 
good long look at the customers. See how 
many “couples” there are in the crowd! 
This increasingly familiar husband and 
wife shopping team is a significant part of 
New York’s changing retail scene, a trend 
that you can turn into added profits if you sell 
them as they buy... when they're together. 
And they’re together when they read 


the Journal-American! Every evening the 
Journal-American is carried home to every 
member of the family in New York’s largest 
evening audience ... 112,000 families more 
than the second evening paper: 264,000 more 
than the third. 

Get in step with New York's new buying 
team! To pre-sell your brand name more 
effectively in America’s most sales-rewarding 
market, send it home with the home-going 
Journal-American. 


In 1952, New York’s supermarkets, where this new “buying 
team” is today most prevalent, placed more advertising in 
the Journal-American than in the two other evening papers 
combined; more than in all four morning papers combined. 
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Along the Media Path 


e KDAL, the CBS outlet in Du- | home listening, the over-all theme 
luth, has made its continuity sheets being “Everywhere you go—there’s 
—“often the local radio advertis- radio.” I.F.I. Advertising Agency, 
er’s only contact with his radio ad- Duluth, prepared the sheets. 
vertising”—into a selling tool. It. 

has redesigned the sheets with |, media Helps for the Advertis- 
four-color illustrations running | : 

around the borders showing vari- | 
ous types of radio listening. Some | 
of the designs have as many as 25 
small illustrations, each showing 
aspects of in-home and out-of- 


Charm is joining with the no- 
tions departments of Associated 
| Merchandising Corp. stores in its 
‘Two Weeks with Pay issue by 
‘dramatizing merchandise from 
|these departments, traditionally 
| frequented only by home sewers, 
'as corner stuffers for the vacation 


SEESENTAONS JUST CALL | juggage of women who work. The 


Artography _departments stock a wide range of 


magazine points out that notions | 


| Brooming aids, from bathing caps 


LUxemburg 20466 t, collapsible hangers. Participat- 
37 West 47 St. N_Y. 


‘ing AMC stores will emphasize | 


NOVEL—Odin Ramsland, commercial manager of KDAL, Duluth, examines the color- 
ful new continuity sheets promoting radio held by Arnold Foches of I.F.1. Advertising 
Agency, Duluth, which prepared them. 
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Sell More 


FREE & PETERS 
National Representatives 


KRON-TV’s 


OS) Nad 


SAN FRANCISCO 


NOW you can be sure of reaching the largest group of 
consumers in the rich Northern California market over 
Channel 4. Now you can take advantage of KRON-TV’s 
4-POINT SUPERIORITY. 


@ HIGHEST ANTENNA in the San Francisco-Oakland Bay 
Area, with effective transmitting height of 1441 feet, 
gives you maximum clearance of local obstructions. 


@ HIGHEST POWER allowed by law for Channel 4 gives 
you added thousands to see and hear your sales message. 
Viewers as far away as 200 miles report fine reception. 


e@ LOW FREQUENCY on Channel 4 gives you a more 
efficient wave length and more effective coverage over 
a wider area. 


@ GREATER DEPENDABILITY. Your advertising benefits 
from the unmatched protection of a double antenna 
system and an automatic standby generator to insure 
against telecast failure. 


Add it all up and the answer is: You get better coverage... 
more complete coverage...more dependable coverage in 
Northern California on Channel 4. Take advantage of 
KRON-TV’s 4-POINT SUPERIORITY for 


SUPER SALES from a SUPER-SIGNAL 


4 
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Advertising Age, April 6, 1953 


self-selection display techniques 
which speed lunch-hour and after- 
work transactions for women 
whose shopping time is limited. 

Gentry is again offering to its 
advertisers in the Father’s Day is- 
sue May 10 a special bonus in the 
form of a gift guide. The guide will 
be mailed to “65,000 top level peo- 
ple” other than subscribers. 

House & Garden has put out the 
first issue of “‘Color News,” fea- 
turing the designs and creations 
of retailers and manufacturers who 
tied in with the publication’s spring 
1953 color promotion. The newspa- 
per is being sent to home furnish- 
ings manufacturers, advertising 
agencies, department stores and 
paint and varnish manufacturers. 

A 16-page color booklet pictur- 
ing merchandising aids and serv- 
ices has been issued by Holiday to 
its advertisers. The booklet shows 
how advertisers can make the most 
of their Holiday advertising in di- 
rect mail, point of sale, mat serv- 
ice, sales portfolios, trade advertis- 
ing, showroom and convention ex- 
hibits. 


e American Magazine _ received 
more than 10,000 requests for re- 
prints of the editorial on its pub- 
lisher’s page in the March issue 
one week after the publication had 
been out. The editorial, “It’s No 
Sin to Make a Profit,” points out 
that retailers who sell below list 
price on well known products have 
to make it up by selling the cus- 
tomer other things. 


e On March 23. officials of Read- 
er’s Digest International Editions 
went to Stockholm to participate 
in a celebration commemorating 
the 10th anniversary of the found- 
ing of the Swedish edition. 


e Beginning with the October, 
1953, issue, House Beautiful’s 
Guide for the Bride will be pub- 
lished quarterly, with issues in 
January, April, July and October. 


e Food Among the Media: 

A 108-page cook book has been 
published by Parade, containing 
recipes from its food page by Beth 
Merriman. It sells at 60¢ a copy. 

Golf Digest, Evanston, IIl., has 
made a 400% to 500% gain in ad- 
vertising pages during its year of 
existence. Its first issue in 1953, 
which went on the newsstands 
April 3, carried 16 pages. The pre- 
vious high, in December, had four 
pages. 

A special eight-page food port- 
folio, entitled “124 Practical Food 
Ideas and Penny-wise Recipes,” 
appears in the April McCall’s. 

The New York Post printed a 
32-page Passover food section on 
March 23, believed to be the first 
to appear in an English language 
daily. Editorial contents of the sec- 
tion reported on the significance of 
Passover and its observation this 
year in different parts of the 
world. 


e Department of Boasts and 
Claims: 

Maclean’s Magazine, Toronto, 
reports its advertising linage for 
the first four months of 1953 
gained 41.3% over the same period 
in 1952. Advertising sales volume 
in the magazine in 1952 was over 
$2,500,000. The publication says 
this is the greatest advertising vol- 
ume ever reported by any maga- 
zine in Canada. 

The Montreal Star’s Weekend 


Picture Magazine says it is the 
first publication in Canada to ex- 
ceed 1,000,000 in net paid circula- 
tion. The publication went over the 
top with its Feb. 28 issue. 

| True reports an advertising lin- 
age increase of 11.9% for the five 
/months beginning in January over 
| the same period in 1952. This rep- 
resents a 42.9% revenue gain. 

_ Interiors’ March issue breaks all 
| previous linage records for a single 
‘issue. It carried 138 pages of ad- 
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The new pocket-size, 
digest-style publication 
is read by 42,500 
appliance merchandisers and 
provides a brand new approach to 


put extra power in your advertising program! 


Here is the only appliance trade publication that is 
specifically designed and editorially styled to fit today’s 
“*pressed-for-time” reading habits. 


All these unusual advertising values plus a publication 
that is expertly edited, fast-paced, lively, informative, 
helpful. APPLIANCE DIGEST has gained tremendously 


To do today’s selling job in the appliance field, your fast acceptance because it does give appliance sellers the 


advertising mauet week hardee thas ever before. Your ad- information they want, need and use—in the brief style 


. . . . . i ee ’ ‘ ‘ : 
vertising can’t start working unless it is read! which removes the “don’t have time to read” objection. 


And here’s why APPLIANCE DIGEST belongs now on 


your trade schedule: 


Give your appliance trade advertising this valuable change 


of pace. 


Add APPLIANCE DiGest Now 


* Most readers 


¢ Lowest cost-per-thousand to put new life, new zing, new power, new readership in 
* Limited number of ads— increased your trade advertising. 

readership for every advertiser a ka he i acct il 
° Low Plate cost ph Set eee 3 p ME ORE 
* Full pages only—every ad facing 2 P P L A N C E G E S T 4 


editorial—no two advertisers facing (BSD West Fort St "7 Detroit 26, Michigon — 


THE POCKET MAGAZINE FOR APPLIANCE SELLERS 


*Trademark Reg. U.S. Pat. Off. 
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Mn PORCELAIN NEON 
he DEALER SIGNS 
Built to rigid specifications which assure 
lasting, trouble-free service. Audited re- 
search proves them 999/1000 perfect! 
Patented Galv-Weld* frame construction 
nd prevents rust (the enemy of porcelain) 
and prevents vibration (the enemy of 
tube life). A million-dollar tooling and 
equipment set-up permits easily cleaned 
to, faces with no exposed bolts or rivets 
for The removable streamlined front end 
53 makes for easy servicing. 
od | SIGMS © 
= | ee Artkhraft’ 
er | | 
vs 
° 1 17) SIGN COMPANY | 
sai | Division of Artkraft* Manufacturing Corp. | 
| 1133 E. Kibby St. Lima, Ohio | 
nd Please send without obligation, details 
he | on Artkraft* signs 
| { ] We are interesiea in «a quantity of | 
X- | outdoor neon dealer signs. | 
] We are interested in a quantity of 
a- | Porcel-M-Bos'd store front signs. | 
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{ ] Please send instructions on how to 
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Feld to Edit Newsletter 


Bernard D. Feld Jr., promotion 
and research manager of the News 
& Post Herald, Birmingham, Ala., 
- has been named editor of the “Ad- 
vertisers’ Copy Service,” newslet- 
ter of the National Newspaper Pro- 
motion Assn. He succeeds B. I. 
Simmons of the Tampa Tribune. 


Daniel & Charles Gets Beer 


_ Original Beer Importing Dis- | 
tributor Co., New York, has named 


Daniel & Charles, New York, to 
handle its advertising on “Amstel” 


Holland beer. Plans include a_ 


newspaper and radio campaign in 
selected markets, and consumer 


| magazines at a later date. 


re ee a 


of the lowa-lllinois farm market 
whose average cash income is over 
$10,000 per farm! 


The Quad-Cities are in the middle } 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 
oe Represented by Avery-Knodel, Inc. 


_Co., New York, previously had the 


Fish Farm Names Williams 
Saltwater Farms, Damariscotta, 


Me., live lobster and clam shipper, | 


has appointed Williams Adver- 
tising, New York, to handle its 
account. Plans include newspa-. 


per supplements, direct mail in-— 


sertions in Esquire, Gourmet, Hol- 
iday, House Beautiful, House & 
Garden, and the New York Times 
Magazine. Maxwell Sackheim & 


account. 


To Sawyer-Ferguson-Walker 


The Chicago Sun-Times has ap- 
pointed Sawyer-Ferguson-Walker 
as its advertising representative in 
the Detroit area. It is the fifth 
office of the representative to be | 
appointed by the Sun-Times in | 
the past six months. The others | 
were in Philadelphia, Atlanta, | 
Los Angeles and San Francisco. | 


Mactadden Earnings Gain 
Macfadden Publications reports 
a gross revenue of $15,089,023 for | 
1952 compared with $14,036,320 for 
1951, and a net profit in 1952 of | 
$281,035 compared with $224,493 | 
in 1951. 


eS 
te 


eSek 
hak SESE 


SEE 


a 


LABOR SPONSOR-—George Barasch, secretary-treasurer of Local 815, International 

Brotherhood of Teamsters (AFL), contracts for sponsorship of “Freedom, USA,” a 

30-minute drama starring Tyrone Power, over WABC, New York. Others (left to 

right) are Ed J. Rogers, representing Frederick W. Ziv Co., producer of the show; 

Nat Roth of Furman, Feiner & Co., and Hartley Samuels of WABC. The union will 
use its commercials to invite workers in its jurisdiction to join the local. 


ae 


brings basketball to Atlanta! 


For the first. time in its 32-year history, the Georgia 
High School Association Class AA Basketball Tour- 
nament was held under the sponsorship of a news- 
paper—The Atlanta Constitution. Competing teams 
from all over Georgia played on a new $7,500 floor 
which was paid for by The Constitution. Record 
books took a shellacking. Attendance more than dou- 


bled any previous year. Nine of the sixteen contests 


AND 


were either televised over WSB-TV or broadcast over WSB radio. The success 
of the tourney and its enthusiastic support by Georgians clinches it as an 
annual affair under Constitution sponsorship. Many kindred promotions in 
the public interest have helped The Atlanta Journal and The Atlanta Constitu- 
tion achieve their enviable position in the South. 


Che Atlanta Zournal 


Covers Dixie 
Like the Dew 


The South’s 


~~~ THE ATLANTA CONSTITUTION s2x2z2, 


Largest circulation in the South 
Daily 421,079-—Sunday 467,206 
Represented by Kelly-Smith Co. 


Adman Tells Group 
| Six Ways to Make 
Ad Message Work 


Kansas City, Mo., March 31— 
Ernest W. Whitney of the creative 
staff of Bruce B. Brewer & Co. 
described to members of the In- 
stitute of Industrial Launderers 
here last week six ways in which 
they can make their advertising 
effective. 

The six ways are: 

1. Find out what it is that people 
want that they’re not getting now, 
such as leisure provided by time- 
saving devices. 

2. Keep your layout simple. 

3. Don’t strain to be cute. 

4. Put in the price. 

5. Guarantee it. 

6. Ask for the order. 

Mr. Whitney pointed out to the 
group that most advertising experts 
agree that “the real guts of any 
advertisement is your copy. ..your 
selling message.” 


# He said that the measure of a 
good ad is whether it does what 
it sets out to do. If it is supposed 
to bring in lots of coupons or sell 
a store out of the item it adver- 
tises, and does it, then it is suc- 
cessful. Aside from these two 
“vardsticks,” he explained, it is 
often difficult for an adman to tell 
a “good” ad from a “dud.” But one 
important measure is readership. 
If the message is read by a large 
number of people and the message 
is right, then the ad should be ef- 
fective, he said. 


Form Howard, Mintz & Venet - 


Zal Venet, formerly advertising 
manager of Kings Super Markets, 
New Jersey, has joined with Sam 
Howard and Milton Mintz, New 
Jersey consultants on retail food 
accounts, to form Howard, Mintz 
& Venet Advertising. The new 
agency, located at 22 Smith St., 
Irvington, N. J., will handle Shop- 
Rite Super Markets, Pik ’n Pay, 
Good Deal, and Uniondale Mar- 
kets. 


Holley, Laughlin-Wilson Join 


Principals of Robert Holley & 
Co., New York, will join Laughlin- 
Wilson-Baxter & Persons, Houston 
and Dallas agency, on April 15. 
As v.p. and director, Robert Holley 
will continue direct supervision of 
present Holley accounts and new 
clients developed by the two agen- 
cies in recent weeks. Details of the 
consolidation will be _ released 
shortly, AA was told. 


FC&B Has Commonwealth Shoe 


Foote, Cone & Belding, New 
York, is the agency for Common- 
wealth Shoe Leather Co., Whit- 
man, Mass., and not Young & Rub- 
icam as reported in AA, March 23. 
Y&R had the account prior to 

FC&B. 
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Advertising Age, April 6, 1953 


Nielsen Sets Up 
Store Audits in 
The Netherlands 


Research Firm Reports 
18% Revenue Increase; 
Radio-TV Unit Grows 


Cuicaco, April 2—The annual 
report of A. C. Nielsen Co., world’s 
largest marketing research organi- 
zation, covering the period ending 
Aug. 31, 1952, was published this 
week, and revealed that in addition 
to establishing store-audit service 


in The Netherlands, the company 


is planning to set up its services in 
several other foreign countries. 
Not including foreign subsidi- 
aries in the United Kingdom, Can- 
ada and Australia, the company 
reported service revenues of $8,- 
245,000, the largest in its history. 
The total increased 18% compared 
with revenues of $6,985,000 for the 
preceding year. Operating profit 
of $286,000 compared with a slight 
loss in the preceding year. Operat- 
ing revenues of the subsidiary 
companies were about $1,650,000. 


= Continued improvement was 
made in the operation of the radio- 
TV division, where revenues in- 
creased 23%, reaching an alltime 
high. Losses in, this division, which 
for several years resulted in the 
company’s over-all operations 
showing a loss, were reduced 27%. 
Sales gains of 85% were reported 
in the network television portion 
of its audience research service. 

The Nielsen television index 
sample, it was reported, was in- 
creased 40% during the year, keep- 
ing pace with the growth in TV 
ownership. 

“The need for both radio and TV 
advertising was recognized by a 
steadily increasing number of 
agencies and advertisers,” the re- 
port says, “and simultaneously 
there was substantially increased 
recognition of the fact that the two 
media must be appraised jointly, 
employing identical research meth- 
ods and identical collaborating 
homes—thus assuring impartial 
treatment of both media, precise 
comparability of findings and the 


ability to measure the undupli- | 


cated coverage obtained by any ad- 


, 


Vite, sie 
TRAILER PARK! 


By advertising to this new field 
you will reach over 8,000 Trailer 
Parks representing homes for over 
14% million people and also repre- 
senting over $200,000,000 in 
grounds, utilities and facilities. A 
large number of parks have stores, 
commissaries, restaurants, filling 
stations, laundries and cottages. 

These parks actually represent 
small villages of 100 to 3,000 per- 
sons. They have the same needs as 
villages for items such as streets, 
sewerage and water systems, light- 
ing, signs, landscaping, food sup- 
plies, etc. 


Write for market 
study on this new way of 
American fife. 


TRAILER 
PARK MANAGEMENT 


4006 Milwaukee Ave. 
Chicago 41, lilinois 


vertiser who uses both media|projects. The division has had 
simultaneously.” -more survey inqul'ics than it has 
| been able to take care of, and a de- 


'= The report called attention to) cision regarding the possible ex- 
‘the development of multiple re- pansion of this division will be 
‘ceiver metering, which enables a| Made soon. — 
‘single Audimeter to handle up to| An addition to the company’s 
‘four radio or TV receivers in a) headquarters builiing at 2101 
‘home. This device has been suc-| Howard St., Chicas, will increase 
cessfully manufactured and is in| the floor space by 100,000 square 
the testing process. feet. The number of U.S. employes 
| Nielsen Coverage Service was increased last year ‘o 1,150. 
inaugurated in 1952 as a non-con-| 
tinuous study of the geographic) Player Goes to Northwest 
area covered by each of the more, Willis Player, formerly director 
than 2,000 radio and TV stations in| of public relations for Pan Amer- 
the United States. This project, the | pe gio hl ol rg ge 
report said, will be repeated at in- public relations by Northwest Air- 
tervals of about two years. ; lines, St. Paul. He will start with 
The company developed during! northwest on May. 1. George E. 
the year the Consumer Research | Masters will continue as publicity 
Division, to handle special research | director of the company. 


has been | 


Amazo Push in 27 Markets 


Amazo instant dessert, put out 
by American Maize-Products Co., 
New York, is using one-third color 
pages in Sunday comics sections in 
27 markets. The ads, prepared by 
Kenyon & Eckhardt, feature the) 
product’s “magic” 30-second prep- | 
aration. Radio and TV spots gd 
| participations are also scheduled. | 


Names Robert Acomb Inc. 
Robert Acomb Inc., Cincinnati 
agency, has been appointed to han- 
dle advertising for J. & J. Food Co., 
Cincinnati, maker of Jump’n Joe 
food products. 


Selby Boosts Coast Macaroni 
| Robert B. Selby & Associates, 
| San Francisco, is preparing a new 
advertising campaign for West 


|Coast Macaroni Co., Fresno, Cal. 


51 


Cruickshank to Modernage 

Colin J. Cruickshank, formerly 
advertising director for American 
Limoges Stores, has been ap- 
pointed advertising manager of 
Modernage Furniture Corp., New 
York. 


Saltesea Promotes Chowder 
Saltesea Packing Co., Providence 


/packer of Saltesea clam chowder, 
‘has started a drive using newspa- 


pers. Tracy, Kent & Co., New York, 
is the agency. 


PHOTO-REPORTS 
ON PRODUCT APPLICATIONS 
Nationwide organization of 500 capable 
Photo-Reporters provides effective way to 
obtain on-location photos, case histories, 

stories and releases. 
For more information write or phone 
SICKLES PHOTO-REPORTING SERVICE 
38 Park Place, Newark 2, N. J. 
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m See The Difference 
5. COMPTON Makes in... 


7“. 
ad 


we have 


lithography. 


Catching The Buyer’s Eye 
and Making The Eyers Buy 


The artwork you buy represents quite a bit of money... and 


that would produce out-of-focus 


| cost lithography. Write us today for more information. 


| CON 


216 S. Seventh St. 


(op ithograp S 


SINCE 1853 
St. Louis, Mo. 


Imagine your 24-sheet as a car 
card or window poster, reproduced 
accurately and in full, natural 
color. You have the artwork... 


the facilities, and the 


ability. Let's get together. 


“America’s Most Refreshing 
Beer”, pictured in ali its clear, 
mellow beauty to help win sales 
and influence buyers — thanks to 
Compton's sharp, color-correct 


here at Compton, we value your artwork as highly as you do. To use 


lithography or inaccurate colors wouldn’t do you or us any good. 

At Compton and Sons, you get the advantages of modern methods, 
techniques and equipment. These are the factors that make for mirror- 
clear lithography that exactly duplicates the colors of the original 
art. We offer you the ability gained through a century of experience 
... the 20th century facilities that mean efficient operation, low 


Years of 


| 100 Experience 
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PHOTOGRAPHIC REVI 
F THE WEEK 


THE HARD WAY—Winners of “Business Oscars’ from the Free Corp.; Collie M. Weber, president of Weber-Millican; Arthur 


WHY THAT OLD GOATEE!—The “Little King’ himself lights a Little King cigaret 
for Peggy Ramsdle, Miss Philadelphia of 1952. Rum & Maple Tobacco Corp. will 
start test marketing for the new king-size, cork-tip in the near future. 


ap — me 
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— 
- 
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Enterprise Award Assn., New York, for achieving success the 
hard way, line up after getting their scrolls. From left are John 
Budd, publisher of Air Transportation, who distributed scrolls; 


Murray, head of Murray Dance Studios, and Frank Wangeman, 
general manager of the Roosevelt Hotel, who accepted for Con- 
rad Hilton, head of Hilton Hotels. Other winners were President 


Earl W. Muntz, president of Muntz-TV; Harry Brandt, president Eisenhower and Paul G. Hoffman, chairman of the Ford Founda- 
of Brandt Theaters; Arthur J. Kinsman, president of Purepac Drug _ tion. 
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Youll find ail these big 


flavor values specially 
featured. Take home plenty 


for real economy. 
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GARDEN SHOW-—The April 13 issue of Life will carry this full- 
olor spread for Del Monte foods. The packer, California Pack- 
ng Corp., San Francisco, is asking dealers to tie in with a 


spring “garden show” promotion, featuring Del Monte products. 
The spring promotion is running from April 9 through May 9. 
McCann-Erickson handles the Del Monte account. 
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UCKY NUMBER—Herbert V. Akerberg (second from left), v.p. in charge of station 
elations for CBS Television, extends a welcoming hand to Kenyon Brown, president 


NO-TRACK LINE—Borden Co. hopes the average citizen will note and remember a 

railroad train traveling down the street featuring Elsie’s Good Food Line. Circus 

Supply & Hardware Co., Sarasota, built the train for Borden and it will be shown 
at fairs, special merchandising events and in parades. 


IN THE DRINK—Promotions can start any place, not excluding swimming pools. 

Florence Chadwick, the Channel swimmer, signs contract to use MBT, new beef drink, 

on three long distance swims this summer. Guenther Hansen-Sturm of the Romanoff 

Caviar Co., New York, producer of MBT, hangs onto the water-proof contract. He 

said Miss Chadwick's use of MBT will be promoted via newspaper ads and point of 
sale. St. Georges & Keyes is the agency. 


4 KWET-TV, Wichita Falls, Tex.—the 100th station to join the network. Looking on 
ire Robert Wood (left), and Fritz Snyder (extreme right), assistant director ond 
director, respectively, of CBS-TV station relations. 


wit Sian 


HIGH TYPE—Some of the winners in the annual Chicago print- 
ing design contest sponsored by the Society of Typographic 
Arts are (left to right) @ trade ad for Collins, Miller & Hutchings, 


designed by John Averill; gift carton, designed by Robert Moore 
and printed by Ray Brown for Container Corp. of America, and 
a trade ad for the Society designed by Herbert Pinzke. 
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S YOU looked at the opposite page, you 
made a basic truth self-evident: nothing 
interests people like themselves. 


Any page that features names and news 
about people “close to home” is bound to be 
just about the best-read page in the book. 


The same basic truth applies —- when you 
come to considering the best basic advertising 
buy in Sunday magazines — to Mighty METRO. 


Only Mighty METRO has such /ocal reader- 


IN PRINT ON 


We dare say that you, 
your friends and associates 
never miss this feature 

in Advertising Age... 
because nothing interests 
people like themselves! 


ship because it is not a single, centrally-edited 


Sunday magazine but a network of 27 different 
magazines — each edited locally and packed 
with “home-town” interest. 


Only Mighty METRO carries so much /ocal 
retail linage — because local advertisers know 
the value of being in the best-read Sunday 
magazine in town. 


Only Mighty METRO, in its member cities, 
gives you such a network of Number One Sun- 


day newspapers. None is “weak”. And all mar- 
kets are major. 

Only Mighty METRO, among Sunday and/ 
or national magazines, has such whopping cir- 
culation — more than 14,000,000 every week! 

Any Sunday advertising plan which omits 
Mighty METRO will most certainly miss ad- 
vertising dominance in the markets of greatest 
sales potential. 

Because nothing interests people like them- 
selves — nothing sells people like Metro! 


Nothing sells people like METRO 


35,000,000 READERS 
EVERY SUNDAY 


0 


BOSTON Globe Pictorial 


DETROIT News Pictorial 


MILWAUKEE Picture Journal 


and/or Herald Rotogravure Section 
BUFFALO Courier-Express Pictorial 
CHICAGO Tribune Picture Section 
CINCINNATI Pictorial Enquirer 


and/or Free Press Roto Magazine 
HOUSTON Chronicle Rotogravure Magazine 
INDIANAPOLIS Star Magazine 
LOS ANGELES Times Home Magazine 


MIGHTY METRO magazines are individually owned, edited 


and distributed by these leading American newspapers: 
BALTIMORE Sunday Sun Magazine 


MINNEAPOLIS Tribune Picture Roto Magazine 
NEW ORLEANS Times-Picayune & States — Dixie 
NEW YORK News Coloroto Section 
PHILADELPHIA Inquirer Magazine — Today 
PITTSBURGH Press Rote Magazine 


PROVIDENCE Journal Magazine—The Rhode Islander 
CLEVELAND Plain Dealer Pictorial Magazine ST, LOUIS Globe-Democrat Magazine 
DES MOINES Register Picture Magazine 


and/or Post-Dispatch — Pictures 
ST. PAUL Pioneer Pictorial 
SEATTLE Times Pictorial Section 
SPRINGFIELD Republican Rotogravure Section 
SYRACUSE Post-Standard Pictorial 
Gravure Magazine 
WASHINGTON Star Pictorial Magazine 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 
METROPOLITAN SUNDAY NEWSPAPERS, INC. 
Sales Offices for Metro Magazines and Metro Comics... 
NEW YORK: MUrray Hill 9-8200 + CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 
SAN FRANCISCO: GArfield 1-7946 » LOS ANGELES: Michigan 0259 
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Merchandise Mart 
Honors Outstanding 


| business authorities will make the | geo. 


final selection. 


/® Nominees must be chosen from 


American Merchants merchants of the past or those still 


|living who have completed their 


Cuicaco, March 31—The Mer- | careers. 


chandise Mart has just started a. 
project, known as Merchants of. 


America—Hall of Fame, to honor 
American merchants who have 
made outstanding contributions to 
the nation’s economy. 

A sculpture and_ biographical 


plaque of those picked will be 


erected in the mart’s plaza. 
Nominations are to be made by 


50 retailers, each submitting five draw attention to the effectiveness 
names, and a panel of merchandis- | 


ers, financial editors, writers and 


Typesetting in English 
and over 600 
Languages and Dialects 


WORLO’S FOREMOST FOREIGN- 
LANGUAGE TYPOGRAPHIC LERVICE 


| Mrs. 


|Marketing Service, 


|of the new Fargo, N. D., office. 


tion will be announced at the open- | 
ing of the International Home Fur- 
/nishings Market June 21. 
Wallace O. Ollman, general man- | 
|ager of the Merchandise Mart, said | 
'the purpose of the program is to 


and economy with which the 
American system of retail distri- 
'bution operates. 


| 


Northwest Marketing Names 3 


Ruth McBlain and Mrs. 
Laura Rust have been promoted to 
account executives with Northwest 
Minneapolis 
market research consultant. Mrs. 
Violet Jacobs has been named head 


This year three men will be se- | 
| lected and one will be chosen each | 
|year hereafter. This year’s selec-| 


Northrup, King Varies 


MINNEAPOLIS, March 31—North- 
rup, King & Co. has found through 
the years that it must carry on ad 
campaigns within an ad campaign. 

You might even say that the big 
seed producer tailors its campaigns 
state-by-state throughout the Mid- 
west and Far West. 


——- pbateadeed 
* 


‘farming practices between states, 
|}and even within states,” explains 
.R. D. Coursen, advertising direc- 
_| tor. 

| “Grasses which are big factors 


JUST HATCHED—The latest item in Snow | in eastern Washington won’t even) 


Crop Marketers’ line of frozen foods is| grow on the west side of the Cas- 
a | eo A ‘a hing on edie | CadeS- Our seeds for other crops 
rey's é : " 

and TV, and point of sale. Maxon Inc. js) Must be tailored for different 
the agency. growing conditions in different 
parts of the country and our ad- 
vertising must follow that same 

pattern.” 


Odman to ‘Specialty Salesman’ 
Specialty Salesman Magazine, 
Chicago, has appointed Lillian E. 
Odman manager of its classified 
advertising department. 


® Now the second largest seed ad- 
vertiser in the country—although 


Aha, 
io el | 


’ ¥ 3 
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—E, J. (Eph) Davis, Manager of Traffic and Order Dept., with new Caterpillar DW 20 Tractor 


me : 7 on 1S elt -f 
” RAGTOR 


Py 


““This Cat will never be an orphan!”’ 


“Construction men work against dead- ee parts service for every model ever 
lines. If machinery can't be serviced 

—regardless of age—with genuine man- 
ufacturer’s parts, they don’t want it. 


uilt. It gives them an ‘inventory’ of 
some 80,000 different parts! 
‘Down time’ is cut to the minimum 


It pays to express yourself clearly. 
Say Air Express! Division of Railway 
Express Agency. 


“There are wide variations in 


Advertising Age, April 6, 1953 


Its Seed Campaigns 


According to Different Farming Conditions 


_the company is the nation’s largest 
seed firm—Northrup, King plans a 
substantial increase in advertising 
‘this year. As in the past, most of 
_the space will be placed in 15 state 
‘farm journals covering the area 
from Michigan to the Pacific and 
from North Dakota to New Mexico. 

But the traditionally conserva- 
‘tive company also is unbending to 
the extent of trying some Sunday 
newspaper color ads for packet 
seeds in selected markets and in 
a seed packet tie-in with Archer- 
Daniels-Midland Co. on Robin 
| Hood flour. 


s Like other producers of branded 
products, much of Northrup, King’s 
effort is directed toward proving 
the dollars and cents advantages 
of buying its brand name seeds. 
Dealers who are “here today and 
here tomorrow” are stressed in the 
news-page style ads the company 
uses, as are actual case histories of 
farmers using Northrup, King 
seeds. 

At the same time, the company’s 
program tries to persuade farmers 
to buy good seed, to bring them 
news of seed developments, and to 
use seed developed for their spe- 
cific regions. 

“We also are trying to bring 
modern merchandising methods in- 
to the seed business,” says Mr. 
Coursen. “That is a problem and 
something of a novelty in the seed 
business, for our dealers are hard- 
ware men, grocers, druggists, coun- 
try elevator operators and imple- 
ment dealers. Each has been ex- 
posed to a different kind of mer- 
chandising.” 


# One dealer device which has 
proved successful in the farming 
country is Northrup, King’s 
“Kingscrost Days.” This is a sort of 
rural coffee party at which a deal- 
er’s customers are all invited to 
come in on the same day and get 
the seed corn they have ordered for 
spring planting. The dealer sets up 
coffee and doughnuts for the 
crowd, and may even hold a prize 
drawing. 

“We are trying to establish a 
‘character’ for the dealer,” Mr. 
Coursen explains. “Our printed and 
radio ads all stress that. It isn’t 
novel in many businesses, but it 
is in ours.” 

Northrup, King’s newspage ads 
are played in a low key that dem- 
onstrates results to farmers rather 
than big, unbacked claims, says 
Mr. Coursen. For instance, in the 
corn country where the borer is 
an annual menace, an ad discussed 
the company’s Kingscrost hybrid 
corn and borers thus: 

“Borer resistant? No. 

“Borer tolerance? Yes. 

“We have found a high degree 
of borer tolerance in Kingscrost 
corn.” k 

The case history technique also 
is used consistently. “Farmers are 
skeptical people,” says Mr. Cour- 
sen. “But if you can show them ac- 
tual results someone else has ob- 
tained with your product they are 
willing to consider it.’ 

Batten, Barton, Durstine & Os- 
born is the agency. 


Schoen Joins LeTourneau 


John W. Schoen, formerly con- 
sultant for the David Brown In- 
dustries, a British manufacturer of 
construction machinery and agri- 


It's an ‘orphan’! 


“This can't happen when it’s Cater- 
pillar-buile. 


“If the Caterpillar dealer is tem- 
porarily out of stock, he can get any 

art practically overnight—by Air 
eos Air Express speed, closely 
- coordinated with our Special Order 
‘department, gives all domestic Cater- 
pillar dealers—over 375 stores—com- 


... machine life extended to the maxi- 
mum... with the help of Air Express 
speed and dependability. 


“That's why Caterpillar dealers fre- 
quently tell us ‘Ship it Air Express’— 
averaging more than 18 times a day!" 

Air Express gets there first—and 
often saves money, too! In many 
weights and distances, rates are /owes/ 
of all commercial air carriers! 


“OAR ORES 


GETS THERE FIRST 
via U. S. Scheduled Airlines 


cultural equipment, has been ap- 
pointed v.p. and general sales man- 
jager for R. G. LeTourneau Inc., 
| Peoria, Ill., maker of earth-moving 
and construction equipment. 


Hill to Paxton & Gallagher 


| Paul H. Hill, formerly sales di- 
rector for Nesco Inc., Chicago, has 
‘been appointed v.p. in charge of 
over-all sales for Paxton & Gal- 
lagher Co., Omaha wholesale dis- 
| tributor. 
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ahishing American 


There’s only one thing that can keep this new breed 
of vanishing Americans from vanishing when your 
commercials come on. . . creative ingenuity. 


YOUNG & RUBICAM, INC. 
ADVERTISING 


New York Chicago Detroit San Francisco Hollywood Montreal Toronto Mexico City London 
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LOS ANGELES 


Sawyer-Ferguson-Walker Co. 


ne 3% 612 So. Flower St. 


In Chicago, it takes 2 — 
to get you off the ground 


BECAUSE . . . Chicago has outgrown the power of any single daily news- 
paper to reach even half of your city and suburban prospects. 

Today it takes two daily newspapers to reach a majority of the 
market—and for Most net unduplicated coverage, one of your two 


MusT be The Chicago SUN-TIMEs! 


CHICAGO 


SUN -TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


SAN FRANCISCO PHILADELPHIA MIAMI BEACH 
Sawyer-Ferguson-Walker Co. Sawyer-Ferguson-Walker Co. Hal Winter Company 
1213 Russ Bidg. Girard Trust Bldg., 1400 S. Penn Sq. 9049 Emerson Ave. 


Idea suggested by LLEW JONES 
Foote, Cone & Belding 
San Francisco 


ATLANTA 


Sawyer-Ferguson-Walker Co. 
821-822 William Oliver Bldg. 
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Dinner at Home with Rhonda Fleming 


By James D. Woolf 
Advertising Consultant 


Scene: Dining room in Rhonda Flem- 
ing’s mansion somewhere in Hollywood. 
Time: The present. Group of four DGs 
(Distinguished Guests) beaming happily 
at Rhonda as they finish dinner. 

First DG: Ah, Rhon- 
da! Magnifique! The 
pate de fois gras! Su- 
perbe! 

Second DG: And the 
escargots! I applaud, 
my dear, I applaud! 

Third DG: But, gen- 
tlemen! Gentlemen! 
Have you forgotten this 
divine white wine? 
Straight from the vine- 
yards of Charente, I’ll wager. 

Fourth DG: Indeed we haven't! But 
there is one gastronomic triumph we have 
failed to pay homage to. I refer, my dear 
Rhonda, to your perfectly heavenly but- 
ter. Believe me, it is simply t-e-e-RIF-ic! 
Gentlemen, are you with me, one and all? 

First, Second, Third DGs in unison: 
Aye, aye to that! Bravo! 

Rhonda (smiling modestly): Thank you, 


Cv 


James D. Woolf 


gentlemen. But now, in fairness to all you 
dear gourmets, I feel I must own up to 
my little secret. You see, that “heavenly 
butter” isn’t butter at all. It’s margarine. 
Sunnybank. Folks who demand the fin- 
est reach for it. 


® First DG: Good heavens! If it’s a mat- 
ter of money, my child— 

Rhonda: Not at all. You know that I 
search the world for its most exquisite 
foods. It’s just that I prefer margarine— 
especially Sunnybank. Its Fresher-Flavor 
gets top billing with me! Out here in Hol- 
lywood, as a matter of fact, Sunnybank 
Margarine is the Favorite of the Stars. 

First DG: Rhonda, surely you’re spoof- 
ing me. Is that pate de fois gras not pate 
de fois gras at all, but— 

Second DG: And are those escargots 
not— 

Third DG: And is that divine white wine 
not from the vineyards of Charente? 

Fourth DG: Gentlemen, our lovely 
hostess is pulling our leg. Darling, shall 
we retire to the drawing room for a wee 
bit of that Napoleon brandy? Margarine! 
Ha, gentlemen! Ho, ho, ho! 

CURTAIN. 
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Incredible, that piece of dialog, isn’t 
it? But is it any more incredible than the 
Sunnybank margarine color page, repro- 
duced herewith, from the March issue of 
Family Circle? 

As we all know, average folk—and 
Family Circle readers are certainly aver- 
age—believe that movie stars wallow in 
the lap of luxury. Their motor cars are 
Cadillacs, their coats mink and ermine, 
their homes mansions with million-dollar 


swimming pools. And they are so wealthy, 
as everybody knows, that they could af- 
ford butter if it cost $10 a pound. 

And now we are asked to believe that 
the fabulous Miss Fleming graces her 
table with margarine! I tag along with 
the four Distinguished Guests: I just don’t 
believe it. Not that I have anything against 
margarine; we use a lot of it in our house. 
But then I’m not a wealthy movie star. 

It has always seemed to me that testi- 
monials should qualify on two counts: 


a 1. Miss Fleming’s endorsement of cer- 
tain products and services—beauty prep- 
arations, wearing apparel, airlines, vaca- 
tion spots, etec.—would put little strain on 
the reader’s credulity. But her endorse- 
ment of certain products—margarine, 
laundry soaps, vacuum cleaners, cooking 
utensils, meat-stretchers, etc.—would, I 
think, find many disbelievers. 

2. The endorser should be able to speak 
with the voice of authority. Miss Flem- 
ing’s endorsement of a power lawn mower, 
for example, would carry little weight, it 
appears to me, with most potential buy- 
ers of this rather complicated piece of 
machinery. And yet we see football stars 
endorsing piston rings, tennis champs 
eulogizing storage batteries, diapered in- 
fants recommending gasoline, and Kate 
Smith, in another Family Circle color 
page, assuring us that, Simoniz Non-Scuff 
floor wax is “fortified with a_ special 


Kitchen Is Important Feature of New Offices 
of Pacific National Advertising Agency 


Food testing, illustration, films and releases are handled in the home economics depart- 


ment of the Seattle office. The Seattle offices occupy most of the top floor of a new build- 
ing at 2124 Fourth Ave. 


PACIFIC KITCHEN—AII three offices of Pacific National Advertising Agency—Seattle and 
Spokane, Wash., and Portland, Ore.—are served by the home economics department, 
which has a full-time staff of three. The kitchen has a complete Crosley installation, 
and is wired for production of TV films and motion pictures, and equipped for food 
article illustration and preparation of food news and releases. 


FILM SHOWING—In the conference room Trevor Evans, v.p. in charge of radio and tele- 
“team system” and the account executive works with associates who are fully informed 
about the account. Seated at right, center, is William H. Horsley, president, who merged 
vision, presents a film production for staff members. Pacific National operates on a 
his organization in 1919 with the original company, which was founded in 1897. 
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hard-lustre ingredient.” 

The current Palmolive color page fea- 
tures six testimonials that most readers 
will likely accept without question. Illus- 
trating the copy theme, “That Schoolgirl 
Complexion Look,” are six actual photo- 
graphs of teen-age high school and uni- 
versity girls. Their good looks are just 
average, which carries more conviction, I 
think, than if all six were raving beauties. 
Their testimonials are reasonably re- 
strained—and thus is achieved greater 
credibility than would be the case if their 
endorsements were extravagantly effu- 
sive. 

I should like to call attention also to the 
Wine Advisory Board spread in the April 


issue of McCall’s. Six testimonials are 
featured, and not one of them is an en- 
dorsement by a movie star, ski jumper, 
polo player, golf champ, or a Man of Dis- 
tinction. One endorsement is by Joe Him- 
mel, a retired maitre d’hotel, now living 
in Atlanta, and presumably something of 
an authority on wines. The other endorse- 
ments are by housewives, good-looking 
average folk, who are credibly enthusias- 
tic—but not too gushingly enthusiastic— 
about California wines. I feel sure that 
most readers will accept without question 
the statements made in this excellent ad- 
vertisement. 

Testimonials, when used intelligently, 
are often most effective. 


Aptitude Examination 


Just for fun, try another aptitude test. The author of this one is 
Paul S. Godfrey, account executive of The Cramer-Krasselt Co. 
and editor of Torch, publication of the Milwaukee Advertising 
Club, where it appeared in the March issue. 


Foreword 

Although many organizations have ex- 
tablished aptitude, achievement, and in- 
telligence tests for people who are in- 
terested in advertising as a career, the 
“Torch” staff has long felt that such ex- 
aminations left something lacking. Tend- 
ing to be technical and sometimes even 
pedantic, “Torch” feels that they overlook 
many sides of the advertising profession— 
and the success of any young hopeful in 
advertising may well depend on his ability 
to cope with these often neglected factors. 

In taking this examination, remember 
that an untruthful answer hurts only 
yourself. Answer the questions carefully 
and honestly, and grade yourself fairly. 
Points awarded for each question depend 
on its importance. Ready? Go. 

1. Do you have an artistic hobby, such 
as painting? 

» Ea | ane 

2. Do you enjoy reading the great works 

in literature? 
Yes | ee 

3. Do you understand at least most, if 

not all modern art? 


» SESE MES 
4. Do you consider yourself tempera- 
mental? 
Yes_ | oe 


5, Can you concentrate in the midst of 
noise and confusion? 
Yes : 


Employe Communications... 


6. Do you find it easy to make friends 
with people? 


Yes No 
7. Do people seem to like you? 
Yes No 


8. Do you enjoy an evening alone more 
than one with a number of people? 
Yes No 
9. Do you find it difficult to concen- 
trate in the afternoon when you have 
had two or three cocktails at lunch? 
Yes No 


10. When you have work to do, do you 
sharpen all of your pencils and putter 
around your desk before starting? 

Yes No 

11. Are you punctual in getting to work 

and leaving? 


Yes No 
12. Are you ever on time? 
Yes No. 


13. Have you checked prevailing wage 
scales in the tile setters’, compositors’, or 
projectionists’ unions? 

Yes No 


14. Has there been any mental insta- 


bility in your family before the present 
time? 


Yes No 
15. Do you still beat your wife? 
Yes No 


Answers to the questions are on Page 60. 


Employe Annual Reports Get Simpler 


By Robert Newcomb and Marg Sammons 


In the past few years, since employes 
established themselves as an audience, 
there has been a mad effort on manage- 
ment’s part to capture audience attention 
with eye-filling annual reports. These 
have gone the lavish way in many in- 
stances; employes have been known to 
struggle through these highly decorative 
affairs and ask themselves just what the 
boss was trying to prove. 

Reports for employes on the steward- 
ship of management have been rather 
heady wine, and it is high time manage- 
ment recognized that the function of an 
annual report to employes—or any re- 
port to employes—is to state in simple, 
man-on-the-street lingo, just what hap- 
pened in the past 12 months, and how 
things look for the future. No employe 
ever asked for any more. 

Now, the Westinghouse Electric Corp. 


in 1952 managed to realize an income— 
from sales and other sources—of almost 
$1.5 billion. To the employe, this would 
represent quite a nifty little sum to de- 
scribe, particularly since it was the biggest 
annual income in the company’s 66-year 
history. 

Instead of being flattened by the size 
of the problem, and instead of dreaming 
up some fantastic, graphic means of tell- 
ing what happened to the money, the 
realists of Westinghouse struck upon an 
extremely common device to tell the mon- 
ey story, and worked it out so that any- 
one in its employ could understand it. 
The device was an ordinary check book. 

It was, in fact, a special issue of the 
employe publication, labeled simply “The 
Record of 1952—What We Took In; How 
We Spent It.” President Gwilym A. Price 
has written an uncomplicated little fore- 
word, in which he says in part: “The fi- 
nancial results of anyone’s work are 
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The Creative Man’s Corner... 


For Young and Old 


We have never been to the hospital for a really serious operation, but if we 
ever do go you can bet we’ll insist on taking a toothbrush into the operating 
room with us. We have been told by a doctor friend, who is a sound practical 
psychologist, that operative patients do best who are given something to look 
forward to after their operation—like a trip to Europe or a new Caddy. Makes 
them want to cling to life, he told us, by taking their mind beyond the opera- 
tion. 


~PINELAWN 
Memorsal Dark 


Cheerful L. 1. Cemetery 
Appeals to Young Couples 


Todéy, more ond move young think- Costs at Pinelawn, true te its foun. 
Americans sre reali: the der's dream, are extremely low; 
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It could be that hauling a toothbrush into the sterile room with the glaring 
overhead lights would accomplish the same purpose—unless, of course, you 
were going in to have your teeth or lower jaw removed. Then it might have 
just the opposite effect. Whether or not we will buy a Dr. West’s Miracle Tuft 
toothbrush for this purpose is something we can’t exactly predict. At the 
time of writing we were not, thank God, facing even a minor operation and, 
in what we laughingly refer to as our top physical condition, we are left com- 
pletely unmoved by Dr. West’s germ-free claim. All we are moved to say is 
that the claim must be valid, for we couldn’t find the germ of a good idea in 
the whole ad. 

We were, however, quite struck by the Pinelawn Memorial Park advertise- 
ment—even though the headline was not directed at us. We—meaning yours 
truly and the missus—can no longer, by any stretch of the imagination, be 
considered a young couple. In fact, we are so far advanced that we strongly 
doubt that Pinelawn, no matter how cheerful it appears, would appeal to us. 

The copy says that “costs at Pinelawn, true to its founder’s dream, are ex- 
tremely low.” This has some modicum of pertinence for us and leads us to 
believe that the headline could quite justifiably be changed to read, CHEER- 
FUL L.I. CEMETERY APPEALS TO YOUNG AND OLD. 

One paragraph we do take exception to. It reads, “The park plan, where only 
plaques set level with the lawn are permissible, is largely responsible for 
the beauty and serenity that prevail, attracting visitors by the natural love- 
liness of trees, shrubs and flowers.” 

The serenity in most cemeteries that we have under duress visited seemed 
to come about chiefly because the residents were beyond raising any more 
hell. Also we have yet to see, even in a memorial park where only plaques 
set level with the lawn are permissible, any great number of picnickers. Most 
of the visitors we encountered were attracted not by trees, shrubs and flowers, 
but by the names on the level plaques. Had a dickens of a time locating them, 


too. 


measured by the difference between his 
income and what he spent during the 
year, The same is true of a _ business. 
When outgo exceeds income, the results 
are disastrous ...for individuals and for 
companies... That’s why it’s important 
for all of us in Westinghouse to be familar 
with the financial condition of our com- 
pany—to see what we took in last year, 
and how that money was spent. How to 
present such factual information in an at- 
tractive, interesting way is always a chal- 
lenge. This year we are using a simple 
device which all of you recognize—an 
ordinary check book.” 


s In the commonplace entries that fol- 
low, any employe anywhere could put to- 
gether the story of this company’s 1952 
operations, and not be baffled by the as- 
tronomy of the figures. There is a check 


to suppliers of materials and services; 
another for “those who loaned us money 
for expansion”; still another for tax col- 
lectors and for “wear of facilities.”” Em- 
ployes received a substantial check for 
wages and salaries, and another one 
(amounting to $17 million) for vacations 
with pay, plus another (for $12 million) 
for holidays with pay. Insurance com- 
panies and the social security and unem- 
ployment compensation agencies get a 
check, along with stockholders. The final 
check is drawn to a “stronger Westing- 
house” for “future job security.” On the 
back of each check are a few paragraphs 
giving the details of each payment. 

The moral: Don’t try to awe employes 
with the grandeur of your presentations. 
Instead try to see how quickly and simply 
you can get them to understand what you 
say. 
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with this 


FIRST 3 Markets Group offers you a 
responsive audience of nearly 24 of all 
families in the 3 City and Suburban areas of 
New York, Chicago and Philadelphia. These 

3 compact markets account for 18% of 
total U.S. Retail sales, 14 of Drug sales, 1/4 of 
Food sales, 1/5, of Furniture and Appliance 
sales, and over 14 of total U.S. Apparel sales. 


Increase your sales with this 1 great buy... 


out of every ? 


families in 


the top three markets 


great buy! 


The group with the Sunday Punch 


New York Sunday News 

Chicago Sunday Tribune 

Philadelphia Sunday Inquirer 
Rotogravure © Colorgravure 

Picture Sections ¢ Magazine Sections 


New York 17, N.Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 
Chicago 11, Ill., Tribune Tower, SUperior 7-0043 

San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 

Los Angeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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Mail Order and Direct Mail Clinic. .. 


Ten Suggestions for Better Letters 


By Whitt Northmore Schultz 
Do you occasionally have trouble dic- 
tating your letters? 
Do your letters too frequently lack 


warmth, clarity, spontaneity, friendliness, 
and sincerity? 


How is your mood when you're dic- 
tating? (You should be in a good frame 
of mind, you know.) 

Is your letter writing a boring chore? 

Your letters are your personal envoys. 
They reflect you and your company. 

Your letters can be super salesmen, 
moderators, counselors, conciliators, am- 
bassadors of good will. 

Briefly, are your letters doing the job 
for you and your company that they are 
positively and inherently capable of do- 
ing? 


s Here are ten suggestions that I guaran- 
tee will make your letters more effective, 
thus bring new sales, and at the same 
time, build good and strong public rela- 
tions for you: 

1. Jot down on the back of the letter 
you’re going to answer all the facts and 
ideas you wish to cover in your reply. 

2. Arrange your ideas in a logical and 
persuasive order. 

3. Pause and take time to think out 
a gracious and friendly opening sentence 
with a “smile” in it. Inject into your 
lead—and throughout all your letters— 
that talking-across-the-desk sincerity. 
Make your letters active and refreshing to 
read. 

4. Briefly discuss each point you’ve 


jotted down in a logical order. Use a 
paragraph to discuss each idea. Avoid 
running several ideas into one heavy, 
hard-to-read paragraph. 

5. Be courteous, patient and under- 
standing with your secretary. Praise her 
when she does a good job. The best letters 
come from offices that are sparked by 
congeniality. 

6. Dictate at a speed that’s comfortable 
for you and your secretary. Speak clear- 
ly. Dictate without gum, cigar, cigaret, 
or pipe in your mouth. 

7. Be certain all your instructions to 
your secretary are explicit and courtecus- 
ly requested. 


s 8. Arrange for a certain time to dictate 
each day. Do your dictating early in the 
day so there’s adequate time to transcribe 
your letters; sign and mail them in time 
to catch the last outgoing mail. ‘ 

9. Eliminate from all your letters, for 
all time, sarcasm, cursing, anger, sloppi- 
ness, insincerity. 

10. Write an easy-to-answer letter, af- 
firmative in tone, always expecting a 
favorable reply. 

Yes, be yourself when you dictate. 

Give the recipient of your letter that 
good feeling that he has had a satisfying, 
clarifying conversation with you. 

All of us can write better letters by 
using more intelligent effort. 

Remember: There’s no form of public 
relations as constant, as extensive, and 
as- compelling as a firm’s skilfully-han- 
dled correspondence. 


KNOW YOUR LINE. -_KNOW YOUR 
PRICES. KNOW YOUR DIMENSIONS. — 
-KNOW, YOUR WEIGHTS AND PACKS. | 
KNOW YOUR SHIPPING SCHEDULES, — 
i — ie ey 


. MERCHANDISE. KNOW WHICH NUM. 
RS SELL IN MY STORE. ee 


Director of Pires oe ‘ 2 
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Looking at the Retail Ads 


By Clyde Bedell 


Have you looked through a New York Sunday Times lately? Like many 
other Sunday papers it is a voluminous potpourri of printed pictures, articles, 


stories, features, news items, and ads. 
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To read it carefully 
would take many hours. 
The average reader must 
pick and select swiftly 
what will be given more 
than the most fleeting 
glance. 

Each reader has more 

- or less money to spend— 
more or fewer human 
needs and desires to be 
satisfied, if possible. Each 
reader is a prospect for 
perhaps some few—or for 
many—things. 

Each reader may have 
some definite need, or 
many have. And each 
reader has marginal 
needs, not well defined, 
or resolved. 


velvet with 


y would be 16 $0 


s Advertisers spend their 
money to make contact 
with as many as possible 
logical prospects for their 
particular offerings. If a 
prospect is caught and 
held by a refrigerator ad, 
perhaps a television ad- 
vertiser will fail to get 


him, or her. If an automobile ad can give an incipient desire for a car, ascend- 
ancy over desires for a needed refrigerator and a new mattress—the refrigera- 
tor and mattress advertisers lose out with the prospect, and so on. 


It would take a million dollars (7?) 


for a prospect to buy everything adver- 


tised. She—he—must choose and select. 

Advertisers, aware of this competition for the reader’s eye and interest and 
money, will—if they want maximum response for their money—go out of their 
way to say FAST, the most important thing they can to their logical prospects 


in each ad they run. 


® It is in this connection that pictures frequently speak faster than words. 
Illustrations in advertising can do two things: attract attention and aid per- 


ception. 


If an ad is such that no cut can really aid the reader in perceiving 


exactly what’s advertised, an illustration may be able to give some idea of 
what’s advertised—or at the very least, it can attract attention. For our eyes 
see pics on pages quicker than they see most type. 

* 


* 


Does that suggest anything to you as you look at these three clearance ads— 
all of which appeared on three different pages in a very fat Sunday Times 
recently? The largest (at right) was full column depth. 


TEN FOR SALESMEN—Jack W. Thompson, advertising director of Douglas Furniture Corp., 
Chicago, wrote this list, which has been sent to Douglas Chrome dealers in the furniture 
and department store field. 


Answers to Torch 
Advertising Aptitude 
Examination Questions 


When you have compared your answers 
with these, score yourself according to the 
points shown for each answer. Ratings are 
shown following the answers. 

1. (10 points) No. If yes, you’d better 
paint those kitchen chairs like you prom- 
ised to last month. 

2. (5 points) No. If yes, you'd bet- 
ter latch on to some current newsmaga- 
zine and get up to date. 

3. (15 points) Yes. Don’t expect to go 
into advertising if you can’t lie to some 
extent. 

4. (20 points) Yes. If no, you’re prob- 
ably lying. Everybody likes to be pam- 
pered once in a while. 

5. (10 points) Yes. If you can’t concen- 
trate in the midst of confusion, go study 
library filing methods. 

6. (5 points) Yes or no. This answer 
isn’t important as long as you can make 
your boss like you. 

7. (5 points) Yes. If no, try popping for 
a round more often. 

8. (15 points) No. If yes, you’re prob- 
ably just short of funds like everybody 


else in advertising. 

9. (25 points) Better go back and be 
sure you weren’t lying when you an- 
swered this one. 

10. (10 points) Yes. If no, remember 
we didn’t say that people in advertising 
lie all of the time. 

11. (5 points) Yes. If no, this is one 
place a little fib helps like the devil. 

12. (10 points) No. If yes, consult your 
psychiatrist. You ain’t normal, bud. 

13. (30 points) Yes. If no, do so at once. 
You may change your mind about ad- 
vertising as a career. 

14. (10 points) No. Check this question 
again. It’s loaded. 

15. (20 points) Bonus question. It 
doesn’t fit here, but it’s our favorite ques- 
tion. 


Scoring 
10-50 Sorry, bub. 
50-100 Fair. Maybe an agency can use 
you. 
100-150 Good. Are you willing to start 
in the mail room? 
150-200 Gee. See question 13. 


Advertising Age, April 6, 1953 
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This 


interest 


is 
LINTHUSIASM! 


Lhe 
AmERICANWEEKLY 
creates HNTHUSIASM, 


More and more advertisers are running in 


The American Weekly, the right track for volume selling 
in the major markets of the nation! 


* Enthusiasm is interest raised to a buying pitch! 
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Who Launched Those Lonely Eyes & Lips? 
And Who Stole What from Whom, Dear? 


(Canto IL, Verse 3, in which four 
more artistic coincidences are sung) 


By Lawrence Bernard 

New York, April 2—That 
“there is nothing new under the 
sun,” there now seems little doubt, 
especially when it comes to “orig- 
inal” art work. 

Now you take the case of art di- 
rector Al Herman vs. S. Klein de- 
partment store and photographer 
Erwin Blumenfeld. AA readers 
will recall that Mr. Herman, art di- 
rector for Alfred J. Silberstein, 
Bert Goldsmith Inc., became 
mighty upset when he thought he 
caught Klein’s department store in 
the act of lifting the art work for 
Jayson, an agency client, and us- 
ing it for a Klein newspaper ad. 

Mr. Herman’s indignation, ex- 
pressed in a letter to the editor 
(AA, March 2), promptly ruffled 
the aplomb of Mr. Blumenfeld. He 


replied (AA, March 16), that Mr. 
Herman needn’t be so perturbed 
because he, Mr. Blumenfeld that 
is, first conceived what has since 
become known as the “lonely eyes 
and lips.” 


s In all humility, Mr. Blumenfeld 
forwarded to Mr. Herman the Art 
Directors Award for Distinctive 
Merit, 1950, which he got for the 
January, 1950, cover of Vogue. The 
similarity of art work was per- 
fectly apparent. 

“I feel unqualified to keep this 
cherished scroll in my files and 
would like you to divide it be- 
tween Jayson and S. Klein,” Mr. 
Blumenfeld wrote Mr. Herman, 
pointing out that he had “already 
gotten, through my lawyer, more 
than $2,000 from other pick-pock- 
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yi) TIES IN ALL OTHER i 
TYPES OF ADVERTISING 
AT POINT OF PURCHASE 


ADVERTISING DISPLAY CO. 
— - 8-124 WEST PEARL ST, CINCINNATI 2, OHIO 


Producers of illuminated and non-illuminated types of signs. 
Serving manufacturers of brand-name products from coast to coast. 
Representatives in principal cities 


LIP LORE—New (or old) entrants in the lips-and-eyes artwork 
contest are the October, 1944, Harper’s Bazaar cover (upper 
left); a recent newspaper ad for Klein’s department store (left); 
a 1939 ad for Alexandra de Markoff in The New Yorker (center); 
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is at top right. 


ets who used your idea.” 

Well, it looks like Mr. Blumen- 
feld sent his award to the wrong 
party—but AA, even with its vast 
storehouse of “original” sources, 
won’t dare hazard a guess as to 
where it should go. And here’s 
why. 


s First evidence comes in the 
form of an open letter to photog- 
rapher Blumenfeld from Warren 
Forma, owner of Forma Art Serv- 


\ice, photographers’ representative. 


Mr. Forma writes, in part: 

“I was quite distressed by the 
article in ADVERTISING AGE in 
which you called certain parties 
‘pick-pockets.’ I do not believe in 


|/name calling at any time as this 
| leaves one’s self open to the same 
type of treatment. 


“You, Mr. Blumenfeld, are guilty 
of castigating Mr. Herman on a 
postulation and upon this same 
basis Mr. Brodovitch and Mr. Sam- 
‘berg may accuse you of menda- 
city.” (Alexey Brodovitch is art 
director for Harper’s Bazaar. Rou- 
ben Samberg is the photographer 
who took the cover picture for the 
October, 1944, issue.) 


e “The fact of the matter,” Mr. 
Forma continues, “is that Harper’s 


Bazaar in their October issue of | 


1944, I repeat 1944, featured the 
black and white eye and lips with 
color both inside and on the cover. 
However, I’m probably telling you 
something you must have already 
been very much aware of. 

“T think I should make my posi- 


tion clear. I am a disinterested | 


party and have no link with either 
Mr. Brodovitch or Mr. Samberg. 
As a matter of fact when I ap- 
proached Mr. Samberg on the mat- 
ter he quite modestly brushed off 
the discussion by saying it had 
probably been done years before 
he did his 1944 cover...” 

And a good thing for Mr. Sam- 
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a recent Women’s Wear Daily ad for Ameritogs Inc. (right), and 
a current newspaper ad for Hillside Terrace Homes. The Jay- 
son ad which first raised the question of who did the artwork 


berg’s hindsight! 

The day after Mr. Forma’s visit, 
AA received another missive, this 
time from a reader who wishes to 
be known only as “One of the boys 
in the back room.” He writes: 


s “It’s amusing to read in your 
recent issue how Johnnys-come- 
lately quibble about ‘Who stole 
what from whom’ when it comes to 
‘Lonely eyes and lips.’ 

“The readers may be interested 
in the attached tear sheet from a 
1939 issue of The New Yorker 
(July 1) featuring the ‘Lonely eyes 
and lips’ as originated by Alex- 
andra de Markoff. 

“Apparently, originality in ad- 
vertising progresses at a _ snail’s 
pace,” concludes the modest letter 
writer. 

Further “original” investigation 
by AA—and we use the word with 
trepidation—has turned up several 
more uses of the one-eyed lady. 
The Hillside Terrace ad ran in the 
New York Post, March 6. The 
Ameritogs Inc. blue jeans ad ran 
in Women’s Wear Daily, March 18. 

[A score of readers noticed the 
Hillside Terrace ad. First two to 
send clips to AA: Henry Ober- 
meyer, v.p., Bozell & Jacobs, and 
Samm S. Baker, v.p., Kiesewetter, 
Baker, Hagedorn & Smith.] 


s Just in case this piece of “orig- 
inal” art work may now be 
ground into the earth, AA submits 
for its art sleuths another piece of 
“originality.” Continuing his open 
letter to Mr. Blumenfeld, Mr. For- 
ma writes: 


“However, this is all in the past. 
Let’s look at ‘the most stolen pho- 
tographer’s’ present. The March 1 
issue (of Vogue) is fresh on the 
newsstands. It consists of black 
and white line photography origi- 
nated for the cover by Mr. Blu- 

(Continued on Page 75) 
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Another Big Year for Premiums! 
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NCE each year, Chicago plays host to the 

Premium Industry. And this year, over 

10,000 ideas for premium promotions 

have been assembled from every corner of the U. S. 

and throughout the world. It will be one of the 
biggest shows the industry has ever held. 


For advertising and sales-minded people, a visit 
to Chicago’s Conrad Hilton Hotel should bea must 
—and all are invited to attend. 


PREMIUM ADVERTISING 
ASSOCIATION of AMERICA 


a Invites Sales and Advertisin g Executives 

ee i ©| Io Its Annual M erchandising Conference 

RO and Cy 

The 20th National Premium -Buyers 
Exposition at the 

; CONRAD HILTON HOTEL 
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Bes Chicago, Illinois 
April 20 1 23, 1953 
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Every day America’s leading manufacturers use 
premiums to hold old customers, and make new 
friends for their products. There are hundreds of 
different uses for premiums, and a visit to the show 
will send you home with a hundred new ideas on 
how to sell more of your goods or services. 


And make sure you attend the interesting discus- 
sions to be conducted by five of America’s out- 
standing authorities on premium promotions. This 
forum starts promptly at nine o'clock on Tuesday 
morning. Don't miss it! And make sure you register 
for the $2,500 in prizes to be awarded right after the 
premium discussion. The prizes include a trip on 
the “Queen of Bermuda’ and ten days at the 
Elbow Beach Club in Bermuda. 


Directly after the winners have been announced, 
the exhibits will be open again. All sales and adver- 
tising people are invited to visit the 200 premium 
booths during the three-day Exposition. It's going 
to be another big year for Premiums—so, see you 
in Chicago! 


MAKE ARRANGEMENTS 
TODAY TO VISIT THE 
CHICAGO PREMIUM SHOW 


HED 


Write now on your business letter- 
head for your badges and com- 
plete program (no charge). This 
will save you time and it is THE 
ONLY WAY YOU WILL BE ADMITTED 
TO THE HALL. Write today to: 
Mr. A. B. Coffman Associates, 111 
West Jackson, Chicago 4, Ill. 


This is the 20th National Premium-Buyers Exposition 
successfully conducted by A. B. Coffman Associates! | 
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Two More Readers React 
to Comment on Rinso Ad 


To the Editor: Thank heaven for 


clear-thinking men like you, John 
H. McGuire! I just read your let- 
ter in the March 16 Ap AcE. 

You asked for an editorial en- 
titled “How Assy Can Advertising 
Get!” and you called one of the 
new Rinso ads “...another exam- 
ple of advertising crap...” I sup-. 
pose some people thought that you 
used those naughty-boy words. 
(which my 5-year-old used to use) 
to attract attention away from the 
weakness of your opinion. Of) 
course, I could tell right away that | 
you were being cunningly subtle) 
about something. 

But I couldn’t for the life of me 
figure out what... 

So I looked at the Rinso ad. 
again. I’ll admit that when I first. 
saw it, I thought it was the fresh- | 
est, soundest soap campaign since | 
the early Swan ads. But a closer 
look showed what you were getting | 
at. 

Why that ad didn’t even mention | 
that Rinso got clothes whiter than | 
any other soap...whiter than) 
white...whiter than bleach, etc. 
It wasn’t in four brilliant colors! 
In fact, it didn’t even look like a! 
soap ad! 

All of a sudden it came to me in 
a flash! I finally realized why 


The Voice of the Advertiser 


This department is a reader's forum. Letters are welcome. 


you’d taken the trouble to get your 
brilliant analysis into print. 

You did it so that less literate 
and less logical people than your- 
self could use it as a weapon 
against all those silly arguments 
in favor of imagination in adver- 
tising. 

You did it to show what happens 


'when some smarty starts being 


original instead of sticking to time- 
‘tested, “hard-selling” formulas, 
didn’t you? Believe me, we all owe 
you a vote of thanks for a lesson in 


‘how to use four-letter words and 


one-syllable ideas! 
W. B. STuartT-BULLOCK, 
Excelsior, Minn. 

. 

To the Editor: On Page 43 of 
Creative Man on his Rinso com- 
ment. Oh come now—“whiter than 
new’ —“temperate” copy? 

You’ve been reading too much 
soap copy. 

STANLEY R. SCHAFER, 

Moloney, Regan & Schmitt, 

Los Angeles. 

= * ey 
Reports Sylvania’s TV Show 
‘Unusually Successful’ 

To the Editor: For a long time 
it has been a source of deep cur- 
iosity to me, and I have tried to 
understand why ADVERTISING AGE 
seems to take an extreme delight 


in panning Sylvania’s advertising. | ' 


Owners and operators of Radio Station 


3 


ia 


WHAS and Television Station WHAS-TV 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


372,946 DAILY « 


301,686 SUNDAY 


| 


On three occasions that I can re-| 
‘member distinctly, your writers 
have, in a quite sarcastic manner, 
belittled our advertising efforts) 
| without knowing anything about, 
the effectiveness of this advertis- 
ing. For example, on Page 56 of 
/your March 9 issue in what you) 
call the “Eye and Ear Department,” 
/our television program “Beat the 
Clock” takes a terrific beating. 

Of course, I should feel flattered, 
I suppose, by the fact that “Beat 
the Clock” made a sufficient im- 
pression on your writer to cause his 
writing the editorial. He should 
know before he writes such a 
story, however, that this program 
has been unusually successful. 
“Beat the Clock” has maintained a 
national year-round Nielsen rating 
of 22. Because “Beat the Clock” is 
an audience participation show, its 
cost is comparatively low. Sylvania 
distributors, from coast to coast, 
are continuously informing us of 
the new business this show has 
produced for them. Retailers al! 
over the United States take the 
time and trouble to write us about 
the effectiveness of this program. 
Sylvania’s own sales curve is suf- 
ficient evidence of the fact that 
Sylvania’s advertising media and 
methods are not too far wrong. 

While I appreciate the fact that 
this editorial is “one man’s opin- 
ion,” I think it is a shame for a 
publication of the standard of Ap- 
VERTISING AGE to publish a story 
of this kind without first investi- 
gating its true effectiveness. On 
several occasions I have been in 
possession of the actual results ob- 
tained from an advertisement or a 
television show belittled in your 
editorial columns, and, as a result, 
I have little or no confidence in 
anything I read in ADVERTISING | 
AcE. I often wonder how many) 
advertising men feel the same way | 
about your paper. | 

This editorial could have been | 
a constructive thing, helpful to the. 
junior advertising man, if it had. 
pointed out that in spite of the| 
whole comic situation created by 
“Beat the Clock” it has seen un- 
usual sales results, and it has con- 


by half-wits and morons. | 


It would have been so easy for | 


this writer to obtain the facts con- | 
cerning “Beat the Clock,” and,| 


thereby, have written a construc- 
tive editorial rather than this bit 


of worthless tripe. 


TERRY P. CUNNINGHAM, 
Director of Advertising, Syl- 
vania Electric Products Inc., 
New York. 

No one, no company, no organ- 
ization gets special treatment— 
good or bad—in AA. The columns 
of criticism in AA are, of course, 
one man’s opinion, which is al- 
ways subject to any other man’s 
opposite opinion. 

& ° « 
Support Urgently Need 

To the Editor: Our attention has 
recently been directed to the Dec. 
1 edition of your publication Ap- 
VERTISING AGE in which you made 
a very generous allocation of space 
in the interest of the National 
Blood Program. 

It is only through the coopera- 
tion of such publications as the 
ADVERTISING AGE that we can ef- 
fectively educate the general pub- 
lic to the importance of blood as 
a resource vital to our nation’s 
security. 

Your continued cooperation with, 
and interest in, the National Blood 
Program are greatly appreciated. 

SPENCER R. QUICK, 

Director, Donor Recruitment 

Information, National Blood 

Program, Washington, D.C. 


* os 
Says Soft Goods Are 


in Food Stores to Stay 

To the Editor: As roving cor- 
respondent throughout the South 
for Food Topics, “The National 
Newspaper for Retail Grocers,” I 
question whether or not a survey 
“based on personal interviews 
with 500 food dealers” is enough 
background to give factual and 
accurate trend information. 

I refer to the item atop Page 56 
of your March 2 issue that reports: 
“Grocer Study Finds Three Out 
of Five Stocking Soft Goods,” and 
the statement in the final para- 
graph of that item which reads 
“The grocers are debating the 
future of soft goods in their 
stores...” 
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where monthly sales are breaking 
all existing records for depart- 
ment sales...in some _ instances 
soft goods are selling in greater 
volume than a large percentage of 
the food products available in the 
concerned stores! 

It is entirely a personal opinion, 
but I cannot see where “interviews 
with 500 food dealers” are enough 
for Selling Research Inc. or any- 
one else to use as the basis for pre- 
dicting business conditions or 
“trends” in the retail food fieid. 
My work requires that I visit over 
1,500 food stores a year to secure, 
at first hand, data given in inter- 
views with food store managers, 
and I have found few stores that 
had factual and accurate records 
concerning “the average soft 
goods purchase.” The figures re- 
ported by Selling Research Inc. 
are no doubt pure guesses of the 
concerned executives in the stores 
contacted. ..just as I am forced to 
accept “average percentages,” 
when I talk with store officials as 
I go throughout the South seeking 
newsworthy material, not publicity 
releases. 

Based on my visits in southern 
food outlets during the past year, 
there is no “debate” about soft 
goods, as this very profitable stock 
is now present, to some extent, in 
95% of the merchandising minded 
food stores I visit. Soft goods have 
not only arrived in food stores but 
they are there to stay! 

JOHN D. STANARD, 

John D. Stanard News Serv- 

ice, Chattanooga. 

* e 


Backward Merchandisers Are 
in All Fields, Reader Says 

To the Editor: On Page 43 of 
your March 9 issue of ADVERTISING 
AcE, there is some comment, at- 
tributed to the Donnelley people, 
to the effect that “building mate- 
rials retailing is notorious for its 
lack of merchandising.” 

I know this doesn’t necessarily 
correspond with your opinion; but 
I would just like to point out, as 
an avid reader of ADVERTISING AGE, 
that your editorial pages reveal 
all retailing to be in a rather sorry 
state these days. So I don’t think 
the Donnelley folks have found 


From my experienced observa- 


tion (trained during 28 years as) 
a professional business writer for | 


nationally circulated trade jour- 


departments in retail food stores 


out anything peculiar to the lum- 
ber and building material business. 

There are retailers in our field 
whom I would stack up with any 


tributed substantially to the sales|/nals) I have found indication, in of the “bell cows” of retail dis- 


success of the company sponsoring no uncertain manner, that a great tribution in any field. 
it. In its present form, the edi-| many more than “four or less out, 
torial leaves the impression that | of every 100 persons entering a| out to me a lumber dealer who is 
the company who would sponsor store buy soft goods.” What is backward as a merchandiser, I 
such a program must be managed more I have pictures of soft goods|can take him right down here on 


Conversely, if some one points 


State St. and show him all kinds 


era 
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ELEVATOR FOR 


The first shipside 
on the Texas coast 


costing over four 
elevator will bring 


Another example 


Circulation over 79,500 ABC 


Represented nationally by 


Texas QUALITY NEWSPAPERS, Inc. 
National City Bidg., Dallas 1, Tex. 
New York 


ing economy. Write 


folder. 


TWO MILLION - BUSHEL GRAIN 


CORPUS CHRISTI 


grain elevator to be built 
in twenty years is nearing 


completion at the Port of Corpus Christi. With 
a storage capacity of two million bushels and 


million dollars, this new 
increased commerce from 


throughout the midwest and provide an export 
terminal for the Gulf Coast's big grain crop. 


of Corpus Christi’s expand- 
today for new market data 


CORPUS CHRISTI, TEXAS 
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of backward merchandisers with | 
big names who operate stores sev- Division of Iowa State College. 
eral stories high. Also, these lead- This year the approach has been 
ers in the department store and | changed, and the five divisions of | 
home furnishing field, to take an the college are cooperating in an 
example, have costs of doing busi- | ‘endeavor to eliminate competition | 
ness at least ten percentage points | ‘among themselves for students. 

higher than the most inefficient} Representatives of four of the. 


state of Iowa by the Engineering 


retail lumber dealer I have any five divisions—Agriculture, Engi- | 


knowledge about. neering, Home Economics and Sci- 


You understand that this letter ence—met early in January and/|quiries received th © 


8%x15” card folde 
printed in two colo 
by the college info 


It was mailed secor. 


‘registrar, Arthur 


each of the 22,000 | 


‘iors in the state ea 
The division rep) 
cided to confine 
| securing students 


is written more in sorrow than in. decided to depend on the registrar | cards which were 
anger, and the sorrow is not di- ‘to make contacts with individual registrar’s mailing. 
The Engineering Division enroll- 


rected at you. ‘high school seniors. The enclosed 


J. W. PARSHALL, 


three parts, 
was designed 
tion service. 
ass from the 
Gowan, ta 
school sen- 

in February. 
sentatives de- 
ielr efforts in 
answer in- 
igh the reply 
a part of the 


ment committee, with the assist- 
ance of the department heads, 
wrote copy and designed the book- 
let, “Engineering at Iowa State 
College,’’ which is enclosed. Copy 
and format were planned on the 
adult level for counselors of high 


school and public junior college 
Distribution of the book-| 


students. 
let was confined to the state of 
lowa. 

In addition, a personalized letter 
was written by J. F. Downie Smith, 


dean of the Engineering Division, 


65 


for lowa State College alumni. The 
letter with copies of the booklet 
were sent to selected individuals 
in each Iowa community. 

While it is too early to assess 
completely the results of the ad- 
vertising campaign, inquiries for 
the whole college are running well 
ahead of the number received at 
a comparable time last year. 

NED DISQuE, 

Associate Director, Informa- 

tion Service, Iowa State Col- 

lege, Ames, la. 


| 
| 
Executive Editor, Building | 
Supply News, Chicago. 


Ad to Carry Editorial 
on Agency Booklet 

To THE EDITOR: PLEASE WIRE. 
COLLECT YOUR PERMISSION TO RE-| 
PRINT YOUR MARCH 23 LEAD EDI-| 
TORIAL IN ITS ENTIRETY IN OUR REG- | 
ULAR KANSAS CITY STAR SUNDAY | 
ADVERTISEMENT, WITH FULL CREDIT 
TO ADVERTISING AGE. 


HAMILTON WILSON, 
CARTER ADVERTISING AGENCY | 
Inc., Kansas City, Mo. 


C. M. Sends Him Sky High | 


To the Editor: Since reading | 
“The Creative Man’s Corner’ in} 
your Feb. 16 issue, I have been} 
walking on clouds. This is the first | 
day I have been able to get down 
to earth long enough to say thanks | 
for the very kind remarks made) 
about our Holiday ad “For Richer | 
..For Poorer.” Our agency is the) 
Bresnick Co. of Boston. The ac-. 
count executive is Arthur Michel, 
formerly of N. W. Ayer—art di-. 
rector is Lennie Karsakov, former- 
ly of Gray Advertising. 

My bosses, Norman Carson, | 
agency v.p., and Frederick Russell, | 
president, have made the road easy 
by giving me their utmost confi- 
dence. Art Michel of Bresnick has | 
patiently listened and _ tactfully 
tempered some of my ideas. Al- 
though there are many frustrating 
days when I wonder “Why was 1) 
born?” I often take stock and’ 
realize that there are few admen | 
who “ever had it so good.” | 

May we have your permission | 
to reprint this very complimentary | 
article? And, if available, may we) 
purchase additional copies of your) 
Feb. 16 issue? 

Again, many, many thanks. And 
if you don’t mind, Ill climb back 
up on those clouds. 

LEONARD J. WATSON, 

Sales Promotion Manager, Se- 

curity Mutual Life Insurance 

Co., Binghamton, N. Y. 
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Adds Note on Promotion 
of Business Papers 

To the Editor: To Fred T. Rus- 
sell’s comments on advertising 
agencies’ attitudes toward trade) 
papers (AA, March 23), I would) 
like to inject the additional thought | 
that a great many advertisers, 
though fortunately not all, are too 
much impressed by those papers | 
whose surveys and other editorial | 
content are directed to advertisers 
rather than readers. 

Such material is frequently 
published as “a service to the in- | 
dustry.” As such, its distribution | 
should be limited to promotional | 
pieces for these advertisers and | 
other interested persons but it | 
should never be included as part | 
of the editorial content of the pub- | 
lication, where it will either be 
ignored by the readers or, if read, 
not understood. 


In Canada 


HORACE BARKS, 
Editor & Publisher, The Gro- 
cer’s Digest, St. Louis. 


lowa State Mail Campaign 
Results Ahead of Last Year 
To the Editor: You may remem-)| 
ber that last year you carried a 
story on the individual solicita- 
tion of high school students in the, 


MARKETS 


An Indian village | 
hecomes a townsite - 
for 50,000 


IN THE MAKING 


World's largest hydro-electric plant 
qwill feed power to the giant Kitimat 


smelter from nearby Kemano, above. 


@ Is it your job to sell to Canadians? Then look at Kitimat, B.C. Just 


yesterday—a sleepy mountain village of 580 Indians. 
million-dollar-a-week construction job on the world’s largest aluminum smelter. 
‘Tomorrow—a new industrial centre of possibly 50,000 people, experts predict. 
Look beyond Kitimat and aluminum . . 
the new iron ore in Labrador . . 
Ontario and Quebee . . . and you'll want to take a look at your advertising 
schedules, to make sure The Star Weekly is there. 


Published at 80 King Street West, 
Toronto, Canada. 


Montreal Office: University Tower. 
U.S. Representatives: Ward-Griffith Co. Inc, 


Today—the hub of a 


. at the new oil on the prairies... 
. the scores of new industries in 


The Star Weekly goes, too, 


The STAR WEEKL 


For Canada’s great new tide of expansion is rolling evenly and steadily across the 
whole Dominion. To the advertiser who wants to lead in the markets of tomorrow, 
The Star Weekly’s traditional leadership in covering all Canada means more than 
ever. New markets, old markets—wherever there are 60 or more English-speaking 
families, there’s a Star Weekly carrier boy, No other publication in Canada 
covers so many people for the advertiser at such low cost—with the 
heaviest concentration where population and sales are heaviest. 

Wherever goods go in Canada 


covers every centre 
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Duffy, Power Among | 
Speakers Scheduled © 
by NNPA May 3-6 


New York, April 2—Bernard C. 
Duffy, president of Batten, Barton, | 
Durstine & Osborn, and William G. 
Power, advertising director of. 
General Motors’ Chevrolet Divi- 
sion, will head the speakers’ roster | 
at the annual convention of the | 
National Newspaper Promotion | 
Assn. in Detroit, May 3-6. 

Most of the sessions will be | 
“shirt sleeve” clinics aimed at dis- | 
covering how to sell more space to | 
advertisers and more newspapers | 
to the public. 


LOCAL BOY MAKES GOOD—G. Bennett Larson (right), who got his start in broad- 


Raymond McKinney, 
Head of McKinney 


& Son, Dies at 66 


New York, March 31—Raymond 
H. McKinney, 66, president of J. 


'P. McKinney & Son, newspaper 


representative, died March 28 after 
a long illness. 

Born in Rochester, N. Y., he was 
graduated from Rochester Uni- 
versity in 1910, 
and entered his 
father’s business 
here that year. 
By 1913 he had 
become a_ v.p., 
‘and married 
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\who died here March 15 of a 
| stomach ailment, were held in the 
‘Cordon Club March 29. 

Known to many as the dean of 
copywriters, Mr. Dickey was as- 
sociated with Calkins & Holden at 
the turn of the century and with 
'Critchfield, Chicago, where he 
| worked on such accounts as Ford 
and Firestone. He was also with 
‘Batten, Barton, Durstine & Os- 
born in New York, Erwin, Wasey 
& Co., and others. 

At the time of his retirement 
more than a year ago, he was a 
| group copy director with McCann- 
Erickson, Chicago. 


W. A. ADRIANCE 
New York, April 2—William 


The promotion men will also. 
hear talks by Clyde Bedell, author- 
ity on retai! advertising and a col- 


casting 27 years ago on his home town station—KDYL in Salt Loke City—will return | 
as president, general manager and stockholder of KDYL and KDYL-TV if the FCC | 
approves the purchase of the stations and Intermountcin Broadcasting & Television | 
Corp. by Time Inc. Congratulating him are Roy E. Larsen (left), president of Time, | 
and Sidney S. Fox, principal stockholder of Intermountain, who will serve KDYL in an | 


Esther Erwin, 
daughter of 
Charles R. Erwin, 
a founder of Er- 


Adriance, 59, v.p. and art director 
of Brooke, Smith, French & Dor- 
rance, died yesterday at his home 
in Stamford, Conn. He had been 


advisory capacity. 


Twice every month 
YOUR TOP | Sells 7 
SALESMAN | out of 

IN THE 

DAKOTAS | farmers 


No other salesman or dealer 
can match that record 


“DAKOTA 
By deleted 


ABERDEEN, SOUTH DAKOTA 
J.P. MALONEY, Advertising Manoger. 


‘umnist for Apvertisinc AGE; Louis | 


a 
Sappington, advertising director of | Time Inc. Buys 


J. L. Hudson, Detroit department 


|store, and Lee Hills, executive di- 


‘rect f the Detroit F P . 4 
land Miami Herald. oes res KDYL Stations In 


| 
| | 
| 


Foley to Peoples Development Salt Lake Cit 

| Jim Foley, formerly home editor | y 
of the Citizen, Columbus, O., has | 
been appointed information direc- | 
tor for Peoples Development Co. 
and Tectum Corp., both wholly 
owned subsidiaries of the Farm 
Bureau Insurance Companies, Co- 
lumbus. 


every 10 


New York, April 3—Time Inc. 
this week acquired its second pair 
of radio and TV stations. 
| The publishing company ex- 
|panded its holdings in radio and 
‘television by purchasing the In- 
termountain Broadcasting & Tele- 
Adds Radio-TV Department vision Corp., owner of KDYL (AM, 

Riedl & Freede, Paterson, N. J., FM and TV) in Salt Lake City. 


has added a radio-TV department The purchase is subject to the ap- 


to be headed by Lee Morris, pre-| _ 
viously with WPAT, Paterson. proval of the Federal Communi 


,cations Commission. 

_ “Time Inc. began negotiations 
| with Mr. Fox (Sidney S. Fox, prin- 
| cipal stockholder of Intermoun- 
tain) for the purchase of 100% 


| win, Wasey & Co. 
_ In 1918, he 
'took a leave of 
/absence to go to 
England where he established the 
'London office of Erwin, Wasey. He 
‘returned to this country and 
“opened a New York office for the 
advertising agency, which had its 
main office in Chicago. 

In 1935, on the death of his 
‘father, Mr. McKinney became 
|president of his father’s company. 
‘In 1937 he founded and became 
first president of American Assn. 
of Newspaper Representatives. 

Mr. McKinney was a trustee of 
the Gannett Newspaper Founda- 
tion and a member of the board of 
Gannett Co., with which J. P. Mc- 
Kinney & Son has been associated 
for the last 45 years. 


R. H. McKinney 


GEORGE B. HOTCHKISS 
NEw York, March 31—George B. 
Hotchkiss, 69, professor of market- 
ing at New York University from 
1927 until his retirement in 1950, 
died March 28 in Flushing Hospital 


associated with the agency for 30 
years. 

Born in Poughkeepsie, N. Y., he 
was graduated from Cornell Uni- 
| versity in 1918 and served overseas 
with the Army in World War I. 

Mr. Adriance was a former pres- 
ident of Art Directors Club of New 
York and a founder of the National 
Society of Art Directors. He served 
on the Stamford city governing 
body from 1949 to 1951. 


WALLACE G. MURFIT 


PHILADELPHIA, April 1—Wallace 
|G. Murfit, public relations director 
'and manager of district offices of 
|Philadelphia Gas Works, died 
'March 30 at his home. 

| Mr. Murfit had been with the 
| utility for 35 years and was public 
‘relations director for 19 years. He 
_was also secretary of the Philadel- 
'phia Convention & Visitors Bu- 
| reau. 


| PAUL G. THACKER 
| MINNEAPOLIS, March 31—Paul G. 


|of the corporation’s common stock 
about two months ago,” Time Pres- 
jident Roy E. Larsen said. “The 
| purchase price agreed upon is $2,- 
| 100,000, subject to adjustments in 
|the company’s net quick assets. | 
Mr. Fox will continue to play an| 
‘important advisory role in KDYL | 
operations.” 


/@ Time’s purchase of the broad- 
casting company was made in as-| 
sociation with G. Bennett Larson, ! 
\V.p. and general manager of WPIX, 
_New York. He is a native of Salt 
Lake City, where he began his 
broadcasting career—on KDYL— 
|27 years ago. Mr. Larson, a stock- | 
‘holder, will be president and gen-| 
‘eral manager of the new company; 
he will take over the management | 
| of the stations as soon as the trans- | 
‘fer is approved by the FCC. The 
| Salt Lake City stations are affilia- | 
‘ted with NBC. 

The publishing company got into} 
the broadcasting business in March, | 
| 1952, with the acquisition of KOB) 
‘and KOB-TV, Albuquerque. Time’s | 
partner in this AM-TV venture is 

former FCC chairman Wayne Coy, 
|who owns a 50% interest in the) 
_Albuquerque stations, of which he. 
is president. Mr. Coy also serves as | 
a radio-television consultant to! 
Time. 


| 


| 


GEORGE E. ZIMMERMAN 
LittLe Rock, March 31—George 
Edmund Zimmerman, 61, retired 
'v.p. and general manager of) 
KARK, National Broadcasting Co.) 
outlet here, died March 29 after) 
an extended illness. | 
Mr. Zimmerman started his car- 
eer in radio after serving with the 
Army Signal Corps during World 
War I. He joined WFAA, Dallas, 
'where he supervised the installa- 
tion of equipment to start KFDM 
at Beaumont and KPRC, Houston. 


after a week’s illness. Thacker, 51, product manager of 
Although he “retired” three Pillsbury Mills’ bakery division, 
years ago, Mr. Hotchkiss continued died yesterday following a heart 
to teach at the university under a attack. 
reduced schedule. He was the Mr. Thacker joined Pillsbury in 
author of several widely used text- 1926 and became district manager 
books on advertising. The best for the bakery division in Chicago 
known of these is “Advertising in 1946. He was promoted to prod- 
Copy,” first issued in 1924. Others uct manager of the division early 
include “An Outline of Advertis- this year. 
ing” and “Milestones of Market-' 


ing.” Cuddeback Joins BBDO 
° _ A. Charles Cuddeback, formerly 
ROY DICKEY __. with Young & Rubicam, has joined 
Cuicaco, March 31—Memorial the media department of Batten, 


services for Roy Dickey, 74, re- Barton, Durstine & Osborn, New 
tired copywriter and art director, York, in a supervisory capacity. 


Vv 


NEW 
OFFICIAL 
CENSUS 


105,438 


City Population 


To us SA means sales appeal, and sales appeal 
is exactly what your product will have in the 
Rockford, Illinois market if you advertise in 
the Rockford Morning Star and Rockford Reg- 
ister-Republic. Rockford has over 441 divers- 
ified industries, 74% home ownership against 
a 51% national average. It is one of the three 
largest machine tool centers. Write for the 
latest consumer survey of your product. 


127,379 A.B. C. CITY ZONE 
441,222 A.B. C. RETAIL TRADING ZONE 


qut TOP IN hit 


wen ™ 


ROCKFORD 


at 


ROCKFORD MORNING STAR 


retired in 1950 because of ill 


health. 


He later joined the NBC public 
relations staff in New York and) 
then moved to KARK in 1936. He 


y 


BEST TEST CITY IN 
THE MID-WEST 


Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC, 
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Sales and PR Notions... 


e There’s been a run on news mag- 
azine imitations in Wisconsin, late- 
ly, with Employers Mutual of 
Wausau and General Electric X- 
Ray Corp., Milwaukee, both com- 
ing up with newsmag format ideas 
(see cuts). 

Employers Mutual uses a Quick 
cover and format in an attempt to 
get employes to read at least an ab- 
breviated company financial re- 


port, it says. (W. H. Burhop, Em- 
ployers Mutual president, admits 
he lacks the “physical properties” 
of some Quick cover subjects, but 
says he likes the idea anyhow.) 

GE’s pamphlet imitating News- 
week contains preprints of an X- 
ray ad series (all b&w pages) now 
under way in Newsweek and in 
trade publications. According to 
GE, the pamphlet will be distrib- 
uted for use in doctors’ waiting 
rooms where, presumably, it will 
be found right alongside of a regu- 
lar Newsweek. Klau-Van Pieter- 
som-Dunlap, Milwaukee, handles 
the campaign for GE. 


e Nationwide retail sales clinics 
now being held by Westinghouse 
Electric Corp.’s electric appliance 
division, Mansfield, O., will have a 
phone call stinger at the end. 
Between April 27 and May 22, the 
division’s headquarters, district 
offices, distributor headquarters 
and branch offices will place more 
than 8,000 telephone calls asking 
retail salesmen for the appliance 
story now being taught at the clin- 
ics. Successful answers will mean 
cash awards to both the retailers 
and the distributor salesmen who 
trained them, Westinghouse says. 


e An all-in-one mat book. cover- 
ing the first six months of 1953, 
plus a quick primer for distribu- 
tors on cooperative advertising (see 
cut), are two new features of a 


| 
local-impact radio-TV program by | 
Motorola Inc., Chicago. 

A feature of the mat book, says | 
Motorola, is sections printed on 
enamel stock which may be cut 
out and used in offset printing. The 
two-color primer is a general guide 
to local advertising programs, with | 
special emphasis on how to use the | 
mat book. 


e The Frigidaire division of Gen- | 
eral Motors Corp., Dayton, fig-. 
ures that, through all national me- | 
dia, it will shower nearly 6,000,000 
appliance advertising messages on 
Montgomery County, Ohio, during 
1953. 

Frigidaire got its figure in a 


Merchandising Devices 


‘complete one-county survey of 
|advertising circulation designed to 
‘bring home to dealers the local 
impact of national advertising. The 
results have already been pres-| 
ented to its distributor organiza- | 
tion. Aware that dealers know 
their local newspaper circulations, 
Frigidaire went on to give them 


culation to 55 Sunday newspaper | 
insertions in Montgomery County. | 


this conversion: its 6,000,000-odd | my 
ad messages are equivalent in cir-| ™ 


| Shigeta-Wright Adds Two 


-| Mare Stuart, previously sales 


67 


_KFDX-TV Names O. L. Taylor 


KFDX-TV, Wichita Falls, Tex., 


‘representative and free lance illus- has named O. L. Taylor Co. to rep- 
\strator for Coleman Studios, New resent it nationally. 


/York, has joined the sales staff of 
| Shigeta- Wright, Chicago photogra- 
|pher and illustrator. H. Del Naylor, 
who has been connected with pho- 
tographers in New York, Cleve- 
land and Chicago, has been ap- 
pointed production manager over 
all studio operations. 


CBS-TV Boosts Brennan 


Bill Brennan, script coordinator 
of CBS Television, Hollywood, has 
been promoted to general program 
coordinator of the network pro- 
gram department. In his new post 
he will be in charge of script eval- 
uation, and, on specific programs, 
| will act as the department’s contact 
‘in cooperation with the supervisor 
‘in charge. 


USE MORE ART © 
AT LESS COST 


Do as many world-renowned 
concerns do year after year. De- 
sign your own printed matter 
with quality art tools from the 


FOR SMART ORIGINALITY 

Give your printed matter new fresh- 
ness and smart originality with more 
than 3,600 subjects and 12,000 re- 
production prints to draw from each 
year, every one originals. Service 
costs only $18000 per year, 


@ eA Polystyrene plastic injection-| for the point of sale, comes in four | 
‘molded display unit is Monaco’s | colors—black, cherry red, pearl 
|(Missouri National Corp., St. ‘grey and forest green—and sells to 
Louis) contribution to merchan- dealers for between $2.20 and 
|dising (see cut). 
| Monaco’s Ad-Frame, designed Provision is made for silk screen- |tising Agency, Philadelphia, to MULTI-AD SERVICES, INC. 
|for no other purpose than to dress ing or hot stamping of brand la-/ handle its advertising. Trade pub- 
/up magazine advertising reprints bels on the pedestal. 


$15.00 monthly 


Uniform Tubes to Benham 


| Uniform Tubes es ogee Ml 
‘ me i ‘ ] ta 
'$2.95, ‘depending on quantities. {NC ¢? nas named jpenhiam Advers 


|lications will be used. 
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Bigger Probits bat Y 


in the Billion Dollar 
Farm Market of 
WASHINGTON, OREGON, 
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COMMERCIAL FARMERS AVERAGED 
ARM IN 1951 
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PACIFIC NORTHWEST FARMS 


IN COMPARISON WITH NATIONAL AVERAGES 
PRODUCED IN 1949, PER FARM REPORTING* 


519% more Apples 
662% more Irish Potatoes 
26% more Sugar Beets 
62% more Alfalfa Hay 
299% more Small Grain Hay 
26% more Cattle (Sold Alive) 
188% more Sheep (Sold Alive) 
240% more Turkeys 
155% more Chicken Eggs (Sold) 
191% more Wool 


Pacific Northwest farmers are big producers—and have incomes to match. 
Every year for more than a quarter of a century, they have topped U. S. 
averages by considerable margins. 


In commercial classifications, the farmers of Washington, Oregon, Idaho, and 
Utah are particularly outstanding. The 1950 Census reveals that 97.61% 
of all cash received from farm marketings in the four states went to com- 
mercial farmers. Thus, $1,522,941,000 of the Pacific Northwest's $1,559,- 
904,000 cash farm income for 1951 was “commercial,” and averages out 


comparable U. S. commercial farm average. 


It is therefore easy to see why Pacific Northwest farmers are such big con- 
sumers . . . why they buy more automobiles, tractors, farm equipment, 
and household appliances . . . why they have more telephones, washing 
machines, and “urban” conveniences . . . Consistently bigger profits enable 
them to enjoy the best of living standards. 


Bigger profits are yours, too, when your adver- 
tising reaches these unusually prosperous 
farmers through the home-state farm maga- 
zines they read and rely on—The Washington 

Farmer, The Oregon Farmer, The Idaho 

Farmer, and The Utah Farmer. 


*1950 Census of Agriculture 
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ADVERTISING REPRESENTATIVES 
Western Associated Farm Papers, Chicago, New York, San Francisco 


GENERAL OFFICES: Spokane, Washington 
STATE OFFICES: Seattle, Portland, Boise, Salt Lake City 


‘ 
THE BILLION DOLLAR 
FARM QUAD MARKET 


105 Walnut St. + Peoria, Hlinols 
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tion and sales. 


rience and suitability for the 


hear from us. 


TOP MANAGEMENT POST AVAILABLE 
WITH ONE OF AMERICA’S 
GREATEST NEWSPAPERS 


The man who will qualify will have had training in 
all phases of metropolitan newspaper operation. He must 
have had thorough grounding in labor relations, produc- 


This man will be between 40 and 45, is already on 
his way to the top but feels that he is limited in his present 
post by seniority status or other static conditions. 

In replying, give your history and experience in great 
detail. Salary will depend upon your qualifications, expe- 


confidential and references will not be required unless you 


The Detroit News 


D. R. Merrill, Vice President and Gen. Manager 


post. All replies will be held 


Information for Advertisers | 


No. 4615. New Study of the 

Railway Market. 

“1953 Railway Market and) 
Media” is a new booklet which 
summarizes trends in the various | 
branches of the railway market 
and gives figures on railway buy- | 
ing. It includes data on Railway 
Age, Railway Mechanical and 
Electrical Engineer, Railway En- 
gineering and Maintenance, and 
Railway Signaling and Communi- 
cations. This material, based on) 
the NIAA outline, includes a 
“Who's Who” analysis of subscrib- 
ers, description of editorial serv- 
ice, services to advertisers, etc. 


| 
| 


| 


No. 4616. Portfolio of Point of Pur- 
chase Ideas. 
“Recipe for Rising Sales” is a 
new file folder offered by Gibral- 
tar Corrugated Paper Co. contain- 
ing illustrations of 16 different 
styles of merchandising displays 
which have been successful in 
doubling, tripling, quadrupling, | 
and even further increasing the) 
sales of various products. Shown 
are floor stands, counter merchan- 
disers, display shippers and win- 
dow units as developed for crack- 
ers, books, cigarets, phonograph 
records, coffee, drug items, lawn- 
mowers, etc. A must reference for 
art and production departments. 


No. 4617. Novel Entertainment Idea | 
for Conventions. 
The Lenn Redman Commercial 

Art Studio offers a folder, “Cari- 
catures for Entertainment,” telling 
how, with the aid of a projector 
and movie screen, convention dele- | 
gates and their friends can see | 
caricatures of themselves actually | 
being drawn. Mr. Redman’s equip- | 
ment can be set up in the booth. 
or the hospitality headquarters, 
and the finished caricatures are. 
then hung for display, being finally 
presented or mailed to the sub- 
jects. 


Note: Inquiries for the items listed above will not be serviced beyond May 18. 


USE COUPON TO OBTAIN INFORMATION 


set or letterpress. 


Please send me the following (insert number of each item wanted 


Readers Service Dept., ADVERTISING AcE 
| 200 E. Illinois St., Chicago 11, Il. 
| 
| —please print or type) 
OES ORs te ae RE 
| eeeeceeeeeeene poeeeeeeserecseessersesesesonensteneesseeescseeer 
NAME  ccccccssescscsscsserssssssscssnrenessensessnennsnerens 
COMPANY  cecsscssverersessesencssnsssnenssnnsneransnsers 
ADDRESS ccnceccccscssseseceessesrersenensnesenevenensnenns 
CITY Be ZONE o.nccecseesecerersrenseenserenennsonenees 


No. 4618. Color as a Sales Tool. 
“Should the ,Booklet Be In 
Color?” is a new presentation of- 
fered by Stewart-Simmons Co., 
giving examples of sales increases 
due to color printing, a breakdown 
of the use of color in various 
types of direct advertising, and 
a summary of the company’s serv- 
ices in art, typography, plate- 
making and printing by either off- 


No. 4622. How to Sell the Metal- 
working Market. 

From Iron Age comes the first 
of a series of basic marketing data 
books, entitled “The National Met- 
alworking Market.” Its purpose is 
to help the advertiser in establish- 
ing sales potential and quotas, pin- 
pointing markets, conducting sur- 
veys to determine market poten- 
tials and buying influences, and 
in correlating advertising effort 
with sales in specific segments of 
the industry. Requests on company 
letterheads, only, can be serviced. 


No. 4624. Waterloo Area Grocery 
Route List: 

The Waterloo Daily Courier of- 
fers a new “1953 Waterloo Trade 
Territory Grocery Directory” 
which gives route lists for the city 
itself and for 190 surrounding Iowa 
communities. A list of city drug- 
gists is included. 


No. 4626. Reading Preferences of 

Auto Mechanics Studied. 

Popular Mechanics offers a new 
“Magazine Readership Survey 
among Auto Mechanics” which was 
recently made by Daniel Starch 
& Staff. Readership is reported 
for 33 general magazines, with 
Popular Mechanics showing up in 
second place, just after Life. A 
projection of the figures suggests 
that Popular Mechanics reaches 
nearly one-third of all auto me- 
chanics in the U. S. 


THE ADVE 


ISING MARKET PLAC 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $12.75 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


| WRITER—Technica! publications. Must be 
| experienced 


in preparing equipment or 
training publications for industry or 
armed forces. Ability to interpret speci- 
fications and blueprints essential. We 
want top-flight man able to produce, and 
are ready to pay salary commensurate 
with ability. Location 
ecnsin lake area. Write 

Box 5614, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


is Southern Wis-. 


MARKET RESEARCH ANALYST - Lead- | 


ing Chicago advertising agency offers op- 
portunity for a career in research to a 
junior analyst with at least two or three 
years research experience in the con- 
sumer goods field. Academic background 
in marketing, statistics, 
sociology desirable. 
particulars to 

Box 5647, ADVERTISING AGE 

209 E. Illinois St., Chicago 11, Il. 


Salary open. Send 


Television Production Agency requires 


combination account executive-copy writ- | 


er; strong TV background; experienced 
in client contact; able to plan and pro- 
duce entire television advertising cam- 
paign; retail experience desirable. Send 
complete qualifications. 
Box 5649, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MOLENE PERSONNEL 

» | Oey Ce Seca less than the best? 
Top flight ad agcy. in Mid-west seeking 
food mdsg. contact creative man. Start 
a new deal. Client tops in field. Salary 
$10-$12,000. Future unlimited. Under 40. 
SEITE Gaintsviyssesmetbdaccous cose COPYwriters 
sabia editors 


Think you can operate a one man agency”? 
Would you like to try? I need a good 
right arm - a man who is well enough 
along to handle a variety of small ac- 
counts from contact straight through, ex- 


Chicago 3. 


cepting art - but that too would be a wel- | 
come talent. No beginners, please. The lo- | 


cation is South. The opportunity includes 
substantial ownership within a year to 
one who measures up. Please make your 
reply candid and complete. 
Box 5627, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


OPPORTUNITY FOR YOUNG MAN 
Preferably recent college graduate, who 


likes to write and has ideas. Position in | 


Advertising Dep't of long established cen- | The principle duties consists of writing, 


ral Mass. Machine Too! firm. Send letter 
ind personal history to 
Box 5660 ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


BARNARD 
A service or employers and applicants 
n the fields of advertising and publishing. 
Office and Professional. 
CEntral 6-3178 176 W. Adams Street 


ADVERTISING SALES PROMOTION 
Excellent salaried opportunity open in 
Chicago for media promotion man to han- 
lle sales promotion and market research 
with multiple business paper publisher. 
Understanding of advertising space sales 
ind ability to plan and write copy re- 
quired. Our personnel know of this ad. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 
POTENTIAL COPY CHIEF by small grow- 
ing 4A agency in the Carolinas. If you are 
a down-to-earth creative copy man be- 
tween 28 and 40 and want to settle in a 
100,069 population town and grow with us, 
send resume and salary requirements. 
Box 5638, ADVERTISING AGE 
205 E. Illinois St.. Chicago 11, Ill. 


Opening for Seasoned Trade Paper Editor 
Over 5 years’ service with complete knowl- 
edge of makeup and layout for industrial 
publication. 
Box 5659. ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS-PLACEMENTS 
209 S. State St. Ha 7-2063 Chicago 


Advertising Space Salesman 
Midwestern territory open on industrial 
publication with established multiple 
business paper publisher. ABC circulation. 
Permanent opportunity - salary, commis- 


| sions and expenses. Successful industrial 


advertising sales experience essential. Age 
28-35. Write complete experience, earn- 
ings, personal status in confidence. Our 
staff knows of this ad. 

Box 5662, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


psychology or | 


PUBLIC RELATIONS ASSISTANT 


copy editing and lay out of the national 
employee magazine of Omar Bakery, the 
worlds largest house to house service. 
Young man with some experience with 
newspaper, house organ or similar field 
and top academic references. Occasional 
travel) in six state area served by Omar. 
Send complete personal history with re- 
cent photograph to Mr. Moriarity, Omar 
Incory ovated, 1910 Harney Street, Omahs, 
Nebraska. State past earnings and salary 
desirec. All correspondence wil! be held 
in strict confidence. 


Attention Broker Salesmen 
Maker of fine embossed cardboard, ‘cil- 
board and Thermoplastic signs and <‘is- 
plays wants representation, Commission 


Send detailed personal and business data to | basis. St. Louis, Chicago and other cities. 


Box 5661, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Box 5625, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


has opening for man 


knows of this ad. 


801 Second Ave. 


EXCEPTIONAL OPPORTUNITY FOR 
INDUSTRIAL ADVERTISING MAN 


Large industrial company in Pittsburgh (annual sales $100,000,000) 
tween 25 and 38 to serve as as@gstant adver- 
tising manager. The person we are seeking must have several years’ 
industrial advertising experience, be capable of writing good copy 
and working closely with top management and agency on respon- 
sible assignments. Very good starting salary and excellent 
for advancement. State age, education and experience. 


Box 453 ADVERTISING AGE 


rospects 
ur staff 


New York 17, N. Y. 


wanted 
top-flight - 
help « « 


good potential 
art ability, or is not getting ao ‘fair-shake”. 
Probable partnership to qualified person. 
inauiries will be confidential. 


Small, high-quality, aggressive art studio 
needs additional help— 


Ow! 


Layout Man: Top-notch layout man, preferably 

free-lance, who wants space and additional billing. 
We hove all 
Attractive offer to right person. 


‘blue-ribbon"’ accounts. 


" Keyline, Production: Experienced only. Able to order 
type and ae. Follow-thru on jobs for quality 
and accuracy, AND O 


N TIME. Rare opportunity 


to right man. 


Art Salesman, Contact: Must have some accounts, 


Perhaps unsatisfied with present 


BOX 458 »« ADVERTISING AGE 
200 E. Illinois * Chicago II, Ill. 


l 
l 
| 


| } 
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I know the business. 


200 E. Illinois St. 


Mail Order Copywriter 
Seeks Chicago Job 


Heavy experience on one-step and two-step 
operations, including correspondence schools, 
patents, promotional merchandise. Everything 
from 7-line copy to Fulton-Lewis-approved ra- 
dio, plus catalogs, follow-ups, and collections. 


Box 460. ADVERTISING AGE 


Chicago 11, Ill. 


Advertising Age, April 6, 1953 


POSITIONS WANTED 


INVEST 3c STAMP FOR FULL INFO 
Young, energetic, resourceful A.E., one 
of TV's keenest creator-producers, seeks 
| position with an agency needing help in 
‘solving television-account problems. A 
mile-long pedigree; best of personal ref- 
erences. Single, 29, untouchable vet. 

Box 5650, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


AGRICULTURAL: Wide experience “‘sell- 
ing farm people - all media. 20 years ex- 
perience agricultural information, public 
relations, advertising & sales mgmt. Now 
at top limit present ad mgr - sales mgr 
job and reaching UP for job south or 
southwest. 


Box 5652, ADVERTISING AGE 
200 FE. Illinois St., Chicago 11, Ill. 


THIS COPY CHIEF 
WON'T TAKE NO NO FOR NO ANSWER 
So write ‘Yes, we need a well-seasoned 
veteran to dig our copy staff out of its 
rut. We can pay $12,000" and mail to 


Box 5634, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


ADVERTISING MANAGER 
Seeking position requiring creative direc- 
j tion of advertising, merchandising, and 
| Sales promotion, plus ability to maintain 
productive agency relations. 

Box 5657, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Tl. 


ADVERTISING MAN LOOKING FOR A 
HOME WITH MFR. OR AGENCY 
Desires position as Advertising Mgr., As- 
sistant Advertising Mgr., or Assistant to 
Account Executive. Now Assistant Adver- 
tising Mgr. with leading appliance manu- 
facturer. Experienced in administration, 
planning, copy, production, layout, pub- 
licity, sales promotion, media and budget. 
Age 25. Box 5651, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADV. MGR.- PUBLIC RELATIONS 
Experienced in every phase of adv. and 
promotion. Hard and soft goods for mfrs., 
wholesalers, retailer. Knows art, makes 
own rough layouts, copy, production. Can 
produce ads, catalogs, direct-mail, sales 
aids, publicity. Univ. Grad.-B.A., M.A., 
LL.B. and Ph.D. A “one man adv. dep’t.” 
Salary secondary to opportunity. 

Box 5653, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ATTENTION MISTER PUBLISHER 
Business Manager seeks busy Publisher 
needing working assistant specializing in 
building advertising sales but thoroughly 
experienced in all phases publishing trade 
(class} consumer magazines. 

Box 5655, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 
ADVERTISING MANAGER AVAILABLE 
Experienced all types of industrial adv. 
media. Trade papers, sales prom. and lit- 
erature, direct mail, trade shows, house 
organ, agency relations, graphic arts, 
publicity. Sales minded, plan well, ideas. 
Presently with Ad Agency as Acct. Exec.- 
Copywriter. College grad. 30, married. 

Box 5654, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


CREATIVE CONTACT 
Copy chief, account executive, or com- 
bination of both—where essential require- 
ments are proved ability to create out- 
standing advertising, to spark the work of 
others, and to cement profitable client 
relations. 


Box 5656, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MISCELLANEOUS 
Productive mailing list for sale. Approxi- 
mately 50,000 midwest rural names. Per- 
sonally developed. Retiring. Sacrific. $500. 
Box 5658, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MONEYMAKER 
Let nationally known authority on “What 
Makes People Buy” write your next sales 
letter. Increased results guaranteed or 
no cost. Send current letter for FREE 
sees ee 1184, Grand Central Station, 


CANADA'S BEST MAILING LIST 
200,000 live names on Elliott stencils. 
Call your list broker - TO-DAY 
or Tobe'’s-Niagara on the Lake, Canada 


AGENCY PRESIDENTS! 

A rare opportunity for you to gain an un- 
usually creative idea man whose work has 
“‘a touch of Midas’’ in all media. Record 
of hundreds of thousands of dollars in re- 
sults (net not gross). Nationally recog- 
nized. Now seeking top agency that needs 
all his prolific talents to spark old and 
new accounts in any phase. 


Box 459 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Some advig. agcy. head, mfr. or magazine 
publisher in the N.Y. metropolitan area 
can secure a real bargain in brains and 
experience by hiring this man. A college 
man, he has been successful as plan-copy- 
contact man, acct. exec., adv. megr., op- 
erator of his own agency and as employee 
and public relations director. .. . He has 
been a newspaper and magazine special 
feature writer, associate editor and editor 
of industrial and consumer magazines and 
has a successful record as a space sales- 
man. ... He has the ambition, adapta- 
bility. arteries and energy of a ‘‘young 
man” plus the experience which comes 
only with maturity and gray hairs. 

Box 455, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


Can You Build a 
SALES PRESENTATION? 


Unusual opportunity for an idea man 
with an understanding of media and 
consumer research. 


Capable of creating presentations for 
sales staff of large, important na- 
tional magazine. Agency or publica- 
tion experience preferred. Office in 
Chicago. 


Compensation commensurate with 
experience and ability. Write 


Box 457, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
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Advertising Age, April 6, 1953 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending March 7, 1953 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached 


Homes | 
(000) | 
1 1 Love Lucy (Philip Morris, CBS)..15,776_ 


Rank Program 

2 Godfrey & Friends (Liggett & 
Myers, CBS) 

3 Colgate Comedy Hour (NBC) 


4 Dragnet (Liggett & Myers, NBC)..10,464 | 
ae 10,288 


5 Texaco Star Theater (NBC) 
6 Buick Circus Hour (CBS) 
7 You Bet Your Life (DeSoto- 

Plymouth, NOG) snicsisccsccsscsssscscosssad 9,817 


8 Godfrey & Friends (Toni Co., CBS) 9,556 


9 Pabst Bouts (CBS) 
10 Gillette Cavaleade (NBC) 


Program Popularity* 


Homes 
Rank Program % 
1 1 Love Lucy (Philip Morris, CBS) ...... 72.6 
2 Godfrey's Talent Scouts (Lever- 
OE REE RIREPR STR Ge Mea 59.3 
3 Texaco Star Theater (NBC) ............ 58.2 
4 Godfrey & Friends (Liggett & 
MIDs SEE sniaschviiealddacinsiaenghctonceeg’ 52.6 


5 Dragnet (Liggett & Myers, NBC) ..52.6 
6 Buick Circus Hour (CBS) ................ 50.8 
7 Colgate Comedy Hour (NBC) ........ 49.8 
8 Gillette Cavaicade (NBC) .............. 45.8 
9 You Bet Your Life (DeSoto-Ply- 

GI WIPED eicdstcnsenccatccediuescticatetins 45.4 


ARB Multi-City TV Ratings 
Week of March 1-7, 1953 


American Research Bureau 


Rank Program Rating | Homes 
1 1 Love Lucy (Philip Morris, CBS) ...... 72.7 Rank Program (000) 
2 Godfrey's Talent Scouts (Lever- | 1 1 Love Lucy (Philip Morris, CBS) ..48,600 

Cian, GOOE cratic cceneas sc. 58.0 2 Colgate Comedy Hour (NBC) ......34,950 
3 Y t Your Life (DeSoto-Ply- | 3 You Bet Your Life (DeSoto-Ply- ; 
peri ae) oe me mie le Seen 34,410 


4 Godfrey & Friends (Several spon- 


S06. Ge ob hs hoaenetinis nl 52.1. 
5 Dragnet (Liggett & Myers, NBC) ....49.9 
6 Texaco Star Theater (NBC) ............ 48.2 | 
7 Colgate Comedy Hour (NBC) ........ 45.7 
8 What's My Line (Jules Mon- 

SUS MAINE kc ccceukhdeencbceetenessinnisedees 43.5 
9 Our Miss Brooks (General 

ee Be Se es 41.9 | 
10 Toast of the Town (Lincoln-Mer- 

Cte, GD Bitch ecctnin etter 41.1 


4 Godfrey & Friends (Several spon- 

sors, CBS) 
5 Dragnet (Liggett & Myers, NBC) ..27,040 
6 Texaco Star Theater (NBC) .......... 26,420 
7 All Star Revue (Several spon- 


EE ics salenicisconcieteisetcnis sais 25,330 
8 Godfrey's Talent Scouts (Lever- 

AOU NOE Saige sichaseascaxsssecvcrsbeians 25,090 
9 Your Show of Shows (several spon- 

SOD Sited aesbacnnsvenissssntassisvaheccanss 24,300 
10 Toast of the Town (Lincoln-Mer- 

GIy GIO « seadonveCniccisinesnasatatin 23,550 


Home Prefabricators Elect 


William B. F. Hall, Fort Wayne, 
has been elected president of the 
Prefabricated Home Manufacturers 
Institute, Washington. Other of- 
ficers elected are John J. O’Brien, 
New Albany, Ind., v.p., and P. S. 
Knox Jr., Thompson, Ga., secre- 
tary-treasurer. 


2 Name Nardin, Stern 


Nardin, Stern & Associates, Mi- 
ami agency, has been appointed to 
handle advertising and public re- 
lations for Seal-Vent jalousies and 
Cushman Bakery Co., both of Mi- 
ami. 

Zw 
GE Supply Boosts Nyhan 


Edward J. Nyhan, with the com- 
pany since 1935, has been pro- 
moted to advertising and sales pro- 
motion manager of General Elec- 
tric Supply Co., Buffalo. 


Moffitt Joins Perry-Brown 


Gordon G. Moffitt, formerly with 
R. J. Potts-Calkins & Holden, Kan- 
sas City, has joined Perry-Brown, 
Cincinnati, to work on copy, pub- 
licity and client service. 


PUBLISHERS 


Dependable, experienced adver- 
tising representative of leading 
national business publications is 
starting own business. Wants to 
build a small list of general and 
trade magazines to represent in 
Chicago and Middle West. Has 
established contacts in most 
agencies. Your inquiry will re- 
ceive a prompt reply. A personal 
interview can be arranged. 


Box 454 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MY GAL 
FRIDAY? 


Secretary “Gal Friday” to ad- 
vertising manager, nationally 
known packaging firm in Chi- 
cago loop. Excellent opportunity 
to learn all phases of advertis- 
ing. Must assume responsibility, 
neat appearance, fast, accurate 
shorthand or Ediphone and typ- 
ing. Start May 4 or 11. Replies 
held in strict confidence. 


Box 456, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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Top Award Goes to 
‘Emerson F oote for 
Cancer Drive Work 


New York, March 31—Emerson 
Foote, executive v.p. of McCann- 
Erickson, has received the 15th an- 
nual Clement Cleveland medal, the 
highest honor to go to a lay per- 
son for “outstanding work in the 
campaign to con- 
trol cancer.” 

The award was 
made at a lunch- 
eon meeting 
launching the 
April cancer cru- 
sade of the New 
York City Cancer 
Committee. The 
citation reads, in 
part: 


Emerson Foote “Since 1945, 
Emerson F oote, 
with the knowledge and great 


ability in the field of advertising, 
unstintingly devoted his excep- 
tional talents towards helping the 
American Cancer Society... by 


|revising and editing all printed 
‘material both for educational and 


fund-raising purposes; by formu- 


lating a new concept for the socie- 


ty’s purposes which was accepted 
and adopted by that body; by de- 
vising new ways for approaching 
the public with the society’s mes- 
sages, and lastly, by his example, 
influencing many other distin- 
guished volunteers to work for the 
society’s program.” 


Mackey Joins General Foods 


William C. Mackey, formerly 
product advertising manager for 
Swift & Co., Chicago, has joined 
the Gaines dog food division of 
General Foods Corp., New York, 


‘as associate sales manager. 


Eason Joins MacDonald-Cook 


French L. Eason, formerly with 
Foote, Cone & Belding, has joined 
the Chicago office of MacDonald- 


| Cook as v.p. in charge of the agen- 


cy’s office. 


Nofziger Joins Dan Ebberts 


J. C. Nofziger, formerly adver- 


‘tising manager for Drayer-Hanson 
Inc., has joined the Dan Ebberts| 


Advertising Service, Huntington 
Park, Cal., as an account executive, 


' 


New ATF Type fF «ce Is Out 


American Type © cunders has 
brought out a “pen- svored” type 
face called Quillscr.»: It is being 
offered in a comple © ringe of sizes 
from 14 to 48 poin:. |t is foundry 
|engraved and cas’ and is styled 
‘for use with traditi>>a! sans serif 
type faces. 


Hughes Heads Lewal Ad Unit 


Paul M. Hughes, tormerly ad- 
vertising manager of Louis Marx 
Co., has joined Lewa! 
New York, manufacturer of In- 
stant_Dip Magic silver cleaner, as 
head of advertising and sales pro- 
motion. 


‘PR News’ Editor Honored 


Mrs. Denny Griswoid, publisher 
and editor of Public Relations 
News, has been named 1952 win- 
ner of the annual public relations 
award of the Federation for Rail- 
way Progress, Washington. 


Stoll to Moss Associates 


Stoll Packing Corp., New Yerk 
manufacturer of Rostock brand 
meat products, has appointed Moss 
Associates, New York, to handle 
a campaign using radio, newspa- 
pers, merchandising tie-ins and 
premium giveaways. 


Issues Speech Manual 


The National Research Bureau, 
415 N. Dearborn St., Chicago, has 
issued the ‘“‘NRB Public Speaking 
Manual,” a reference work de- 
signed to help people’ prepare 
speeches faster and deliver them 
with ease. 


Industries, | 
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(ADVERTISEMENT) 


mancracruers wholesale Saltsman 


Find Way to Win 
Wholesalers’ Favor 


Getting wholesalers and their 
salesmen to “push” his brand is 
the toughest job facing many a 
manufacturer selling through such 
channels. 

It was particularly tough for the 
family flour division of The Quaker 
Oats Company, for many reasons: 
the per capita consumption of fam- 
ily flour has been steadily declining 
for years; numerous local brands 
have marked shipping advantages 
over a national manufacturer; and 
profit margins on 
tremely thin. 

To find out what might be done 
to help win the favor of wholesale 
grocers and their salesmen for 
Quaker family flour, we spent six 
weeks in the field. We traveled 
some 7,000 miles, interviewed doz- 
ens of wholesale grocers, rode their 
routes with many salesmen, and 
talked with scores of retailers do- 


flour are ex~ 


.ing the best job of merchandising 
family flour. 

We learned from this field study 
two important things. First, that 
the wholesale salesman who writes 
up a good order for family flour 
from the retailer, writes a good 
order for most of the other items in 
his catalog. Second, that the sales- 
man who follows a certain selling 
plan—which we synthesized from 
the most effective tactics of the 
most successful salesmen — sells 
more flour, sells more groceries of 
all kinds, cuts down damage claims, 
has fewer credit losses, and steps 
up the number of sales calls per 
day that he can make. 

We portrayed this sales proce- 
dure at work in a dramatic 30- 
minute sound film, THE ORDER 
STARTER, which Quaker sales- 
men have been showing at whole- 
salers’ regular sales meetings. The 
results have been many and most 
gratifying. If you could see and 
hear the film you would under- 
stand how and why. You would 
also understand why wholesalers 
readily find time on their sales 
meetings programs for films that 
present selling and merchandising 
ideas. 

Would you like to have that kind 
of help in winning the favor of 
wholesalers for your products? 


Francisco Films 


| 185 N. Wabash Ave., Phone: STate 2-0798 
CHICAGO 1 
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Free |_| 
with your home 


| 


| subscription 


ideas to put to 


agency s clients 


If you are looking for mint-fresh thinking 
for your clients (and what agency 
man isn’t?), may we suggest that 

you give up that bad habit of skimming 
through Advertising Age during 


Listen to William Frazier who has found 
he must read AA at home to give 
it the study it deserves: 


“Advertising Age is number one 

on my list of ‘must’ reading because it 
gives complete, unbiased coverage of 
advertising and marketing news. Each 
issue is crammed with the mint-fresh 
thinking of the nation’s top creative men. 


“In this Atomic Age of marketing, 
yesterday's horse-and-buggy ideas and 
methods no longer move merchandise. 
Fresh selling ideas, greater impact and 
initiative are required to expand old 
markets and to uncover and develop 


“Advertising Age gives me 

tomorrow's news today and keeps my 
thinking in sharp focus on vital 
marketing and advertising problems. 


AA for 


for his 


office hours. 


“Of course, I 
where I can 


tention and 


making a sw 


new ones. 


from one of 


(CP a ee ae ee = 


ADVERTISING AGE 


Be NT ccchieesinbiiietintinlediticncain 


Dept. A6, 200 E. Illinois St., Chicago 11, Il. 


Please enter my l-year subscription to Advertising Age and mail 
it to my home address. I am to receive FREE a compilation of 
“The Creative Man’s” most provocative articles. 


, 


William E. Frazier 
Account Executive 


John Falkner Arndt & Company, Inc. 


Philadelphia 


have AA sent to my home 
take the time to read and 


study it thoroughly for ideas 
to put to work for our clients. It 
would be impossible to give AA the at- 


study it deserves, if I 


tried to read it during office hours.” 


Well, that’s it. Plenty of 

admen agree 100% with this suc- 
cessful account executive. If you are an 
office skimmer of AA, try 


itch to studying it at home. 


Mail us NOW the order 

coupon below for a personal subscription 
to be sent to your home add 
With it we will send you, FREE, a 
copy of the new edition of 

“The Creative Man’s Corner,” reprinted 


ress. 


the most talked-about 


features to appear regularly in 
Advertising Age. 


Company 


Title 


O Home 


© Company } 
City 


enclosed. 


| 0 My check for $3 is 


-— 


© Bill me later. () Bil my firm. 


} 
| 
| 
| 
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You Ougtt fo Know . . . Fred Adams 


Before he became president of 
G. M. Basford Co. recently (AA, 
Feb. 16), Fred Adams had been a 
maritime cadet, a _ disinfectant 
salesman, an ap- 
ple farmer, an 
industrial chemi- 
cal copywriter, a 
banker and an 
advertising agen- 
cy account ex- 
ecutive. : 

He left college © 
to go to sea; he | 
was hired, fired | 
and then rehired 
as a copywriter 
by Mathieson 
Chemical Co., and although he 
holds an engineering degree in 
chemistry from NYU, he’s never 
held an engineering job. 

Yet Fred Adams has spent 20 
successful years in industrial ad- 
vertising as copywriter, ad man- 
ager and account supervisor. Part 
of the time, that is. Most of the 
rest has been spent strictly as a 
salt water man, for he has an in- 
grained fondness for sailing ships. 
He operates his own 36’ sloop out 
of Darien, Conn., where he makes 
his home, and spends all of his va- 
cations afloat. 


' 


Fred Adams 


s Although Fred Adams started 
life in an inland town, Scranton, 
Pa., in 1907, and grew up in Forest 
Hills, N. Y., most of his summers 
from early childhood were spent at 
the seashore. 

After spending two years at 
Dartmouth, he decided he wanted 
to be an engineer, so he transferred 
to New York University. But the 
call of the sea became too strong to 
resist and young Adams signed on 
as an ordinary seaman for a sev- 
en months’ cruise aboard the Tusi- 
tala, the last full-rigged sailing 
ship to sail commercially under the 
American flag. 

“I was the only American in the 
second mate’s watch,” Mr. Adams 
recalls. “At 21, with several sum- 
mers of sailing-and two years of 
college, I considered myself some- 
thing of a seaman as well as a 
man. But the second mate, a hard- 
bitten Norwegian named Johan- 
ssen, disagreed on both counts. 


s “He set out on a rigorous edu- 
cational program in which coast- 
wise yachting experience got no 
credits. The first two months of 
that trip stand out as a series of 
humiliating, frustrating failures, 
each pointed up by Mr. Johanssen’s 
talented and picturesque abuse. 

“The low point,” Mr. Adams 
says, “came just when I had won 
some measure of his confidence. He 
sent me aloft to free a buntline 
that had jammed. How that mar- 
linspike got out of my hands I’ll 
never know. But there it was div- 
ing for the poop, the thong acting 
as a fin to keep it straight and 
true. 

“I'd never seen Mr. Johanssen 
go aloft before. But in less time 
than it takes to tell you this there 
he was facing me on the end of the 
yard, just as the damn spike hit 
a shroud and blessedly bounded 
overboard. 

“As always,” Mr. Adams says, 
“things seem blackest just as 
they’re ready to brighten. Before 
we reached Honolulu, Mr. Johan- 
ssen came to admit that a college 
boy, given proper ‘training,’ could 
hold his own in the starboard 
watch.” 


we After a variety of adventures at 
sea, from weeks on end becalmed, 
when it was necessary to “wear 
ship seven or eight times a day,” 
to heavy weather, often of gale 
proportions, when there was work 
for all hands, Seaman Adams left 
the ship at Seattle and returned to 
New York to resume the study of 
engineering. 


- friend was Jack Robinson, 


with a B.S. in chemical weer tas 
ing in 1932. The depression was 
reaching its lowest depth. Jobs 
were scarce. But young Adams got 
a job in a small factory in Brook- 


™ lyn, owned by the father of a 


| 


friend, selling a disinfectant. The | 


now 
production manager of the Kudner 


|| Agency. Together, after pounding 
}/the pavements separately all day | 
‘|calling on prospects, they would 


write sales literature and small 


'ads in the evening to try to get 


business. 


8 With the repeal of prohibition, 
the little Brooklyn factory resumed 
making products used by the brew- 
ing industry, and young Fred 
Adams started looking for a new 
job. He had ideas of going into 
farming, and ran an apple orchard 
in Connecticut for a time. Then he 
saw an ad in the New York Her- 
ald Tribune for a chemist inter- 
ested in writing. He answered the 
ad and got a job with Mathieson 
Chemical Co. as an advertising 
copywriter. 

He worked under E. Scott Patti- 
son, who later became a v.p. at 
Basford, and who is now manager 
of glycerine and fatty acids divi- 
sion of the Assn. of American Soap 
& Glycerine Producers. But in the 
fall of ’34 the company decided to 
cut down on its advertising pro- 
gram. So young Adams was out of 
a job again. 


® He joined a Wall St. bank for a 
time. One day Mr. Pattison phoned 
and told Mr. Adams he was leaving 
Mathieson to join Basford. The job 
of assistant advertising manager 
was open at the chemical company. 
So Mr. Adams returned to Mathie- 
son and remained there until late 
40 or early ’41 when he joined 
Buchanan Co. as an assistant ac- 
count executive. 

In December, 1942, he joined 
Basford. He worked principally on 
the General Electric account, which 
has kept growing every year, and 
which has become a group of ac- 
counts, virtually equivalent to 15 
separate ones. 

In 1947 Mr. Adams was made a 
v.p. of Basford, and last year was 
appointed executive v.p. He was 
elected president of the agency to 
succeed Henry C. Silldorff, who 
has become board chairman, a job 
formerly heid by Roger Wensley, 
now chairman of the executive 
committee. 


s Mr. Adams believes that indus- 
trial top management often over- 
looks many possibilities by not us- 
ing its advertising agency more in 
over-all planning. 

“An agency in its normal 
growth,” he says, “and with its 
great diversity of clients, accumu- 
lates experience in many fields. 
Because of this, if more industrial 
companies would lean on and make 
use of the marketing experience of 
their advertising agencies it would 
help to simplify and clarify some 
of their mutual problems.” 

In addition, Mr. Adams believes 
more agency executives should be- 
come a part of their clients’ busi- 
ness advisory councils. 

He believes a completely inte- 
grated promotional job should tie 
in all sales tools, including letters, 
and that it should be constantly 
kept in mind by all concerned that 
advertising and sales promotion 
have the same objective as does 
sales management. 

His advice to young men enter- 
ing the advertising business is “live 
with your client and his problems 
before ever writing a line of copy.” 


Promotes Robert O. Barber 
Robert O. Barber, v.p. for sales 
of Univis Lens Co., Dayton maker 
of optical lenses, has been pro- 
moted to lst v.p. and general sales 
manager in charge of merchandis- 


He was graduated from NYU |ing and advertising. 
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SINCLAIR POWER-X 
THE NEW SUPER ad =. 


SINCLAIR’S SUPER—Copy like this heralds 

Sinclair Refining Co’s. newest gas, Power- | 

X. Newspapers, magazines, Sunday sup- 

plements, radio and TV are on a record-| 

breaking schedule prepared by Morey, 
Humm & Johnstone. 


Sinclair Launches 
2 New Products in 
Biggest Campaign 


NEw York, April 1—Magazines, 
Sunday supplements, newspapers, 
radio and TV will be used by Sin- 
clair Refining Co. in its “biggest 
campaign,” one that will introduce 


Sinclair Power-X gasoline and | 


Extra-Duty motor oil. 

The drive, which starts this 
month, includes four-color spreads 
and two-color pages in Collier’s, 


Life, Look and The Saturday Even-| 


ing Post. A total of 363 newspapers 
in 244 cities will carry ads in color 
and in b&w. 

Newspapers will get pages in red 
and black, 1,000 lines in red and 
black, 1,000 lines in b&w, and 600 
lines in b&w. 


® More than 22,600 radio spots will 
be heard over 113 stations in 84 
cities in Sinclair’s 36-state market- 
ing area. More than 2,100 TV an- 
nouncements will be seen in 17 
cities. 

Sinclair also plans color inser- 
tions in farm and oil trade publi- 
cations, and, on a cooperative ba- 
sis, outdoor bulletins and screen 
broadcast spot movies in local the- 
aters. 

Power-X ads will stress “2% to 
18% more knock-free power” as 
well as an anti-rust feature. Extra- 
Duty copy will emphasize a guar- 
antee to keep the engine in top 
operating condition for 100,000 
miles, “if car manufacturers’ serv- 
icing requirements are met.” 

Point of sale materials will allow 
Sinclair dealers to tie in with the 
new products’ advertising. 

Morey, Humm & Johnstone is the 
agency. 


Smith Joins Thomas Corp. 


Carlton S. Smith, formerly an 
agency executive, has been ap- 
pointed advertising and sales pro- 
motion manager for Thomas Mfg. 
Corp., Newark. Mr. Smith will di- 
rect advertising and promotion of 
the Thomas line of toys and novel- 
ties on both trade and the con- 
sumer levels. 


Swearingen Appointed A.M. 


Frank Swearingen, formerly 
advertising manager of Puget 
Sound Power & Light Co. and la- 
ter with the National Production 
Authority, has been named sales 
promotion manager for Sunset 
Electric Co., Seattle, appliance dis- 
tributor handling Frigidaire. 


Franklin Appoints McCarthy 


Franklin Clothes Inc., New York, 
has appointed Ray McCarthy Ad- 
vertising Service, New York, to 
handle its advertising. Plans call 
for magazines, including Esquire | 
and The New Yorker, and direct |°® 


-| brand preferences and other infor- 
: | 

4 | munity. 

é | Only 8.4% of Milwaukeeans own 
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q » | There’s a Market for Dryers, Freezers, 
| Mowers and Disposal Units in Milwaukee 


MILWAUKEE, April 1—There is a! 
I big market for automatic clothes 
ip ea home food freezers, gar-| 
bage disposal units and power | 
‘lawn mowers in Milwaukee. 

This was revealed in the 30th 
annual Consumers Analysis of the 
Milwaukee market compiled and 
published by the Milwaukee Jour- 
‘nal. The 146-page report shows) 


|'mation on a wide range of items 
| purchased by citizens of this com- 


/an automatic clothes dryer, with 
| Hamilton the favorite brand; 10.6% 
| |have a food freezer (Coldspot the 
j | favorite) ; 3.3% a garbage disposal 


4s vored) and 6.8% a power lawn 
/mower (Jacobsen the leader). 

= In other lines the home appli- 
ance field is fairly well saturated 
“98.3% of Milwaukeeans own me- 
chanical refrigerators, favoring 
General Electric; 91.9% have elec- 
tric washing machines, mostly 
(66.1%) of the wringer type (fa- 
voring Speed Queen); 84.9% have 
television sets (favoring Admiral) ; 
99.9% have cooking ranges, most- 
ly (81.1%) gas ranges (favoring 
Sears’ Prosperity and Kenmore 
makes). 

A rather complete picture of 
Milwaukeeans is obtained from 
the analysis. For example, 54.2% 
own their homes, 47.3% heat them 
with coal or coke, 31.3% with oil 
and 21.9% with gas (back in 1950 
| only 48% used gas). 


= More Milwaukeeans are doing 
their own home painting and im- 
provements. More than one-fifth 
had the outside of their homes 
painted and of these 61.2% applied 
the paint themselves (favoring 
Patek and Pittsburgh). 

Room painting was done by 
55.2% of the families (Badger 
MasterCraft favored), with only 
13.2% hiring a painter. Home im- 
provements were made in 39.1% of 
the homes, with 58.2% being done 
by the head of the family, or a 
member. The kitchen (25.8%) and 
the bathroom (22.1%) were the 
favorite rooms for improvements. 

Nearly 69% of Milwaukeeans 
maintain a lawn, with most 
(29.2%) using Scott lawn seed 
and Milorganite (37.7%) fertiliz- 
er. 


® Slightly more than 60% of Mil- 
waukee families have children, 
with more families in the $4,000 
to $4,999 group having them than 
any other income group. More 
Milwaukee men (27.6%) are in 
the 35-44 age group; more Mil- 
waukee women (33.7%) are in 
the 20-34 age group. Only 10.4% 
of the families have three children. 

Forty-three per cent of the fami- 
lies do some buying on the instal- 
ment plan. Of these 27% buy ap- 
pliances, 21.8% buy autos and 
20.1% buy radio and television 
sets on instalments. 

Automobiles are owned by 80.5% 
of the families, compared with 
66.6% in 1945. Owners of more 
than one automobile have in- 
creased from 4.2% in 1950 to 8.4%. 
Most car owners (49.6%) bought 
from a new car dealer; 24.6% 
bought from a used car dealer and 
13.6% from private owners. 


s Vacations away from home are 


ing by automobile, 10.8% by train 
and 3.4% by airplane. July 
(41.8%) is the leading vacation 
month, followed by August 
(32.3%). 


planned by 70.7%, with 85% go- | mascara, 
| cream 


ans own a dog and most (29.3%) | 
buy Rival dog food, with Ken-L 
Ration (13.4%) second. Birds are 
‘owned by 13.1% of the families, 


Twenty per cent of Milwaukee-| 


Most groceries are purchased at 
A&P stores (37.8%), with in- 
dependent neighborhood stores 
(23.03%) second. Friday is still the 
day of the week most groceries 


/are purchased, 47.7% favoring that 


day. The percentage of Milwaukee 
families buying toilet articles or 
cosmetics in grocery stores in- 
creased from 32% to 38.9%. 


@ The analysis shows these con- 
sumer brand preferences: 
Groceries—Canned tuna fish, 
Star Kist (55%); potato chips, Red 
Dot (37.8%); packaged coffee, 
Hills Bros. (23%); instant. coffee, 
Borden’s (36.6%); peanut butter, 
Skippy (66.6%); French dressing, 
Kraft (43.7%); prepared cake 
flour, Swansdown (47.2%); regu- 
lar flour, Pillsbury (49.2%); pan- 
cake or waffle mix, Aunt Jemima 
(45.3%); pie crust mix, Pillsbury 
(61.1%); cake mix, Pillsbury 
(36.8%); baby cereals, Gerber’s 
(54.6%); canned milk, Carnation 
(38%); powdered milk, Starlac 
(70.3%); margarine (product use 
up 5.5%), Blue Bonnet (30.3%); 


all-purpose shortening, Crisco 
(55%); packaged bacon, Oscar 
Mayer (33.6%); baked beans, 


Campbell’s (49.9%); frozen poul- 
try. (product use up 9.4%), Swan- 
son (33.3%); frozen vegetables, 
Birds Eye (41.4%); tomato juice, 
Libby’s (22.7%); frozen orange 
juice (product use up 7.2%), Snow 
Crop (40.9%); cold breakfast 
foods, Kellogg’s Corn Flakes 
(51.5%); wax paper, Waxtex 
(33.9%); paper towels, Scot 
(40.8%); canned salmon, Black 
Diamond (19.6%); jams, jellies or 
preserves, A&P (31.5%). 


@ SOAPS AND ALLIED PRopUCTs— 
Toilet soap for bath and for hands 
and face, Ivory; bottled bleaching 
fluid, Hilex (51.2%); powdered 
scouring cleansers, Ajax (52.9%); 
products for cleaning rugs and up- 
holstery, Glamorene (17.9%); dry 
laundry starch, Argo (47.4%); 
toilet bowl cleaners, Bowlene 
(33.2%); self-polishing liquid floor 
wax, Johnson’s (67.3%); products 
for softening water, Climalene 
(36.1%); products for fine fabrics, 
Ivory Flakes (26.5%); products 
for painted walls and woodwork, 
Spic & Span (37.2%); products for 
household iaundry, Tide (28.5%); 
products for dishes, Joy (20.2%). 

BEVERAGES—Whisky (product 
use up 4.2%), Schenley & Affili- 
ate brands, (17.1%); gin, Fleisch- 
mann (22.9%); cordials, Du Bou- 
chett (26.8%); Scotch, Black & 
White (18.1%); rum, _ Ronrico 
(20.9%); Vermouth (product use 
up 4.2% over 1950), Martini & 
Rossi (27.6%); wine, Mogen Da- 
vid (47.6%); beer favored by Mii- 
waukee men, Blatz (32.9%); beer 
favored by Milwaukee women, 
Blatz (33.2%); soft drinks for 
home use, Graf’s (46%). 


® DrRUvuGs AND TOILETRIES—-Lipstick, 
Hazel Bishop (17.2%); toothpaste 
(product use up 4.2%), Colgate 
(51.3%); toothpowder, Colgate 
(33.7%); brushless shaving cream, 
Palmolive (25.3%); lather shaving 
cream, Palmolive (35.5%); shav- 
ing cream in pressurized cans, Rise 
(28.1%); razor blades, Gillette 
(69.5%); electric shavers, Rem- 
ington (41.2%); headache reme- 


dies, (product use up 3.3% since 
1949), Bayer aspirin (47.8%); 
Maybelline (58.3%); 


shampoo, Lustre Creme 
(33.2%); liquid shampoo (product 
use up 6.8%), Halo (24.9%); hair 
tonic or dressing, men, Vaseline 
(32.6%); nail polish, Cutex, 
(37.2%); hair dressing, women, 
Suave (26.7%); hand cream, Pac- 
quins (28.6%); liquid hand lotion, 
Jergens (27.1%); facial founda- 
tion makeup, Max Factor (45.3%); 


mail. Business publications are also With parakeets (58.1%) the favor- liquid makeup, Revlon (15.3%); 
‘ite. cake 


‘under consideration. 


makeup, Lady Esther 
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(11.5%); facial cream, Pond’s; (11.1%); brassieres (product use 
(29.2%); facial tissues, Kleenex up 2.4%), Formfit (20.3%). 
(51.6%); home permanent wave, 


Toni (48.6%); deodorant, women, Moore Adds Three to Staff, 
a (29.2%); deodorant, men, | Gets Four More Accounts 
topette (29.6%). Moore & Co., Greenwich, Conn., 
agency, has added three members 
s AUTOMOTIVE—P assenger car, | to its executive staff and acquired 
Chevrolet (17.2%); _ antifreeze, | Fur a eee sont of Platt Forbes, 
pte egy : rset bggag en and Lee Wells have been appointed 
a 45% ’ tires, Goodyear (34.8%): 2cCount executives. Curt Witt, pre- 
5%); tires, year (34.8%); viously art director at Remington 
ates ~~ aa line | Records, has been named art di- 
reeze-ups, Hee 9%). rector. 

GENERAL—Nylon hosiery, Phoe-| New accounts are Garcia y Vega 
nix (22.7%); cigarets (product Inc., Tampa, for Garcia y Vega 
use up 3.2%), women, Chesterfield bonded Havana cigars; Atlantic 
(24.5%); cigarets, men (product | Coast Fisheries Co., Boston, for 
use up 2.6%), Camel (24.9%);| mores Quick frozen fish; Gorm 
7 - . >| ” ’ nn., 
pipe tobacco, Half & Half (15.1%); aircraft fuel systems, and Boots 
cigars, La Palina (20.7%); girdles |Corp., Norwalk, Conn., for Exo- 
(product use up 2.6%), Formfit dust, household dusting aid. 


Buys Leader Elect: Assets 
Benjamin Electric g. Co., Des 
Plaines, Ill, mak: f lighting 
equipment for com: .*:ce and in- 
dustry, has purchas:« certain as- 
sets of Leader Eleiric Co., Chi- 
cago maker of fluorescent lights. 
VanAuken, Raglan: & Stevens, 


Chicago, handles the account. 


Joins Warner & Associates 
Harry G. Woodwa:ii Jr., former- 
ly account manager ind assistant 
account executive with Gardner 
Advertising Co., St. Louis, has 
joined Warner & Associates, St. 
Louis, as an account executive. 


Applies for Miami TV Station 
L. B. Wilson Inc., operator of 
-WCKY, Cincinnati, has applied to 
‘the Federal] Communications Com- 
mission for a permit to construct a 
'v.h.f. television station in Miami. 
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WE CARRIED .. 


1,357,188 LINES 


LOCAL FOOD RETAIL COPY 


JUNE 1 THRU DECEMBER 31, 1952 WE CAR- 


RIED A TOTAL OF 167,944 LINES OF 


TIONALLY ADVERTISED PRODUCT TIE- 
INS IN 6195 INSERTIONS ... proof our grocers 


are cooperative. 


You may have a copy of our tie-in report FREE 
on request to see how your products rated in 


our local grocery advertisements. 
Here is proof. . 


NA- 


. proof that this is one of the 


Richest, most profitable TEST MARKETS in 


the Mid-west . . 
the Waterloo Daily and Sunday Courier. 


Let our advertising and merchandising depart- 


. A Market covered only by 


ment show you what can be done with your 


product. Write. 


Story Brooks & Finley 
offices in 
New York — Chicago 
Philadelphia 
Los Angeles — Boston 
Cleveland — Atlante 
Sen Francisco 


oo Dat 


With THE 


IRST 
WATERLOO, IOWA > 
tory, Brooks & Finley, National Advertising Representatives 


...than any other : 
OWA DAILY 


NEWSPAPER 
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Hit Parade of 
Media-Market 


Values! 
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‘Washington Star’ Consumer Analysis Finds 
More People Buying Toiletries at Groceries 


| Wasuincton, March 31—A larg-|surveys. Butter sales slid with 
er number of Washingtonians are 64.5% in 1953, 65.6% in 1952, and 


buying their toilet articles and cos- | 


70.7% in 1951. Margarine was 


metics at the grocery store, ac- purchased by 75% in 1953, 74% 


cording to the third annual con-— 


‘sumer analysis survey released | 


in 1952 and 67.6% in 1951. 
Consumers showed increased in- 


‘this week by the Washington Star.| terest in cake mixes and pancake 


| ‘The survey is one of 17 produced | 
by newspapers in major markets 
throughout the country indicating | 
consumer buying habits and brand 
_ preferences. 

| Results of the 1953 survey in- 
‘dicated that 45.4% of the area’s 
, 359,000 families buy toilet articles 
land cosmetics at the grocery store, 
compared with 40.9% in 1952. The 
| survey showed increases in the 
| percentage buying baked goods 
‘and housewares at the grocery, al- 
so. 


ls A rapid increase in instant cof- 
fee sales was recorded with 54.6% 
purchasing it in 1953 compared 
ure 47.6% and 39.4% in earlier 
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Have you considered using Kimberly-Clark coated papers?” 


"yw. REG. U.S. PAT. OFF, 


Kimberly-Clark Enamels and Coated Printing Papers add 
crisp freshness and sparkling new eye-appeal to reports, adver- 
tising pieces, brochures and house organs — often at remarkable 
savings in cost. Today—ask your buyer or printer to see new 
Hifect* Enamel, Trufect*, Lithofect* Offset Enamel and 
Multifect*—and compare them with the paper he is now using. 


KIMBERLY-CLARK CORPORATION, NEENAH, WISCONSIN 


mixes but other mixes (ginger- 
bread, muffin, hot roll, pie crust) 
were all down from 1952. Dessert 
powder soared to 65.5%. from 
46.3% in 1952. 

Popularity of tooth powders 
dropped to 31.4% from 38.1%, with 
Colgate shoving Dr. Lyons out of 
first place and increasing its own 
sales, contrary to the _ general 
trend. 

Colgate retained first place 
among tooth pastes, boosting its 
share of the market to 49% from 
46% in, 1952. 


s The survey showed the potential 
automobile market in 1953 up 
slightly from 1952, but TV nearing 
the saturation point considerably 
below the prospective sales pre- 
dicted at this time last year. 

Based on a sample of area resi- 
dents, the report shows 4.4% have 
dishwashers; 4.1% electric blan- 
kets; 3% clothes dryers; 72.5% TV 
sets; 5.8% home freezers; 60.5% 
washing machines; 6.8% garbage 
disposal units; 74% vacuum clean- 
ers, and 2.9% have air condition- 
ers. 

Men continued to prefer Camels 
and women Pall Malls. Illustrat- 
ing the differences in taste, the 
Star found that 74.7% of men pre- 
fer regular size cigarets and 
64.4% of women prefer “king-size” 
smokes. 

Copies of the study are avail- 
able by request from the Star’s 
promotion department. 


RCA Designs TV Projector 


RCA Victor division of Radio 
Corp. of America, Camden, N. J., 
has designed a new 16mm film 
projector especially for television 
stations. Known as Type TP-6A, 
the projector includes a new f/1.5 
lens, framing systems and dual fo- 
cus arrangements. It can be used 
to project images from 16mm mo- 
tion picture sound film into the 
film camera of a television system, 
as well as provide accompanying 
sound reproduction. 


Ofters 4-Pak of Cigarets 


Your Name Cigarets, 125 W. 
Hubbard St., Chicago, maker of 
cigarets for advertising use, has 
begun marketing the 4-Pak, a box 
of four cigarets, while continuing 
its standard package of 20. Each 
cigaret carries the advertiser’s 
name, trademark or message, eith- 
er the long way or across near the 
tip. Both sides of the flat card- 
board box carry advertising also. 
Minimum order is 1,000 4-Paks. 


Westerhold to Hinde & Dauch 


William F. Westerhold, formerly 
an account executive with Nelson 
Moore & Associates, Cleveland 
public relations consultant, has 
been appointed public relations di- 
rector for Hinde & Dauch Paper 
Co., Sandusky, O. 


Scripps-Howard Boosts Metz 


Wilbur H. Metz, with Scripps- 
Howard Newspapers’ general ad- 
vertising department in New York 
since 1936, has been promoted to 
manager of the New York office 
of the department. 


‘Country Club’ Names Adams 


The National Country Club Mag- 

zine, Peterborough, N. H., a new 
quarterly for country club mem- 
bers, has appointed Darwin J. 
Adams & Associates, New York, as 
its eastern representative. 


Grant Office Heads to Meet 


Grant Advertising, Chicago, will 
hold a convention of its office 
heads throughout the world at Chi- 


cago’s Edgewater Beach Hotel, 


June 8-19. 
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Kelloggs PEP 3:33; FLAKES 
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BOXTOP CFFER—Kellogg Co., Bcttle Creek, 

Mich., is planning to spur sales of Pep 

with this premium offer of a combination 

ring, yo-yo and siren which also has room 

for a small picture. It’s: yours for 25¢ 

and a boxtop. Leo Burnett Co., Chicago, 
is the agency. 


RCA Victor Will 
Promote Batteries 


in New Campaign 


Harrison, N.J., April 1—RCA 
Victor has scheduled an intensive 
campaign for its radio replacement 
batteries. 


|tor” theme. Geyer Advertising, 
_| Dayton, is the Ebco agency. 


The story of the company’s bat- 
teries will be told in portable radio | 
ads to appear in Fortune, Life, | 
Newsweek, The Saturday Evening | 
Post, Time and U. S. News & World | 
Report. 

Commercials emphasizing that | 
RCA batteries can be used in vir-| 
tually any make or model portable, | 
industrial or farm radio receivers | 
are scheduled for the company’s 
radio and TV programs. 

Dealers will get RCA battery 
testers and will offer free battery | 
tests. Additional dealer aids in- 
clude a wire floor stand for mass | 
display of batteries, a three-tier 
counter merchandiser to increase | 
impulse purchases, a window dis- | 
play unit, and various pennants. | 

J. Walter Thompson Co., New) 
York, is the agency. | 


‘52 Corporate Profits Dip 


| 
Despite record corporate profits | 
of approximately $500 billion in 
1952, corporate profits dropped 
from $18 billion, the 1951 figure, 
to $17.1 billion for 1952, according | 
to the Chamber of Commerce of 
the U.S. Corporate net profits | 
averaged 3.4¢ on a dollar of sales 
in 1952, a drop of six-tenths of 1¢, 
from the average of nearly 4¢, 
registered in 1951. 


Edison Names New Agency 


Thomas A. Edison Inc., West 
Orange, N. J., electronics manufac- | 
turer, has appointed Cunningham 
& Walsh, New York, agency for | 
its dictation equipment products. | 
Tentative plans indicate a stepped | 
up magazine schedule for the. 
Voicewriter, dictating instrument, | 
and the Televoice, network dicta-_ 
tion system. Green-Brodie, New 
York, had the account. 


Scott Joins ‘Patriot Ledger’ | 


Ed B. Scott, formerly retail ad- 
vertising manager of the Observer, | 
Charlotte, N.C., has been ap- | 
pointed advertising director of the | 
Patriot Ledger, Quincy, Mass., a | 
new post. James A. Newson, re- | 
cently named retail advertising 
manager, succeeds Thurman W. 
Sallade, who has resigned. 


Halber Sells Type Composer | 


Halber Corp., 4151 Montrose | 
Ave., Chicago, is marketing its | 
Typro portable type composer. The 
table-top machine produces head- 
lines by means of contact photog- 
raphy. The company is a direct ad- 
vertiser. 


Whitehead Metal Boosts Perry 

George J. Perry, since 1942 ad- 
vertising manager for Whitehead 
Metal Products Co., New York, has 


been promoted to promotion man- | 


ager, a new post. 


Pushes Kelvinator Air Dryer 


Ebco Mfg. Co., Columbus, O., 
maker of electric water coolers and 
air dryers, has taken over sales 
and advertising responsibilities for 
the Kelvinator air dryer for the 
Kelvinator division, Nash-Kelvin- 
ator Corp. For the first time, Kel- 
vinator dryers will be advertised 
nationally in consumer magazines, 
stressing the new “Dampness Doc- 


Silex Names Paris & Peart 


Silex Co., Hartford manufactur- 
er of the Silex glass coffee maker. 
has appointed Paris & Peart, New 
York, to handle advertising for its. 
industrial and consumer divisions. | 
H. B. Humphrey, Alley & Rich- 
ards, New York, is the previous | 
agency. 


VIPs Await 
in Reviewing 
HY 
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Ricksham to Chicago FC&B 


_ Roy I. Ricksham, formerly na- 
tional advertising director of the 
American Dairy Assn., Chicago, has 
joined the Chicago office of Foote, 
Cone & Belding as advertising and 
merchandising coordinator for 
Beatrice Foods Co. 


Even the Eyes of Texas 
Are Upon Us! 


The growth of Memphis on the Mississippi has caused even Texas eyes to 
turn eastward. 


Eleventh in the nation in wholesale sales says Sales Management . . . sand- 
wiched between 0th place Minneapolis and 12th place Kansas City. (Aside 
to Texas boosters . . . we sincerely congratulate |5th place Dallas!) 


And nowhere, according to our slide rule statisticians... but nowhere... 
is there another two and one half billion dollar market where two great 
newspapers offer such sales compelling saturation circulation at a comparable 
voluntary combination rate. 


88%, of our general advertisers put it in CAPS (the Commercial Appeal and 
Press-Scimitar) and sell Memphis and the growing market Memphis serves. 


Ck P 
THE MMERCIAL BRSPPEAL — MEMPHIS BSBRESS- S CIMITAR. 


SCRIPPS-HOWARD NEWSPAPERS 
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Sullivan, Stauffer Names Two 


Frank J. Reed, formerly mana- 
_ger of the TV sales service depart- 
‘ment of National Broadcasting Co., 

has joined Sullivan, Stauffer, Col- 
_well & Bayles, New York, as a ra- 
dio-TV executive. 

Semuel Carter, radio and TV 
commercial supervisor for the 
| agency, has been elected a v.p. 


| Damofle to Garfield-Linn 


Urania P. Damofle, formerly 


with A. F. Marthens & Associates, | 


Chicago, has been appointed media 
director with Garfield-Linn & Co., 
Chicago agency. 


Joins Cavanaugh-Shore Co. 

Dolores Cappelletti, formerly 
with Foote, Cone & Belding, has 
joinec the staff of Cavanaugh- 
Shore, New York agency, as space 
and time buyer. 


Becumont Names Bender 

Bernard Bender has joined the 
copy staff of Beaumont, Heller & 
Sperling, Reading, Pa., agency. He 
formerly was with Leeds & North- 
rup, Philadelphia. 


By international agreement, all 
these airlines had 106 days before 
the service started in which to an- 
nounce and sell it. All airlines were 
to offer the same fares, destination 
for destination. 

From this even start, how was 
PanAmericanWorldAirways to win 
the lead in sales? 

On announcement day—the day 
all airlines were permitted to pub- 
licize this new tourist fare service— 


>. 


The Rainbow, Pan American’s air tourist service with specially designed, brand-new 


‘ a = 
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Douglas Super-6 Clippers, cut fares to Europe up to one-third! 


Before its first flight...all seats on“The Rainbow 
were sold out for three months! 


The precedent-breaking idea of regularly scheduled, 
low-cost air travel to Europe—long advocated by 
Pan American World Airways—was finally accepted 
by 11 trans-Atlantic airlines in December, 1951. 


Pan American alone was ready with 
coast-to-coast advertising. 


With the creation of a distinctive 
name—The Rainbow—for their ser- 
vice, Pan American’s advertising em- 
phasized that these lower fares were 
now available on the ‘‘World’s Most 
Experienced Airline.” 


Within 45 days virtually all space 
on The Rainbow was reserved for 3 
months ahead. Within the next six 
months, Pan American trans-Atlantic 


passenger business increased by 50% 
over a similar period during the pre- 


This new $270 tourist fare between 
New York and London did not affect 
patronage of first-class service. In- 
stead, it opened an entirely new market. 


Thus, by using the mass effect of 
advertising to announce and give in- 
dividuality to the news of low-cost 
transportation for air passengers, our 
client outsold its competitors—and 
made The Rainbow the most popular 
service of its kind. 


Is advertising’s mass sales-making 
potential used most effectively in your 
behalf? To talk it over, write or call: 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. 


New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Sao 
Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, Port 
Elizabeth, Capetown, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 


Advertising Age, April 6, 1953 


Airlines Might Be 
on Wrong Ad Beam, 
UCLA Survey Finds 


Los ANGELES, March 31—Air- 
‘lines may be flying the wrong 
beam in their advertising approach, 
|according to a survey by the school 
/of business administration, Univer- 
| sity of California at Los Angeles. 

In interviews with a representa- 
tive group of 670 people in Los 
Angeles County, it was found that 
speed and safety were uppermost 
in minds of present and potential 
customers, whereas airlines ads 
have been emphasizing price and 
accommodations. 

More than 80% of those inter- 
viewed are reported as having seen 
or heard some air travel advertis- 
ing recently. Forty-eight per cent 
were able to recall one or more 
ideas in the ads. 


= Price was the most-remembered 
idea, with 20% of those who had 
seen or heard recent advertising 
recalling it. However, in no case 
did more than 4% of the inter- 
_viewees mention price as a reason 
for liking or disliking a particular 
mode of transportation. 

_ In contrast, speed of air travel 
was mentioned as an advantage by 
90% of the people who have trav- 
eled by plane and 66% of those 
who have not flown. Yet only 11% 
said they recalled anything about 
speed in advertising. 

Of the persons who have not 
traveled by air, 53% listed fear of 
accidents as the thing they dis- 
liked most about flying. Twenty- 
three per cent of those who have 
flown expressed the same feeling. 
Airline ads in which safety was 
mentioned or stressed were re- 
membered by only 2% of those 
interviewed. 


Dairy Assn. Gives Awards 


| American Dairy Assn. has given 

cow bell awards to the following 
for “distinctive food service’: Bet- 
ter Homes & Gardens, Good House- 
keeping, McCall’s and Super Mar- 
| ket Merchandising; Chicago Trib- 
une, Denver Post, Milwaukee Jour- 
|nal and Salt Lake City Deseret 
News; General Foods, General 
Mills, National Biscuit Co., Pills- 
bury Mills and Philco Corp. 


Names W. Robert Mitchell 


_ Greenhill & Rogers, New York 
-clockmaker, has appointed W. 
|Robert Mitchell Inc., New York, 
'to direct its advertising. Plans call 
‘for direct mail promotion, to be 
| followed by magazines and news- 
papers in selected markets. Pre- 
‘viously, the company was a direct 
advertiser. 


} 
Chirurg Boosts One, Adds One 


| William L. Bartlett, head of the 
‘copy department with James 
Thomas Chirurg Co., Boston, has 
been promoted to creative director 
of the New York office. Jan Van 
|Eerde, formerly divisional art di- 
|rector with Kudner Agency, New 
York, has been appointed Chirurg 
‘art director. 


| Ronalds Boosts One, Adds Two 


Ronalds Advertising Agency, 
_Toronto, has promoted J. A. Rey- 
nolds, account executive, to super- 


visor of several accounts. R. V.. 


McCausland has joined the agency 
as an account executive and copy- 
| writer. J. G. Trumper has joined 


‘the copy department. 


| 


Ames Heads Emerson PR 


Michael Ames, formerly v.p. of 
David O. Alber Associates, has 
been named manager of public re- 
lations and publicity for Emerson 
boy & Phonograph Corp., New 

ork. 


Mutual Shoe Names Silton 


The Flairetts division of Mutual 
Shoe Co., Lowell, Mass., has ap- 
pointed Silton Bros., Boston, to 
handle its advertising. The agency 
handles the company’s Foot Flairs 
division promotion also. 
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Eyes &Lips(Cont.) | 


(Continued from Page 62) 
menfeld. I’m afraid I must ask 
you once again to look into the 
past, but the near past, the June 
issue of 1952 Mademoiselle. The 
cover by Ben Somoroff [a client of 
Mr. Forma’s] was black and white 
line photography. In fact there is 
a rumor Mr. Somoroff will receive 
a medal for the photography. 


# “Mr. Somoroff is probably flat- 
tered that you also used black and 
white line photography and com- 
forted by the fact the original far 
outshines the duplication. 

“My only issue in this matter is 
this: Name calling accomplishes 
naught and can be detrimental to 
both parties involved.” 

Photographer Blumenfeld, who 
may or may net wish to pick up 
the baton on this one, is currently 
vacationing and not expected back 
in the U. S. till next month. 


Walsh Gives Wrong Figures 


Walsh Advertising Co. Ltd., 
Windsor, Ont., has informed AA 
that the agency submitted the 
wrong figures for its 1952 and 1951 
billings that appeared in the Feb. 
23 issue of AA. For 1952, the agen- 
cy actually billed $4,936,000, in- 
stead of the $4,521,895 that it re- 
ported; for 1951 the correct figure 
was $4,680,602, instead of $4,126,- 


Polarized Glasses Pushed 


COLLECTIONS: 


Comeptete Beprat 


through Monroe Greenthal Co., 

New York. Two-color pages will be 

: Same used in trade publications during 

" March and April and 6” columns 

' will run on the amusement pages 
of newspapers in 31 cities. 


AMERICAYW 
COLLECTIONS 
The Nos Spang Pine ce 


Litman-Bremson Boosts Jones 

Raymond L. Jones, a member of 
the art staff since 1951, has been 
promoted to art director with Lit- 
bow Seeker: Kansas City agen- 
cy. 


Advertising for polarized glasses, | 
used in viewing three-dimensional | 
movies, has been started by Com-| pointed Jackson, Haerr, Peterson 
merce International Co., New York,|& Hall, Peoria, to direct its co- 


75 


Loan League to Jackson, Haerr 
The Savings and Loan League 
of Greater Peoria, IIl., has ap- 


operative advertising and public 
relations program. Promotion in- 
cludes newspapers, display mater- 
ial and various public relations 
projects. 


Royal Vacuum to Meermans 
Royal Vacuum Cleaner Co., 
Cleveland, has appointed Meer- 
mans Inc., Cleveland, to handle 
advertising. Carpenter Advertising 
Co., Cleveland, the previous agen- 
cy, had the account for 43 years. 


IF YOU SPEND 


STOLEN?—Photographer’s agent Warren Forma sent these pictures in side by side 

pointing out that the b&w line photography on the Mademoiselle cover (left) for 

June, 1952, was done by one of his clients. Lip-and-eye Photographer Erwin Blu- 
menfeld did the b&w line photograph featured on the March 1 Vogue cover. 
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Foster Promotes Cauley | 
Robert A. Cauley, account ex-| 
ecutive in the Toronto office of | 
Harry E. Foster Advertising, has | 
been promoted to senior account | 
executive in the Montreal office. 


WCOV-TV, Montgomery, Bows 

Commercial operation of WCOV- 
TV, Montgomery, Ala., on Chan- 
nel 20 is set to begin Monday, 
April 6. 


Florence Stove Co. 
Opens Spring Drive 


in Five Magazines 


GARDNER, MaAss., April 1—A 
half-page b&w ad in the April 11 
issue of The Saturday Evening 
Post will open the Florence Stove! 
Co.’s spring campaign for its gas| 


510,000 


OR MORE ON DISPLAYS 


tear out this ad and pin it 
to your letterhead for 
full information 


Now, display 

your product 

with deep-drawn 
THIRD DIMENSIONAL 


About Modern 


Accepting the archaic concept of 
Direct Selling as mere door-to-door 
peddling of pins and potato peelers 
can be a costly mistake. Modern 
Direct Selling sells seven billion 
dollars’ worth of goods and serv- 
ices annually, including many big- 
ticket items. To sales executives 
this can mean added market poten- 
tial, to advertising agency execu- 


Do You Make This Mistake 


omy” of Florence ranges, will run 
in Better Homes & Gardens, Good 
| Housekeeping, Household and La- 
|dies’ Home Journal. 

A tie-in program has been devel- 
|oped for Florence dealers, includ- 
‘ing window displays, newspaper 
‘mats, folders, selling books and 
other promotional materials, so 
| that they can participate in the 
‘company’s campaign and_ the 


Direct Selling? 


tives a new profitable type of ac- 
count. For full and detailed facts and 
figures about modern Dtrect Sell- 
ing, send for free 24-page book by 
expert, “The Quickest Way to Na- 
tional Sales.” Postpaid if requested 
on business letterhead. Address: 

‘American Gas _ Assn.’s 


H. J. BLIGH, — room 812-0 Carnival of Gas Cooking.” 


307 N. Michigan Ave., Chicago 1, Ill. | Ruthrauff & Ryan, New York, is 
|the agency. 


.| ranges. 
The same ad, featuring the! § 
“beauty, performance and econ-| 


“Spring | 


plastic in gorgeous 
full-color lithography. 
Only Wesse! olen 
complete design, 


all under ene roof. 


lithegraphy, and forming, 


You ewe it to yourself to 
find out about the fabulous 


WESSEL TRIOGRAPHIC PROCESS 
Stanley 
WESSEL 
and, Company 


420 North Michigan Avenue Chicago 11, Illinois 


FOR GOODNESS SAKE, BRINE G1 INES 
: oss nee on» 


PRODUCING 


more than 


34,000 
REQUESTS 


for 


MEDIA-ISSUED 
MARKET DATA 


To be published May 11 
Ad copy deadline—April 29 
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WASHINGTON, March 31—Man- 
ufacturers of wood office furniture 
have unveiled an ambitious pro- 
‘motion plan to prevent the metal 
‘office furniture industry from 
making further inroads on its vol- 
ume. 

The wooden office furniture 
‘people feel that they are in some- 
thing of a David and Goliath 
struggle. 

In the past 25 years, the metal 

furniture group—which includes 
several big firms with highly or- 
ganized sales staffs—has boosted 
its share of the sales total from 
‘5.3% in 1925 to nearly 65% in 
1950. 
_ The wooden furniture industry 
|—which consists of about 30 firms, 
‘most of them with an average 
volume of no more than $1,000,000 
_—lacked the resources and know- 
how to meet the competition. 


‘Advertising Age's 
6th Annual 


MARKET DATA ISSUE 


to be published 
May 11, 1953 


CLOSING DATE: APRIL 29. 


* 


's The new promotion is spear- 


MAJOR 


circulation 
growth of 

all three 
WORCESTER 
newspapers 
means 


MORE 
value for 
every 
advertiser! 


' A basic reason why more and more advertisers are enjoy- 


ing more sales in the rich Worcester Market is the substantial, 
steady circulation growth of all three Worcester newspapers. 
Since 1932, the average net paid circulation of the Telegram- 
Gazette has jumped 53% —the Sunday Telegram 105%! 
Increases for every five year period average 16% for the 
two dailies and 29% Sundays. 


Coverage of the prosperous Worcester Market is yours 
with 154,490 copies every day and 104,308 copies every 
Sunday, blanketing Worcester’s buy-conscious people. Tell and 
sell the entire Worcester Market, at low cost and with plus 


value, by consistent advertising in the Worcester Telegram- 


Gazette —the papers that now guide the buying of more 
Worcester Market people than ever before! 


WORCESTER TH BEST 


TEST MARKET 
In its Population Group (150,000 to 250,000) 


WORCESTER, MASSACHUSETTS 


George F. Booth, Publisher 
MOLONEY, REGAN & SCHMITT, Inc. 


Notional Representatives 
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‘Wood Office Furniture Group Is Out to 
‘Get Business Back from Metal Competitor 


headed by the Wood Office Fur- 
niture Institute. It is based on the 
j}assumption that wooden office 
furniture needs the help of the re- 
tailers, who have a choice of sell- 
‘ing either wood or metal. 

| In an effort to win the support 
of these retailers, the institute is 
_offering a “Certified Office Plan- 
ning Service” promotion. Under 
|this plan, each store is provided 
| with materials which provide cus- 
‘tomers with a complete office plan- 
| ning service. Participating stores 
| are to be identified by a special 
'symbol, and the symbol—and the 
| services it represents—will be pro- 
moted in national publications that 
go to large numbers of business 
executives. 

The initial trade promotion got 
| Sader way last week, when de- 
scriptions of the plan were mailed 
to about 5,000 retailers who handle 
office furniture. The national ad- 
_vertising support will not appear 
‘until later this year, and the scope 
| of the program will depend on the 
number of dealers who decide to 
' participate. 


| 
| 


# E. Howard Gatewood, national 
secretary of the institute, is con- 
fident that about 300 stores will 
| be lined up in time to permit ad- 
_vertising this fall. At least 500 
dealers will be participating by the 
‘end of the year, he predicted. 

The promotion plan stems from 
a belief that the average retailer 
will be interested in having office 
/planning information which will 
‘enable him to compete with the 
|highly trained salesmen who in- 
vade his territory from the home 
offices of the metal furniture firms. 

Each participating retailer will 
have a kit of materials for a “model 
|office center’ in his store. The 
_kit includes a giant planning board, 
‘with magnetic templets of desks, 
/chairs and partitions. It also in- 
| cludes samples of wall colors, car- 
|peting, asphalt tile, drapery and 
leather materials. 

. Since office furniture is not 
-easily transported for demonstra- 
| tion purposes, the plan includes a 
| portable projector which salesmen 
can use in making an illustrated 
presentation. Another feature of 
the service is a “previewer’—a 
_heavy binder containing acetate 
| transparent sheets which have 
been imprinted with wood desks 
and chairs in the outline of an of- 
fice setting. 

| Participating stores buy the kit 
of materials from the institute at 
/cost, and pay an annual subscrip- 
tion fee ranging from $200 to 
$500, depending on their volume. 
A field representative of the in- 
stitute is supposed to visit each 
/participating store, to install the 
service and instruct store per- 
sonnel in its use. 

Alfred H. Edelson, account ex- 
ecutive for Henry J. Kaufman & 
Associates, which cooperated in 
developing the promotion, points 
_out that the development of a mer- 
_chandising plan by a trade as- 
sociation is considerably more com- 
plex than an ordinary manufac- 
_turer-dealer promotion. 


/8 As an association, the institute 
must depend entirely on voluntary 
| cooperation from its member man- 
ufacturers, and from the retailers 
_who will be participating in the 
plan. 

| “Almost immediately,” he said, 
“we began hearing from retailers 
| who want the plan on an exclusive 
_basis for their territory. 

| “Individual manufacturers, of 
| Course, can enter into exclusive 
|contracts, but a trade association 
can’t. 

__ “So we have to turn it around. 
We have to try to convince the re- 
| tailers that they had better get in— 
because the fellow who will be 


the « 
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Notre Dame to Hold Ad Meet 


The University of Notre Dame, 
|Notre Dame, Ind., will hold its 
|first annual advertising and sales 
|conference at the university April 
|23. The conference is sponsored 
|jointly by the university, the Ad- 
ivertising Federation of America 
and the National Sales Executives 


Se | affiliate of the Merchandisers Club 


|of the St. Joseph Valley. William 
K. Beard Jr., president of Associ- 
jated Business Publications, New 
York, will be the keynote speaker. 
Conference chairman is G. Her- 
bert True, assistant professor of 
marketing at Notre Dame. 


D'Arcy Shifts 2, Names 1 


D’Arcy Advertising Co., Cleve- 
land, has transferred Vernon L. 
Fladager, account executive, to 
the agency’s New York office. 


‘|James L. Bourke, account execu- 


TO PUSH WOOD-—This color page is one of 

the ads that the Wood O’fice Furniture In- 

stitute plans to run this fall for its “Certi- 
fied Office Planning Service.” 


sorry is the fellow who’s left out.” 

In working up the plan, the in- 
stitute and the agency brought in 
Faber Birren as a color consultant, 
and Kenneth Ripnen as a layout 
consultant. The Kaufman agency 
added a complete portfolio of di- 
rect mail promotion materials 
which will be used by participating 
retailers. 


® The promotion draws on the 
assistance of other trade associa- 
tions. “Hard selling’ this spring, 
for example, will be done by in- 
stitute representatives attending 
regional meetings of the National 
Assn. of Stationers. 

The kits of materials were de- 
veloped with the assistance of a 
number of trade associations and 
companies. Carpet samples were 
donated by the Carpet Institute; 
drapery colors by the Upholstery 
and the Drapery Manufacturers 
associations; ten leather colors by 
the Tanners Council of America, 
and seven vinyl upholstery colors 
courtesy of U. S. Rubber Co. 

In approaching retailers, the in- 
stitute freely admits that the ad- 
vertising support cannot begin un- 
til there is a clear indication that 
the promotion will get dealer ac- 
ceptance. 

However, sponsors of the idea 
are confident they have found a 
way to do a big job at a very 
modest risk. They believe that the 
institute will eventually have a 
budget of $300,000-$350,000 for 
national promotion of the service. 


‘ia 


KVTV 
Channel 9 


Sioux City : 


New Television 


Market — 
Now 


Serve hy Cole 
See your Katz man 


tive, will take over Cleveland 
Electric Illuminating Co.’s account, 
previously handled by Mr. Flada- 
ger. Charles E. Butler, formeriy 
with Fuller & Smith & Ross, 
Cleveland, has joined D’Arcy to 
assist Mr. Bourke. 


‘Culligan Opens Drive; Offers Testing Kits 


| NorTHBROOK, ILL., March 31— 
|Free water testing kits for pros- 
'pects and a merchand se incentive 
program for dealer salesmen high- 
light the first of two 1953 cam- 
paigns by Culligan inc. water 
softener manufacturer. 

Harold F. Werhane. president, 
said dealers will receive the mer® 
chandising kit at nine district con- 
ventions. 

April and May consumer ads in 
Good Housekeeping, Parents’ Mag- 

zine, The Saturday Evening Post 

and Today’s Health wil! open the 
promotion with the offer of free 
water testing kits. The kit, con- 
sisting of a bottle of soft water, 
liquid soap and an empty bottle in 
which to test tap water, is intended 
to show the difference between 
hard and soft water. The kits will 
be available through dealers. 


® Dealers also will receive mats 
-and publicity material for press, 
|radio and TV and instructions for 


group demonstrations. 

From May 14 to July 11, pre- 
mium points will be given to sales- 
men for sales of Culligan’s water 
softening and filter service. 

The company also offers 13 films 


for local theater advertising and| 


15 TV spot commercials. 
Alex T. Franz Advertising, Chi- 
cago, is the agency. 


Two Join Anderson & Roll 


 §. Clif Pfeiffer, formerly of 
Pfeiffer Advertising Agency, has 
joined the staff of Anderson & 
Roll, Omaha, as an account execu- 


tive. Robert Gillan, formerly as-| 


sistant promotion director of 
KFAB, Omaha, will be a copy- 
writer for the agency. 


| Stegmaier Brewing Names 3 


| Stegmaier Brewing Co., Wilkes- 
'Barre, Pa., has appointed Eugene 
S. Boyce general sales manager, 
_Anthony A. Fabio wholesale sales 
| manager, and Harry J. Price retail 
‘sales manager. 


77 
2 Join Kal, Ehrlich, Merrick 


Sam Hunsaker, formerly with 
|N. W. Ayer & Son, Philadelphia, 
‘has joined the copy staff of Kal, 
‘Ehrlich & Merrick Advertising, 
Washington. Eric Hall, formerly 
‘with the Washington Post, is now 
|with the agency’s layout depart- 
/ment. The Home Builders’ Assn. 
of Metropolitan Washington has 
'appointed the agency to handle 
advertising for the Home Show. 
All media will be used. 


P cf. 
New Sales Opportunities 
for Fishing Tackle and 


Equipment Manufacturers 


, It will pay to investigate this new tackle and 


equipment merchandising medium. Write or 


phone Fred E. Owens, Publisher. 


| Fishing sarer anv 


Wilmette, Illinois © Phone: Wilmette 4714 
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Because the Oregonian is FIRST IN RESULTS... 


FIRST IN RETAIL ADVERTISING 


Men's 
Women's 


Shoe Stores: 


Supply 
Automotive 


FIRST 


For YOUR 


Department Stores, 
Clothing Stores: 
Men's & Women's 


Men's & Women's 


Toilet Requisites 
House Equipment & 


Alcoholic Beverages 
Jewelry & Silverware 


FIRST in City Zone 
FIRST in Retail Trading Zone 
FIRST in Total Circulation 


‘the Oreg 


Toilet Goods & 
Beauty Shops 

Furniture & Household 

Electric Appliances & 
Supply 

Professional 

Hotel & Restaurants 


Hotels & Resorts 
Professional & Services 
Tobacco 

Radio & TV 
Publications 

Financial 


The Oregonian leads in 17 out of 26 major 
classifications; The Oregonian is first in... 


Educational 
Musical Instruments 
Stationers 

Sporting Goods 
Heating & Plumbing 
Real Estate 

Book Stores 


FIRST IN GENERAL ADVERTISING 


The Oregonian leads in 18 out of 24 major 
classifications; The Oregonian is first in... 


Industrial 
Amusements 
Confections 
Sporting Goods 
Transportation 
Agriculture 


Miscellaneous 


IN CIRCULATION 


sales results, 


place your advertising 
in Portland's largest newspaper... 


Advertising facts: Media Records, 1952 
Circulation facts: ABC Publishers’ Statements, Sept. 30, 1952 


FIRST IN CLASSIFIED ADVERTISING 


Both Daily 
and Sunday 


onian 


PORTLAND, OREGON 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 
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KSTL Appoints Farrar 


Charles C. Farrar, formerly sales 


West Joins Canadian Agency 


83,000,000 Motor 


C. John West, formerly adver- 


manager of WJLD and WJLN-TV, 
Birmingham, Ala., has been ap- 
pointed executive assistant to the 
president of KSTL and KSTL-TV, 
St. Louis. 


Walker Named KGDE Manager 

William G. Walker, formerly 
production manager of KOA, Den- 
ver, has been appointed manager 
of KGDE, Fergus Falls, Minn. 


\staff of 
Agency as an account executive. 


Northern Life Names R&R 


‘its advertising. 


tising manager of Dominion Tex-. 
tile Co., has joined the Montreal 
Canadian Advertising 


Northern Life Insurance Co.,! 
which has not had an agency for | 
many years, has appointed Ruth- 
‘rauff & Ryan, Seattle, to handle!” 


1,500.0 
WMhelBs READ 


2nd BEST MAGAZINE BUY 


Recent promotional piece published by Science 
and Mechanics Magazine shows THE WORK- 
BASKET 2nd BEST MAGAZINE BUY in 18 
top magazines! 

Find out about THE WORKBASKET! Send for 
big 39-page survey. Write our nearest office. 


*Mrs. W. B. is Mrs. Workbasket Subscriber 


Vehicles in Use 
Throughout World 


| New York, March 31—Civilian 
_motor vehicles in operation all over 
the world at the end of 1952 totaled 
about 83,000,000. 

Cars, trucks and buses operating 
in the U.S. totaled 52,324,330; in 
|Canada, 3,115,090. In 153 other 
countries, the total increased 9.8% 
during the year to more than 20,- 
600,000. In addition, the census 
lists more than 6,000,000 motor- 
cycles in operation. 

These figures covering their an- 
nual world motor census appear in 
‘the April issues of American Auto- 


‘mobile (overseas edition) and El | 
McGraw- | 


_Automovil Americano, 
Hill International Corp. publica- 
tions. 


. Statistics were compiled from 


all countries except those behind 
the Iron Curtain, where numbers 
of civilian vehicles are not dis- 
closed. Strictly military motoriza- 
tion, not revealed by most govern- 


Total Net Paid Annual Cost perM | Circulation ‘ments, is estimated at an additional 
Magestee Circulation Page Rate | Circulation | per $1.00 | 1.000 000 unite 

1. SCIENCE ie. MECHANICS feet $ : 7 $1. 4 pa The smallest automotive census 
Coronet 2:721,393 4,275 1 57 636 in the world continues to be Green- 
Hei AA aaa he rer 238 +4 land’s 22. Largest outside the U.S. 
Woman's Dey | siaiadian 3,721,169 12330 2.50 399 ‘is Great Britain’s 3,475,379. France 
Good Housekeeping 3,205°509 8'500 568 ba is second with 2,800,000; Australia 
SMeCali’s Magazine 2,100,883 Ry 2.66 375 third with 1,656,900; West Germany | 
The American Home 2,830,305 7,700 2.72 367 fourth with 1,318,300, and Brazil 

— rth yr 2 363 fifth with 564,381. 
Keres ttre = | fat | is | 38 | Bt | spe’’senmus resulted. trom new 

351 

Saturday Evening P Post 3998616 11'760 594 +44 motor census resulted from new 
American Magazin 2,575,465 7,620 2:96 338 production of 7,852,331 cars, trucks 
Holland's Magazine 509,807 ,700 3.33 300 and buses. Of total new production 


1 ~~ Guaranteed Circulation (A.B.C.), Effective wig 1952 Issue at Comparable 


‘in ’52, 58.1% went into expansion, 
|the remainder into replacement of 


advertising offices: 


NEW YORK-—489 Fifth Avenue, Phone: Murrayhill 2-2492 
CHICAGO—-360 N. Michigan Avenue, Phone: Andover 3-6929 
DETRO!IT—-1005 Park Avenue Bidg., Phone: Woodward 2-7298 
PASADENA—-234 E. Colorado Street, Phone: Ryan 1-9155 
FLORIDA—202 Conrad Bidg., DeLand, Florida 


Poblched by Modern Mandiraht Imor, 


{Sv UBKBASKET 


2401 Burlington, Kansas City 16, Missouri 
ne a 


| old vehicles, which increased the 
‘census total although production 
"was below the ’51 output of 9,422,- 
322 units. 

Despite increasing numbers of 


Advertising Age, April 6, 195; 


/quarters at 1174 Bay St. 


Wanted: Current, Up-to-Date 
Market Data for AA Readers 


The sixth annual Market Data Section of ADVERTISING AGE 
will appear in the May 11 issue. The idea is to bring together, 
in one place, all possible market data issued by advertising 
media, trade associations and others. 

The data will be described briefly, and classified by type of 
market or geographic area, thus providing a comprehensive in- 
dex of all available market data in all fields. 

Last year, more than 1,200 separate pieces of market data were 
listed in the section, and readers of ADVERTISING AGE sent in re- 
quests for nearly 37,000 individual pieces. 

Advertising media, associations, trade groups and others are 
invited to submit market studies or compilations for inclusion 
in this master list. There is no charge for such listings, but the 
material must measure up to the following standards: 

1. It must be current. Nothing published prior to June, 1952, 
will be accepted. 

2. It must contain market facts. Booklets or brochures which 
contain media data only will not be listed. 

3. It must be available for distribution to advertisers and agen- 
cies, preferably without charge. If there is a charge, or other 
conditions are attached to its distribution, this should be clearly 
stated. 

4. It must be received before April 15, 1953. 

Market data material scheduled for publication before Sept. 
1, 1953, will be listed in a “not yet published” tabulation, pro- 
vided that a 50-word description of each such item reaches 
ADVERTISING AGE before April 15. The description must include 
probable date of publication and any conditions attached to dis- 
tribution. 

Actual copies of all other material to be listed should be ad- 
dressed to the Market Data Editor, ApbverTisiInc AcE, 200 E. 
Illinois St., Chicago 11, with any necessary explanatory notes. 


foreign sports cars on U.S. roads, Sharp & Dohme to Doherty 


the latest information is that only 
about 101,000 of all foreign makes 
are running in this country. 


Wyeth Boosts Withington 
Douglas J. Withington, assistant 

sales director for Wyeth Labora- 

tories, Philadelphia, has been pro- 


Sharp & Dohme, Philadelphia, 
has named Doherty, Clifford, Steers 
& Shenfield, New York, to handle 
its pharmaceutical products adver- 
tising. Gray & Rogers, Philadelphia, 
had the account previously. 


Chocolate Bars Carry Ads 


moted to promotion director. 


Holliday Publications Moves 
Holliday Publications Inc. has 
moved its Toronto office to larger 


Cook Chocolate Co., 4825 S. 
Rockwell St., Chicago 32, is offer- 
ing “advertising chocolate bars” 
which carry the advertiser’s mes- 
sage on the wrapper. 


THE 
WINNER 


OF SPACE PATROL’S 
BLOOD BOOSTER 
CONTEST 


This man— and everyone 
whose life depends on blood 
transfusion — is the real 
winner of Ralston’s Blood 
Booster Contest. Thanks to 
the promotion of radio and 
TV stations carrying Space 
Patrol, kids everywhere are 
recruiting adult blood donors. 
We congratulate contest 
winners and all stations who 


participated ! 


STATIONS WHO HELPED 
HIM WIN 


Grand Prize Winner 
Radio Station WKNA 
sone Charleston, W. Va. 


(Nash Rambler Airflyte Station Wagon; fully equipped 
with all the “Custom Extras” — radio, conditioned air 
system, foam cushion seats, etc.) 


TV Prize Winners 


FIRST PRIZE (Auricon Cine-Voice Sound Movie 
Camera, plays on any 16 mm sound projector) 


KMTV omahe, Nebraska 


SECOND PRIZE (Minitape Portable Tape Recorder, 
13-lb., battery-operated. Model M5A) 


KSL-TV salt Lake City Utah 


Radio Prize Winners 


FIRST PRIZE (Portable Magnecord Recorder with 
play-back amplifier. 3 heads for monitoring from 
tape. Model PT63) 

WAYS chorictte, North Carolina 


SECOND PRIZE (Minitape Portable Tape Recorder, 
type used by over 500 radio stations. Model M5A) 


WGH Norfolk, Virginia 


THIRD PRIZE (Minitape Portable Tape Recorder, 
self-contained, network-quality recordings. Model 
MSA) 


WSAZ Huntington, West Virginia 


Sponsored by 
RALSTON PURINA COMPANY, St. Louis, Mo. 
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OUTSIDE AND INSIDE—This 28’ truck holds a complete news- 
paper picture production department. It is now touring the East 
Coast visiting newspaper plants, to demonstrate how increased 


Fairchild Tests 
a Scan-a-Van’ 
on East Coast 


New York, April 1—Some- 
thing new in the way of a travel- 
ing show has been put on the road 
by Fairchild Camera & Instru- 
ment Corp., manufacturer of the 
Scan-a-graver, an electronic ma- 
chine that makes plastic halftone 
photo-engravings. 

The new mobile demonstrator, 
called a Scan-a-Van, is a 28’ truck 


which contains a complete newspa- 
per photography and a Scan-a-) 
graving department. A_ specially 
trained crew of five, headed by) 
Norman Emerson, former press. 
photographer and Scan-a-graver 
operator for the Times of Barre, 
Vt., will demonstrate to newspa- 
pers how the electronic engraving 
process will fit into their opera- 
tions. . 

Main room of the truck is 7x11’ 
and holds a 65-screen Scan-a- 
graver and the new table-top 85- 
screen Cadet. In addition to the 
machines, the room has _ uphol-| 
stered seats for visitors and a 
table-cabinet containing volumes 
of tear sheets showing how the 
Scan-a-graver is used by 800 
newspapers. 


ms At the rear of the van is a 
room 4’ square in which are all the 
tools and materials for trimming, 
mounting and providing the plas- 
tic halftones which the Scan-a- 
graver and Cadet make. Next to 
the work room is a dark room ade- 
quate for the needs of a small | 
newspaper. 

This same equipment installed 
in the same amount of space in a 
newspaper plant is capable of pro- 
ducing 400,000 square inches of 
Scan-a-gravings annually, based 
on a 37-hour work week during 
which the machines would be op-_ 
erating only 80% of the time. 

According to C. A. Harrison, 
Fairchild’s sales v.p., the “Scan-a- 
Van” was conceived by virtually 
everybody in the sales depart-— 
ment at one time or another, but 
the company’s agency, G. M. Bas- 
ford Co., proposed the idea that it 
should be more than a mere trav- 
eling demonstrator. 


s The objective of the van and its 
crew is to help newspapers explore 
how increased picture usage in) 
news, advertising and job print-. 
ing will help circulation and in-| 
crease revenue. In effect, Fair-| 
child is taking to newspapers a 
complete picture production de-| 
partment, and showing them, at | 
no cost to the publishers, how sev- | 
eral hundred newspapers have | 
found increased picture usage sim- | 
ple and profitable through the use| 
of Fairchild’s Scan-a-graver. 

According to Mr. Harrison there 
are now 850 Scan-a-gravers in 
service. In order to explain what 
this means, he resorts to statistics. 
Photo-engraving sales, he says, 
approximate $160,000,000 a year, 
and 40% of this is color. 


“Black-and-white engravings,” | 


ae @ 


use of pictures in news and advertising can help build circula- 
tion and revenue. Right: Main room of truck is 7x11’. It holds 
a 65-screen Scan-a-graver and the table-top 85-screen Cadet. 


he says, “ are produced at the rate; “Scan-a-gravings are being 
of $8,000,000 a month. If the av-. made currently at the rate of 5,- 
erage price is 15¢ a square inch, 500,000 square inches a month. 
this is 53,000,000 square inches a Scan-a-graving production, there- 
month. If the average is 20¢ a fore, is between one-eighth and 
square inch, 40,000,000 square one-tenth of the production of 
inches are being used. These fig- photo-engraving. This may not 
ures are for commercial shops only | sound impressive. But when you 
and do not include newspaper shop consider that this is the record 
production for newspaper use. | after only four years since Scan-a- 


graving was introduced, and after 
50 years of photo-engraving, it’s 
something to think about.” 


| 
* ® Fairchild has just sold its 1,000th 


Scan-a-graver. It has sold 567 to 


daily newspapers, 280 to weekly, 
newspapers, semi-weeklies and tri- | 


weeklies, and 153 to printers and 


other users. The latest buyer is the 


Messenger-Chronicle, Fort Dodge, 
| la., where Walter Howey, now edi- 


| 


79 


\tor of the Boston Record American, 


‘got the idea for the machine. 
| The Fairchild “Scan-a-Van” will 


tour the East Coast for the next few 
| months. Fairchild may order more 


of the mobile units for other sec- 
‘tions of the country, if the results 
of the current tour warrant it. 


‘Coast Bank to Abbott Kimball 

The San Francisco Bank has ap- 
pointed Abbott Kimball Co., San 
| Francisco, to handle its promotion. 


| 


‘Solid Cincinnati reads the Cincinnati Enquirer.’”’ 


. 


Total: 187,088 COMPARATIVE CIRCULATION 
Other: 20,675 Total: 1 
ed otek 155,426 Total: 147,880 
Other. 9,026 ——— 
Oe. 2408 . | ___Other: 4,683 ade 
Lied 271,981 @ WL. 19.609 
City Lone: City Lone: City Tone: 
125,135 124,419 123,508 
an 
DAILY ENQUIRER POST TIMES STAR 


Source: A.B.C. Publishers’ Statements, September Yi, 1952 


y other 


A less “flip” pant presentation shows: More and more 
national advertisers are recognizing Cincinnati as a morning- 
newspaper town. Proof? More lines of national advertising 
are carried exclusively in the Daily Enquirer than in 
Cincinnati daily. (Source: Media Records.) 


Represented by Moloney, Regan and Schmitt, Inc. 
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Advertising Age, April 6, 1953 


COMING AND GOING—Chicago’s Kling Studios created this aisle display for room 

air conditioners made by the Crosley division of Avco Mfg. Corp. so that shoppers } 

going in either direction will see a different sales message and picture. The shadow { 
box scenes are displayed against a full-color lithographed background. 


Two Name Gregory & House | Few Country Editors 
Aerosol Products Inc., Chicago | ; 


manufacturer of dye and cleaner Fqyor Restrictions ; 
for rugs, has appointed Gregory & | 


House, Cleveland, to handle its ad-| on Liquor Ad Copy 


vertising. A consumer promotion 
New York, March 31—More 


will be conducted in key cities, 
using radio, television and news- than three-fourths of America’s b «$80 


Chicago maker of Twirl Hair Country editors are opposed to any Fec 
spray, has appointed the agency !egal restrictions on the advertis- sior 
also. New channels of distribution | ing of alcoholic beverages, accord- p stat 
will be opened and trade publica- ing to a survey made by American the 
tions, direct mail, radio, TV and | Press. 7 
newspapers in principal markets The poll of 498 country editors era 
will be used. | showed 77% against such legisla- spe 
‘tion, 20% in favor, 1% undecided ’ out 
Two Appoint Rick Marrus ‘and 2% with no answer. mT 
Grenadier Corp., building re- The editors were also opposed mal 
storation and structural water- to a return to prohibition, 85% to wol 
proofing service, and Majestic 12% (3% were undecided or gave U 
Leather Co., shoe store supplier,| no answer). q the 
ye of New York, have named nur 
ick Marrus Associates, New York, | . 
4 to handle their advertising. Leon | Buchanan Gets Fairchild abl 
af Winston, the agency’s art director,, Fairchild Recording Equipment plic 
will add the duties of production Corp., Whitestone, N. Y., nas ap- hig! 
manager on April 1. pointed Buchanan & Co. ” New Ho 
Those headlines above are appearing Manufacturers who want to sell to York, to handle its advertising and of t 
F ; “ Crosse & Blackwell Drives ‘public relations. Tentative plans say 
constantly in the nation’s automotive or through these two markets are ae Seip ‘center around Sunday and special rap 
fi 7 * 3 McKim Advertising, Toronto, is newspaper sections, The New test 
trade press. With controls off, car asking themselves, “Are we getting starting two campaigns in news- Yorker, This Week Magazine, and pens 
p a ‘ A P apers for Crosse & Blackwell. One radio spots on WQXR, New York, 
production is ahead of its biggest our share of these big markets?” To salamalinn features the company’s | and fa we Ret... an the: ten 
: » Red Label English marmalade and | York Philharmonic programs over al 
y ve 1950. A nation full of _ be _— _—* and more of them — the other Branston pickles. Copy the CBS Radio network. Michel- hea 
sive, progressive car dealers are doing putting their sales messages in front stresses the high quality of im- Cather, New York, is the previous riat 
> . Re ported English food products. /agency. Wal 
more and more service, selling more of the decision men of these two pers 
and more parts. markets because— the 
curr 
H 
<e 120 
7 gag 
Cc 
|, veer ise a said 
. ae = ONLY AUTOMOTIVE NEWS Tr 
ae REACHES BOTH =; 
at a 
c 
° the | 
Over 40,000 subscribers pay $8.00 a pay 
year. 88.3% of them renew their sub- = 
scriptions. Both are highest in the bI . h enh 
industry. Our representatives have essings on thee — 
market and readership survey infor- pa 
mation to help your sales along. Ask : Dun & B oo 
them for it. . N 
f It isn’t so much what Messrs. Dun & Bradstreet say about us cha: 
that makes us happy, as why they say it. A credit rating is = 
nice but an adequate bank account (working capital, it says an | 
here) makes it possible to get, from any source, regular or ag 
THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY occasional, whatever it takes to complete your job on time Bra 
and with no fuss and feathers (or even feathers). Our only = 
reason for bragging about being solvent is that it means B 
better service to our customers. You'll never have to be billed +R 
“direct” by any supplier of ours unless you think our modest WT 
PENOBSCOT BUILOING ° DETROIT 26, MICHIGAN handling charges can be saved that way to your advantage. pid 
REPRESENTATIVES ° ° has 
New York — Edward Kruspok, Advertising Monager, 51 E. 42nd St., Murray Hill 7-687! ca rl gorr prin tin g company 
Chicage — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 . . : , 
Les Angeles —R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 1801 W. Byron St., Chicago 13, Ill, « Bittersweet 8-1331 = 


Detrelt —— Dick Webber, 2666 Penobscot Bidg., Woodwerd 3-0495 
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Advertising Age, April 6, 1953 


Whidden Calls for Hard Selling, Panelists 


Hit ‘Swivel Chair Viewpoint’ at Popai Show 


(Continued from Page 1) 
giving details on how each display 
was designed, what materials were 
used and what success it had. The 
Hall of Fame was put out of bounds 


‘4 for solicitors, except as viewers, 


attendants said. 

According to Popai officials, the 
regular point of sale exhibit space 
_was half again as big as last year’s, 


4 consisting of 93 exhibits. 


® A “swivel chair viewpoint” 
shows up all too often in point of 
purchase advertising, David H. 


Grigsby, advertising manager of 


|Zenith Radio Corp., Chicago, told | 


|display materials suppliers and 
/ manufacturers’ and ad agency rep- 
resentatives during a Popai discus- 
sion panel Tuesday. 

Included in Mr. Grigsby’s de- 
tailed indictment were the follow- 
ing complaints: 

1. Too many suppliers simply sell 
displays, don’t get to know the re- 
tailers’ problems. As a_ result, 
there is too much trouble in setting 
up displays, and in fitting them in- 
to store space. 

2. Too many agencies consider 
point of purchase just an adjunct 
to national advertising, rather than 
|a service in its own right. Too of- 


| “off the ground.” 


/# 3. Too many “ivory tower” 


Mr. Grigsby seemed to feel that 
the further agency art directors 
stayed from point of purchase 
work, the better. 

4. Manufacturers too rarely give 
enough information on what they 
want in point of sale material, such 
as where it is to go, whether it 
should be a selling display or a 
“stopper,”’ and so on. 

Along with his complaints, Mr. 
Grigsby handed out the following 
advice: 

To the advertising agency— 
Start working on point of sale at 
the time the whole campaign is be- 
ing planned. Also, “quit being so 
cute and clever in your displays.” 

To the manufacturer—Open up 
_to your supplier more freely. 

To the supplier—Take pains to 


| find out what the dealers like and 
| don’t like about point of purchase 


953 
f 
How General Motors Allocated Ad Budgets, 1948-1952 
} 
@eeeee: i Ey /o = 
- 1948°s11.8 | 1949-5 
: J FARM Y P N 
macazines KY acazines ZZ Suppcemenrs bool RADIO 
MEDIA BREAKDOWN—The above chart shows how General magazines has been cut only 12% since ‘48. The company’s 
Motors Corp., fourth largest advertiser in the U. S. for the past dollor expenditures for each year are shown at the base of each 
two years, divided the money it spent in magazines, farm mag- column, with 000,090 omitted. This chart covers only GM's 
azines, newspaper supplements, network radio and network expenditures in the five media listed, and does not include the 
ym TV each year since 1948 Always a heavy user of magazines, company’s newspaper advertising, outdoor, spot radio and TV, 
rs this chart shows that even though GM now allocates one-fourth etc. All figures are based on data compiled by Leading National 
w | of its budget to TV, the percentage of its budget going to Advertisers Inc. 
. ’ 
* FCC's Budget ‘Schlitz, Anheuser-Busch ‘52 Sales Topped 
. 6,000,000 Barrels, Two Publications Report 
4 Cut $800 000 | New York, April 1—Last year | Age also issued its annual compila- 
| 4 was a big year for the nation’s tion of brewers’ sales for the pre- 
} . . | brewers. The titans of the beer ceding year. The ranking of the: ten, point of sale displays are the 
ore PO crisper e308 Ste a Eis- | business had a fine time. Ten of top 25, as carried in the publica- | last tae planned, er yet get 
a’s { s 0 4 Pry the 14 brewers whose annual sales tion’s March issue, is presented in 
$800,000 off the 1954 budget for the | 2:6 more than 1,000,000 barrels of the table below. 
i Federal Communications Commis- | peer a year weighed in with in-| 
ig : : : aachigg IO 
2. — ret ag ad godin ee oo creases over 1951, and two brewers # The gains of the giants were far | agency art directors are not quali- 
oll ‘hn Siiseaelaie toa pan se ”|—Schlitz and Anheuser-Busch— more than those of the field as a| fied to work on displays. In fact, 
‘Tien ecient ih » A ‘site recorded sales over the 6,000,000 whole, which gained only about 
ors 1 deflati 7” seaiiiemnaiiai barrel mark, for the first time in 1.3% in 1952, as sales rose from 
va pice Pg steg 2 wee a a their history. 83,718,067 barrels in 1951 to 84,- 
——_ spe " g ~ & 8 ly|__ The big brew houses registered 819,892 barrels last year, accord- 
out t - ee ie J ao ihe on'Y!some tremendous gains. Both ing to American Brewer. 
= a — — pinch g i. pecedheral Schlitz and Anheuser-Busch! It was an intensification of a 
$0 re Be Ban showed jumps of around 600,000 trend evident in the industry since 
eon “1 ". th bi ‘iii oll barrels in sales. This represents an |/1940—a gradual concentration of 
nest ae Suse spprer wd increase of around 11%, and sales in the big brewer group. 
the White House this week, oe Schlitz was able to increase its| Among the top 25 brewers listed 
number of FCC personnel avail-| ,orgin over its St. Louis rival | below, only five recorded losses in 
able for processing television ap-| .,,ewhat during the year. ‘sales compared to 1951. Of these, 
ont plications would still be slightly! -pese are some of the highlights only Schaefer (off 100,000 bar- 
D- higher a at the Noha esa ae of American Brewer’s annual re- rels, or 4%) and Blatz (off 136,- 
te pry epee vd “ i FCC cetictale port on the brewing industry, 000 barrels, or 8%) were sizable. 
~ oO e num wath or ae ae which is scheduled for publication) Among the brewers who showed 
‘al say they nee gtr od os Ove lin May. sizable gains were Miller, up an- 
so rap-dly into the om Og O tiene American Brewer’s 1952 figures other notch from sixth place to 
nd tested TV cases which are waiting |... preliminary and may not in- fifth, and riding a 351,000 barrel 
rk, consideration. clude the names of some com- gain; Ruppert, marking a notable 
ew : panies. For example, Falstaff| comeback with a 300,000 barrel | 
rer = In the eS een budget | Brewing Corp. and National Brew- rise; Lucky Lager, which gained 
el- hearings before the House approp-|i,, Go which appear in the top. nearly 400,000 barrels; Hamm, up 
US riations committee, Chairman Paul ’ , ’ 


Walker estimated that three to five 
years will be needed to dispose of 
the 550 contested TV applications 
currently before the commission. 

His estimate is on the basis of 
120 FCC employes currently en- 
gaged in TV work. 

Commissioner Robert Bartley 
said the entire TV backlog could 
be wiped out in a year if FCC were 
given 279 employes for this work, 
at an additional cost of $900,000. 

Committee members agreed that 
the speedup in TV processing might 
pay big dividends to local com- 
munities and to the government. 

The FCC testimony and the Eis- 
enhower administration’s revised 
budget estimates are still before 
the committee for consideration. 


Miller Signs $1,000,000 
Pact to Air Braves Games 

Miller Brewing Co. has pur- 
chased the radio. broadcasting 
rights to the Milwaukee Braves 
baseball games for five years, at 
an undisclosed sum believed to be 
about $1,000,000. Miller was active 
in the negotiations that brought the 
Braves to Milwaukee from Boston, 
and beat out six other bidders for 
the broadcast rights. 

Both home and road games will 
be broadcast over a network of 
Wisconsin stations, including 
WTMJ, WEMP, and WEMP-FM. 
TV rights for the Braves home 
games are not for sale, the club 
has announced. Miller’s contract 
also calls for the brewer to pur- 
chase $25,000 worth of Braves 
tickets each year the contract is in 
effect. 


25 listing compiled by Modern 

Brewery Age, are not on Amer- 

ican Brewer’s preliminary list. 
This month Modern Brewery 


of plants operated. 


| 200,000; Drewry’s, up nearly 400,-| materials. 


,000 barrels, or nearly 50% over 
| 1951; and Brewing Corp. of Amer- 
ica, up 224,000 barrels. 


'@ Earlier in the discussion, Jack 
Petterson, merchandising director 


Sales of Leading Brewers in 1952 


Below are two lists of 25 top breweries for 1952. At left is the list published this 
month by Modern Brewery Age. At right, a list by American Brewer. The num- 
ber in parentheses following the names of some brewers indicates the number 


BARRELS BARRELS 
COMPANY (000 OMITTED) COMPANY (000 OMITTED) 
FOR: BORNE TOWING: COs. (3). -csccecssisaiscscdesseces 6,347 Fos. SUS BOWES COs) isviscecssesvosistiieicstead 6,347 
Anheuser-Busch Inc. (2) ........ccccccscccsccssescsees 6,034 PRION Pe. siicitsiisitndiiciaaas 6,034 
Pe MT OND gas isonesscnscertztscibepasetise bl 4,600 S Ppbet BC TOG sets cictin cel RithiceicnsAweee 4,600 
DP; RE OF OOD Siadisdisitsrtictiiinienail 4,038 PR ae DB ooceps uti vetlel 4,038 
PN I GOD ss oncdpnindirrsvinicincmmssignacariimaille 3,043 ERIE BI eh icrevshsehesisvbincksiesteadedceveses 3,042 
Leibmann Breweries Inc. (3) ..............cccc00000 2,900 | Liebmann Breweries Inc. ....................-ssessss000 2,900 
F. & M. Schaefer Brewing Co. (2) ...........00.. 2,400 F. & M. Schaefer Brewing Co. ................000000.. 2,500 
PRIStAEL HFCWINE COC. (BO) cvccvscesisveccosscssssivecs 2,277 Jacob Ruppert Brewing ..0...............cccceseeeceeee 1,800 
Jacob Ruppert Brewing (2) ...............cs0000000 1,800 RE TOG GW fictebinbidantstestitiinnia 1,662 
SLI GIDE. Woincclisbadsbses ncrenisasondbbiventnsided 1,662 Tae Te SO. saicicavinninsidsesuedisaniccbenatels 1,504 
PI GO OD iistnsicvnccsessensvevnseesess 1,508 Lucky Lager Brewing Co. ....... cemieniaktnieda 1,475 
Lucky Lager Brewing Co. (3) ..........c.ccccsseeee 1,475 Cee BSG Gk. arlradlandiacincicens 1,465 
Cheese BPO Gis C4) ssciicvnciccencerecncsizacinsiack 1,445 | Griesedieck-Western Brewery Co. .............. 1,423 
Greisedieck-Western Brewery Co. (2)........ 1,424 | Theo. Hamm Brewing CoO. ..........:cccccseerseeeoes 1,380 
ZENOO. TERT TRO WEE GG, sisssiesiscscessiorseciscies 1,380 | Deewry’s LAG. U. B.A. IMG, cccccccssceccsscscosessessee 1,222 
Drewrys Ltd. U.S.A. Inc. (8) ..........cccccccs00 1,222 Ce eS, Ge FIN sisocedesteriesevascsnstictisetictiocca 1,212 
Be ID via ihisnteetitectlinctcsoensenerteertoinaines 1,213 BG ie ee RIN 3 ee 1,200 
BN I, FN Sad oti estepammboitinrsisvernedvcsscienancias 1,200 _ San Francisco Brewing Corp. ...........cccc0cesees 995 
San Francisco Brewing Corp. ..........:ccccccseee 961 | Brewing Corp. of America ........:.ccccccscsseseeesees 893 
Brewing Corp. of AMEOTIC@ ............cccccecssereees 893 _ Griesedieck Bros. Brewery Co. .........::c:00 850 
Griesedieck Bros. Brewery Co. .......c:ccccccseee 850 irik TPG GODS cccnscscestcessictetvctbarsssavioviasanias 822 
I RE 6D. so ccnicitinttnvesnvcboncevraciseubteconigaie 822 Carnes TG G6 i . sitcccttnereitinitiinnccics 800 
Genesee Brewing CO. ......ccccccseerseseersssnensenenee 790 Jackson Brewing Co. ....cccccccccsesesssesessescseneseees 767 
EE BUNS SU nopennccnisasinsmiztlarsesocinsieinen’ 775 Phat CORRE GIR, sccssceccevcscesevesiscceimensveseresacitit 757 
SOCBOT TUG WEIE CO. ...ccsccsicccccccsssccrccccecovseoseese 767 , Gunther Brewing Co. (Approximate) ........ 750 


ie Polk Bros. Central Appliance & 
Furniture Co., Chicago, made an- 
other attack on “cute and clever” 
displays. There is now a battle of 
'adjectives in the electronics field, 
‘and it has turned up in display ma- 
terial, he reported. 

“People don’t understand these 
superlatives, and Polk avoids using 
them,” he said. Instead, he called 
for simple displays, in “two-syl- 
lable words,” explaining specifical- 
ly what the product is. 

Of prime interest to the panel- 
ists was the growth of self-service. 
Ralph Head, panel moderator and 
grocery merchandising director, 
Batten, Barton, Durstine & Osborn, 
observed that “even though your 
product isn’t being sold through 
self-service, it is being sold to self- 
service minded shoppers, who have 
the habit of browsing.” 

“Point of purchase displays can 
help sell these people—no matter 
what the product—providing it 
gets its story over fast,” he said. 


s A danger to point of purchase 
advertising also came out of the 
panel discussions: It was pointed 
out that, in discussing their own 
companies’ activities, the panelists 
tended to stress bulk merchandise 
displays rather than printed point 
of sale displays. 

At its business meeting, Popai 
reelected Mr. Stensgaard as its 
president. William M. Harris, pres- 
‘ident of William Melish Harris & 
Associates, New York, became 2nd 
v.p. of the institute and also 
| general chairman of the 1954 sym- 
posium, which will be held in New 
York. 


St. Croix Paper 
Raises Newsprint 
Price $2 Per Ton 


New York, April 2—St. Croix 
Paper Co., Woodland, Me., will in- 
crease its price for newsprint $2 a 
ton, effective May 1. This will 
bring its New York City delivery 
price to $123 a ton, $3 under the 
prevailing market here. 

The explanation for the change 
is that the company has been slow 
to adjust its base price and is 
bringing its quotations in line with 
the requirements of its own mar- 
ket position. St. Croix has a rated 
production capacity of about 88,000 
tons annually, and is not a major 
factor in the local newsprint mar- 
ket. 

Present supply and demand is 
im fairly equal balance, with the 
market quiet. Few mill repre- 
sentatives or jobbers expect any 
change in the present price struc- 
ture, which is firm at $126 a ton 
delivered here from Canadian 
mills. 


s In western Canada, Powell River 
‘Sales Co. has increased its con- 
\tract price of newsprint to Can- 
adian customers. The amount of 
the increase is not known here, but 
this is the company’s first price 
advance on newsprint since July, 
1951, in British Columbia. The cur- 
rent quotation in Vancouver is 
$115 a ton. 

In eastern Canada, both Abitibi 
Power & Paper Co. and Consoli- 
dated Paper Co. late in February 
announced price hikes of $10 a 
ton effective April 1, making the 
\Canadian base price $122 a ton 
(AA, March 2). These advances 
were made after the Canadian 
sales tax of 10% was lifted, so to 
all intents and purposes, Canadian 
users are paying what they were 
_but the mills instead of the govern- 
ment are collecting the 10%. 


Chicago Daily Changes Name 
| The Chicago Herald-American 
‘has changed its name to the Chi- 
|} cago American. 
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This Week in Washington... 


Republicans Waiting for Budget Cuts 


By Stanley E. Cohen 
Washington Editor 

Wasuincton, April 2—This is 
one of those periods of waiting 
which must be particularly diffi- 
cult for the leaders of the Eisen- 
hower administration. 

Results of the Republican effort 
to pare down the Truman budget 
are just beginning to filter in. At 
least another month will pass be- 
fore the administration knows 
whether it can make good in its 
campaign to balance the federal 
budget, and perhaps take the first 
slice off the taxpayer’s load. 

So far, the new managers of the 
Department of Commerce, Depart- 
ment of Agriculture and Post Of- 
fice Department have obligated 
themselves to save about $400,000,-_ 


iy 
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,000. This is big money, but it is| 


still a long way from $8,600,000,000 | 
—the deficit described in the Tru- 
man budget. The big savings will | 
have to come from defense and 
mutual security aid—and the de- 
‘tails of these programs are subject 
to international negotiations which 
are on a day-to-day basis. 

Meanwhile, uneasiness is evident 
in the public statements of the ad- 
ministration’s leaders. At a meet- 
ing of the Society of Business Mag- 
‘azine Editors here this week, sev- 
eral cabinet officers touched on an 
identical theme: “Give us time.” 
None did it better than Joseph 
Dodge, the Detroit banker who has 
accepted responsibility for the bud- 
get job. Mr. Dodge emphasized the 
size of the federal government— 
2,500,000 civilian and 3,500,000 mil- 
itary employes, a budget of $80,- 
(000,000,000. “None of you could 
‘take over a business and reorganize 
‘it in 60 days,” he declared. “How 
can you expect us to complete the 
|job in such a short time?” 

o o * 

Republicans are getting good 
breaks as well as bad. A substan- 
tial portion of the Commerce De- 
| Partment’s retrenchment is pos-. 
lsible, for example, because the 
| material allocation programs of the 
National Production Administra- 
tion are considerably less urgent, 
and the agency is being reduced to 
iskeleton size. 
| In the Post Office Department, 
‘on the other hand, the administra- 
tion is making its own breaks. 
Postmaster General Arthur Sum- 
merfield has assembled a team of 
experienced business executives 
who are finding the soft spots in 


Seared 


“qo wut 


* Burgoyne’s store panels can tell 
in advance the probable success you 
can expect from your new product, 


package, price or promotion . 


have advertisers like those shown 


‘above. 


* Monthly-audit-reports give 


promptly over-the-counter sales of 
your product and that of your com- 


petitors. 


* Management will respect 


facts and figures more than 
modic salesman reports or confus- 
ing jobber sales figures .. . and give 


the program the green light. 


* Ask us for a pretest proposal. 


Burgoyne rocery ér Drug 7 a 


FIRST NATIONAL BANK BUILDING 


have Burgoyne pretest 
your next ad-venture 


COLUMBUS, OHIO 


@ Typical and = diversified 
population of nearly 900,000 
people in city and 12 county 
retail trading zone. 


@ The market is isolated. 


@ Effective buying income 
for metropolitan Columbus 
almost a billion dollars a 
year... $6,071 per family 


« « as 


the department’s sprawling organi- 
zation. Mr. Summerfield had al- 
‘ready ordered a $100,000,000 re- 
‘duction in postal expenditures and 
his people anticipate little diffi- 
‘culty in absorbing the cut through 
administrative reforms. 

» s - 

One of the budgets worth antici- 
pating will be the revised budget 
for the Federal Trade Commission. | 
At the present time, FTC has about | 
450 employes—considerably below 
the number it had before World 
War II. 

As it stands now, the budget bu- | 
reau wants to slice about 18% off 
FTC’s 1954 budget. Most of this | 
apparently is the controversial | 
study of where the consumer dollar | 
goes, which the Truman adminis-| 
tration proposed during last fall’s | 
election campaign. 

If the cut digs into anti-trust 
work or supervision of advertising, 
however, the FTC budget may be- 
come a major item in congressional 
debates and future congressional 
elections. 


| 


* . - 

Jim Mead relinquished the Fed- 
eral Trade Commission chairman- 
ship with a thinly veiled warning 
that the commission cannot be 
over-friendly to business. “The 
anti-trust laws have been an ef- 
fective force in keeping our econ- 
omy competitive not only because 
of affirmative actions by anti-trust 
agencies,” he said, “but also be- 
cause of the mere existence of such 
agencies. 

“A policeman patrolling a high- 
way will cause speeders to slow 
down. However, to be an effective 
deterrent to law violators, a police- 
man must look and act like a po- 
liceman. He must be honest and in- 
telligent. He should cooperate and 
be helpful under the law to those 
of good faith but with others he 
should be firm enough to enforce 
the law. A policeman should be 
respected but he should not expect 
to win popularity contests.” 

Mr. Mead remains as a commis- 
sioner. During his chairmanship, 
he reported, the backlog of old 
cases was practically eliminated. 
“The morale and caliber of the em- 
ployes are good and there is no 
question as to their honesty or 
loyalty. During my tenure I have 
not been interested in the politics 
of prospective new employes. The 
only tests for employment have 
been merit and honesty.” 

» . © 

The Federal Communications 
Commission has lost Leo Resnick, 
one of its outstanding hearing ex- 
aminers. 

His handling of the Paramount 
case—including the ABC-United 
Paramount merger—was praised 
by all parties involved. His deci- 
sion, in most major respects, be- 
came the final decision of the com- 
mission. 

He’s opening private practice 
here with the hope of handling ra- 
dio and TV cases. It’s a plunge. He 
has no nest egg of clients to start. 


Vandiveer to Erwin, Wasey 


Advertising Age, April 6, 1953 
‘Life's’ Retail 
Trainees Include 


Erwin, Wasey & Co., Los An- 


diveer account executive in charge 
of radio, 


you + $1,242 more than the 
national average! 
@ 70,500 employes in over 
800 plants . bustling 


commerce . . . elty, county, 
state, federal employes . 
five colleges and universities 


such - all assure stability. 
@ Products tested in Colum. 
spas- bus read like « Blue Book 


of National Advertisers. 


DISPATCH read by 
than 4 out of S&S Columbus 
families daily . . ~ more 
than 9 out of 10 Sunday. 


' John I. Edwards & Associates, Los 


of Jerrol 
CINCINNATI 2 | deiphia. 


- -| Angeles, where he was director of 
| Fadio and television. 


CBS Radio Boosts Fein 


Irving A. Fein, director of pub-_ 
@ Usually sales were pro- licity and exploitation for CBS 
moted in THE COLUMBUS Radio in Hollywood, has been pro- 
more | moted to director of public rela- 


tions. He has been with the net- 


| work since Jan. 1, 1949. 


| Katz Named Jerrold A.M. 


* 


Benjamin Katz, head of his own 


Philadelphia agency before join-. 


ing the Army two years ago, has 
been named advertising manager 
d Electronics Corp., Phila- 
The post has been vacant 
for nearly a year. 


geles, has appointed James T. Van- | 


television and theater | 
screening activities for Carnation | 
Co. He has been associated with | 


open your mind, man! 


If you've always felt that shaving 
was cause for rants and raving, then 
it’s time you threw your present 
blades away! Come, cast off the 
chains of habit; when you see a 
good thing grab it. Get a package 
of Personna Blades today! They are 
gvaranteed to please, ‘cause they'll 
put your face at ease, else your 
money we will cheerfully repay. 
Personna Blades come in all three 
types — double-edge, injector blades, 
single-edge. 5 for 25c; 10 for 49c; 
economy size, 20 for 89c. 


1 OF 22—Personna Blade Co. will run 22 

40-line ads like this in 67 newspapers this 

year, following a New York test. Cecil & 

Presbrey is the agency for the razor blade 
maker. 


Kellogg Re-Signs TV Series 


Kellogg Co., via Leo Burnett Co., 
has signed a contract, with options, 
covering a 10-year period for the 
sponsorship of the television film 
series, “Wild Bill Hickok,” pro- 
duced by Wm. F. Broidy Produc- 
tions, Hollywood. The series is go- 


ing into its third year of sponsor- | 


ship by Kellogg. It is televised in 
some 50 cities, with others to be 
added as new television markets 
are opened. 


Pacific-Mercury to Gardner 


Pacific-Mercury Television & 
Radio Corp., Los Angeles, has 
named H. M. Gardner & Associ- 
ates, Los Angeles, to handle its 
advertising. The agency will di- 
rect an expanded advertising pro- 
gram in 14 western markets. Net- 
werk television and radio will be 
used in addition to regional and 
national magazines. 


Miller Named Edwards A.E. 

S. Jay Miller has been named 
account executive for Edwards 
Agency, Los Angeles. He formerly 
was advertising manager for Tub- 
ing Appliance Corp., Inglewood, 
Cal. The agency has been named 
to handle the advertising for Fam- 
ous Department Stores, Los An- 
geles. 


R&R Relocates Coast Office 
The Hollywood office of Ruth- 

rauff & Ryan has moved to 3440 

Wilshire Blvd., Los Angeles, Cal. 


Many Agency Men 


(Continued from Page 3) 
classifications, including home ap- 
_pliances, automotive, drug, food, 
women’s wear, men’s wear, liquor, 
jewelry and department stores. 

In 1952, these representatives 
/supervised the staging of 12,235 ad- 
_vertised-in-Life “store-wide” pro- 
‘motions, and helped hundreds of 
'dealers to take advantage of the 
/'magazine’s local impact to boost 
sales. 
| The success of the program lies 
in the format and content of the 
training provided, as well as the 
/caliber of the men selected. Life 
has encouraged every retail repre- 
| sentative to keep his eyes open for 
/opportunities in other advertis- 
|ing jobs both within the company 
‘and elsewhere. 
| Since the program was initiated, 
/221 applicants have been hired. Of 
|these, 48 now occupy responsible 
positions with Time Inc., and one- 
third of Life’s salesmen are former 
retail representatives. 


s A further breakdown of the re- 
tail reps’ later jobs shows that 28 
joined manufacturing concerns; 25 
/are with publications or publishers; 
16 with Life sales; 11 with Life 
ad-sales promotion; 8 with adver- 
tising agencies; 7 with newspapers 
and news services; 6 with Time 
sales; 5 with retailers; and 4 each 
with radio stations and “other” 
media. : 

In addition, three each have 
joined Life International sales, 
Time International sales, and pub- 
lishers’ and radio representatives; 
two each are with Time-Life In- 
ternational, building sales, and cir- 
culation; one each with March of 
Time sales, Fortune sales and 
Fortune promotion. 


Bitler Heads Chemstrand 

Henry H. Bitler has been named 
president of Chemstrand Corp., 
Decatur, Ala. He succeeds Osborne 
Bezanson, who becomes board 
chairman. Mr. Bitler for the past 
33 years has been with American 
Viscose Corp., which with Mon- 
santo Chemical Co. jointly owns 
Chemstrand as an associate com- 
pany. 


BEST IN 
TESTIN’... 
GREEN BAY, 
WISCONSIN! 


Wisconsin’s 3rd largest sales market — compact, -elf- 


sufficient — is notably free 
fluence ... 


from disturbing outside in- 


in short, a perfect set-up for product testing! 


Add a stable, prosperous balance of industry and agri- 
culture which makes cash registers ring up nearly 265 
MILLION DOLLARS ANNUALLY in wholesale-retail sales — 


and you can see our point! 


Tne GREEN BAY PRESS-GAZETTE goes into 100% of 
City Zone Homes — into 94% of those in the Metropolitan 


Area. . 


. that kind of coverage plus our Grocery Store 


Panel Audit and full merchandising assistance spells. suc- 


cessful, PROFITABLE testing! 


Write, wire or phone collect for complete information! 
Phil McCloskey, Manager, General Advertising. 


GREEN BAY PRESS-GAZETTE 
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How do you rate in the 
Washington, D. C. Market? 


ana 


THE STAR CONSUMER ANALYSIS 
GIVES YOU THE ANSWERS... 


HAS BRAND PREFERENCE FOR YOUR PRODUCT gone up or down 
in the Washington Metropolitan area during the past twelve months? 
The Star’s 1953 Consumer Analysis gives you comparative figures 
covering a 3-year period as revealed by a cross-section survey of 5,000 
families in this highly competitive market of 359,408 families. It 
answers 276 pertinent questions and is a sensitive barometer of current 
brand preferences for any advertiser in the fields listed below. Write or 
wire for your copy and see how you stand. 


FOODS, BEVERAGES. Aluminum Foil; Apple Juice; Baby Foods; Baked Beans; 
Baked Goods; Baking Mixes; Baking Powder; Bread; Breakfast Foods; Butter; 
Candy in Boxes; Catsup, Bottled; Cheese; Chicken, Cans & Glasses; Chicken, 
Fresh; Chinese Foods; Coffee; Cookies, Packaged; Corn, Canned; Corned Beef 
Hash; Cosmetic, Toiletry Buying; Crackers, Square or Oblong; Cranberries; 
Dessert Powders; Dog Foods, Dog Owners; Extracts, Flavor; Flour; Frozen 
Foods; Fruit Cocktail; Fruits, Canned, Dried, Frozen; Grape Juice; Grapefruit 
Juice; Grapefruit and Orange Juice, Blended; Grocery Buying; Hams, Whole 
or Half; Honey, Strained; Housewares at Grocery Stores; Ice Cream; Jams, 
Jellies, Preserves; Luncheon Meats, Canned; Margarine; Mayonnaise; Meat or 
Fish Spread, Canned; Milk, Canned; Milk, Fresh; Milk, Powdered, Dry; 
Molasses; Mustard, Prepared; Napkins, Paper; Orange Juice; Peaches, Canned; 
Peanut Butter; Peanuts, Salted; Peas, Canned; Pineapple, Canned; Pineapple 
Juice; Potato Chips; Prune Juice; Rice, Packaged; Salad or Cooking Oil; Salad 
Dressing; Salmon, Canned; Salt; Sauce for Meat, Fish; Sausage, Pork; Shorten- 
ing; Soups, Canned; Spices, Packaged; Syrup; Tea; Toilet Tissue; Tomato 
Juice; Towels, Paper; Tuna, Canned; Waxed Paper; Wieners or Frankfurters. 
BEVERAGES: Ale; Beer; Cola Beverages; Flavor Beverages; Ginger Ale; Soft 
Drinks; Sparkling Water; Wine, for Home Consumption. 


DRUGS, TOILETRIES. Baby Oil; Baby Powder; Deodorants; Electric Shavers; 
Facial Creams; Facial Tissues; Hand Cream; Hand Lotion, Liquid; Headache 
Remedies; Laxatives; Lipstick; Mascara; Nail Polish; Permanent Waves, Home; 
Razor Blades; Sanitary Napkins; Shampoo, Cream; Shampoo, Liquid; Shaving 
Cream; Toiletry Buying; Tooth Paste; Tooth Powder. 


SOAPS, ALLIED PRODUCTS. Ammonia, Household; Bleach, Powdered; Bleach- 
ing Fluid, Bottled; Bluing; Cleansers and Soaps; Household Deodorants; House- 


WRITE FOR YOUR,COPY TODAY 


Address your request to: Promotion and Research 
Department, The Washington Star, 11th and 
Pennsylvania Ave., N. W., Washington 4, D. C. 


hold Disinfectants; Laundry Starch; Toilet Bowl Cleaners; Toilet Soap; Water 
Softener; Wax, Polishing. 


AUTOMOTIVE. Anti-freeze; Autornobiles; Gasoline; Motor Oil; Polish; Tires. 


TRAVEL AND VACATION. Airline Travel; Ticket Purchasing; Vacation 
Months; Vacation Travel Methods. 


HOUSEHOLD APPLIANCES. Air Conditioners; Clothes Dryers, Automatic; 
Cooking Ranges; Dishwashers, Automatic; Dishwashers, Plans to Buy; Dry 
Cleaning, Home; Electric Blankets; Fans; Food Freezers, Home; Frozen Food 
Plan Membership; Garbage Disposal Units; Heaters, Hot Water; Lawn Mowers, 
Powered; Radios; Refrigerators; Storm Windows, Metal; Television; Vacuum 
Cleaners; Washing Compounds; Washing Machines, Electric. 


GENERAL. Adults in Household; Brassieres; Children; Cigarettes; Cigars; 


Fertilizers, Lawn or Garden; Girdles; Homes; Income of Families; Lawn Seed; 
Painting, Home; Pipes, Tobacco; Shoe Polish, Paste, Liquid, Where Bought. 


The Washington Star 


Evening and Sunday Morning Editions 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; The John E. Lutz Co., Tribune Tower, Chicago 11. 
Special Florida Representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida. 
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OWEN M. FOX 


CLEVELAND HeEicuts, O., April 2— 
Owen Meredith Fox, for 18 years 
manager of advertising, Cleveland- 
Cliffs Iron Co., died at his home 
here yesterday. He was once editor 
of Black Diamond in Chicago. Mr. 
Fox had been il] for six months. 


‘Handled by Jackson, Haerr 


Jackson, Haerr, Peterson & Hall, 
Jefferson City, Mo., continues to 
handle advertising for the Kansas 
Farm Bureau Insurance Compa- 
nies, Manhattan, Kan. AA errone- 
ously reported March 30 that an- 
other agency had been named on 
the account. 


Dr. Bromer Finds 


(Continued from Page 1) 
,of what people think of some of the most part, to the interview.” 
'the big companies. | 


IN THE QUAD-CITIES a 


65% of the industrial payroll comes 
from firms on the Illinois side . . . 7 
where 57% of the Quad-Citians live 


and buy! 


ROCK ISLAND 


MOLINE 


i 
< 
Ee Ae ae ee 


| INTERVIEWER: 
| just that we’re interested in every- 
/body’s opinion. That is, you’ve 
been selected as part of our sample. 
You see, your opinion is very im- 
portant to us. Of course, we will 
| keep it confidential. 
RESPONDENT: Listen! I’m not a 
;member of anybody’s sample! 
With a slam of the receiver, the 
interview was ended. 


‘respondent speak directly into mi- 


Phone Interviewing ‘crophones a few ifithes from their 


‘lips. Any recordifig so made is 
/bound to be clear 4nd confined for 


Richard Davidson of Progressive 


RESPONDENT: Yeah? | Grocer showed the group a brief 

INTERVIEWER: And, uh, for ex- ‘film showing consumers in the act 
ample, do you, have you heard of © Selecting products in a store to 
General Motors? 
RESPONDENT: 
/what do you want to know that) 


demonstrate impulse buying. The 
, __|cameramen soon discovered, Mr. 
Have 1 heard ‘Davidson said, that they didn’t 
/need to hide since the customers 
'were too intent on their shopping 
‘to notice them. 
_ One scene in the film which did 
‘not necessarily demonstrate im- 
‘pulse buying showed a grizzled 
/Vermont Yankee in the process of 
selecting a box of dry cereal. His 
|solution to the problem of super- 
| market selection: Shake each box 
'to see which has the most in it. 


Well, ha ha, it’s 


# Using tape recorded material 
gathered in a survey of jewelry 


_@ Dr. Bromer, undaunted, told the store selling, J. Porter Henry Jr., 


Al Clements and B&O Railroad 
Build A Bigger, 
Richer Baltimore 


If we were to recount all of the developments 
at B&O since it was organized 125 years ago as 
a link between the great Port of Baltimore and 
the Ohio River, the sum would be staggering. 
Suffice to say this billion-dollar-plus railroad 
has, from the very beginning, had a highly ac- 
celerated and constant improvement program. 
Two examples of B&O size and growth are 
the 80 million dollar Marine Terminal at Lo- 
cust Point and the new $5,000,000 pier at 
Curtis Bay. This pier puts Baltimore in the 
foreground as an import ore center and gives 
the Nation's 6th City a head start over other 
East Coast ports in this traffic. B&?O is an- 
other significant contributor to the ever-ex- 
panding economy of bigger, richer Baltimore. 


Al Clements works at the B&?O Railroad. He 
is one of nearly 10,000 Baltimoreans who 
share an annual payroll of more than 40 mil- 
lion dollars. Al and his handsome family en- 


~~ 


joy their own lovely Baltimore home. They 
spend in Baltimore and they'll be buying big 
for years to come! 


Progressive Baltimore's skilled workers benefit 
from widely-diversified, booming industries. 
They earn steadily all year ‘round. Expanding 
payrolls and paychecks make bigger, richer 
Baltimore a continuously-growing market for 
products and services of every description. To 
tap this rich vein, use the newspapers with the 
largest evening and Sunday circulation . . . sell 
more-thar-half of Baltimore's families through 
the advertising pages of the News-Post 
American. 


Baltimore News-Post 
and American 


Represented Nationally by Hearst Advertising Service 
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‘marketers that “the great technical| Porter Henry & Co., emphasized 
advantage of telephone interview- | two basic weaknesses of sales peo- 


Wary Housewife in ing is that both interviewer and 


ple. One weakness, he said, is sell- 
ing on a price basis instead of 
stressing value, and the other is 
failure to close the sale. 

Mr. Henry’s tape recordings 
showed that in 10% of the cases 
studied in the survey the salesman 
avoided closing the sale by saying 
something like: “Why don’t you 
think it over?” 

Forty per cent of the sales people 
made some effort to close, he 
pointed out, but 50% made no ef- 
fort either way. 


No Action Yet by 
Dewey on Sabbath 
Advertising Curb 


New York, April 2—Gov. Dew- 
ey has not yet taken any action on 
the controversial bill, up for his 
signature or veto, which prohibits 
the acceptance of telephone orders 
on Sunday (AA, March 30). 

As is usual in such matters, 
there has been no reaction from 
the governor indicating his atti- 
tude toward the bill. He is under- 
stood to have received a mass of 
protests urging a veto, as well as 
some letters requesting his signa- 
ture to the measure. 

Meantime, assemblyman Mal- 
colm Wilson, chairman of the joint 
legislative committee on the Sab- 
bath law, has denied that the bill, 
or a second one also up for the 
governor’s signature, would have 
any effect on newspapers, radio or 
television Sunday advertising. 


s Some groups had feared that the 
use of the word “offering” in the 
bill could be construed to mean no 
Sunday advertising of any sort 
through any medium. 

Mr. Wilson said this fear is un- 
warranted because advertisements, 
in legal terms, are not “‘offers’’ but 
invitations to purchasers to make 
offers. He said the bill was pro- 
posed to eliminate “a clear vio- 
lation of the spirit and intent of 
the Sabbath law,” and that the 
only ones who would be penalized 
under its provisions are owners 
of businesses that set up Sunday 
staffs to receive phone orders. 


Wenninger Joins Veritone 

William C. Wenninger, formerly 
treasurer and secretary of Ad- 
vance Lithographing Co., Chicago, 
has been elected v.p. and director 
of Veritone Co., Chicago lithog- 
rapher. 


Information Heedquerters of the Billion Dollor Industries They Serve 
FROZEN FOOD AGE + CANDY INDUSTRY + BOTTLING 
THe INDUSTRY CATALOG AND FORMULA 


220 East 42nd St, N.Y.C. * MUrroy Hill 7-8771 
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Greater Electricity Output Brings 
Bigger Sales Job, Utility Men Told 


Cuicaco, April 2—Generating 
capacity of the electric utility in- 
dustry will have more than doubled 
in the 10 years ending in 1955, 
which means that sales of power 
must be doubled, B. L. England, 
president of the Edison Electric 
Institute, declared yesterday. 

Mr. England said at the insti- 
tute’s 19th annual sales conference | 
this week that electric company | 


managements believe that money | | Mis 
invested in sales promotion, adver- | * 


tising, sales training and specific 
selling drives are as fundamental 
to successful utility operation as 
the cost of fuel. 

One means of broadening the 
home appliance market was de- 


scribed as a “chain reaction” by | 


H. P. Bull, national sales manager 


of Bendix home appliance division | 


of Avco Mfg. Corp. 

He based his plan on the finding 
that the purchase of the first auto- 
matic appliance sets off a chain re- 
action in the mind of a homemaker, 
leading her to want more such 
labor-saving devices. 


s “There’s a big difference in the 
net result when we sell an auto- 
matic appliance rendering new 
service beyond the past experience 
of the homemaker,” said Mr. Bull, 
“and when we sell an appliance 
like a refrigerator that is basically 
an exchange. The automatic appli- 
ance with a new service makes 
her want to start living more auto- 
matically.” 

Because of this, he asserted, it 
is not true that manufacturers of 
air conditioning units, television 
sets and kitchen and laundry appli- 
ances are in competition for the 
consumer’s dollars. He urged utili- 
ties to adopt a “well-organized 
selling program” to take advantage 
of the homemaker attitude. 


| os ) 
| *\d Woman of the Year” 
Ruth Crane. Goes 
Easter Shopping! 


| ee eed 


= 
TLS UBOUT Ob . e 
| 

/CAPITAL CHOICE—Hecht Co. took this 
| page in the Washington Times-Herald to 
| point out that Ruth Crane, WMAL and 
| WMAL-TV, is the choice of the Women’s Ad- 
| vertising Club for the AFA’s adwoman- 
| of-the-yeor award. The Advertising Club of 
| Washington has submitted a competitive 
nominee—Frances H. Bartlett, ad manager 

of Hahn Shoe Stores. 


scatter TV sets around the house 
like radio sets,” he said. 


# In the promotion field, the in- 
stitute is applying a fire to sales of 
home water heaters—electric, of 
course. A nine-item package of 
films, color slides and _ booklets, 
plus stickers, sales kits and radio 
spot transcriptions, has been pre- 
pared for distribution to utility 
companies by the institute. Sales 
training material also is available. 
| Through April and May, heavy 
|promotion of electric ranges is to 
|plug the slogan, “Women Who 


# Paul F. Biklen, account execu- Know—Cook Electrically,” through 
tive, N. W. Ayer & Son, at the home use of the usual folder, window 


service breakfast Tuesday criti- | display, sticker, colored film and 


cized the ad approach of appliance 
manufacturers. 
too much stress is placed on com- 
petitive advantages of brands. Not 
enough copy is aimed at consum- 
ors who have the money, but lack 
the desire to purchase newly de- 
veloped appliances, he said. 
Selling should convey the appeal 


of basic benefits an appliance of-| 


fers, he said. He cited the auto- 
matic washing machine as a device 
which created a basic want, but 
added that nearly the entire effort 
to create a basic want today is be- 
ing shouldered by utilities through 
their advertising and home service 
work. 

“These displays would bear 
price tags showing the low monthly 
payment on an assumed basis of 


10 years,” he said. “The monthly | 


payment should be _ highlighted 
rather than the total cost.” 


® The impact of television on fam- | 
ily buying habits was discussed by | 
Gerald L. Tasker, v.p. and director | 
of research of Cunningham & 
Walsh, New York. He outlined 
findings of the Videotown survey 
conducted by the agency in New 
Brunswick, N.J., selected in 1948 
as a video “laboratory” town. 

So far, said Mr. Tasker, TV has 
not cut into the daytime radio au- 
dience appreciably. He 
mended that more attention be 
given preparation of daytime TV 
with greater ear appeal. 

Less than 2% of New Brunswick 


residents owned two TV sets last | 
June, he said. He added that re- 


sistance to second sets is so strong 
that when people were asked in 
what room they would place a sec- 
ond set if they received it free, 
many replied that they would sell 
the set. 

“The public is not in the mood to 


He asserted that 


‘comic book techniques. 

H. H. Brenan, chairman of the 
EEI electric kitchen and laundry 
committee, reported to the confer- 
'ence that 40 utility companies have 
registered for participation in the 
|range campaign and that 19 others 
/have purchased promotional mate- 


per 
(ial. 


Give Your Agency 
All the Data, Says 


Last Minute News Flashes 


Roettger to Direc: Toastmaster Advertising 


Every, Iuu., April 3—-Donald E. Roettger has resigned as advertising 
_and sales promotion manager of Orange-Crush Co., Chicago, to become 
_advertising manager ©{ Toastmaster Products division of McGraw 
| Electric Co. here. He will also handle advertising of McGraw’s Man- 

ning-Bowman division (kitchen appliances and fans) and its Tropic- 
Aire subsidiary (electric blankets, sheets and heaters and Everhot ap- 
| pliances). 


Platt Reforms Agency; Zachary, Sutton Join 


New York, April 3—The 28-year-old Platt-Forbes agency has been 
reorganized by Rutherford Platt, its president, as Platt, Zachary & 
| Sutton. New partners are George J. Zachary, radio and TV producer, 
'who comes from Lennen & Newell, and Felix M. Sutton, who has re- 
signed as a copy group head at Grey Advertising Agency. 


Flako Starts Ads for Combination Offer 


| New York, April 3—Flako Products Corp. has launched a combina- 
tion offer of a package of Flako pie crust mix for 9¢ with a package of 
Flakorn corn muffin mix at the regular price. Advertising is scheduled 
for 130 eastern and southern newspapers, and announcements on 12 
participating radio and TV shows. The offer will continue through April 


| on a staggered schedule. Chas. W. Hoyt Co. is the agency. 


‘| Floyd Holm Will Move to Compton N. Y. Office 


New York, April 3—Floyd Holm, manager of the Hollywood office 


‘| of Compton Advertising, will move to New York July 1 to become 


associate director of radio and TV production. James Seaborne, a New 
York producer, will take over the Hollywood post. 


Kellogg Slates National Distribution for Sugar Flakes 

BatTtrLe CREEK, Micu., April 3—National distribution of Kellogg’s 
Sugar Frosted Flakes (AA, Feb. 23) will be completed soon. Mean- 
while, a newspaper drive for the pre-sweetened cereal has been started 
in the eastern states, using r.o.p. color and b&w pages, Sunday comics 
and spot TV. Magazines will be added later. Leo Burnett Co., Chicago, 
is the agency. 


13 Trans-Atlantic Ship Lines Plan Joint Drive 

New York, April 4—-The first joint advertising campaign since the 
early ’30s is being planned by the Trans-Atlantic Passenger Conference, 
an association of steamship lines. The campaign, in newspapers ex- 
clusively, will be run in selected cities in the U. S. and Canada by 13 
participating members. Cecil & Presbrey, New York, is the agency. 


Beatty Joins Pacific Outdoor; Other Late News 


e Vern Beatty, who resigned Feb. 1 as advertising manager of Swift 
& Co., will become eastern representative of Pacific Outdoor Adver- 
tising Co., Los Angeles, effective April 15. His office will be in Chicago. 


e Otto Storch has switched from art director of Better Living to 
assistant art director of McCall’s, New York. 


e The New York World-Telegram & Sun is introducing a 16-page TV 
“time table” into Saturday issues. It will be part of a Saturday feature 
magazine started in January. 


e Eversharp Inc. is introducing its new Ventura $5 pen in 36 markets 
through b&w and color ads in daily and Sunday newspapers. Called 
the “only pen in America which burps before it drinks but never after- 
wards,” the Ventura holds up to 40% more ink because nearly all air 
is forced out of the ink chamber before filling, Eversharp says. Biow 
Co., New York, is the agency. 


stine & Osborn, at BBDO offices 
here. 


Samish Leaves 
D-F-S; Headed 


® A D-F-S release said, “Mr. 
‘Samish feels his time should be 


,concentrated entirely on building 


Pillsbury’s Keith | 


MINNEAPOLIS, April 2—Take | 
your advertising agency into your | 
full confidence, is the advice of | 
'R. J. Keith, v.p. in charge of ad- 
| vertising for Pillsbury Mills Inc. 


| “If they are worthy of it, treat 
them just like fellow workers,” 
Mr. Keith told the Advertising 


radio and television programs, and 
R di TV W k ‘therefore, has not the same interest 
a 10- or ‘in supervising or buying them.” His 
| plans have not been announced. 
New York, April 3—Adrian| Alvin Kabaker, v.p. in charge 
Samish has resigned as v.p. and of the Hollywood office, is moving 
director of radio and television for | to New York and 
Dancer-Fitzgerald-Sample. The will head up the 
agency's presi- programming de- 
dent, H. M. Dan- partment. He has 
cer, insists there been with D-F-S 


Hewitt Takes 


Chase National 
to K&E Agency 


(Continued from Page 1) 
count, Mr. Hewitt was telling re- 
porters that he “knew nothing 
about” any agency change by 
Chase. The bank stalled, said 
“there’s been no actual decision,” 
and an hour later was pressing 
K&E to whip out the release. 

Early today, a memorandum was 
circulated through Hewitt, Ogilvy, 
Benson & Mather announcing that 
the agency had resigned the ac- 
count. 


® Still another account change in- 
volving Mr. Hewitt was being ru- 
mored last week, but a check by 
AA seemed to indicate that no 
move would be made, at least for 
the present. 

The account was Quaker Oats’ 
Aunt Jemima products, which is 
handled by Price, Robinson & 
Frank, Chicago. John F. Price, 
board chairman and president of 
the agency, told AA that as a re- 
sult of some Quaker ad personnel 
shifts (AA, July 14, '52), other 
agencies had been talked to con- 
cerning Aunt Jemima, and other 
parts of the Quaker account. 

Hewitt, Ogilvy, Benson & Mather 
was one of these agencies, Mr. 
Price said. And after Anderson 
Hewitt joined K&E, Quaker’s 
Aunt Jemima people talked to him 
again, Mr. Price added. 

However, just yesterday, PR&F 
executives sat down with the Aunt 
Jemima people, who went over— 
and approved—the ad program 
that the agency had prepared for 
1953-54, Mr. Price said. 


es If these developments were 
strange, they are routine compared 
with the hurly-burly which pre- 
ceded Mr. Hewitt’s joining K&E. 
For Mr. Hewitt was on the verge 
of joining Robert W. Orr & Asso- 
ciates, so close in fact that a new 
name (Hewitt & Orr) had been se- 
lected, and so close that George 
De Pue Jr., previously executive 
v.p. of the Orr agency, resigned 
because there was no place for him 
in the Hewitt- 
Orr setup. 
Mr.Hewitt 
would have 
owned half the 
stock in the new 
agency. But be- 
fore the end of 
the week, Mr. 
Hewitt decided to 
throw in with 
Kenyon & Eck- 
hardt, leaving the 
embryonic agen- 
cy of Hewitt & Orr without a part- 
ner, Orr without an executive v.p. 
and Mr. De Pue without a job. 


'TV Guide’ Goes National; 
Circulation Tops 1,000,000 


-. 
“? 


| George DePue 


Club of Minneapolis yesterday. 
“If they aren’t worthy of it, get 
someone who is. 


is no connection 
between this and 


15 years, the last 


| The national edition of Triangle 
five 


supervising pyblications’ TV Guide hit the 


recom- | 


grasp of the goals you are shooting 
for, and along with it full responsi- 
bility for doing their share of the 
program. 

“Treat a good agency in this 
fashion and you will bring in to 
your own organization maximum 
creativeness and maximum brain 
power from the agency,” he added. 


Standard Oil Film Available 


completed a non-commercial col- 
or film, “Midwest Holiday,” de- 
picting midwestern vacation spots 
and designed to inspire viewers 
with the urge to travel—by car. 
The film is available for showings 
by any interested groups and is 
also available in b&w for TV 
showings. 


Standard Oil Co. (Indiana) has 


came to the agen- 
cy seven years 


the General Mills | 
cake mix account. 


Long a leader; Alvin Kaboker ago from Ameri- 
in radio and TV can Broadcasting 
Aédlen Sent billings, D-F-S Co. where he was v.p. in charge of 


got a good share |radio and TV programming for 
of this income from the General | three years. 
Mills account. In recent years, the | 
agency has acquired somewhat of a| # Little more than a month ago, 
reputation for its ability to buy|V.P. Donald Manchester, veteran 
radio and television “wholesale.” | supervisor on the General Mills 
_ “Mix” Dancer said there is “no| account, resigned (AA, Feb. 23). 
_ truth at all” to the rumors that the He was replaced by V.P. Ralph F. 
Minneapolis food manufacturer is |Linder, who, it was reported, would 
leaving, taking with it a reported work with Mr. Dancer on the GM 
$3,500,000 in billings (AA, March account. 
23). On April 1, General Mills| Mr. Dancer also told AA that the 
brass spent about three hours lis- departure of Mr. Manchester is in 
_tening to a pitch for the cake mix no way connected with the exit of 
, account from Batten, Barton, Dur- | Mr. Samish. 


“Give them not only full infor- the continuing radio and TV in newsstands April 1, with a cir- 
mation but full beckgrounding full report that D-F- Hollywood. (culation guarantee of 1,000,000 
: S is about to lose Mr. Samish _ copies in 11 TV markets. The na- 


,tional part of the first issue, com- 
‘prising 24 pages, is printed in 
four-color gravure and contained 
no national advertising. The rate 
for a b&w page is $3,000. The lo- 
cal insert contains program listings 
and carries local advertising. 

| The publishers of TV Guide 
plan to cover every television 
market in the nation, and have a 
‘circulation of at least 5,000,000, 
within three years. Triangle owns 
the TV Guide editions published 
in Philadelphia, New York, Chi- 
cago, Baltimore-Washington, Mil- 
waukee and Los Angeles; it has 
franchised five additional publica- 
tions in Boston, Cincinnati-Day- 
ton, Rock Island-Davenport-Mo- 
‘line, Minneapolis-St. Paul and 
Wilkes-Barre. Headquarters for 
_ the national edition are at 333 S. 
' Broad St., Philadelphia. 
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| 154 
(Continued from Page 2) 86. Eaton Mfg. Co. ............ 283,000 455. 
45. Electric Auto-Lite Co. ..... 415,400* 87. Rohm & Haas Co. .......... 283,000 156. 
46. American Radiator & Stand. 88. Sharon Steel Corp. ......... 281,700 157. 
Sanitary Corp. .......... 497,000 89. Warner-Chiicott Lab. ....... 280,000 158. 
47. Curtis Publishing co. ...... 405,600 90. Colorado Fuel & Iron Corp. . 278,500* | 159. 
48. Carborundum Co. .......... 400,000  %& + & aaa 277,000* 160. 
49. Monsanto Chemical Co. ...... 398. 300* 92. Raybestos-Manhattan Inc. ... 275,400 161. 
50. Ingersoll-Rand Co. .......... 380,100* 93. American Brake Shoe Co. .... 275,000 | 162. 
51. Anaconda Copper Mining Co. . 375,000 ay ee ee ered be he bo oe 270,400* | 163. 
52. Smith, Kline & French Labs . 375,000 95. Sylvania Electric Products 164. 
53. Warner & Swasey Co. ...... 375,000 GO. accresesssacrsscene 267,400* | 165. 
54. Minnesota Mining & Mfg. Co. 374,000 96. Food Machinery & Chem. 166. 
55. Wagner Electric Corp. ...... 370,000 OIDs vcr iinscas cadens rie 266,000 167. 
56. Bucyrus-Erie Co. .......... 368,900* 97. Cities Service Co. .......... 265,000 168. 
57. Sinclair Refining Co. ...... 365,000 98. Yale & Towne Mfy. Co. ..... 261,300* | 169. 
58. National Distillers Corp. .... 349,700* aa 257,000* 170. 
59. Clark Equipment Co. ........ 340,600* 100. Oakite Products Inc. ........ 250,200* 171. 
60. Winthrop Stearns Inc. ...... 340,000 ry eae 250,000 | 172. 
61. Ciba Pharmaceutical Products 335,000 192. Pennsylvania Salt Mfg. Co. . 250,000 | 173. 
Pe SS “a ee 329,100 103. Robertshaw-Fulton Controls 
63. International Nickel Co. .... 325,600 DN sascrorensrcstedcve 250,000 174. 
64. Industrial Tape Corp. ...... 325.500 104. National Steel Corp. ........ 249,700* 175. 
65. Libbey-Owens-Ford Glass Co. . 325,000 105. Procter & Gamble Co. ...... 247,600* 176. 
66. Reynolds Metals Co. ........ 325,000* 106. Thompson Products Co. ...... 245,000 177. 
67. 1-T-E Circuit Breaker Co. .... 320,000 107. Stewart-Warner Corp. ...... 244,600* 
68. John A. Roebling’s Sons Co.. 317,400* 108. Continental Can Co. ........ 242,100* 178. 
69. Hercules Powder Co. ...... 311,300* 109. The Electric Storage 179. 
70. Torrington Co. ............ 309,800* a OEE EEEEE 240,000 180. 
71, Abbott Laboratories ........ 307,000 110. National Lead Co. ......... 230,500 181 
72. Warnischfeger Corp. ........ 305,300* 111. A. 0. Smith Corp. .......... 229,000 182. 
73. Scovill Mfg. Co. .......... 301,300 SER: Gieviet Gi oi ss ccecanci ase 225,000 183. 
74. Armstrong Cork Co. ......... 306,000 113. Underwood Corp. ........... 225,000 184. 
75. Babcock & Wilcox Co. ...... 300,000 114. Waldes, Kohinoor Inc. ...... 225,000 185, 
76. Borg-.Warner Corp. ........ 300,000 115. Barber-Coleman Co. ........ 223,400* 186. 
77. Davison Chemical Co. ....... 000 116. Cessna Aircraft Co. ........ 220,000 187. 
78. Fairbanks, Morse & Co. .... 300,000 (117. Crown Cork & Seal Co. ...... 220,000 188. 
79. General American Transportation cee St aera 218,800* | 189. 
ee os os i's clad ; ee ere 218,000 190. 
80. Hudson Pulp & Paper Co. .... 300,000 120. Standard Pressed Steel Co. .. 216,300 191. 
81. Standard Oil Co. (Ind.) ..... 295,000  —«-:121. Southern R. R. System ...... 215,200 192 
82. Standard- Brands Inc. ...... 291,600* 122. Grinnell Co. ............... 215,000 193. 
83. Revere Copper & Brass ...... 291,500  /|123. H. K. Porter Co. ........... 215,000 194. 
84, Stanley Works ............ 290,600* (124, A. H. Robins Co. .......... 215,000 195 
85. Owens-Corning Fiberglass | 125. Ridge Tool Co. ............ 214,300* 196 
Be Sy ae Pa baa ee 286,600* 1126. Air Reduction Sales Co. .... 214,000 
| 127. Sherwin Williams Co. ,...... 210,800* 197. 
128. American Viscose Corp. ..... 210,000 198. 
129. Nash-Kelvinator Corp. ...... 210,000 199. 
130. Conmar Products Corp. ...... 208,000 200. 
131. Aveo Mfy. Co. .........0005 207,200* | 201. 
DERUS ASSOCIATES 132. Timken Detroit Axle Co. .... 206,700* 202. 
133. Yarnall-Waring Co. ......... 205,200* ey 
Th | 134. Koehring Co. .............. 204,300 . 
@ Leader in Rapid Production 135. Baldwin-Lima-Hamiiton Corp. 201,600 205. 
and Effective Distribution of | 136. American Steel Foundries .... 200,000 206. 
S87, Cite BOG. i cscvcccs iene 200,000 207. 


Radio Releases and News Mats | 138. Kimberly-Clark Corp. 


TAXIPOSTERS = 
26 

Move with and into the crowds with 263 

: 264. 

Taxiposters. Your colorful displays are | 268 

where the crowds are... the stadium, = 3¢¢ 

theatres, hotels, train and air terminals. 967 

There are no stagnant locations—no lulls. 268. 

And Taxiposters are surprisingly eco- | 269. 

nomical. Your advertising message costs = 270. 


to seven miles. Write today for rates 
and availabilities. 274 


Tes Gubloes Aileostiny Sestit to Soo 


136 So. Fourth Ave. — 


in Business Papers in 1952; GE Led 153. 


but a mere penny per poster traveling five 271. 


641 Companies Invested $50,000 or More sc gant & Oecter tits. Co. ...., 199,000 


YT Saas 192,600* 
Detroit Steel Products Co. ... 191,500* 
Archer-Daniels-Midland ...... 187,700 
. Armco Steel Corp. .......... 187,600 
| ae 187,000 
Dresser Industries, Inc. ...... 184,500* 
American Optical Co. ....... 184,000* 
5 ee 184,000 
McGraw Electric Co. ........ 183,500* 
Chicago Tribune ............ 183,000 
Kaso Standard Oil Co. ...... 183,000* 
Raytheon Mfg. Co. ......... 182,900 
Hastings Mfg. Co. ........... 181,000 


Wallace & Tiernan Co. 


Reichhold Chemicals ........ 179,000 
oe oh er 177,900* 
Socony-Vacuum Oi! Co. ...... 175,400* 
American Can Co. .......... 175,000 
nt. aS aaa 175,000 
Pittsburgh Corning Corp. .... 173,000 
_ * ae 172,800* 
Frank G. Hough Co. ........ 172,000 
Combustion Engrg. Superheater 

_ Fs ene 170,700 
Buffalo Forge Co. .......... 170,000 
eit a ere 170,000 
Fruehauf Trailer Co. ........ 169,800* 
Youngstown Sheet & Tube 

, Se ae eee 168,800* 
S. K. F. Industries ......... 168,000 


Bausch & Lomb Optical Co. .. 167,300 
Jones & Laughlin Steel Corp. . 167,000 


. Corn Products Refining Co. .. 165,800* 


Black, Sivalls & Bryson ...... 165,000 
| UAE RYE 165,000 
Dayton Rubber Co. ......... 164,000 
PN ak gaan 6 bb be 0 pian 163,300 
oe ae ., ere 163,200* 
Cooper-Bessemer Corp. ...... 163,000 
.. . Per 161,700 
Taylor Instruments Co. ...... 161,000 
Chase Brass & Copper Co. .... 160,000 
Rust-Oleum Corp. .......... 160,000 
. Veeder-Root Inc. ........... 159,200* 
Gardner-Denver Co. ......... 157,000 
SRS eres 157,000 
. Gates Rubber Co. .......... 156,700* 
. Boston Woven Hose & Rubber 
ee aaa 155,000 
Brown & Sharpe Mfg. Co. .... 155,000 
Lockheed Aircraft Corp. ..... 155,000 
Bemis Bros. Bag Co. ....... 154,000 
I ere it, kr ane suwe 154,000 
SS ae 153,000 
Corning Glass Works ........ 153,000 
Blackhawk Mfg. Co. ........ 152,600 
American Blower Corp. ...... 150,700 
Charlies Bruning Co. ........ 150,000 
Capitol Records ............ 150,000 
Lakeside Laboratories ....... 150,000 


. Manning, Maxwell & Moore . 150,000 


139. Otis Elevator Co. .......... 200,000 209. National Motor Bearing Co. .. 150,000 
/140. Phillips Petroleum Co. ...... 200,000 210. Rheem Manufacturing Co. .... 150,000 
Home Office 141. Seagram Distillers Corp. ..... 200,000 ae A aay Co. ........ pengeed 
(142. Sharp & Dohme ............ 200,000 Pp tee aS ae ie Re , 
420 N. MICHIGAN 143. Sundstrand Machine Tool Co. . 200,000 213. Independent Pneumatic Tool 
CHICAGO 11 144, Towmotor Corp. ............ 200,000 OO wen snserserccesssess pays 
1145. Cummins Engine Co. ........ 199.600* 214. Allen-Bradley Co. .......... 149,300 
Phone SUperior 7-4360 146. Johnson & Johnson ......... 198,100* 215. Pangborn Corp. ............ 148,800 
147. Woman's Day Inc. ......... 195,100* | 216. Chicago Pneumatic Tool Co. .. 148,000 
148. National Supply Co. ........ 194,000 217. is Water Associated Oil 
ie the SM eid bles 23 Da ky bb we 147,600* 
149. Ford Motor Co. ............ 193,100 Lae... 147.600* 
. Standard Oil Co. (Cal.) ..... 147,000 
. Carpenter Steel Company .... 145,500* 
. American Air Filter Co. .... 145,000 
. Mack Manufacturing Co. .... 142,500* 
. American Hardware Corp. .... 142,400 
. Armstrong Machine Works .. 142,000* 
. Hearst Publishing Co. ..... 142,000* 
Allen B. DuMont Labs. ..... 141,800 
. Keasbey & Mattison Co. .... 140,500* 
ee WE MS becicievccs 140,300 
. Automatic Electric Co. ..... 140,000 
0 8 re 140,000 
. Boeing Airplane Co. ........ 137,000 
. Champion Spark Plug Co. .... 136,000 
~~ . See 135,400* 
. Weston Electrical Instrument 
RS a ee 135,400* 
. Cincinnati Milling Machine Co. 135,000 
. Ceco Steel Products Corp. .. 135,000 
. National Biscuit Company ... 135,000 
. Hewitt-Robins Inc. ......... 134,400* 
> » § ear 134,000 
. Century Electric Co. ........ 133,100 
. Cutler-Hammer, Inc. ........ 132,400* 
. S. S. White Dental Co. .... 131,000 
. American Gas Assn. ........ 130,000 
. Firestone Tire & Rubber Co. .. 129,400* 
= ff | See 128,000 
R. K. LeBlond Machine Tool 
SE eres 127,400* 
2) Sarre 127,200 
. National Electric Products 
NE eh Or eiwen'S hci weee.ca 126,600 
. National Coal Assn. ........ 125,000 
>... |. 2 eer 125,000 
. Chicago Bridge & Iron Co. .. 125,000 
PP Ob van vivecceccked 125,000 
. Foster Wheeler Corp. ....... 125,000 


. National Starch Products .... 125,000 
. Pressed Steel Car Co. ...... 125,000 


U. S. Plywood Corp. ........ 125,000 
. General Tire & Rubber Co. .. 124,300* 


. New Britain Machine Co. .... 123,800* 
ert ) eee 123,300* 
. Snap On Tools Corp. ........ 123,000 
TG! She eed cis ceacded 123,000 
PY MNT: h55.04 ccenaeees 121,400 
U.S. Hoffman Machinery Corp. 121,000 
ere 120,800* 
. Westinghouse Air Brake Co. .. 120,800* 
. Atlas Powder Co. .......... 120,000 
. Chase National Bank ....... 120,000 
Day Brite Lighting Co. ...... 120,000 
Farrell Birmingham Co. ...... 120,000 
PONE TRA GB. ct ecccscces 120,000 
Norfolk & Western Ry. ...... 120,000 
. Philadelphia Inquirer ........ 120,000 
. Jones & Lamson Machine Co. . 119,300* 
| PE PW Wa Wes's foie 118,400 
. Wm. Powell Co. ............ 118,300* 


% 4 Woneerteeeree 117,500 
PAT SG ebee suse bh avus 117,000 
. Globe-Union Inc. ........... 117,000 
i PM bbe tccdssaake 117,000 
. Dodge Mfg. Corp. .......... 115,100 
. Sealed Power Corp. ......... 115,000 
. Durez Plastics & Chemicals Co. 115,000 
. Euclid Road Machinery Co. ... 115,000 


great Bourbon Taste 


TWO IN ONE—This Ketterlinus Duo-Scene flasher display is being offered to dealers 

by Old Hickory Distilling Co., Philadelphia. Andrew Jackson's portrait shows up 

when the flasher is on, and the medallion shows when it’s off. Lloyd, Chester & 
Dillingham, New York, is the agency for Old Hickory. 


| 285. Sponge Rubber Produc’s Co. . 


| 286. Thew Shovel Co. 


| 332. Robert Gair Co. 


338. Lane Wells Co. 


287. Lincoln Electric Co. 
288. Reed Roller Bit Co. 

Se EE eco ees ccsscwes 
| 230. Congoleum Nairn Inc. 

291. Graybar Electric Co. 
292. Ebasco Services Inc. 
293. Fedders-Quigan Corp. 


. Rome Cable Corp. 
. Surface Combustion Co. 
. Foote "£9 Gear & Machine 


| 323. Gaylord Container Corp. 
| 334. General Controls Co. 
| 335. Goodall-Sanford Inc. 

| 336. Howell Electric Motors Co. .. 
| 337. Kwikset Locks Inc. 


294. American Hoist & Derrick Co. 111,000 
295. Simonds Saw & Stee! Co. 
296. A. P. Controls Corp. ........ 
i 3} eee 
Se EY CIE i550 6.900 o4ee 
299. Houdaille-Hershey Corp. 

300. Walter Kidde & Co. ........ 
301. Lincoln Engineering Co. 
302. National Acme Co. ......... 
303. 
304 
305. 
306 
307 
308 
309 


Cor 
, Russell, Burdsall & Ward Bolt 
Pe Mh, akasees cen sate 
. Mathieson Chemical Corp. 
. Perfect Circle Co. 
. Kaiser Aluminum & Chem. 
SRR er re 
; eee 
311. Commercial Credit Co. 
BE SE Wadbetcteceece 
313. National Aluminate 
314. California Packing Corp. 
315. Master Electric Co. 
316. Monroe Auto Equipment Co. .. 
317. Henry Disston & Sons 
318. Anheuser-Busch Inc. 
319. Wernot Dental Mfg. Co. 
320. Baker Raulang Co. 
321. De Laval Separator Co. 
322. Victor Chemical Works 
| 323. Irvin Neisler & Co. 
| 324. Albertson & Co. 
325. Allied Radio Corp. 
| 326. Bridgeport Brass Co. ........ 
| 327. Bull Dog Electric Products Co. 
328. Continental Supply Co. 
| 329. Cornell Dubilier Electric Corp. 
| 330. Thomas A. Edison Inc. 
| 331. Enterprise Mfg. Co. 


Corp. 


eer eeeee 


eee ween ener 


we eeee 


115,000 pO, eee Pee 100,000 
115,000 340. Liquid Carbonic Corp. ....... 100,000 
114,700* 341. Philadelphia Gear Works .... 100,000 
114,000 | 342. Puck-The Comic Weekly ..... 100,000 
113,600 343. Stromberg Carlson Co. ...... 100,000 
113,100 | 344. Tinnerman Products Inc. .... 100,000 
112,600 | 345. Johnson Bronze Company .... 99,600* 
112,000 | 346. American Seating Company .. 98,000 
111,500 | 347. Cleaver-Brooks Company .... 98,000 

| 348. Belden Manufacturing Co. .. 97,900 
110,200* | 349. Read Standard Corp. ...... 97,000 
110,000 | 350. Robbins & Myers, Inc. ..... 97,000* 
110,000 Sk” Serer 96,600 
110,000 | 352. Whitney Hansen Industries .. 96,500* 
110,000 | 353. Dewey-Almy Chemical Co. .... 96,300 
110,000 | 354. Armstrong Blum Mfg. Co. ... 95,500* 
110,000 | 355. Gerber Products Co. ........ 95,100 


110,000 | 356. Allegheny Ludlum Steel Corp. 95,000 
110,000 | 357. American Car & Foundry Co. . 95,000 


110,000 | 358. Beaunit Mills Inc. .......... 95,000 
| 359. Metals & Controls Corp. ..... 95,000 
109,700* | 360. Praudler Co. .........0005- 95,000 
| 361. Tyler Fixture Corp. ......... 95,000 
08,900 | 362. Ampco Metal Inc. .......... 94,500 
108,700* | 363. Curtis Mfg. Co. ............ 94,000 
.000 | 364. Fafnir Bearing Co. ......... 94,000 
| 365. Stephens-Adamson Mfg. Co. .. 93,800 
107,000 bere ee 93,000 
107,000 367. Benjamin Electric Mfg. Co. .. 92,800 
106,800 368. Van Norman Co. ........... 92,.500* 
106,000 369. Brunner Mfg. Co. .......... 92,000 
105,400 370. Miles Laboratories .......... 91,800 
105,000 | 371. Anderson Corp. ............ 91,600 
105,000 372. American Type Founders ..... 91,000 
105,000 | 373. PEN CN a's vo 4 58.0 80% 5 90,700 
104,100* | 374. Railway Express Agency .... 90,700 
104,000 375. Arvin Industries ........... 90,000 
104,000 a St Seer 90,000 
103,700 | 377. Brush Development Co. ...... 90,000 
102,100* | 378. Flexonics Corp. ............ 90,000 
101,000 379. Gisholt Machine Co. ........ 90,000 
100,700 380. Jaeger Machine Co. ........ 90,000 
100,000 | 381. Lamson & Sessions Co. ...... 90,000 
100,000 | 382. Leeds & Northrup Co. ....... 90,000 
100,000 | 383, Nat. Electrical Manufacturers 
100,000 Te ees eee ere eee 90,000 
100,000 384. John Sexton & Co. .......... 90,000 
100,000 | 385. Edwin L. Wiegand Co. ...... 90,000 
100,000 Sy a  Weluakbeoucuanas 90,000 
100,000 ey EO ein 600 6.0:05505 5% 88,500 
100,000 388. Ansul Chemical Co. ......... 88,000 
100,000 bt 2 do RAS 88.000 
100,000 390. Sangamo Electric Co. ........ 87,900 
100,000 391. Synthane Corp. ........... 87,700 
100,000 ; Se eee ee 87,400* 
100,000 | 393. R. M. Hollingshead Corp. .... 87,300 
100,000 | 394. Cherry Burrell Corp. ....... 87,000 


is a misnomer when applied to fine 


photoengraving . . . for the quality which 
justifies its cost is the work of skilled eyes 


and hands. No machine or mere 
mechanical skill can produce photo- 
engravings worthy of the best national 
advertising. We feel that our work is 
a creative contribution to the 


quality of advertising. 


COLLINS, MILLER &2 HUTCHINGS, INC. 


yf 


> 


NORTH 


MICHIGAN AVENUE, CHICAGO 1 


fonaricae ints Patetagtaving + lant 


SSF eye Te oh aps Se ep NR ein ome a ee meas so Gene eee ie Poet en ame, <i aeeet, sal, ae Leen epee 8S arene. ME” |) timmy jars eae en TS A ARE SOME Ente tae gee eg ef Sah ep n pmga iawn FE 
SRR RN rane cS tat eae bef, oes st Ge ee Mes $s cS Sea eR as he “Ts. $ Ge Ee. Bae hs ee on oe eae er ‘caaeeaae tite Sie plese Sout eae Are Heia pe Se east FB ids 4 
riage 2 ND tgs LK POSURE EOC CS EAS Tee aad ay?” Sue ae leita eES AS oes Ts a beatae Fe Dh coe ed a a eee Aree 
a A SS orem re a er See a ee a Cy coeaes Doe , 3 wn Be aes ‘ oe 2 = oF 2 aba Sos WES Se Be ioe Bs abe regis oe = : SiC Ee en Ra as ee” ae Be. oa eee Se ee rey kth. 
a 

e 86 Advertising Age, April 6, 1953 Adver 
. , - . 395. Col 
: fe 396. Int 
4 ; ys { 
| _ ne = mere: i, 399. Ke 
2 : 2 ass a ’ " j 401. Fis 
oO Ea Poo ies x F 402. Ke 
— oh a oe ; 403. Mi 
aa , 3 ae FULL i ; 404. El 
_ ‘ is mn SIX 
— a ota b 405. Ge 
Z us a ss be 

. — : 7 ge OLD : 408. He 
ea s 2 oe 409. Pa 
= 7" BE. * r” aut 

| . & z , di ie 
. @ ke f i Ye i ee ke Ke, Me * 4 411. Co 
anil a aia 412. De 
_ As EXTIA YEARS enhance its ee EXTRA YEARS enhance its cor : 
|  F p esas hy Ei 
great Bourbon Taste ‘ Po é 41s. Ei 
4i6. Hi 
417. E: 
| 418. Cl 
he 419. K 
tes 420. Ui 
oa 421. Bi 
tee 422. D 

offh eon SSH ENT A Sean AERO EC ACY SO SO Sree Pe a 423. H 
7 425. K 
-_ 426. Li 
es 428. F 
Ras 429. WV 
cal 430. V 
aoe 431. ™ 
eee : 432. H 

a 433. B 
= | a 
Tn ‘ 

Y 
h 
- ue 
A 
ve S 
rs 7 ' 
sf 
ae i" 
oc :; ae : \ 
vies — i | 

Ee \ é | 

a . 3 ‘ ~ eel Fe ‘4 4 Sart 
: ae Np 3! é 
ei ; 2 n” pier 
G . BT UCTION 
he, : ecHANICAL ak SS 
| «mec ee 
ee. ’ 
: 7 why A = : a =": as ae c 
pigs De ith = —rti“‘“‘C:CSC;C;COC;C*C : oe 
us wit 256 . 
Cee 257 \ j 
ah , 1 
: ‘ 
; bp 
: \ ae 
a : ’ 
\ 
\ 
; \ i: 
yy \ V 
= ( Coast to Coast ‘ 
| Ef 1 ‘ 
‘ 1 
‘ 4 ' 
275 | — ae 
(276. United Shoe Machinery Corp. . 118.000 
4 vat re 277 _ | ye 
: a 278 ; EF EP arene ' 
Cee _ . : 279 207 | 
ey j oak 3 Er ‘ 280 ‘ 
oe WM. E. WHALEY COMPANY [Ee | 
Sal : oe - Lewisville, Ky. Bee | ’ 
: - . : 283 v 
ican | 284! | 


953 


amt 


Advertising Age, April 6, 1953 


| 488. Union Asbestos & Rubber Co. 69,000 


395. Columbia MEE a chs oie ca 87,000 | 434. Greenlee Bros. & Co. ...... 79,000 
396. International Minerals & | 435. Stone & Webster Engineering 
Chemical Corp. ......... 86,900* | TON ep titiet a REDS 79.000 
397. Reliance Electric & Engineer- | 436. Henry Vogt Machinery Co. 79,000 
ing Co. ...........00ees 86,900* 437. Sprague Elec. .............. 78,400 
398. Nopco Chemical Co. ........ 86,700 | 438. Dana Corp. ............... 78,000 
399. Kennametal Inc. . ete eeseees 86,400* 439. Raymond Conerete Pile Co. .. 78,000 
400. Hooker Electrochemical Co. .. 86,200 | 440. Assn. of American Railroads .. 77,600 
401. Fiske Bros. Refining Co. .... 86,000 | 441. Formica Co. .............. 77.100 
402. Kellogg Serer te teee ees 86,000 | 442. a A Houghton Co. Srey ee 77.000 
403. Minnesota & Ontario Paper Co. 86,000 | 443. Marquette Cement Mfg. Co. .. 76.900 
404. Elastic Stop Nut Corp. of | 444. Metal & Thermit Corp. ...... 76.900 
America ..............44 85,900* | 445. Kohler Co. ................ 76,300* 
405. George J. Meyer Mfg. Co. ... 85,400* (446 Macwhyte Co. ............ 76.300* 
406. Cast Iron Pipe Research Assn. 85,000 447. Gar Wood Industries -.-75,300* 
407. Hein-Werner Motor Parts Corp. 85,000 448. J. D. Adams Co. ea, 
408. Heyden Chemical Corp. ...... 85,000 449. Aeroquip Corp. ............ 75.000 
409. Parker Ce GR. oss can 85,000 450. American Laundry Machinery 
an — — Corp. ........ yen coset bebe i Civeass 5.000 
S fener ‘ : : 
412. DeLaval Steam Turbine Co. .. 83,900 a vealed aga & Oty. Co. bpm 
413. Diamond Chain & Mfg. Co... 83,900* | 453° Auto Specialties Mfg. Co. ... 75,000 
TS Ee Scns vice ccc 83,500 454. Bear Mfg. Co 75.000 
> > + hgenpbaia sane 83.200 | 455. Cleveland Container Co. ...... 75.000 
eg ee ee eee 82,600 456. Fuller Co 75.000 
417. Emerson Electric Mfg. Co. .. 82,200 457. Galion Iron Works '& Mfg. Co. 75.000 
418. Clearing Machine Corp. ...... 82,000 458. Kearney James Corp Psi, 75.000 
-_ = Hold Mfg. Co. ........ 82,000 459. Kearney & Trecker Corp. .... 75,000 
. United-Carr Fastener Corp. .. 81,000 460. Marley Co 75,000 
Po sequential Oa 80,000 | 461. McQuay Norris Mfg. Co. ..... 75.000 
A earborn Chemical Co. ..... 80,000 462. A. E. Staley Mfg. Co 75.000 
an ne me & Dauch Paper Co. ... 80,000 =| 463° Sterling Electric Motors ..... 75.000 
" ernational Resistance Co. .. 80,000 464. Vanadium Corp. of America 75.000 
Se See rere 80,000 465. Breeze Corp ; pr 74.800* 
426. Lindberg Engineering Co. .... 80,000 466. Lynch Cor USS ipiebdaen ie Robabathe 74.800* 
427. Ohio Crankshaft Co. ........ 80,000 467. Hubbard z Co hi tego es 74. 300* 
428. F. J. Stokes Machine Co. .... 80,000 468. Purolator Products cea att ye 73.000 
429. Ward Leonard Elec. Co. ..... 80,000 469. Tung-Sol Electric .......... 72.800 
my pie een vengy a Go. ....... 80,000 | 470. Sprout & Waldron Co. ....... 72,700 
. Metropolitan Sunday Mag. aie 471. Bullard Co 72.000 
GE tutst.wee okies s oncee's 79.8 r “<1 7g? * ete heal dali , 
432. Hammermill Paper Co. ...... 79,400 a meter 9 . pool gvehiecnicn Lp 
Co OL eee ee 79,200 474. Dentists Supply Co. ........ 71.400 
475. Irwin, Neisler & Co. ........ 71,300* 
S76, Cagle Pieker Se. .......2.65. 71,200 
y 477. P. R. Mallory & Co. ........ 71,000 
MP ( t% | 478. J. T. Baker Chemical Co. ... 70,000 
eI . 7 | 479. Chapman Valve Mfg. Co. .... 70,000 
lb Ty 480. Firth Sterling Inc. ......... 70,000 
481. Imperial Brass Mfg. Co. ..... 70,000 
482. Mine Safety Appliance Co. ... 70.000 
483. Reo Motors Inc. ........... 70,000 
ae ea, 484. Shelimar Products Corp. ..... 70.000 
: , 485. Superior Tube Co. .......... 70,000 
486. Waukesha Motor Co. ....... 70.000 
MIASSADON 487. Wayne Pump Co. ........... 70,000 
tale Creel CF | 489. Quaker Oats Co. ........... 68.700 
es | 490. Lunkenheimer Co. .......... 67,700* 
| 491. Magnus, Mabee & Reynard ... 67,700* 
| 492. Cleveland Worm & Gear Co... 67,200* 
493. D. W. Onan & Sons ........ 67,200* 
494. Breuer Electric Mfg. Co. ..... 67,000 
495. Douglas Aircraft Co. ....... 66,700* 
496. Sandoz Chemical Works ..... 66,700* 
497. Briggs Mfg. Co. ............ 66,300 
498. Nation's Business .......... 66,000 
499. Witco Chemical Co. ......... 66,000 
a re 65,900 
501. Bailey Meter Co. ........... 65,000 
502. Cambridge Wire Cloth Co. .... 65,000 
503. Cardwell Mfg. Co. .......... 65,000 


504. Dings Magnetic Separator Co. 65,000 
505. Electric Controller & Mfg. Co. 65,000 


Bee: CR GUE ns cvccccccvns 65,000 
| 507. Federal Products Corp. ..... 65,000 
508. Lewis-Shepard Co. .......... 65,000 
509. Reeves Pulley Co. .......... 65,000 
| 510. Royal Metal Mfg. Co. ....... 65,000 
511. Schield Bantam Co. ........ 65,000 
512. Simplex Wire Cable Co. ..... 65,000 
SED. GRRE BOG GW, ca ccscesccerass 64,700* 
514. Hydraulic Press Mfg. Co. .... 64,000 
515. Sturtevant Mills Co. ........ 64,000 
516. Bendix Westinghouse Automotive 
kk See 63,000 
517. Fellows Gear Shaper Co. ..... 63,000 
518. Fuller Brush Co. ........... 63,000 


Are you getting maximum results from your industrial advertising dollars? If you 
want to see tangible, measurable results INDUSTRIAL MAINTENANCE will produce 
quantity, quality inquiries from its more than 75,000 plant operating readers. 


Covering over 48,000 plants in 23 industries at shirt-sleeve level, INDUSTRIAL 
MAINTENANCE delivers the plant men who are ready and able to buy. These 
men are responsible for the function and upkeep of machinery, equipment and 
plant in America’s top-rated companies! 


If you're not covering this multi-million market — if you're short on pull — investi- 
gate INDUSTRIAL MAINTENANCE today! 


puitinc power! INDUSTRIAL MAINTENANCE 


Philadelphia 4, Pa. 


519. Harshaw Chemical Co. .. 63,000 
520. Minneapolis Moline Co. 62,800 
521. Seamless Rubber Co. .... 62,200* 
522. Landis Machine Co. .... 62.000 
523. Plomb Tools .......... 62,000 
524. Ruberoid Co. ........-. 62,000 
525. L. S. Starrett Co. ...... 62,000 
| 526. Weyerhaeuser Timber Co. . 62,000 
527. Hoover Co. .......---.. 61,800 
| 528. Crouse-Hinds Co. ....... 61,500 
529. Clipper Manufacturing Co. 61,300 
530. Hanson-Van Winkle-Munning Co 61,000 
531. Sonoco Products Co. .... 61,000 
532. U. S. Pipe & Foundry ... 61,000 
533. Container Corp. of America 60,400 
534. Acme Steel Co. ........ 60,000 


| 539. Cannon Electric Co. ..... 


| 542. Hazel-Atlas Glass Co. 


535. Adams & Westlake Co. .. 
536. American Hard Rubber Co. 
537. Bastian Blessing Co. ..... 
538. Block Drug Co. ......... 


540. Columbus Plastic Products 
541. Federal-Mogul Corp. ..... 


543. Kirk & Blum Mfg. Co. .... 

544. H. Kohnstamm & Co. ...... 
545. National Screw & Mfg. Co. . 

546. W. H. Nicholson & Co. .... 
547. Oneida Paper Products Co. .. 
548. Permatex Co. ........... ms 
549. Proctor & Schwartz ......... 
550. Ralston Purina Co. ......... 
ee |e Aero 

552. Roddis Plywood Corp. ....... 
553. Signode Steel Strapping Co. .. 
S554. Slean Valve Ce. ....:....... 
555. John Weod Co. ............ 
£56. S. C. Johnson & Son ....... 
557. Taylor Forge & Pipe Works .. 59,600* 


SSSSSSSegS3S8S5 
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558. Tomkins-Johnson Co. ........ 59,600* 
559. Marion Power Shovel Co. .... 59,000 
560. Patterson Kelley Co. ........ 59,000 
561. Lyon Metal Products ....... 58,600* 
562. American Lava Corp. ........ 58,400 
S65. Oollinger Cere. ............ 58,000 
564. Monarch Machine Tool Co. ... 58,000 
|565. National Twist Drill & Tool Co. 58,000 
566. Philadelphia Bulletin ....... 57,700 
567. Diamond Power Specialty Corp. 57,600* 
S68. Obie Injector ............. 57,600 
569. Wellington Sears Co. ....... 57,600* 
| 570. Pioneer Rubber Co. ......... 57,000 
Ci ees ae 56.600* 
ee GEO AR ors6c0 ss s+ 56,200 
| 573. Cleveland Twist Drill Co. .... 56,100* 
| 574. Muber Mfy. Co. ........... 56,000 
| 575. Oe Walt Inc. ........... . 55,600* 
Boy WE IT cide wscccccns 55,600* 
577. Frank Adam Elec Co. ....... 55,000 
578. American Greetings Inc. ..... 55,000 
| 579. Associated Plywood Mills .... 55,000 
| 580. Bay State Abrasive Prod. Co... 55,000 
581. Esterbrook Pen Mfg. Co. ..... 55,000 
582. Garlock Packing Co. ...... . 55,000 
| 583. Jackson & Church Co. ....... 55,000 
584. Lock Joint Pipe Co. ........ 55,000 
585. Motor Products Corp. 
(Deep Freeze Div.) ....... 55.000 
586. Pioneer Engineering Works ... 55,000 
587. Willson Products Inc. ...... 55,000 
| 588. Rapids-Standard Co. ........ 54,900 
| 589. Fisher Scientific Co. ...... . 54,700 
| 590. American Bosch Corp. ...... 54,000 
| 591. Campbell Chain Co. ........ 54,000 
| 592. Central Scientific Co. ...... 54,000 
593. Clarage Fan Co. ... ... 54,000 
594. Four Wheel Drive Auto Co. .. 54,000 
| 595. James P. Marsh Co. ........ 53,500 
596. Gilbert & Barker Mfg. Co. ... 53,000 
| 597. Thomas J. Lipton Co. ...... 53,000 
| 598. Pyle-National Co. .......... 53,000 
S99. Vishing Corp. .......... ... 53,000 
| 600. Donahue Sales Corp. ........ 52,600 
601. Copperweld Steel Co. ....... 52,500 
602. Belding, Hemingway, Corti- 
SP rev ee agar veceres 52,000 
603. Fansteel Metallurgical Corp... 52,000 
604. General Fireproofing Co. .... 52,000 
| 605. Goulds Pumps Inc. ......... 52,000 
. Pneumatic Scale Corp. ...... 52,000 
. Richmond Radiator Co. ...... 52,000 
. Standard Conveyor ..... ee 
. Oil Center Tool Co. ...... . 51,200 
. Emery Industries Inc. ....... 51.000 
“) + 7 Serer 51,000 
. Marquette Mfg. Co. ........ 51,000 
. Merton Salt Co. .......... . 51,000 
. Weaver Mfg. Co. ....... .. 51,000 
p RMU MEE Tc bess ccvece 50,400 
. American Monorail Co. .... 50,000 
. American Zinc, Lead & Smelt. 
aR or eee . 50,000 
| @ Gee BME kee eees . 50,000 
. Cameron Iron Works ...... .  §0,000 
. Canada Dry Ginger Ale Inc.. 50,000 
. Wilmot Castle Co. ....... 50,000 
. Connor Engineering Corp. .. 50,000 
_ hr . 50,000 
. Driver Harris Co. ....... .. 50,000* 
. Durkee Atwood Co. ......... 50,000 
. Elwell Parker Electric Co. ... $0,000 
. Federal Bearings Co. ...... 50,000 
. Michael Flynn Mfg. ........ 50,000 
. General Box Co. ....... ... 50,000 
SS (|) SSS 50.000 
. Graver Tank & Mfg. Co. .. 50,000 
. Hiram Walker Inc. ..... . 50,000 
. Homelite Corp. ............ 50,000 
. Homestead Valve Co. ...... 50,000 
. McKesson & Robbins Inc. . 50,000 
‘ §¢ area 50,000 
. National Malleable & Stee! 
4. eee 50.000 
. Schramm Ine. ........ . 50,000 
639. Weatherhead Co. ........... 50,000 
Ge Wes Wee WO aces osceee 50,000 
641. Wooster Rubber Co. .... 50,000 


California 4A‘s Elects 


Harry W. Witt of Calkins & Hol- 
den, Carlock, McClinton & Smith, 
has been elected chairman of the 
Southern California chapter, 
American Assn. of Advertising 
Agencies. Other officers elected 
are Norton W. Mogge, Mogge-Pri- 
vett, vice-chairman, and Charles 
E. Lasher, Young & Rubicam, sec- 
retary-treasurer. 
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Weill Joins Lester Harrison Theobald to O’Shea-Rogers 

Robert J. Weill, formerly with O’Shea-Rogers Tractor & Equip- 
Doyle Dane Bernbach Inc., New ment Co., Lincoln, Neb., has pro- 
York, has been appointed v.p. in| moted Dale A. Theobald, adver- 
charge of agency operations with|tising and sales promotion mana- 
Lester Harrison Inc., New York. | ger, to sales manager. 


~ 


© 
WBNS 9 
gives you thei ‘hex ES 
lion's share in\WW \ jj 
Central Ohio 


More people listen to WBNS Radio than any other 
station in Central Ohio! King-sized local talent with 
top CBS network programming treats listeners to the 
top 20 rated programs (Pulse). Yes,,you get the lion’s 
share of the rich Central Ohio market with WBNS. 


ASK 
JOHN BLAIR 


regekie 


COLUMBUS, OHIO 


KISS 


Lazy Wholesale-Retail Marketing 


GOOD-BYE 


Here’s the Sensible Solution 
to the Distribution Nightmare 
Plaguing Manufacturers Today 


You hear a lot these days about annual sales in the millions, 
the “Marketing Revolution” and achieved nation-wide distribu- 
the swing to automatic selling. tion overnight, made boom-time 
Like thousands of other business- profits . . . all without spending 
men, you may be worried about huge sums to capture illusive 
the future of your business in consumer good will, without 
these days of jungle warfare for courting wholesalers and re- 
the consumer's dollar, and won-  tailers, without fighting franti- 
der how you can cut through this — cally for counter and floor space. 
era of “lazy selling” and hammer Take a look at Direct Selling! 
out your niche in the market — If yours is an old business losing 
place and get your share without — its grip on the market and won- 
sinking a fortune into national dering what to do next... if 
advertising. yours is a small business which 
In all the tumult and shouting cannot hope to compete success- 
many Manufacturers have made fully with the giants .. . if yours 
their own “Marketing Revolu- is a new product or service 
tion” by turning to Direct Selling. backed by big ambitions but 
They have quietly by-passed small capital . . . take a look at 
sluggish wholesalers and dis- Direct Selling! 
interested retailers, and recruited You may be amazed and de- 
armies of ambitious, aggressive, lighted to discover that Direct 
on-the-job independent salesmen — Selling is the short cut you're 
and saleswomen who demon- looking for to quick, pin-point, 
strate and sell their products and 48-state distribution at low 
services right before the eyes of — cost... with assured profitable 
customers. Many have rolled up — volume in the first years, 


CBS for CENTRAL OHIO 


Get the full story today —no obligation 


Opportunity Magazine is the pioneer publication serving 
more than 300,000 active independent salesmen and sales- 
women... ready to sell your product and your service 
direct! .. , at their own expense! For free copy, and proof- 
booklet that shows how to build nationwide sales volume 
at low cost. write for full details today on your letterhead. 
Address Dept. A-160 


SALESMAN’S 


2 OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 
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DOLLAR SALES of BPS paint last year 
; | were up 172% over 1942 in four 
midwest states of the Patterson-Sargent 


Company’s Chicago division. 


Behind this record of progress is a 


9-year advertising program in Chicago 


newspapers, based on the Chicago Tribune’s 


consumer-franchise plan and placed exclu- 

sively in the Tribune since the end of 1949. 
The sales gain scored by BPS is fresh 

proof that you can sell more in Chicago 


= when you direct your advertising 


to the great basic market provided by 


readers of the Chicago Tribune. 


Patterson-Sargent uses consumer- 
franchise plan to expand sales and 
increase dealer support 


Prior to 1944, BPS promotion in the Chicago territory 
was concentrated in the smaller markets outside metro- 
politan Chicago. 

Then Patterson-Sargent decided to go after a share of 
the big volume paint business in the Chicago metro- * 
politan area. The bulk of the appropriation was placed 
in the Chicago Tribune during the first six years. 

In 1949 the company began to make use of the 
Tribune’s Selective Area zoned circulation feature, 
thru which each dealer enjoys virtually the full benefit 
of the advertising in his own neighborhood. 

On the basis of results, the campaign in the follow- 
ing year was placed exclusively in the Tribune. Strong 
brand copy over dealers’ names features BPS Flatlux 
and Satin-Lux paints along with the complete BPS 
line. The Tribune is today the only Chicago newspaper 
used by Patterson-Sargent. 


Thru the Tribune’s consumer-franchise 


plan, you can take advantage of 
today’s changes in retail selling 
conditions, get greater immediate sales 


and a stronger market position. 


Ask a Tribune representative to help 
you work out a plan thru which you can 


get best results from your advertising. 


CHICAGO 
TRIBUNE 


The World’s Greatest Newspaper 
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